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PrestaShop predstavuje komplexni, intuitivni panel pro spravu uzivateld a
poskytuje vam stovky standardnich funkci, které Ize pFizplsobit nebo
personalizovat tak, aby odpovidaly vdem vasim potfebam.

Tato uZivatelska prirucka vdam pomdze seznamit se se viemi funkcemi
PrestaShopu. Budete také moci efektivné spravovat své stranky PrestaShop.

Zatimco vétsina je zamérena na majitele obchodd, prvni kapitola slouZi jako
tvod do rozhrani front office, které mize byt uzitecné pro kazdého.

VSechny své dotazy mlZete zverejiovat pfimo na naSem féru: http://
www.prestashop.com/forums/
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Vycvik

Tento prlivodce PrestaShop ma byt praktickym spolecnikem softwaru PrestaShop.

Pokud byste se chtéli dozvédét jesté vice, PrestaShop nabizi rlizna skoleni. Jsou k dispozici pro kazdého, kdo
si preje zdokonalit a ovladat software PrestaShop.

Nabizime tfi rdzna sezeni prizpUsobena vasim potfebam a odbornosti:

+ Uzivatel PrestaShop online. Naucte se fidit svij obchod kazdy den z pohodli domova nebo kancelare.

Délka Skoleni: toto Skoleni je 2denni online kurz.
Zjistéte vice o tomto Skoleni / Zaregistrujte se nyni!

* Online Skoleni pro vyvojare a integratory PrestaShop pro zacatecniky. Objevte, jak vytvaret moduly
PrestaShopu a ovladat pokrocilé funkce PrestaShopu. Dozvite se také, jak prizpUsobit krasny a
dynamicky internetovy obchod PrestaShop.

Délka Skoleni: toto Skoleni je 2denni online kurz.
Zjistéte vice o tomto Skoleni / Zaregistrujte se nyni!

+ Online Skoleni pro pokrocilé vyvojafe a integratory PrestaShop. Stafte se expertem na budovani

internetovych obchodU s PrestaShop. Dozvite se, jak rozvijet bezpecné, optimalizované a
krasné online obchody.

Délka Skoleni: toto Skoleni je 2denni online kurz.
Zjistéte vice o tomto Skoleni / Zareqgistrujte se nyni!

Pokud byste chtéli ziskat dal3i informace a poZadavky Gcasti, navstivte prosim nasledujici stranku: http://
www.prestashop.com/en/training.
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Prizpusobte si svuj obchod

Tato prirucka vas nauci o vsech riznych moznostech a funkcich standardni instalace PrestaShopu.
Ponofit se do PrestaShopu znamena prozkoumat mnoho nastaveni a moznosti a sila PrestaShopu

vam bude postupné predstavena.

Brzy zjistite, Ze mUZete jit jesté dal, neZ je standardni instalace. Ve vychozim nastaveni ma vas obchod
jedno téma a sto moduld, ale mdZete si nainstalovat tolik témat a moduld, kolik uznate za vhodné, abyste
svUj obchod rozsifili a ucinili ho skute¢né vasim.

Tvarci motivd a modull nahravaji své vytvory na web PrestaShop Addons na adrese http://
addons.prestashop.com/, jediné oficialni trZisté PrestaShop, kde majitelé obchod mohou najit mnoho
zpUsobd, jak rozsifit a vylepsit svdj obchod.

Vytvoreni Gctu v je zdarma a mnoho kvalitnich dopliikd je také zdarma. Prochézejte mnoho kategorii,
vyhledejte konkrétni klicové slovo, poté si kupte a stdhnéte doplnék, ktery potfebujete, a nainstalujte jej
do svého obchodu - bud do sloZky /modules nebo /themes vasi instalace PrestaShop.

Nemusite byt odbornikem na PrestaShop, abyste mohli zacit nakupovat doplriky: podivejte se pravé ted
na vice nez tisic moduld a vice nez 900 témat!
Navstivte http://addons.prestashop.com!

MARKETPLACE
= L L A
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b
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Pripojeni k back office PrestaShopu

Back office PrestaShop je nazev pouzivany k popisu administra¢niho panelu vaseho webu PrestaShop v této
uZivatelské prirucce. V tomto panelu stravite vétSinu ¢asu, protoZe v3e, co uzivatel vidi, se vyfizuje pfimo
pres back office: pridavani/Upravy/odebirani produktd, manipulace s nosici, sestavovani balickd, vytvareni
poukazek, udrzovani kontaktu se zakazniky, vylepSovani vaSeho obchodu, atd.

Bé&hem procesu instalace se slozka /admin z bezpe¢nostnich dlvodd prejmenuje na néco jedine¢ného pro
vas obchod (napfiklad /admin091anufki). PouZijte tento novy nazev slozky pro pFistup do vaseho obchodu
(napfiklad: http://www.example.com/admin091anufki).

Zménu nazvu provadi PrestaShop automaticky. Davejte pozor, abyste si zapamatovali nazev slozky
pfi prvnim pfistupu po instalaci!

Zobrazi se prihlaSovaci stranka ovladaciho panelu vaseho obchodu.

PrestaShop
1.7.0.0

~

My Great Shop
Email address
user_doc@prestashop.com >
Password
.......... &
LOG IN
Stay logged in | forgot my password
0-°0

Zadejte e-mailovou adresu a heslo, se kterymi jste se registrovali pfi instalaci PrestaShopu. Kliknéte

na tlacitko "Pfihlasit se" a dostanete se na Fidici panel back office, cozZ je jakasi uvitaci stranka tohoto
ovladaciho panelu.
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Od tohoto kroku mizete zacit konfigurovat sv(ij obchod a prodavat produkty svym zakazniklm.

Prectéte si dalSi kapitolu této uZivatelské pfiru¢ky nazvanou ,Objevovani oblasti spravy”, abyste porozuméli

vSem rliznym ¢astem back office.

UZivatelskéa prirucka PrestaShop 1.7



Machine Translated by Google

Objevovani administrativni oblasti

Nyni, kdyZ jste si nainstalovali PrestaShop 1.7 a jste spravné prihlaseni do své administracni oblasti, méli byste se ujistit,
Ze se snadno zorientujete v jeho administracnim rozhrani, rozumite jeho upozornénim a vite, kde najit jednu konkrétni

informaci.

(jako napriklad stranka modulu a stranka produktu). Navigace a hlavni nabidka byly také zménény oproti
verzi 1.6: funkce jsou sice stejné, ale zpocatku muiZe byt pro vas obtizné najit stranky jako dfive.

Ucelem tohoto redesignu je samoziejmé usnadnit obchodnikéim spravu jejich obchodu.

Tuto kapitolu jsme vytvofili, abychom vdm pomohli co nejlépe vyuZit vas objev administra¢niho rozhrani PrestaShopu. Byl
navrzen tak, aby byl velmi ergonomicky a snadno pouzitelny, ale uvédomte si, Ze byste si méli precist celou pFirucku,

abyste sv(j novy online obchodni nastroj dokonale pochopili!
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Prehled hlavniho rozhrani

Udélejte si ¢as na kontrolu Fidiciho panelu - tedy prvni stranky, kterou uvidite, kdyz se pfihlasite do své
back office. Nejen, Ze vdm nabizi souhrn vieho, co potfebujete védét o vaSem obchodé v kteroukoli
chvili, spolu s rychlymi odkazy na stranku hlavni akce, ale jako novacek v PrestaShopu vam také poskytne
tipy, co by se mél podivat.
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] PrestaShop Quick Access = g - Debug mode My Funky Shop {1
V horni ¢asti back office je bily pruh obsahujici nékolik informaci a odkaz(:

* Logo PrestaShop. * Rychly

muUZete jej prizpUsobit kliknutim na ,Spravovat rychlé pristupy”.
* Vyhledavaci pole s rozeviracim seznamem. Umoznuje vam vyhledavat v obsahu vaseho
prodejna.
* ReZim ladéni (voliteIné). Pokud nastavite svlj obchod do rezimu ladéni, zobrazi se ikona, ktera
vam pfipomene, Ze je povolen.
+ Odkaz "Nazev obchodu". Otevre novou kartu prohliZzece s front-endem vaSeho obchodu. *
Ikona a Cislo zvonku. Udava pocet novych upozornéni, ktera vam ve vychozim nastaveni zobrazi
posledni objednavky.
o Objednavky. Otevre panel s novymi objednavkami od posledniho kliknuti
ta ikona. Odtud mdZete bud zobrazit jednu z novych objednavek, nebo prejit na seznam
objednavek.
o0 Zakaznici. Otevre panel predstavujici posledni registrované zakazniky. Odtud mdzZete bud
zobrazit jednoho z novych zakaznikd, nebo prejit na seznam zakaznikd.

0 Zpravy. Otevre panel s posledni zpravou zakaznického servisu.
Odtud muzete bud zobrazit jednu z novych zprav, nebo prejit na seznam zprav. « Osobni
menu s vasim profilovym
obrazkem. Jednoduchy rozeviraci panel s a
pfipomenuti administrativniho Uctu, se kterym jste aktualné prihlaseni. Obsahuje nasledujici odkazy:
o Odkaz "Moje predvolby".
Dostanete se na stranku predvoleb vaSeho uctu,
kde miZete nastavit nékteré osobni moZnosti (napfiklad jazyk vaseho back office nebo
vase heslo). o odkaz "Odhlasit se". Odhlasi
vas z aktualniho uZivatelského uctu.

Po celou dobu vaSich kazdodennich €innosti pfi spravé vaSeho obchodu budete muset prochazet mnoha
strankami a moZnostmi back office.

V PrestaShopu 1.7 byla nabidka reorganizovana do tfi hlavnich sekci, od stranek, které pouzivate nejcastéji,
po stranku, kterou otevirate méné casto. V téchto Castech se kazda nabidka vztahuje na danou sadu tkol(
a kontextd:

* Palubni deska. Domovska stranka vaseho back office, kde vidite hlavni
statistiky, Zivé.

9 UZivatelska pfirucka PrestaShop 1.7



Machine Translated by Google

Prodat

VSechno je to o vasi kazdodenni Cinnosti. Objednavky, zakaznici, katalog atd.
Tato sekce predstavuje podstatu vaseho podnikani, kam kazdy den chodite,
abyste své podnikani rozjeli.

Dashboard

* Objednavky. Jakmile klienti za¢nou pridavat produkty do svych
nakupnich kosikd, uvidite v této nabidce objednavky s vyslednymi
fakturami. Zde také mimo jiné vyfizujete dobropisy a opusténé
voziky. « Katalog. Toto je srdce vaseho obchodu, kde budete pridavat

produkty, vytvaret kategorie, nastavovat dopravce a dodavatele, Customers
definovat slevy atd.

Customer Service

+ Zakaznici. Zde mUzete pristupovat ke vsem informacim o svych

klientech a upravovat jejich adresy. « Zakaznicky servis. Stats
Kde feSite zakaznicky servis a cokoli po nakupu: vraceni zbozi, zakaznicky

servis na zadkladé objednavky atd. « Statistiky. Tato nabidka vam IMPROVE

poskytuje pFistup ke vdem Cetnym statistikam a

grafice, které PrestaShop shromaZzduje a generuje. Modules & Services

Design

Shipping
Zlepsit

Payment

Zde najdete vse pro prizplsobeni vaseho obchodu a posun vaseho podnikani

dale. Nastavte vzhled své front office, prizpUsobte své platebni metody svym International
cilovym trhdim, expandujte do zahranici nebo vylep3ete svij obchod o nové
moduly a funkce! CONFIGURE

Shop Parameters

* Moduly. RozSifte vykon a uZitecnost svého obchodu pfidanim a aktivaci
modull: ve vychozim nastaveni je k dispozici vice neZ sto a mnoho
dalSich Ize zakoupit na trzisti dopliikl (http://addons.prestashop.com
* Design. Zde zpracovavate motivy a kde mizete umistit bloky obsahu z vaseho modulu na téma.

Obecnéji zde mUlzete upravit vzhled svého obchodu. « Doprava. V3e, co se tyka prepravcl a nakladd na
dopravu. * Platba. Vyberte platebni metody dostupné ve vasem obchodé a pouZijte globalni nastaveni
pro platebni moduly. « Mezinarodni.

PomUZe vam pfizpUsobit vas obchod mistnim hodnotam, jako je jazyk a preklad,

ména, jednotky, dané a danova pravidla a geografické jednotky (regiony, zemé atd.).

Advanced Parameters

Konfigurovat

Je rozdélena do dvou podmenu. Prvnim z nich jsou parametry vaseho obchodu. Najdete zde vSechna nastaveni,
ktera potrebujete nakonfigurovat pfi spusténi aktivity. Jakmile si vyberete prvni, nebudete tam chodit pfili$ ¢asto.
Druhé menu lze povaZovat za technickou ¢ast s pokrocilejSim nastavenim, které se také casto nepouziva.

* Parametry obchodu. PrestaShop je velmi konfigurovatelné feSeni elektronického obchodu a pomoci téchto
plnohodnotnych predvoleb mdizete upravit témér jakékoli jeho chovani. « Pokrocilé parametry.

Tato nabidka obsahuje odkazy na nastroje a informacni stranky, které jsou pfilis specifické na to, aby se
vesly do jinych nabidek, jako je mimo jiné nastaveni webové sluzby, nastroj pro zalohovani databaze
nebo stranka vykonu. Zde jsou také nastaveni tykajici se samotného back office; napfiklad obsah
seznamu zaméstnancu a opravnéni.
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* Administrace.

Toto jsou vychozi nabidky. VSimnéte si, Ze moduly mohou pridavat nové moznosti do stavajicich stranek, nové
stranky do stavajicich nabidek a dokonce i nové nabidky. Néktera z téchto nabidek jsou dale rozdélena na
stranky s kartami, které vam predstavi rtzné funkce dostupné v PrestaShopu.

Jedna nabidka je také dostupna pouze tehdy, kdyZ je nastavena spravna moznost:
+ Sklad. Tato nabidka vam poskytuje pfistup k funkci spravy zasob, kde mizete

zvladnout sklady, pohyb zasob a objednavky dodavek.

Lze jej zpFistupnit prostfednictvim stranky predvoleb ,Produkty”: jednoduSe aktivujte moznost
~Povolit pokrocilou spravu zasob” (v sekci ,Sklad produkt(”) a uloZte zménu, aby se zobrazila nabidka.

V8echny vychozi standardni nabidky jsou podrobné vysvétleny v této uZivatelské pFirucce.
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Tlacitka

Mnoho back-endovych stranek pouziva opakujici se tla¢itka, bud v horni nebo ve spodni €asti obrazovky. Napfiklad stranka vydani
produktu mdze mit soucasné k dispozici az 8 tlacitek.

Vice nezZ jednoduché zkratky oteviraji skute¢né funkce, které budete velmi ¢asto pouzivat.
Dostupna tlacitka se velmi li$i v zavislosti na kontextu, a proto dvé rdizné stranky nemusi obsahovat stejnou sadu tladitek. Pfesto

existuje nékolik, které budete casto
vidét:

* Pfidat novy. Otevre stranku vytvareni aktudlniho kontextu: novy produkt, nova kategorie produktu, nova objednavka
atd. « Doporucené moduly a sluzby. Otevre

vyskakovaci okno obsahuijici
moduly dostupné v aktualnim kontextu.

+ Napovéda. Otevre vioZzenou dokumentaci pro aktudlni strdnku - neboli , kontextovou napovédu”.

Tlacitko "Doporucené moduly" vam zobrazi moduly, které se vztahuji k aktudlnimu kontextu. Napriklad na strance "Pfeprava >
Prepravci" zobrazi moduly z kategorie modull "Shipping & Logistics". To je velmi uZite¢né, kdyz potrebujete rychle najit, ktery modul
nainstalovat a nakonfigurovat, abyste ziskali dany vysledek.

Mnoho formulard back office je ovéreno tlacitky ve spodni ¢asti obrazovky:

+ UloZit. UloZi obsah aktudlni strdnky a vrati se na seznam existujicich

polozky.
* UloZit a zUstat. UloZi obsah aktudlni stranky a ponecha stranku otevienou. * Zrusit. Vrati se na seznam existujicich
poloZek.

Datové tabulky (seznamy produktd, kategorii, zdkaznikd atd.) maji vlastni sadu tlacitek pro spravu uvedenych polozek:

* Pfidat novy. Vytvofi a nova polozka v aktudlnim
kontext.

+ Export. Stahne soubor CSV se vS8emi polozkami. * Import. Pfesune

vas na stranku moZnosti importu CSV, odkud muZete importovat své
CSV soubory.

+ Obnovit seznam. Znovu nacte seznam poloZek a zobrazi nejnovéjsi zmény. « Zobrazit dotaz SQL.

Poskytuje dotaz SQL pro reprodukci vaseho vyhledavani nebo filtru ve vaSem vlastnim SQL manaZzeru.

* Export do SQL Manageru. Otevie nastroj SQL Manager PrestaShopu (v nabidce "Pokrocilé parametry"), ze kterého mizete
dotazovat databazi PrestaShopu pomoci prikazd SQL ("SELECT ... FROM ...
KDE...").
Pokud byl va$ seznam poloZek filtrovan (napfiklad podle nazvu), vychozi pfikaz SQL to vezme v Gvahu (napfiklad
"WHERE 1 AND b.’name’ LIKE '%blouse%" pro seznam produktd).

Kontextova napovéda

Od verze 1.6.0.7 PrestaShopu je dokumentace softwaru pfimo zabudovana do administra¢niho rozhrani: kliknutim na tlacitko
.Napovéda” na kterékoli strance back office se zmensi 3ifka hlavniho rozhrani, aby bylo mozné pridat novy sloupec napravo, ktery
obsahuje dokumentaci pro danou sekci back office.

~
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DalSim kliknutim na tlacitko "Napovéda" se kontextova napovéda zavre. Pokud sloupec napovédy nezavrete,
PrestaShop pochopi, Ze chcete, aby se zobrazoval na kazdé strance back office, a ponecha sloupec otevreny,
dokud jej nezavrete kliknutim.

V dolni ¢asti sloupce ndpovédy vam maly formular umoZziuje sdélit tymu PrestaShop, zda vam sekce napovédy
pomohla nebo ne. Ohodnotte stranku napovédy kliknutim na jednu z 5 Urovni spokojenosti. Pokud kliknete na
jej bud vyplnit a kliknout na tlacitko ,Odeslat”, nebo formuldr zavfit kliknutim na kFizek, v takovém pfipadé
bude na nas server odeslano pouze vaSe hodnoceni.

Ridici panel

Pojdme nyni prozkoumat obsah samotného Dashboardu. Prvnimu uZivateli se mlze zdat preplnény, ale zjistite,
Ze poskytuje vynikajici pfehled kazdodennich €innosti vaSeho obchodu na prvni pohled.

Ovladaci panel je rozdélen do 4 hlavnich oblasti: vodorovny pruh a tfi sloupce.

Kromé kontextové napovédy obsahuje také moznost ,Demo mode”, ve které mlzete deaktivovat faleSna data
pouZivana ve vychozim nastaveni na Dashboardu a pouZivat sva vlastni data (shromaZzdéna statistickym
systémem PrestaShopu).

V horni ¢asti fidiciho panelu je jediny pruh, ktery vdm pomuUZe vybrat Casové obdobi pro aktualné zobrazené
statistiky fidiciho panelu. K dispozici jsou tfi sady moZznosti: « Aktualni den, mésic nebo rok. ¢

Predchozi den, mésic nebo rok. ¢

PFesny vybér data (tlacitko vpravo,

které otevre volic data).
Vybérem moznosti se aktualizuji vSechny bloky obsahu, které jsou na fidicim panelu, takze zobrazuji data
pouze za zvolené casové obdobi. Bloky, které nejsou zaloZeny na statistikach, se neméni.

Chcete-li vybrat ¢asové obdobi, miZete bud kliknout na prvni a posledni datum tohoto obdobi v kalendéafi (na
poradi kliknuti nezalezi), nebo mizZete do textovych poli zadat data ve formatu RRRR MM-DD . Kliknutim na
~PouZzit” zobrazite zménu Fidiciho panelu podle vaSeho nastaveni.

”~~
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Day m Year Dayl Month1  Yeard ) From 20961001 To 2016-16-27 ~

MUZete také porovnat dvé casova obdobi dohromady zaskrtnutim policka "Porovnat s".

Vyberte druhé obdobi stejné jako u prvniho (oba se mohou dokonce prekryvat) a poté kliknéte na
na a "Aplikovat" tlacitko .

PFi porovnavani dvou obdobi se nékteré bloky obsahu aktualizuji, aby indikovaly vyvoj dat (viz napfiklad hlavni
blok ,Dashboard”, ktery prezentuje data z modulu Dashboard Trends).

Levy sloupec

Ve vychozim nastaveni vam tento sloupec poskytuje data z O ACTIVITY OVERVIEW

modulu Aktivita fidiciho panelu, ktery poskytuje rychly

pohled na hlavni idaje z vasi databaze: « Online navstévnici : -

i Online Visitors 44
poslednich 30 minut. « Aktivni ndkupni koSiky za the last : te

poslednich 30 minut. « Aktualné ¢ekajici objednavky, " ’
dotazy na Active Shopping Carts 4
vraceni/vymeénu, opusténé kosSiky a produkty, které the last 30
nejsou na skladé. » Upozornéni na nové zpravy,

urrently Pendin
objednavky a recenze produktd. « Novi zakaznici a novy © Y 8

newsletter
Orders 0
predplatné. «
Statistiky navstévnosti: ndvstévy, unikatni ndvstévnici, navstévnopt Return/Exchanges .
zdroje a pfimé odkazy.

Centralni sloup

Stfedovy sloupec je mistem, kde nabyva vyznam terminu ,panel”: tato oblast panelu Dashboard poskytuje
uzivateli (vdm) nejddlezitéjsi ¢isla tykajici se kazdodennich aktivit jeho obchodu, spolu s grafem prodej

a seznamem poslednich objednavek. . Pokazdé, kdyz se pfihlasite do administracni oblasti vaSeho obchodu,
budete predevsim sledovat vyvoj, ktery tato cisla provadéji. Tady vidite sv(j obchod naZivo a dychate.

Ve vychozim nastaveni jsou v tomto sloupci tfi bloky obsahu, které zpracovavaji moduly:

+ Dashboard (modul Dashboard Trends). Toto je hlavni blok informaci na palubni desce. Diky své rizné
grafice vdam opravdu pomuZe zjistit, zda se vas obchod ubira spravnym smérem nebo ne.
Kliknutim na jeden z typ( grafiky jej zobrazite.

Navic pFi porovnavani dvou €asovych obdobi zobrazuje vyvoj kazdého Cisla v procentech. Najetim
mySi na grafiku zobrazite podrobnosti.

3 UZivatelskéa prirucka PrestaShop 1.7



Machine Translated by Google
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Kliknutim na ikonu konfigurace (vpravo nahore) oteviete novou stranku, kde miZete nastavit rizné
vydaje, které ma vas obchod (poplatek za bankovni pfevod, prdmérny poplatek za dopravu, naklady
na hosting atd.), abyste mohli |épe indikovat své trendy.

+ VaSe predpovéd (modul Cile Fidiciho panelu). Tento blok vam predstavuje cile, které mate na
nadchazejici mésice, a jak si vede vas obchod v porovnani s nimi. Najetim mySi na grafiku
zobrazite podrobnosti.

[l FORECAST 2016 44 »

@ Traffic @ Conversion @ Average Cart Value Sales
14
1.2
1.0
0.8
06
04
0.2

0.0
February April June August October December

V zévislosti na vasich mési¢nich vysledcich byste méli aktualizovat své nadchazejici cile. Své cile si mlzete
nastavit v konfigura¢nim formulafi bloku (vpravo nahore v bloku) a vyplnit mési¢ni ocekavani z hlediska
navstévnosti, konverzniho poméru a priimérné hodnoty kosiku.

Sloupec ,Prodej” bude aktualizovan podle cild stanovenych v ostatnich sloupcich (napfiklad pro 1 000
navstévnikl s 2% mirou konverze a prdmérnym kosikem 10 USD byste ziskali 1 000*(2/100)*10 = 200 $). Ménu
muZete zménit na strance ,Mény" v nabidce ,Lokalizace".

* Produkty a prodej (modul Dashboard Products). Tento blok vdm nabizi a
tabulka vasich poslednich objednavek a poradi vasich produktl: nejprodavané;jsi, nejsledované;jsi a
nejvyhledavangjsi (jak je vyhledavano ve vyhledavacim formulari vaseho obchodu, nikoli z
vyhledavacd).
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|l PROOUCTS AND SALES

PETLT e Il ®OesIStiims @ MOSTVHWEL

LAST 10 ORDERS

p LI pp P HSs

Pocet polozek, které se maji v kazdé zobrazit, mizZete nastavit otevienim konfiguracniho
formulare bloku.

Pravy sloupec

Tento posledni sloupec je informativni: poskytuje vam nejnové;jsi zpravy z PrestaShop.com, upozornéni na

nové verze PrestaShopu a uZite¢né odkazy.
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Prochazeni front office

Front office je to, co zdkaznici neustale vidi, kdyZ si prochazeji vas obchod. Je to rozhrani, produkty, obrazky,
popisy, cely proces nakupu atd.
To je v3e, co jako zakaznik o obchodé béhem prochdzeni a nakupovani uvidite od zacatku do konce.

Jako majitel obchodu byste méli znat svou front office jako své boty, nejen proto, Ze dluZite sami sobé znat

svUj obchod zevnitF i zvenku, ale také proto, Ze potrebujete pochopit, cemu cCeli vasi zakaznici, pocet stranek.
a kliknuti, kterymi prochazeji béhem typické nakupni relace, kde mohou uviznout a jak jim pomoci atd.

CLASSIC

SAMPLE 1

FOPULAR PRODUCTS

b= - jrome
d “& "¢
|‘ -

pasy =

=3

nawn i 32890 Bm0

CUSTOM TEXT BLOCK

I'kdyZ si myslite, Ze znate svou front office nazpamét, je ddleZité, abyste ji méli
Cas od Casu si jej vratte, jako byste byli prvnim navstévnikem. Prohlédnéte si svij web, kupte si produkt,
kontaktujte zakaznicky servis: mozna objevite néjaké objevy a par jich uvidite
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véci, které mlzete zlepsit!

Vychozi motiv

PrestaShop prichazi s vychozim motivem, ktery pouZiva bilou barvu na svétle Sedém pozadi. Tento jednoduchy
design je zamérny, aby se dal pFizplsobit témér jakékoli oblasti podnikani: auta, fotografie, staroZitnosti nebo
cokoli viibec! Byl navrZen tak, aby se dal snadno prochazet, byl ergonomicky, vyhovoval standarddim a
prizpUsobil se vSem velikostem obrazovky a zafizenim.

Pokud jste si nainstalovali PrestaShop s jeho ukazkovymi daty, uvidite odévni produkty.

Contact us English v & Signin &

CLASSIC

SAMPLE 2

EXCEPTEUR OCCAECAT

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Proin tristique in tortor et
dignissim. Quisgua non tempor leo. Maecenas
egestas sem elit

POPULAR PRODUCTS

Ak 2B

$16.51 $26.99 $25.99

Zatimco majitel obchodu mdze motiv front office kdykoli zménit, diky velkému mnoZstvi motiv({, které jsou k
dispozici na webu Doplfiky PrestaShop (http://addons.prestashop.com/), tuto kapitolu zaloZime pouze na
vychozim tématu.

VSimnéte si, Ze zde popisujeme vychozi motiv s jeho vychozim nastavenim a moduly.

Aktivace jinych moduld nebo samozfejmé pouZiti jiného tématu miZe dramaticky zménit zaZitek z nakupovani.

o
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Navigace v obchode

At uz se vas zakaznik dostane na Uvodni stranku zadanim webové adresy obchodu nebo se dostane na podstranku
prostfednictvim vyhledavace, vzdy bude mit mnoho moZnosti, jak prochazet katalogem.

Zahlavi je tenky pruh obsahu, ktery je pfistupny z kterékoli stranky front office.
Obsahuje nékolik zakladnich nastroju a odkazd, které se vztahuji na cely obchod a jsou rozdéleny do dvou
casti.

CLASSIC

Tenka nadoba s:

+ Odkaz na stranku kontaktu. « Jazyk

(pokud je k dispozici vice neZ jeden jazyk). Zakaznik si mUZe vybrat jazyk, ve kterém méa obchod zobrazovat texty.
* Voli¢e mén (pokud je k dispozici vice nez jedna ména). Zakaznik si

muZe vybrat ménu, ve které ma obchod zobrazovat ceny. To je skvélé pro srovnani cen s jinymi mezinarodnimi
obchody.

* Odkaz na stranku registrace. Kdyz je zakaznik pfihlaSen, zobrazi se jeho kfestni jméno
a prijmeni jako odkaz na zdkaznicky ucet.

* Po pfipojeni budou zakaznici presmérovani na stranku ,Vas Ucet” a zobrazi se odkaz ,Odhlasit se”. « KoSik (0).
Rychlé pfipomenuti

aktualniho stavu ko3iku zakaznika (standardné je to "(0)" pro prazdny). Nékdy si zakaznici vyberou polozky pfi
prochazeni a po nékolika strankach na né zapomenou. Je proto nezbytné dat jim zpUsob, jak tyto produkty
mit na paméti.

Vétsi nadoba s:

* Logo obchodu. Kliknutim na logo se zakaznik vrati na domovskou stranku odkudkoli v obchodé&. Vychozi logo
zni ,Classic” (za vychozim nazvem motivu): je to pro vas pobidka k pouZiti vlastniho loga namisto ponechani
vychoziho loga.

« Nabidka. Ve vychozim nastaveni zobrazuje kategorii "Zeny" a jeji podkategorie, kdy? na ni najedete mysi.
Chcete-li aktualizovat nabidku vlastnimi kategoriemi, méli byste nakonfigurovat modul "Hlavni nabidka". *
Vyhledava¢. Mnoho zakaznik{ radéji hleda

konkrétni poloZku pomoci vyhledavace, nez aby prochazeli kategorie po kategoriich produktd. V nékterych
online obchodech je to pro vétsinu zakaznikd dokonce jediny zpUsob, jak prochazet obsah webu. Toto je
modul "Vyhledévaci lista".

Hlavicka se béhem celého nakupu témér nezméni.

Vozik

Nezbytnou soucasti hlavicky je vozik. Ve vychozim nastaveni je sloZen, aby se zobrazil pouze pocet produktd, které
aktualné obsahuje (pokud néjaké jsou). Kliknutim na text se zdkaznik dostane do souhrnu nakupniho koSiku, ze
kterého Ize spustit proces pokladny.

~
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Zapati

PRODUCTS OUR COMPANY YOUR ACCOUNT STORE INFORMATION

Zapati zacina kratkym kontejnerem, ktery predstavuje dvé véci:

* Formular ,Ziskejte naSe nejnoveé;jsi zpravy a specialni prodeje”, aby se zakaznik mohl pfihlasit k odb&ru vaseho newsletteru.
Zakaznici se mohou prihlasit k odb&ru newsletteru vaSeho obchodu pfimo pomoci tohoto formulare. Poté je samotny
newsletter zcela spravovan vami; PrestaShop nefesi pfenos e-mailll zdkaznikim. Modul "Newsletter" vdm umoziiuje
vygenerovat soubor .CSV viech registrovanych zédkaznik( a jejich e-mail( a méli byste byt schopni importovat tento

soubor CSV do jakéhokoli e-mailového systému. Formular obsluhuje modul ,,O0dbé&r newsletteru”.

Zapati umozZnuje pfistup ke strankam, které by mohly byt uZite¢né pro vase uZivatele.

* Blok "Produkty" obsahuje:

o Tfi odkazy na seznamy produkt(:

Specialni nabidky. VSechny aktudini akce.  Nové

produkty. Nedavno pridané polozky.  Nejprodavanéjsi.

Nejoblibenégjsi polozky. * Blok ,Nase spole¢nost”

odkazuje na informacni stranky:

()
Doruceni

Pravni upozornéni

Podminky pouziti Onds Bezpecna platba
Kontaktujte nas

Mapa stranek, ktera uvadi
vSechny stranky

vaSeho obchodu.  Obchody * Blok ,Vas Ucet” obsahuje odkazy na hlavni
stranky profilu

uzivatele (nebo ovérovaci stranku). Nazev ,Vas ucet” je zaroven odkazem na zakaznicky Ucet.
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o Adresy. Zakaznik mUze pridat vice adres pro rizné doruceni
moznosti.
o Dobropisy. Pfijato, kdyZ byla objednavka zruSena. Dobropisy mohou byt
pouzit pro jakoukoli budouci objednavku.
o Objednavky. VSechny minulé a aktualné zpracovavané
objednavky. o Osobni Gdaje. Jméno, pfijmeni, e-mailova adresa, adresa bydliSté, telefonni Cislo,
datum narozeni: vSechny potfebné Gdaje o zakaznikovi. o Poukazy. VSechny kédy
kupond, které jesté nebyly pouZity (pokud néjaké existuiji).
* Blok "Informace o prodejné" obsahuje adresu, telefonni ¢islo a e-mail
adresu vasi firmy.

Vsimnéte si, Ze veskery tento obsah muze majitel obchodu zménit z back office, bud prostrednictvim
nastaveni preferenci, nebo prostfednictvim konfigurace modulu.

Levy sloupec vychoziho motivu se zobrazi pouze na strance kategorie, pokud je
aktivovan z back office. SlouZzi pfedevsim jako prakticky zastupny symbol pro navigaci
a nastroje.

WOMEN

Tops t

Blok kategorii

FILTER BY

Kategorie je hierarchicky zplsob Fazeni poloZek: miZe obsahovat libovolny pocet
[ Tops (2 podkategorii, coZz umoziuje snadné prochazeni od obecnéjsSich seznam kategorii
' =l ke specifictéjSim produktdm podle logické cesty.

L8 Obchod PrestaShop muze mit tolik kategorii a podkategorii, kolik je potfeba, s

—— nekonecnym poctem produktl v dané drovni kategorie. VSechny kategorie jsou ve
skutecnosti podkategoriemi korenové kategorie ,Domu*.

Fazetovana navigace

Fasetova navigace zobrazuje blok s riznymi kritérii dostupnymi pro
P filtrovani produktd, vétSinou atributy, funkce a cenové rozpéti. Je velmi uzitetné
pomoci zakaznikdim snadno najit produkt.

Tady se déje kouzlo. Centralni cast se neustale méni v reakci na volby zakaznika.

Predni strana

Vychozi Gvodni strana poskytuje zakaznikovi Siroky prehled o obchodé a jeho moZnostech.
Posuvnik obrazk( slouZi jako Uvod do obchodu se tfemi stfidavymi obrazky.

”~~
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Po posuvniku nasleduje seznam "Popularni produkty", ktery zvyrazfiuje produkty v zavislosti na jejich
oblibenosti.
Vétsina zkusenych internetovych surfard navstivi obchod prostrednictvim vyhledavace a dostane se

pfimo na produkt nebo kategorii. Malokdo narazi na domovskou stranku, a proto by méla byt
pfizpUsobena novym uZivateldm.

POPULAR PRODUCTS

$16.51 526.99 $25.99 $50.99

Stranky se seznamem produktt

Kategorie, znacky, znacky, dodavatelé, vyhledavani, stranka se specidlnimi nabidkami, stranka s
nejprodavanéjSimi produkty nebo stranka s novymi produkty: PrestaShop ma mnoho cest k produktu, ale
nakonec se zakaznikim dostane znamy seznam produktd ve zvoleném kontextu.

Navzdory odliSnému obsahu jsou tyto ndvrhy seznamd velmi podobné, aby zlstaly zndmé i pro

novacky. VSechny zobrazuji seznam pfislusnych produktl usporaddany v mfizce s:

* Miniatura, * Vlajka

slevy nebo statu vlevo nahofe, * Nazev produktu * Cena
produktu

Toto zobrazeni seznamu umoZzfiuje zakaznikovi na prvni pohled vidét hlavni informace o produktu, kdyz jiz o
produktu vi v3e, co potfebuje, coz umozZiuje rychlejsi rozhodovaci proces.

Umisténim kurzoru na produkt se spusti rychla animace, ktera zobrazi riizné kombinace a odkaz ,Rychlé
zobrazeni”. Kliknutim na odkaz ,,Rychlé zobrazeni” se otevre vyskakovaci okno s hlavnimi informacemi o
produktu a tlacitkem ,Pfidat do koSiku”.

Zahlavi kategorie: obrazek a obrazkova mapa

Kategorie mohou obsahovat obrazek zahlavi s ivodni zpravou podle nastaveni obchodu

majitel.

Tridéni produktd

(A az Z nebo Z az A) nebo relevance.
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Relevance
Name, AtoZ
Name, Zto A

Price, low to high

Price, high to low

L]
Stranka produktu

Zde jsou uzivateli k dispozici vSechny informace zadané majitelem obchodu.

V zavislosti na designu tématu mlzZe byt stranka produktu velmi dikladna, s rozsdhlymi informacemi nebo
jednoduse prezentovat nejpodstatnéjsi fakta. Vychozi téma je typické tim, Ze jeho nejvyrazné&jSim prvkem jsou
obrazky produktl a pod nim je nastroj, ktery zakaznikim umoznuje prohlizet rizné dostupné obrazky.

Vedle obrazkd jsou dva bloky:

+ ,Souhrnny” blok predstavujici hlavni fakta o aktualnim produktu. « Blok "Pridat do
ko3iku" s moznosti vybéru mezi dostupnymi kombinacemi (jak je definuje majitel obchodu) a mnozstvim,
které ma byt objednano.

Pod blokem kosiku najdete ujistovaci blok, ktery svym zakaznikim informuje o rdznych vyhodach nékupu ve
vaSem obchodé nebo je transparentné&;jsi ohledné vasich platebnich a dodacich podminek.

Ve spodni ¢asti stranky produktu je sekce zalozek. Nejbézngjsi jsou:

* Popis. Toto poskytuje Uplny popis produktu, jak jej zadal obchod
majitel.

* Podrobnosti o produktu. Tato karta se zobrazi pouze v pfipadé, Ze majitel obchodu zadal Gdaje do listu
~Funkce” produktu. To poskytuje vSechny podrobné funkce, které byly vioZzeny do databaze. Obsah
této zalozky je napsan velmi stru¢né: toto jsou jen hruba fakta, daleko od popisu produktu.

Stranka koSiku
Kliknutim na odkaz "Kosik: XX produkt(" v zahlavi se zakaznik dostane na stranku s prehledem nakupniho

koSiku, coz je prvni krok v procesu objednavky, pfed vstupem na stranku pokladny. Vozik secte a znovu zobrazi
ujiStovaci blok. Zde se zakaznik ujisti, Ze objednavka obsahuje pouze poZzadované produkty, nic vice, nic méné.

* UZivatelska pfirucka PrestaShop 1.7



Machine Translated by Google

CLASSIC 5
SHOPPING CART 2 items $67.50
shipping $7.00
Faded Short Steeves T-shirt ~ =
& $16.51 ! - $16.51 H Total (tax excl ) $74.50
i.'f’ ' Taxes 50,00
- Size: S
Color: Blue
Printed Dress -
$50.99
$50.99 1 4 §
1ze-'S
Eé:}r_ Beige 9 Security policy (edit with module

£ Contnue shopping

Customer reassurance)

M Delivery policy (edit with module
Customer reassurance)

«* Return policy (edit with module
Customer reassurance)

Po kliknuti na tlacitko "Pokladna" je uZivatel pfesmérovan na jednostrankovou pokladnu, rozdélenou do

4 sekcti:

1. Osobni Udaje. Kde je nepfihlaSeny zakaznik pozadan o pfihlaSeni nebo vytvofeni ctu. Tento krok
je preskocen, pokud je zdkaznik jiz prihlaSen. Je v3ak stale dostupny, pokud se chce zakaznik
pfihlasit pomoci jiného Gctu.

1 PERSONAL INFORMATION

Order as a guest

Social title

First name

Last name

Emall

Create an account

Birthdarte

SigN in

'_ ) Mr Mrs

oprianai}

[JReceive offers from our partners

[Osign up for our newsletter
You may unsubscribe ar any moment. For
that purpose, plegse find our contact info in
the fegal notice

2. Adresy. Kde je zakaznikovi prezentovana jeho aktualné registrovana adresa v PrestaShopu a
musi si vybrat tu, kam ma byt doruceni
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vyrobeno.

2 ADDRESSES

The sefected a
de

ddress will be w

address

First name reSto

Last name Puiim

Company Prestashog

Address 128

Address
Complement

Ciny Miami

State Florida

Zip/Pastal Code 254

Counery

Phone 01517525

# Use this address for invoice too

UZivatelskéa prirucka PrestaShop 1.7

oth as your persanal address (for invoice) and as your



Machine Translated by Google

3. ZpUsob dopravy. Kde si zdkaznik vybral moZnosti dopravy.
.~ PERSONAL INFORMATION
.~ ADDRESSES

3 SHIPPING METHOD

] ‘ My carrier Delivery next day! $7.00 tax excl.

4 PAYMENT

4. Platba. Kde je zakaznikovi pfedloZena konecna cena objednavky (nyni véetné ceny dopravy) a je vyzvan k vybéru
zpUsobu platby.

Zakaznik se muze vratit na jakykoli pfedchozi krok kliknutim na jeho nazev.
Stranka pokladny byla dobrovolné zbavena vsech rusivych prvkd, jako je levy sloupec, zapati a dalsi odkazy, které mohou
zakaznika odvést od nakupu. Stale je mozné ukoncit proces pokladny kliknutim na logo obchodu v zahlavi.

Vytvoreni zakaznického uctu

ProtoZe je to jeden z hlavnich zdrojl ztracenych zakaznikl pro online obchody, PrestaShop umoZiiuje vytvoreni
zakaznického Uctu jednoduse a pfimocare.

Po kliknuti na odkaz "Prihlasit se" v zahlavi se navstévnik dostane na autentiza¢ni stranku, kde se mize prihlasit. Pokud
potiebuje vytvorit novy Gcet, odkaz "Zadny Gcet? Vytvorit zde" pfesméruje na formulaF pro vytvoreni Gétu.

Log in to your account

Email

Dafs‘?el.d m

Formuldr pro vytvoreni G¢tu ma dvé casti:

+ Osobni Gidaje. Tam by mél zadkaznik vyplnit vie, co miZe zdkaznika jednoznacné identifikovat: jméno, pfijmeni, e-
mail, heslo a datum narozeni.
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+ Pfedplatné. Zakaznik si mlZe vybrat, zda se prihlasi k odbéru vaseho newsletteru a bude ¢i nebude
dostavat nabidky vasich partnerd. Ujistéte se, Ze tato pole zobrazujete pouze v pripadé, Ze
skutecné odesilate tento druh obsahu.

Create an account

First name
ast name

Emal

Birthdate

Po registraci je zdkaznik pfesmérovan na stranku ,Vas Gcet”, kde Ize ziskat pfistup k mnoha moznostem:
historii objednavek, kreditni listy, poukazky a pfistup k dfive zadanym informacim.

Pokud ma zakaznik pouze jednu registrovanou adresu, bude pouZzita jako dodaci i faktura¢ni adresa. BEhem
procesu objednavky se zakaznik mlze rozhodnout, Ze pro fakturacni adresu pouZije jinou adresu, a tuto novou
adresu vytvofit za béhu.

Nakup produktu

Cely proces nakupu produktu na webu PrestaShop se mUze ubirat rGznymi cestami, ale vsechny dospéji ke
stejnému zavéru, kterému se v Zargonu e-commerce fika ,konverzni trychtyf: od okamzZiku, kdy se napini
kosik a zakaznik zacne check out, on nebo ona musi postupovat pres riizné ovérovaci obrazovky, dokud nenf
objednavka ovérena a muize byt zpracovana.

Nakupni cesta se nazyva konverzni trychtyr, protoze zde mnoho online obchod ztraci klienty kvdli
prilis dlouhym, komplikovanym nebo mnoha obrazovkam.
Prectéte si vice na Wikipedii: http://en.wikipedia.org/wiki/Conversion funnel.

Tento proces zacina, kdyz zakaznik klikne na tlacitko ,,Pokladna” v souhrnu koSiku a vZdy nasleduje stejné
poradi obrazovek:

1. (pokud navstévnik neni prihlasen) Autentizacni obrazovka, kde navstévnik mdze
bud prejdéte na stranku vytvoreni Uctu, nebo se prihlaste.
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2. Stranka s adresou doruceni. Pokud uZivatelsky et nema registrovanou adresu,
zakaznik je pfesmérovan pfimo na formular pro vytvoreni adresy.

3. Stranka expedice.
Zde si zdkaznik mize vybrat z rznych moZnosti dopravy a baleni: o V zavislosti na tom, co mlze obchod
nabidnout, si
zakaznik maZe vybrat recyklovany obal a darkové baleni (s volitelnym darkovym poukazem) o Zakaznik
MUSI vybrat dopravce, abyste dosahli dal$iho kroku.

4. Platebni stranka.
Zakaznik si mlze vybrat mnoho moznosti platby, podle toho, co si majitel obchodu nastavil. Zakaznik klikne
na vybranou metodu a v zavislosti na metodé je bud odeslan zvolenému zpracovateli tfeti strany, nebo
pokracuje na jednu ze stranek PrestaShopu, kde miZe zadat potfebné (idaje, jako je ovéreni pred zobrazenim
Seku nebo banky. informace o dratu.

Zakaznik musi pfed dokoncenim nakupu a potvrzenim objednavky souhlasit s obchodnimi podminkami obchodu.
Coz se provede kliknutim na tlacitko ,,Objednat s povinnosti platby”.

5. Jakmile zakaznik v3e ovéfi, zobrazi se stranka shrnuti.
Zacina slovy ,Vase objednavka je potvrzena”. V zavislosti na zvoleném zpUsobu platby by mély byt zakaznikovi
poskytnuty nékteré konecné informace spolu s oznamenim o odeslani potvrzovaciho e-mailu a odkazem na
zakaznika.

stranka podpory.
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Prvni kroky s PrestaShop 1.7

Musite stravit zna¢né mnoZstvi ¢asu ujiSténim se, Ze kazda ¢ast vaseho budouciho online obchodu je spravné
nastavena, zabezpecena, ovéfena a pripravena k podnikani.

I kdyZ vdm PrestaShop usnadiiuje instalaci a budovani vaseho podnikani online, nemUZe to byt prace na 5 sekund:
jednate s produkty, zadkazniky, dopravci a hlavné se skute¢nymi skute¢nymi penézi, které budou proudit od vasich
zékaznikl. na vas bankovni Gcet. Troufame si Fici, Ze chcete mit jistotu, Ze se nic nezdafi v procesu potvrzovani
objednavky, kdy produkty budou nalezeny ve vasem skladu, poté budou zabaleny a odeslany vasim zakaznikm bez
jediné zavady, nebo dokonce aniz by se stalo néco nepfedvidatelného bez vaseho znalost.

PrestaShop je velmi kompletni nastroj a mnoZstvi moznosti mdze byt ohromujici.

Tato kapitola vas proto provede nékterymi zakladnimi Ukony, které je tfeba provést, abyste si zaridili svdj obchod
pred velkym spuSténim. Pfed spuSténim obchodu Ize a musite udélat mnoho, ale tyto kroky jsou zakladnimi
konfiguracnimi kroky kazdého obchodu.

Deaktivujte svij obchod

Budeme mit za to, Ze se stale nachazite béhem prvni hodiny po instalaci PrestaShopu v instanci jediného obchodu.

Deaktivace vaSeho obchodu znamena zajistit, aby k nému nikdo nemél pFistup, kdyz jste zaneprazdnéni provadénim
zmén, vytvarenim produktd, nastavenim cen a dani, instalaci platebnich moduld a nového motivu, nastavenim
operéatord... Tomu se fika ,uvedeni vaseho obchodu do reZimu udrzby ".

Maintenance 1P  Add my IP

ustam maintenance text vk { - " " e

Your own text to dispiay on your maintenance page.

Ve své back office prejdéte na stranku "Parametry obchodu / Obecné". MoZnosti UdrZby jsou na druhé zaloZce a
nabizi tfi jednoduchd nastaveni:

* Povolit Obchod. Jednoduse jej nastavte na ,Ne" a vas front-end zobrazi
stranka Udrzby pro vaSe navstévniky, ktera jednoduse uvadi, Ze vas obchod bude brzy opét online.

« Udrzba IP. Zde musite zadat svou vlastni IP adresu, abyste méli stale pfistup na svou titulni stranku a
prochéazeli svij obchod, jako by byl dostupny viem.
To je nutné udélat pokazdé, kdyz prepnete sviij obchod do rezimu Udrzby, protoze vzdy budete muset
prochazet front-end, abyste se ujistili, Ze je vSe na svém misté, jak bylo zamysleno.

Jednoduse kliknéte na tlacitko "Pridat moji IP". M(Zete pridat dal$i IP adresy tak, Ze je oddélite
carkami. « Vlastni text Gdrzby. Novinka

1.7. Nyni mdZete zobrazit svou zpravu
vlastni na strance udrzby, abyste napfiklad informovali své navstévniky, kdy se web vrati .
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Pokud jste se jiz rozhodli, jaké jsou vase téma a produkty, mlZete svUj obchod jednoduse prepnout do

rezimu Katalog. To znamena, Ze zakaznici mohou prochazet vas obchod, ale nezobrazi se jim zadna cena
a nebudou moci nic pridat do koSiku, dokud nevypnete rezim Katalog.

Rezim Katalog mUzZete aktivovat tak, Ze prejdete na stranku ,Parametry obchodu / Nastaveni produktd*, kde
je to prvni moznost.

Catalog mode ‘ o

Smazat obsah vychoziho obchodu

Vychozi instalace obsahuje nékolik produkt( - predevsim damské obleceni. Jejich jedinym vyuzitim je pomoci
vam prozkoumat organizaci skute¢ného obchodu. Poté, co jste se naucili sloZitosti vazeb mezi produkty,
kategoriemi, objednavkami a zakazniky, méli byste viechny tyto polozky odstranit, abyste mohli zacit sv(j
obchod s €istym Stitem.

L] e ° /
‘ > A © s
f e mi_ Camual - ® s
1 et — o /
’

. e i Do s 7
} “ ; o y
)

semn 7 Summer resses wim 0 L F

Musite proto smazat vSechna vychozi data, coZz znamena:

* produkty a jejich... o
kategorie o
atributy o
vlastnosti o
vyrobci o dodavatelé
0 mapovani
obrazkl o Stitky *

objednavky
0 zpravy o objednavkach
+ zakaznici o
nakupni kosiky zakaznikd « dopravci
0 cenové
rozpéti o hmotnostni
rozpéti « kontakt &
obchody (smazat nebo prizpUsobit potreby vasi firmy) « Stranky (smazte
nebo pfizplsobte potfebam vasi firmy)

To by znamenalo prochazeni mnoha rliznych obrazovek back office a mazani obsahu jednu stranku za druhou,
ale existuje mnohem jednodussi zpUsob:

1. Pfejdéte na stranku Moduly > Moduly a sluzby.
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2. Najdéte modul "Database Cleaner" a kliknéte na jeho tlacitko "Instalovat".

3. Kliknéte na tlacitko ,Konfigurovat".

4. Prectéte si a pFijméte varovani, poté kliknéte na tlacitko ,Smazat katalog”: smaze se
vSechny vaSe produkty a jejich atributy, vyrobci atd.

5. Prectéte si a pfijméte varovani, poté kliknéte na tlacitko ,Smazat objednavky a zakazniky": it
smaze vSechny vaSe zakazniky a jejich objednavky, kosiky atd.

6. Klepnutim na tlacitko ,Zkontrolovat a opravit” upfesnite omezeni integrity databaze.

7. Klepnutim na tlacitko "Vycistit a optimalizovat" reorganizujete fyzické Glozisté dat tabulek a souvisejicich indexovych
dat, snizite GloZny prostor a zlepS3ite efektivitu I/O pfi pfistupu k tabulkam.

NENI CESTY ZPET. Ujistéte se, Ze na tato tlacitka kliknete pouze v pfipadé, Ze mate v imyslu vymazat databézi z jejiho
vychoziho obsahu.

Nakonfigurujte informace o svém obchodé

Nyni, kdyZ mate Cisty obchod, mlZete jej zalit vytvaret podle sebe, coZ znamena nastavit si vie podle svych
predstav, pocinaje vasimi osobnimi Gdaji a vasimi preferencemi.

Zakladni nastaveni obchodu

Méli byste vénovat pozornost nasledujicim nastavenim, z nichZ vét3ina je ddleZit4, protoZe jsou zobrazena na front office,
a tedy na ocich vasich zakaznika.

Néktera z téchto nastaveni vyzaduji konfiguraci modulu namisto zmény jednoho z nich

PFedvolby PrestaShopu.

Konfigurace modulu je snadna: 1.

Prejdéte na stranku ,Instalované moduly” v nabidce ,Moduly".

2. Do vyhledavaciho pole modulu zadejte nazev modulu (nebo jeho ¢asti). Mél by zobrazovat vysledky pfi psani.

3. KdyZ je modul nalezen, kliknéte na jeho tlacitko "Konfigurovat" a postupujte podle pokyn(.
U kazdého zde uvedeného modulu byste si méli precist jeho dokumentaci, kde najdete dalSi informace.

Nastaveni Popis Kde to najit

Nabidka "Parametry obchodu",
Definuje vasi znacku, zejména ve vyhledavacich | stranka "Kontakt", zaloZka "Obchody",
Nazev obchodu (Google, Yahoo!, Bing...). poté v sekci "Kontaktni udaje" upravte
volbu "Nazev obchodu".

Vizualné definuje vasi znacku. Vychozi logo

fika ,Classic”, coZ je nazev vychoziho motivu. Nabidka ,Design”, stranka ,, Téma
a logo”, sekce ,Vase aktualni téma”,
Logo obchodu Zobrazuje se v levé horni ¢asti kazdé stranky poté zméite rlizné vychozi obrazky na
vaSeho obchodu, stejné jako ve vaSich své logo.

fakturach a dalSich automatickych e-mailech.

, . Ména, ve které chcete nastavit vychozi cenu Nabidka "Mezinarodni",
Vychozi ména , . i .
svych produktd. stranka "Lokalizace", sekce
obchodu )
"Konfigurace".
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Pokud ména neni k dispozici, musite
nejprve importovat lokaliza¢ni bali¢ek
pro danou zemi: pouZzijte nastroj
LImportovat lokaliza¢ni balicek”

ze stejné stranky.

Informace o obchodu

Nékolik blokd s telefonnim ¢islem

vaSeho obchodu, vasi kontaktni adresou a e-
mailem vaseho obchodu. Ty jsou vystaveny

na rliznych mistech v prednich kancelarich.

Informace pochazeji z nabidky

"Parametry obchodu", stranka

"Kontakt", zalozka "Obchody" a poté
v sekci "Kontaktni tdaje".

Chcete-li jej zakazat, podivejte
se na modul "Kontaktni
informace".

Posuvnik obrazku

Posuvnik pFedstavuje nékolik
obrazk(, které se posouvaji jeden po
druhém. Je to silny vizualni

podpis pro vas obchod a produkty.

Obvykle se umistuje na prfedni a stfed
domovské stranky

modul "Posuvnik obrazkd".

Obsah statickych stranek, jako napfiklad
,0 nas", ,Doruceni”, ,Pravni upozornéni”,
,Podminky a podminky” a ,Bezpectna
platba”. Nékteré z nich maji vychozi
obsah, ktery byste méli pfizplsobit svému

Nabidka "Design", stranka "stranky",

socialnich sitich

pro sdileni adresy URL stranky na socialnich

sitich: Facebook, Twitter, Google + a
Pinterest.

Stranky podnikani; nékteré dalsi jsou pak upravujte a vytvarejte stranky dle
prazdné a méli byste vlozit svij viastni text. | libosti.
Zobrazuje se v zapati ¢asti ,Informace”.
Blok pFedstavujici nékolik ikon pro
sledovani vasi spole¢nosti na socialnich
o sitich. Ve vychozim nastaveni se nezobrazi, Modul "SociaIni média nasledujt
Socialni sit takZe se ujistéte, Ze jste do modulu odkazy"
zadali odkazy na socialni sité. '
Kdyz je aktivni, zobrazi se v zapati v
pravém sloupci.
Na kazdé strance produktu jsou 4 tlacitka
Sdileni na Modul ,Tlagitka pro sdileni na socialnich

sitich”.

Horni menu

Horni ¢ast vychoziho motivu pouziva horni
nabidku k oznaceni kategorii, do kterych
mUZe navitévnik prejit, a také odkazy na
dalsi mista.

Modul "Hlavni menu".

Ujigténi

Na strance produktu vam blok
umoznuje zobrazit nékteré
podrobnosti o ujisténi. PouZijte jej k
uvedeni nékterych podrobnosti o
zasadach vraceni zbozi (,Vraceni
zdarmal!”), zdsadach zabezpeceni
(,Zabezpecené platby”) atd., aby
navstévnici méli pocit, Ze je bezpetné
objednavat z vaSeho obchodu.

Modul "Ujisténi zdkaznika".

UZivatelska pfirucka PrestaShop 1.7




Machine Translated by Google

Obsah
domovské stranky

Vychozi téma obsahuje spoustu
ukazkového obsahu: texty, obrazky,
odkazy atd. Pokud mate v umyslu
pouZit toto téma pro svij vlastni

obchod misto ndkupu motivu, méli byste
se nejprve ujistit, Ze odstranite veSkery

vychozi obsah.

Modul "Banner": zména obrazku v
dolni ¢asti domovské stranky.

Modul "Vlastni textové bloky":

zobrazte své vlastni zpravy ve spodni

Casti domovské stranky pod
bannerem.

DalSi moduly dostupné v sekci
"Instalované moduly", "Moduly
tématu" vam pomohou definovat
rtzna nastaveni pro vasi front office,
ujistéte se, Ze je vSechny

zaSkrtnete!

DodrZovani pravnich predpist

Nékteré zemé vyzaduji, abyste svym
zdkaznikam poskytli konkrétni
informace tykajici se vasich rdznych
zasad. Modul ,Soulad s pravnimi
predpisy” vdam pomzZze.

PFectéte si prosim ,Soulad s
evropskou legislativou” stranku, kde
se dozvite vice o zménach, které
byste méli provést.

Toto jsou nejviditelné&jSi vychozi nastaveni na vaSem front-endu - alespon s vychozim motivem.

Sloupec ,Kde to najit” vdm umoziuje zjistit, kde miZete najit rozhrani pro zménu téchto aspektl vaseho
obchodu. Tato uZivatelska prirucka vam poskytne dalSi podrobnosti o kazdém rozhrani.

Nakupujte jazyky

PrestaShop je schopen pracovat s mnoha jazyky, a to jak ve front office, tak v back office. Jakmile je ve vasem
back office povoleno vice nez jeden jazyk, kazdé textové pole back office je doprovazeno selektorem kédu
jazyka, ktery oznacuje aktualni jazyk, a na ktery mudzete kliknout, abyste si vybrali jiny jazyk, ve kterém to

napsat. obsah pole.
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Faded short sleeve t-shirt with high neckline. Soft and stretchy material for a
comfortable fit. Accessorize with a straw hat and you're ready for summer!

Stranka produktu funguje trochu jinak. U kazdého textového pole nenajdete selektor jazyka, ale spiSe
obecny selektor jazyka v horni ¢asti stranky. Jakmile vyberete jazyk, mlzete zménit vesSkery obsah v tomto
jazyce. Ujistéte se, Ze upravujete ten spravny!

Ve vychozim nastaveni je PrestaShop nainstalovan ve dvou jazycich: v tom, ktery se pouZziva pfi instalaci
softwaru, a v jazyce pfipojeném k vychozi zemi pfi instalaci (pokud se [iSi). Na

€
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spravovat aktualné nainstalované jazyky, pfejdéte na stranku "Lokalizace / Jazyky" z nabidky "Mezinarodni". Nabizi vam
tabulku dostupnych jazyku.

Aktualné povolené jazyky maji zelenou znacku zaskrtnuti, zatimco ostatni maji cervenou

W Enghsh Engist) & T .r by SEN -

I Frangan Grench) f ) # Bt =

prejit. Klepnutim na zaSkrtnuti zakaZete vybrany jazyk; kliknutim na kFiZek jej povolite zpét.

MUZete si nainstalovat a povolit mnoho jazykU, pokud si myslite, Ze je va$ obchod potrebuje, ale uvédomte si, Ze budete
muset svlj obsah preloZit do vSech povolenych jazyk(: ndzvy produktd, popisy, znacky, ndzvy kategorii a popisy, staticky
obsah (stranky) , nastaveni modulu atd.

Na strance "Mezinarodni / Pfeklad" ("PFidat/aktualizovat jazyk") mdZete snadno importovat mnoho dalSich jazykd a poté
je povolit na strance "Lokalizace / Jazyky".

Pokud vam s obchodem pomahaiji lidé (at' uZ je to vase rodina, vasi pratelé nebo placeni zaméstnanci), méli byste se ujistit,
Ze pro kazdého z nich vytvorite zaméstnanecky Ucet - tfeba jen proto, abyste védéli, kdo proved!| kterou posledni akci.
Dalsi vyhodou je, Ze jim muZete pridélit specifické profily a specificka pfistupova prava k administrac¢nim strankam:
nemusite napfiklad chtit, aby kazdy mél pfistup k vasim statistikdm, fakturdm nebo nastaveni plateb. MlzZete vytvofit tolik
profild, kolik potfebujete.

Chcete-li vytvofit novy zaméstnanecky Ucet, prejdéte do nabidky "Pokrocilé parametry" na strance "Tym" a kliknéte na
tlacitko "Pfidat nového zaméstnance". Zadejte nazev, napfiklad ,Martin Doe" nebo ,Shipping handler”, a uloZte.

Ucet miiZe byt pouZit pro tolik lidi, kolik je potfeba - ale doporucujeme vytvotit si jeden pro kaZdou pomahaijici osobu.
Nyni, kdyZ mate pro tohoto zaméstnance spravny ucet, méli byste tomuto Uc¢tu udélit specifickd opravnéni pfizplsobena
Ukollm zaméstnance. Ve vychozim nastaveni toho novy profil moc nezm(Ze. Je na vas, abyste si pfesné nastavili ty ¢asti

vaseho obchodu, do kterych ma mit dany profil pfistup. MdzZe to byt Gnavny kol ale je to dlleZity.

Chcete-li pfidélit opravnéni k uctu zameéstnance, musite pouzit moznost ,Profil” na strance vytvoreni Gctu: tato nabidka
vam umoznuje vybrat profil G¢tu (SuperAdmin, prekladatel atd.)
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Tato opravnéni miZete upravit timto zplsobem: prejdéte na kartu ,Opravnéni” a vyberte profil, ktery chcete zménit.
Zobrazi se dlouhy seznam opravnéni: libovolné je upravte. VaSe zmény se automaticky uloZi.
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Nakonfigurujte své platebni metody

Vas obchod mé vydélavat penize, a to se mulZe stat skutecnosti, pouze pokud pouZivate alespor jeden platebni modul.
Nékolik moduld je jiZ k dispozici ve vychozi instalaci, kterou mdZete nainstalovat a nakonfigurovat (na strance ,Instalované
moduly” v nabidce ,Moduly”, v kategorii ,Platby a brany") a vytvofit pro né omezeni (v €asti , Preference” v nabidce
+Platba"). Mnoho platebnich modull vyZaduje, abyste si nejprve zaloZili Gcet pro sluzbu, pro kterou byly vytvoreny.

MUZete si také nainstalovat dalsi platebni moduly stazené z Addons marketplace: http://
addons.prestashop.com/en/4-payments-gateways-prestashop modules

Sek a bankovni prevod jsou jediné dvé platebni metody, které jsou ve vychozim nastaveni povoleny. Pokud se rozhodnete
je ponechat, musite je nakonfigurovat pomoci svych Gidajl: zkontrolovat objednavku a adresu, vlastnika Gctu,
bankovni spojeni (IBAN, BIC atd.).

Tyto platebni metody se konfiguruji prostfednictvim modull ,Bezhotovostni platba” a ,Platby Sekem®, které
naleznete na strance ,Nainstalované moduly”.
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Nakonfigurujte pfepravce a zasilky

Produkty prodavané ve vasem obchodé musi byt odeslany vasim zakaznik{im - pokud neprodavate pouze
produkty ke stazeni, v takovém pripadé vam bude nabidka ,Doprava” k nicemu.

At'uz své produkty zasilate sami béznou poStou, nebo mate uzavienou smlouvu s dopravcem, méli byste si
tyto informace nastavit v ramci PrestaShopu.

Informace o pfepravé a dopravcich naleznete v kapitole ,Sprava prepravy” této prirucky.

Vyberte si motiv

Vas obchod by mél mit své vlastni téma, aby mél osobity styl, a proto by mél byt Iépe rozpoznatelny a oddélit

ho od mnoha jinych online obchodd.
Na trzisti doplrik( PrestaShop si mlzZete vybrat z mnoha témat: http://

addons.prestashop.com/en/3-templates-prestashop.

MUzZete si také vybrat, zda si vytvorite vlastni motiv, nebo si jej nechate vytvofit vyvojarem.

Napovédu naleznete v pfirucce PrestaShop Designer Guide.

Jakmile je vaSe téma nainstalovano, méli byste jej plné prozkoumat, abyste jej znali nazpamét'a mohli
zakazniklim pomoci z situace. Peclivé si prectéte jeho dokumentaci.

MUZete a méli byste upravit nékteré aspekty tématu, zejména jeho logo v réznych situacich (zahlavi, posta,
faktura atd.). To se provadi pomoci stranky "Theme & Logo", kterou najdete v nabidce "Design".

Vyberte si moduly

PrestaShop je dodavan s vice nez stovkou moduld. Ty jsou velmi rozmanité: analytika, funkce front office,
platby, doprava... Méli byste prozkoumat dostupné moduly v plném rozsahu, abyste védéli, které z nich byste
mohli chtit povolit a které byste radéji ponechat deaktivované.

MUzZete také najit mnoho dalSich moduld na Addons marketplace:
http://addons.prestashop.com/en/2-modules-prestashop

Pri kazdé aktivaci a konfiguraci modulu se ujistéte, ze funguje dobre
v mezich vaseho tématu, pro pripad, Ze by jeho funkce ovlivnily front-end vaSeho obchodu.

Vytvorte své produkty a kategorie produkt(

To je podrobné popsano v kapitolach ,Sprava produkt(” a ,Sprava kategorii*.
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Vytvorte svij staticky obsah

Pokud jste to jesté neudélali, méli byste si udélat ¢as a napsat obsah pro rizné statické stranky, které jsou bud
jiz k dispozici ve vasi instalaci PrestaShopu, nebo ty, které povaZujete za potfebné.

Nékteré stranky jiz existuji, ale jejich obsah by mél byt opravdu tfikrat zkontrolovan, protoze mohou mit mimo
jiné velky dopad na pravni status vaseho obchodu.

Vychozi stranky jsou ,O nas”, ,Doruceni”, ,Pravni upozornéni”, ,Podminky pouziti“ a ,Bezpecna platba”. Nékteré
z nich maji vychozi obsah, ktery byste méli aktualizovat; nékteré dalsi jsou prazdné a méli byste vloZit svij
vlastni text.

Chcete-li tyto stranky upravit, pfejdéte do nabidky ,Navrh”, kliknéte na stranku ,Stranky” a poté vyberte stranku,
kterou chcete upravit, nebo vytvorte novou.

Mzete vytvorit tolik stranek, kolik uznate za nutné.

Sestavte si své hlavni menu

Nyni, kdyZ méate kategorie produktl a statické stranky, méli byste je usporadat logickym a plsobivym zplsobem
v horni nabidce.

To se provadi pomoci modulu "Hlavni menu": pfejdéte na zalozku "Instalované moduly" na strance "Moduly",
zadejte "menu" do vyhledavaciho formulafe modulu a méli byste modul najit.

Povolte jej, pokud je zakadzan, a poté jej nakonfigurujte: odstrarite stranky nebo kategorie, které povaZzujete za
zbyteCné, pridejte dalSi stranky a presouvejte obsah, dokud nebudete spokojeni s hierarchii nabidky.

Aktivujte svlj obchod

Nyni, kdy? je vSe pfipraveno a hotovo, miizete konecné otevrit sviij obchod pro verejnost.
PFejdéte na stranku ,Parametry obchodu / Obecné” a zméiite dvé moZnosti na karté ,Udrzba“:

* Povolit obchod: nastavte jej zpét na "Ano".
* Maintenance IP: Odstranite vasi IP adresu ze seznamu. Toto je volitelné: vas obchod bude i nadale
pracujte, pokud pole nechate tak, jak je.

Vas obchod by nyni mél byt pIné pfipraven prijimat prvni navstévniky... a pfijimat prvni objednavky!
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Prodej s
PrestaShop

Vase produkty, zplisob usporadani vaseho katalogu, vase
objednavky, vasi zakaznici a zpUsob, jakym s nimi komunikujete, vytézi
maximum z vasi kazdodenni ¢innosti obchodnika. V této sekci najdete v3e,
co vy a vas tym musite kazdy den zvladnout, abyste udrzeli své podnikani v
chodu.
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Sprava vasich objednavek

Jako vedouci obchodu se budete muset vyporadat s hromadami objednavek a jejich privodnimi fakturami a pozadavky
na zakaznickou podporu - alespori to vdm prejeme. Kazdodenni vyfizovani mnoha objednavek mdze byt sklicujici.
Nastésti PrestaShop déla vie pro to, aby vdm pomohl prokousat se viemi a Gspésné zvlddnout ndkupy vasich zédkaznikd
spolu s kreditnimi slozenkami a nevyhnutelnym opusténim koSiku.

Objednavky

Stranka ,Objednavky” v nabidce ,Objednavky” vdm umoZfiuje zobrazit vdechny informace o viech nakupech ve vaSem
obchodé. Jsou zde dostupné viechny transakce vaSeho obchodu, usporadané podle data (ve vychozim nastaveni je
nastaveno Fazeni od nejnové&jsi po nejstarsi).

Pomoci vyse uvedenych poli mizete filtrovat vysledky a snadno najit objednavky, které hledate. Chcete-li napfiklad
identifikovat objednavky pana Novaka, napiste ,Doe” do pole ,Zakaznik" a poté kliknéte na ,Hledat".

OBJEDNAVKU NELZE VYMAZAT. Je nezakonné odstrariovat informace o platbach nebo objednévkach a/nebo
faktura€ni idaje z podniku v Evrop&. Implementace tlacitka ,Smazat” pro objednavky by proto ucinila
PrestaShop v Evropé nezakonnym.

Kliknutim na tlacitko "Export" nahore mlzete exportovat seznam svych objednavek.
NemdUZete importovat objednavky.
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Vytvoreni objednavky

Jednou z funkci PrestaShopu je moZnost vytvorit objednavku pfimo z back office. To je napfiklad nesmirné uzite¢né,
kdyz si zakaznik chce koupit produkt, ale nedafi se mu to, a vy potfebujete vzit za ruku a provést objednavku, kdyz
telefonujete nebo b&hem e-mailové konverzace se zakaznikem.

Kliknutim na ,,Pfidat novou objednavku” se otevfe nova stranka s jedinym textovym polem oznacenym ,Vyhledat
zakaznika". Pfi vytvareni nové objednavky prostrednictvim back office je vasim prvnim Gkolem pfidruZit tuto objednavku
k zakaznikovi. Zadejte prvni pismena kfestniho jména, pfijmeni nebo e-mailové adresy zakaznika a PrestaShop zobrazi
odpovidajici ucty.

Pokud zakaznik, pro kterého vytvarite tuto objednavku, jesté nema uZivatelsky Ucet, miZete si jej vytvorit za béhu:
kliknutim na tlacitko "PFridat nového zdkaznika" otevrete okno s podrobnostmi hlavniho Gctu pfipravenymi k
vyplnéni. Jakmile je Gcet uloZen, stane se vybranym uctem pro objednavku.
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Upozorfiujeme, Ze budete muset zaregistrovat i adresu zakaznika - tla¢itko ,Pfidat novou adresu” je k dispozici ve
spodni ¢asti stranky v sekci ,Adresy”.

Kliknéte na tlacitko ,Vybrat” u spravného zdkaznika a zobrazi se cely objednavkovy formular. V hlavni &asti ,KoSik"
ucinite vSechna potfebnéa rozhodnuti o produktu pro tuto objednavku. MiZete se také rozhodnout pouZit pfedchozi
objednavku od zékaznika nebo dFive opustény koSik.

Stranka také umoznuje zobrazit pfedchozi koSiky a objednavky od tohoto zakaznika, pokud néjaké existuji.

Pokud se ukaZe, ze mate co do &inéni s koSikem, ktery zdkaznik néjak nemuZe ovérit, mlzete tento kosik pouZit pro
tuto objednavku kliknutim na akéni tlacitko ,Pouzit”.

Pole ,Vyhledat produkt” vdm umozfiuje dynamicky najit produkty, které chcete pridat: zadejte prvni pismena jejich
nazvu a PrestaShop vyplni rozeviraci seznam odpovidajicimi produkty.

Vyberte produkt, vyberte mnoZstvi a kliknéte na tlacitko "Pfidat do kosiku". V rozeviracim seznamu ,Kombinace”, ktery
se v takovém pripadé zobrazi, si samozrejmé mUzete vybrat z mnoha kombinaci produktu, pokud existuje.

VSimnéte si, Ze PrestaShop vdm dava informaci o zbyvajicich zdsobach daného produktu, coZ vam umoznuje sdélit
zakaznikovi, Ze dany produkt nemate na skladé pfimo z objednavkového formulare.

V pfipadé potifeby muiZete také udélit této objednavce pravidlo voucheru/kosiku a dokonce jej vytvorit za béhu
kliknutim na tlacitko ,Pridat novy voucher®.

Nakonec je potfeba specifikovat, na jakou adresu ma byt objednavka dorucena (a pfipadné fakturovana). Zde opét
muUZete za béhu vytvaret nové adresy pomoci tladitka ,PFidat novou adresu”.

Abyste mohli zpracovat pfijaté objednavky, musite si prohlédnout informace, které obsahuiji.
Na strance Objednavky kliknéte na Fadek obsahujici objednavku nebo kliknéte na tlacitko napravo od objednavky.

List s podrobnostmi objednéavky zaplfiuje celou stranku.
V horni ¢asti stranky je rychlé shrnuti objednavky: datum potvrzeni, celkova ¢astka penéz, pocet diskusi o zakaznickém
servisu a pocet produktl v objednavce.

Detailni list objednavky vam umoZznuje pristup k:

* Vlevo informace o objednavce: o Stav a
historie stavu objednavky. o Informace o prepravé: celkova
hmotnost objednavky a dopravce zvoleny spolecnosti
zakaznik.
+ Vpravo informace o zakaznikovi: o Jméno a historie
nakupl. o Soukroma poznamka,
pokud existuje. o Dorucovaci
a fakturacni adresy (s pribliznou mapou polohy pomoci Google
Mapy).
* Pouzity zpUsob platby, cena produktl a doprava
néklady.

* RGzné podrobnosti o objednanych produktech.

Objednavky nejsou definitivni. Existuje mnoho dlivod(, proc byste museli zménit objednavku predtim, nez jsou jeji
produkty shromazdény, zabaleny a odeslany novému majiteli: jeden z produktd neni skladem, zékaznik si to rozmyslel
atd.

”~~
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Pridani produktu
V dolni ¢asti seznamu "Produkty” naleznete tlacitko "PFidat produkt”, které prida pole do objednavky.

PFi pridavani produktu se do tabulky produktl prida novy radek s nékolika poli.
Prvni textové pole je ve skutecnosti maly vyhledavac: zadejte prvni pismena produktu a zobrazi se seznam odpovidajicich
produktl. Vyberte ten, ktery chcete pfidat, a Sedé dostupné pole.

a fadek se stava
Pokud ma produkt kombinace, mUZete je vybrat v rozeviracim seznamu, ktery se zobrazi pod ndzvem: jednotkova cena se
podle toho aktualizuje. Nastavte mnoZstvi a poté kliknéte na tlacitko "Pfidat": produkt je pridan.

NemUzZete pridat vétsi mnoZstvi produktu, nez je dostupny produkt.

Odebirani produktd

Chcete-li zrusit produkt, prejdéte do seznamu produktl a bud produkt smazte kliknutim na akci ,Smazat”, nebo
kliknutim na akci ,Upravit”, pokud v3e, co potfebujete, je odstranit urcité mnoZstvi produktu.

MUZete upravit mnozstvi mnoha produktl soucasné.

Pokud mnozstvi produktu dosahne 0, je z objednavky zcela odstranén.
NemUzZete odebrat vétsi mnozstvi produktu, nez je mnozstvi.
Kliknutim na tlacitko "Storno" zruSite Upravy.

Mnoho ¢asti objednavkového listu Ize upravovat, coz vam umoznuje aktualizovat nebo opravovat nékteré daje poskytnuté
zdkaznikem.

Stav objednavky

Prvni rozeviraci seznam na strance objednavky umoZiuje zménit jeji stav. Je to velmi dlleZitd soucast celého procesu
sledovani objednavky, jelikoZ s kaZdou zménou stavu budou k zakazce zpfistupnény nové funkcionality a dokumentace.

MUZete si vybrat z nasleduijicich stava:

« Cek4 se na platbu bankovnim prevodem. «

Ceké se na ovéFeni dobirky. « Cek4 se na platbu Sekem.
« Cekéni na platbu PayPal. * Zrugeno.

Doruceno. * Pfi objednani (nezaplaceno).

* Pfi objednani

(zaplaceno).

Platba pfijata. » Chyba platby. *

Probiha zpracovani. « Vraceno. ¢

Vzdalena platba pfijata. ¢

Odeslano.

Pro lepSi prehled o ¢innosti objednavky je kazda zména stavu zaznamenana a protokol se zobrazi pfimo nad rozbalovacim
seznamem zmén stavu. Proto byste méli zménit stav pouze tehdy, pokud byl jasné potvrzen: neoznacujte objednavku jako
.Doruceno” po odeslani baliku, pouzijte ,Odeslano”; nepouzivejte "Probiha zpracovani", kdyz jste ve skutecnosti jen rychle
nahlédli do objednévky atd.

~
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Od verze 1.6.1.0 mlzete zakaznikovi znovu odeslat e-mail pro dany stav objednavky. Chcete-li tento e-mail odeslat znovu,
kliknéte na ,Znovu odeslat e-mail" vedle stavu objednavky. Pokud jste objednavku v urcitém okamziku upravili, odesle
aktualizovany e-mail.

Tlacitka akci

Akeni tlagitka se méni v zavislosti na stavu objednavky. Jakmile je napfiklad objednavka ve stavu ,Doruceno”, je ,Zrusit
produkty” nahrazeno dvéma novymi tlacitky: ,Vratit produkty” a ,Caste¢na refundace”.

Vraceni produktd neni ve vychozim nastaveni aktivovano. Chcete-li ji aktivovat, prejdéte na stranku ,Vraceni
zboZi" v nabidce ,Sluzba zakaznikm" a aktivujte moznost ve volbé v dolni ¢asti stranky. To bude platit pro
vSechny produkty a vSechny objednavky.

+ Standardni vraceni penéz. Dostupné, jakmile objedndvka dosdhne stavu ,Platba pfijata”“.
Po odeslani produktd nenf k dispozici.
Pouziva se, kdyZ potfebujete vratit penize za celou objednavku, a Ize to provést, pokud jsou produkty stéle ve
vaSem skladu.
Kliknéte na tladitko "Standardni vraceni penéz" a v seznamu produktd se objevi novy sloupec s ndzvem
"Vraceni penéz". Nastavte mnozstvi a mnoZstvi pro kazdy z dotéenych produktd, vyberte jednu z moznosti ve
spodni ¢asti seznamu (viz nize) a kliknéte na tlacitko ,Vraceni penéz za produkty” ve spodni €asti tabulky.
« Caste¢na refundace. Dostupné, jakmile objednavka dosahne stavu

.Platba pfijata”.
Pouziva se, kdyZ potFfebujete vratit penize pouze za ¢ast objednavky a ne za celou objednavku, at'uz proto,
Z7e zakaznik vrétil objednany produkt, nebo jednoduse jako projev dobré vile za poskozeny produkt, ktery se
zakaznik presto rozhodl ponechat.
Kliknéte na tlagitko "Céste¢na refundace" a v seznamu produkt( se objevi novy sloupec s nazvem "Caste¢na
refundace". Nastavte mnoZzstvi a mnoZstvi pro kazdy z dotéenych produktd, vyberte jednu z moZnosti

ve spodni ¢asti seznamu (viz nize) a kliknéte na tlacitko ,Caste¢na refundace” ve spodni ¢4sti tabulky. « Vraceni
produktl. Dostupné, jakmile objednavka doséhne stavu ,Odeslano”.

PrestaShop musi byt nastaven tak, aby akceptoval vraceni zboZi, coZ je na strance Zakaznicky servis > Vraceni
zboZi s moznosti ,Povolit vraceni zboZzi".

Lze pouzit pouze v pfipadé, Ze zakaznik skute¢né vratil produkty: jakmile vraceny produkt obdrzi, mizZete jej
oznacit jako vraceny pfimo v objednavkovém formulafi.

Kliknéte na tlacitko ,Vratit produkty” a v seznamu produktl se objevi novy sloupec s ndzvem ,Vratit".
Zaskrtnéte policko u dotéenych produktd, uvedte pocet poloZek, které byly vraceny, a kliknéte na ,Vratit produkty”
ve spodni ¢asti tabulky.

KdyZ nastavite produkt jako vraceny nebo pro vraceni penéz, pod seznamem produktd jsou k dispozici Ctyfi moZnosti:

+ Dopliite zasoby produktl. Po zaskrtnuti bude PrestaShop povaZovat vraceny produkt za znovu dostupny k
prodeji, a proto navysi zasoby tohoto produktu. Neméli byste klikat na toto, kdyZ se produkt vraci, protoze
je rozbity...

* Vygenerujte dobropis. Po zaSkrtnuti se pro vybrané polozky vytvorfi dobropis. Kreditni listek je potvrzenim vaseho
obchodu, Ze zboZi bylo vraceno a Ze byly vraceny penize. Zadkaznik jej pak mlZe pouZit jako dobropis pro svij
dalSi nakup. * Vygeneruijte voucher. Po zaSkrtnuti bude vytvofen voucher na ¢astku

vybrané polozky. Poukaz ma podobu slevového kédu, ktery mlze zdkaznik zadat pti placeni.

Stavajici vouchery zdkaznika mlZete upravit zobrazenim stranky zédkaznika: ze stranky aktudIni objednavky
kliknéte na jméno zakaznika v ¢asti ,Zakaznik”

‘* UZivatelska pfirucka PrestaShop 1.7
.,



Machine Translated by Google

sekce; jakmile jste na strance zdkaznika, prejdéte do sekce ,Vouchery”. Kazdy voucher mlzZete upravit
kliknutim na ikonu "Upravit".

V PrestaShopu jsou poukazky soucasti specialniho druhu slevové funkce: ,pravidla koSiku®.

Lze je vytvaret a upravovat na strance ,Pravidla kosiku” v ¢asti ,Slevy”
Jidelni listek.

* Vratte naklady na dopravu. Mizete se také rozhodnout vratit naklady na dopravu
vraceny produkt, coZ je vzdy chvalyhodné gesto.
Pokud zdkaznik zaplatil objednavku pomoci kreditni karty, platebni systém by mél koSik vratit automaticky. Pokud byla
objednavka zaplacena Sekem nebo bankovnim prevodem, musite provést refundaci sami a poté objednavku
ru¢né oznacit jako vracenou v back office (na strance objednavky).

Rozdil mezi pravidlem dobropisu, poukazu a koSiku Dobropis je pfedevSim pisemny doklad o vraceni
produktu. Vétsina
¢as, muze jej zdkaznik pouzit jako voucher.
Poukaz je slevovy kod, ktery nemusi byt vazan na vraceni zboZi nebo a
vraceni penéz, které mdze mit vice podob nez pouha dobropis:
- sleva na objednavku (v procentech)
- sleva na objednavku (¢astka)
- Doprava zdarma.

Poukaz mUzete uplatnit na vSechny zakazniky, skupinu zdkaznik( nebo jednoho zédkaznika; mdzZete nastavit
jeho datum vyprseni platnosti.

Pravidlo koSiku je v podstaté pokrocila verze poukazu: « Pojmenujte

slevu « Umoznéte

zakaznikovi vyuZzit pouze ¢ast slevy * Pfifadte prioritam mezi pravidly

koSiku * Nastavte kompatibilitu mezi

pravidly koSiku * Nechte slevu fungovat pouze u

nékterych dopravct ¢ Nechte slevu fungovat pouze s

vybérem produktl a/nebo kategorii a/nebo znacek
a/nebo dodavatelé a/nebo atributy... nebo vSechny tyto polozky soucasné, pokud je to nutné!

* Nechte slevu uplatnit na dopravu zdarma a/nebo slevu na objednavku a/nebo darek zdarma... nebo v pripadé
potreby vSechny najednou!

Dokumenty

Ze stranky objednavky muiZzete ziskat mnoho dokumentl PDF. Jsou-li k dispozici, jsou uvedeny v ¢asti stranky ,Dokumenty”.
Samotnou objednéavku si standardné mdZete stahnout jako PDF kliknutim na tlacitko "Vytisknout objednavku" vlevo.

Fakturu za objednavku ziskate kliknutim na tlacitko "Vygenerovat fakturu" v sekci "Dokumenty". Faktura se také
vygeneruje, jakmile vloZite objednavku do "Platba pfijata"

postaveni.

Po vygenerovani se v horni listé aktivuje tlacitko ,Zobrazit fakturu” nize.

Rozvrzeni faktury si miZete prizpUsobit: soubory Sablon PDF jsou umistény v /pdf

slozku. Tyto soubory .tpl jsou ve skutecnosti soubory HTML se znackami Smarty pro dynamicka data. Rozvrzeni
faktury mdzete zménit Gpravou souboru s nazvem faktura.tpl.

K faktufe je mozné pridat poznamku. V sekci "Dokumenty" kliknéte na "Pfidat poznamku": pfida se zprava, ktera se
zobrazi na fakture pod darnovou tabulkou.
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KdyZ date objednavku do stavu "Probiha zpracovani", vygeneruje se dodaci list PDF, ktery si miZete stahnout
v sekci "Dokumenty".

Lodni doprava

Dodaci idaje aktualni objednavky Ize castec¢né upravit. Pfesnéji feCeno, muzete zménit sledovaci Cislo a
dopravce. V sekci "Doprava" kliknéte na ikonu "Upravit": budete moci zménit pfepravni idaje podle svych
potfeb. Dopravce Ize zménit, pokud objednavka jeSté nebyla odeslana.

dorucovaci adresa

Sekce "Dorucovaci adresa" vam umoznuje upravit cilovou adresu baliku, ktery se vas tym chysta odeslat. Bud
mUzZete pomoci rozbalovaciho seznamu vybrat jinou z adres, které jiz maji zakaznici ve vaSem obchodé
zaregistrované, nebo mdzete pomoci ikony ,Upravit” upravit aktualné zvolenou adresu.

Pokud potfebujete poslat balicek na adresu, ktera jeSté neni registrovana v PrestaShopu, musite jej nejprve
vytvorit. Chcete-li to provést, prejdéte do nabidky ,Zakaznici”, otevrete stranku ,Adresy” a kliknéte na tlacitko
.Pridat novou adresu”. Nezapomerite uvést spravny e-mail zakaznika, protoZe timto zplisobem bude
PrestaShop védét, Ze prifadi tuto novou adresu k vaSemu stavajicimu zakaznikovi! Po dokonceni se vratte na
stranku objednavky a zménte adresu pomoci rozeviraciho seznamu.

VSimnéte si, Ze mald mapa vam umozni vizualizovat cil balicku na Google Maps.

Fakturacni adresa

Sekce "Fakturacni adresa" umoznuje upravit platebni adresu objednavky. Stejné jako u dorucovaci adresy
si mlZete bud'v rozbalovacim menu vybrat jinou z adres, které jiz zakaznici na vasem obchodé
zaregistrovali, nebo muiZete pomoci ikony ,Upravit” upravit aktualné zvolenou adresu.

Pokud potrebujete, aby byla platba vazana na adresu, ktera jesté neni registrovana v PrestaShopu, musite ji
nejprve vytvorit. Chcete-li to provést, prejdéte do nabidky "Zakaznici", otevrete stranku "Adresy" a kliknéte na
tlacitko "PFidat nového". Nezapomerite uvést spravny e-mail zakaznika, protoZe timto zplsobem bude
PrestaShop védét, Ze prifadi tuto novou adresu k vaSemu stavajicimu zakaznikovi! Po dokonceni se vratte na
stranku objednavky a zménte adresu pomoci rozbalovaci nabidky.

Sleva

V sekci "Produkty" ve spodni ¢asti vypisu produktl mate tlacitko "PFidat novou slevu". To vytvari jednoduchou
slevu, ktera neni tak pokrocila jako systém pravidel voucheri/kosiku, ale stale uzitecna.

Kliknutim na néj se otevie novy formular s nasledujicimi polozkami:

*Jméno. Dejte slevé kratky ndzev. Toto bude pro zakaznika verejné. « Typ. Vyberte typ slevy:
"procenta", "¢astka" nebo "doprava zdarma". « Hodnota. U typu ,procenta” nebo ,¢astka”
nastavte hodnotu slevy. « Faktura. Vyberte, na kterou fakturu z této objednavky ma byt tato
sleva uplatnéna.
Pokud existuje vice neZ jedna faktura, miZzete zaskrtnutim policka uplatnit slevu na vSechny faktury.

Sleva bude uplatnéna na celkovou ¢astku pred naklady na dopravu.

”~~
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V sekci "Nova zprava" na pravé strané stranky muzete pfipojit komentar k objednavce pro vas tym.

Tento komentar mlzete také zaslat zdkaznikovi, abyste jej informovali o objedndavce, zpozdéni, prekvapeni
nebo jej informovali o nabidkach a specialnich akcich. To je klicovy bod vztahu se zadkaznikem.

Viyberte standardni zpravu. V pfipadé, Ze posilate zpravu zdkaznikovi, miZete zvolit pfedem napsanou
zpravu. Pfedem napsané zpravy Ize uloZit a pouZzit vicekrat, coZz vam uSetfi namahu s jejich opakovanym
psanim. Pokud chcete odeslat jednu z téchto zprav, vyberte ji z rozeviraciho seznamu. V pfipadé potfeby pak
mUZete do predem napsané zpravy pridat dalsi podrobnosti.

Dal$i pfedem napsané zpravy mUzete vytvorit pomoci nastroje na strance "Zpravy k objednavce" v nabidce
"Sluzba zakaznikdm".

Zobrazit zakaznikovi? Tim urcite, zda je zprava viditelna pouze pro vas tym, nebo zda je odeslana zakaznikovi.
Zprava. V pfipadé, Ze pouzivate pfedem napsanou zpravu, zobrazi se v poli.

Jinak tam mUZete jednoduse napsat svou zpravu.

Zprava bude uloZena v profilu klienta ve vasi databazi zakaznickych sluZeb, ke které se dostanete bud

na strance klienta, nebo na strance zakaznického servisu. Pokud se rozhodnete, bude zprava zaslana

také na klientovu e-mailovou adresu.

Poslat zpravu. Kliknutim na toto tlacitko odeslete zpravu zakaznikovi nebo ji uloZite pro sv{j tym.

Zobrazit vSechny zpravy. Tento odkaz vas presméruje na stranku ,Sluzba zdkaznikm®. To je pIné
vysvétleno v kapitole ,Sprava sluzeb zakaznikim" této pfirucky

Faktury

Pokazdé, kdyz je objednavka z vaSeho obchodu potvrzena, je zadkaznikovi zaslana faktura. Tato stranka
umoznuje konfigurovat faktury a umoZznuje stazeni vybranych faktur.
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£ BY DATE

®

Generate PDF file by date

© 8Y DADER STATUS

In backarder (not paid)

MUzZete ziskat soubor PDF obsahujici nékolik faktur v zavislosti na dvou hlavnich kritériich:

* Podle data. Velmi uZite¢né, kdyZ potfebujete vytisknout vSechny faktury za dany mésic nebo dané
Ctvrtleti. Vyberte pocatecni a koncové datum a kliknéte na tlacitko "Generovat soubor PDF podle
data" v horni liSté.

* Podle stavu objednavky. Nezbytnost, kdyZ potfebujete pfesné vytisknout, které objednavky jsou
zruSené, vracené nebo doobjednané. PrestaShop uZitecné uvadi pocet faktur vazanych na kazdy stav
v zavorkach.

V obou pfipadech jsou faktury generovany do jednoho souboru PDF, kazdy s vlastnimi strankami.
Pomoci této stranky nemdzete ziskat jeden soubor PDF pro kaZdou fakturu daného obdobi nebo stav(.

Pokud chcete upravit vzhled faktur vaseho obchodu, musite zménit soubory Sablon.

Soubory Sablon PDF jsou umistény ve sloZce /pdf. Oteviete soubor faktura.tpl a upravte jej podle svych
predstav: je to soubor HTML se Smarty tagy.

Kdy?z vasi zakaznici poZadaji o faktury, mizete je presmérovat do sekce ,Historie objednavek” jejich
uzivatelskych Gctd, kde jsou pro né k dispozici vsechny jejich faktury.

Moznosti fakturace

MUzZete si vybrat, zda maji byt faktury k dispozici vasim zédkaznikdim ihned po provedeni objednavky, stejné
jako preddisli faktury a poZzadované cislo faktury.
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uvedené na tiSténé verzi faktury. Tato funkce vdm mUze pomoci zjednodusit spravu vaseho Gctu.

”~~
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* Povolit faktury. Kdyz je deaktivovan, vas zakaznik po ndkupu neobdrzi fakturu. Budete odpovédni za zpracovani
faktur, pokud o né vasi zakaznici pozadaji.

* Povolit rozdéleni dani. Novinka 1.6. Kdyz je tato moznost povolena, na fakture jsou uvedeny vsechny riizné
dang, které byly uplatnény na objednavku, namisto pouze jednoho procenta. * Povolit
obrazek produktu. Novinka 1.6.1. Je-li povoleno, pfida obrazek produktu vedle ndzvu produktu na faktufe.

* Predcisli faktury. Ve vychozim nastaveni ma PrestaShop jazykové prizplisobené predpony faktur:
#IN“v anglic¢ting, ,FA" ve francouzstiné (pro ,fakturu”), ,CU" ve Spanélstiné (pro ,cuenta”)
atd. MUzete si vybrat kody jazykd misto: "EN", "FR", "SP" atd. Samoziejmé si také muZete
vybrat, zda budete mit pro kazdy jazyk jednu pfedponu, nebo predponu nebudete mit viibec.

PrestaShop pak vygeneruje Cislo faktury podle vaSeho nastaveni: "#IN0O00001", "#FA000002" atd.

* Pridejte aktualni rok k €islu faktury. Kromé &isla faktury a preddisli,
rok se objevi i v Cisle faktury.

* Resetovat progresivni ¢islo faktury na zacatku roku. Na zacatku
nového roku se ¢islo faktury znovu nastavi na 0.

* Pozice data roku. Vyberte, kde se ma na fakture zobrazovat datum roku
Cislo, pfed nebo za progresivnim €islem.

- Cislo faktury. Pokud va3e firma jiz méla objednavky a faktury predtim, ne? jste zacali pouZivat PrestaShop,
muUZete tuto moznost pouzit k zahajeni ¢isla faktury od vyssiho ¢isla. « Pravni volny text. Novinka ve verzi
1.6.1.0. Toto pole vdm

umoznuje pridat do faktury dal3i obsah v pFipadé, Ze vaSe mistni legislativa vyZzaduje zobrazeni dalSich informaci.

Na fakture se objevi pod souhrnem platebnich metod. Tento volny text miZete samoziejmé pouzit k
zobrazeni jakéhokoli textu, ktery povaZujete za nezbytny. « Text v zapati. MUZete

to pouzit k tomu, aby byl na konci v3ech faktur vlastni text.
Text se objevi na faktufe pod ndzvem vaseho obchodu.

* Model faktury. V zavislosti na vaSich tématech mozna budete moci pouZit vice neZ jeden styl faktury.
Otestujte je pomoci faleSné objednavky, abyste si vybrali tu, kterou preferujete. Pokud umite kédovat
v HTML, mdZete pridat vlastni modely faktur popf
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upravit stavajici: jsou umistény ve slozce /pdf/ vasi instalace PrestaShopu.
* PoutZijte disk jako mezipamét pro faktury ve formatu PDF. MUZete se rozhodnout uloZit vygenerované
fakturuje na disku serveru PrestaShopu spiSe neZ v jeho mezipaméti serveru. I kdyz Setfi vyuZiti

paméti, zpomaluje samotné generovani PDF, takZe jej pouZivejte védomé.

Nezapomerite uloZit zmény.

Po dohodé o vraceni produktu byste méli od zakaznika obdrzet balicek. Jakmile balicek obdrzite, musite na
strance objednavky vytvorit dobropis. M(iZe se také nazyvat ,dobropis” nebo ,dobropis”.

Dobropisy se nevytvareji na strance "Zapoctové listy", ale pouze jsou zde uvedeny. Tato stranka se také
pouziva ke generovani PDF vasich kreditnich listkd.

& PRINT A PDF

Na strance je pouze jedna moznost:

* Predcisli kreditni sloZzenky. MozZna budete chtit mit dodaci listy oznacené jazykem. Z
Samoziejmé mUZete také zvolit, Ze pFedvolbu nebudete mit vibec.

PrestaShop pak vygeneruje ¢islo dobropist podle vaseho nastaveni.
Nezapomerite uloZit zmény.

* UZivatelska pfirucka PrestaShop 1.7



Machine Translated by Google

Vytvoreni kreditni sloZzenky

V seznamu objednavek (stranka ,Objednavky”) kliknéte na objednavku, pro kterou zakaznik vraci nékteré polozky, zobrazi
se dalsi podrobnosti - to bude fungovat pouze v pfipadé, Ze jiz bylo uvedeno, Ze zdkaznik mlZe odeslat produkty zpét.

Pod tabulkou ,Produkty” provedte nasledujici:

1. Zkontrolujte vracené polozky.

2. Pokud si prejete vratit produkt zpét na sklad, zaskrtnéte poli¢ko ,Znovu naskladnit produkty”.

3. Zaskrtnéte policko ,Vygenerovat kreditni stvrzenku”.

4, Chcete-li udélat zakaznikovi radost poté, co se dopusti chyby v objednavce, zvazte darovani
mu voucher zaskrtnutim policka vedle "Generate a voucher."

5. MUZete také uhradit jeho néklady na dopravu kliknutim na vedle "Zahrnout dopravu."

Jakmile vyberete vSechny poZzadované moznosti, potvrdte kliknutim na ,Vratit produkty”.

= -

Total $51.14

Dobropis je nyni vytvofen a bude k dispozici v Podrobnosti objednavky a také na strance "Dopisy".
Odtud mdZete kliknutim na odkaz stahnout soubor PDF. Zakaznik uvidi sloZzenku v sekci ,Ucet”.

Pokud jste vytvofili voucher, zdkaznici jej uvidi ve svém Gctu v sekci ,Vouchery”. Pokud na néj kliknou, mélo by to vypadat
néjak takto:

Home Your account

Your vouchers

Castka vraceného zbo?i je prictena k voucheru. Slevovy kéd (uvedeny ve sloupci zcela vlevo) miiZze zakaznik pouZit pri pristi
objednavce.
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Dodaci listy

Oznamenim o doruceni je dodaci list. MUZe se také nazyvat ,dodaci list” nebo ,avizo".
Predpoklada se, ze bude vloZzen do zaslaného baliku spolu s objednanym zboZzim. Bude mit logo vaseho

obchodu a oznacovat obsah. Pfi prevzeti baliku bude mit zakaznik moznost na dodacim listu znovu
zkontrolovat obsah baliku, zda v objednavce nic nechybi.

@

senerate POF

Ziskani dodaciho listu je stejné jako obdrzeni faktury. Vyberte data a také moZnosti, které chcete, a poté je
potvrdte, abyste vytvofili své dokumenty.

MuzZete ziskat PDF soubor nékolika dodacich listd v zavislosti pouze na datu, cozZ je velmi uzite¢né, kdyz

potrebujete vytisknout vSechny dodaci listy pro dany den nebo dané ctvrtleti. Vyberte pocatecni a koncové
datum a kliknéte na tlacitko "Generovat PDF".

& DELIVERY SLIP OFTIONS

Tyto tfi mozZnosti jsou stejné jako u moZnosti fakturace:

* Pfedvolba doruceni. Mozna byste chtéli mit dodaci listy oznacené jazykem: "DE" v anglictinég, "LI" ve
francouzstiné (pro "livraison"), "EN" ve Spanélstiné (pro "entrenga") atd. Nebo si mlzete pfimo vybrat

kddy jazykG: "EN", "FR", "SP" atd. Samoziejmé si také miZete zvolit, Ze pfedponu nebudete mit vibec.
* Dodaci &islo. Pokud vase firma jiz méla objednavky

a dodaci listy, neZ jste zacali pouZivat PrestaShop, mlZete tuto moznost pouzit k zahajeni ¢isla dodaciho
listu od vysSiho Cisla.

* Povolit obrazek produktu. Je-li povoleno, zobrazi se prfed nazvem produktu obrazek produktu.

PrestaShop poté vygeneruje ¢islo dodacich listl podle vaseho nastaveni: "#DE000001", "#LI000002" atd.

Nezapomerite uloZit zmény.

Nakupni voziky

”~~
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PrestaShop obsahuje nékteré velmi vykonné marketingové funkce, které vam umozni vidét produkty, které
zakaznici pridavaji do svych kosikl v realném case. Toho Ize dosahnout dvéma zpUsoby:

1. Pfejdéte na stranku "Zakaznici" v nabidce "Zakaznici", najdéte zakaznika, kterého hledate, a zobrazte
jeho zakaznicky profil. V tomto profilu prejdéte dold do sekce ,Kosiky”, kde mUlzete vidét viechny
koSiky vytvorené timto zakaznikem.

2. Pfejdéte na stranku ,Nakupni koSiky” v nabidce , Objednavky”. Voziky jsou sefazeny podle ID.
Najdéte zadkaznika, kterého hledate.

SHOPPING CARTS S

D cder [0 » = amer v . Tors Carrisr wa ate*a aline ™ a

=)

P[22 2

Bulk actions a

V obou pripadech muzete kliknutim na ikonu ,Zobrazit" zobrazit obsah kosiku vaseho klienta a pou?zit
tyto informace ke zlepSeni své obchodni vykonnosti.

E 371.51
o CUSTOMER INFORMATION = ORGER INFORMATION

+John DOE Wik Order #5

Toes 7151

Na strance kosiku jsou nejdUlezitéjsi informace v sekci ,Prehled kosiku”, kde vidite, jaké produkty si
zadkaznik vybral ke koupi, cenu jednotlivych poloZek, mnoZstvi, které vioZzil do koSiku, a celkovou hodnotu
jejich zbozi. vozik.

Spréava opusténych vozikl

Opusténi koSiku ¢asto znamena, ze prodej byl ztracen. Na strance ,,Nakupni kosik” jsou uvedeny
koSiky, které nebyly pfevedeny na Fadné objednavky, a je na vas, abyste zakaznikovi pfipomnéli, Ze se
stale mlze vratit a dokoncit svlj nakup.
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Opusténé kosiky (nebo "duché koSiky") budou mit na konci kazdého fadku odkaz pro smazani, zatimco

kosSiky bez odkazl pro smazani jsou zpracované kosiky, tj. nakup byl potvrzen a vy méate odeslat
produkty.

Standardné je na vas, abyste zakaznika ohledné jeho opusténého kosiku kontaktovali. M{iZete si
nainstalovat modul Reminder, ktery je k dispozici ve vychozi instalaci a umoznuje zasilat poukazy tém,
ktefi opustili ndkupni kosik, nebo tém, kterym chcete podékovat za objednavku, nejlepsim klientlim,
abyste jim podékovali za jejich ndkupy a za vérnost... Upozoriiujeme, Ze to mdze vést ke zneuZziti:
nékteri zakaznici mohou UmysIné opustit voziky, aby ziskali poukaz...

MUZete si také zakoupit modul Pfipomenuti opusténého kosiku PrestaShopu pro kompletni nastroj:
http://addons.prestashop.com/en/checkout-modules/16535-abandoned-cart-pro.html.
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Sprava katalogu produktu

Zakladem webu PrestaShop je jeho katalog, ktery obsahuje produkty a kategorie produktl. Vytvareni a
vylepSovani vaseho katalogu je hlavnim zplsobem, jak oZivit vase webové stranky v ocich zakaznika. Zde se
vas obchod stava realitou, vytvari obsah, a tim dava hodnotu vasi online pfitomnosti.

Jako srdce vaseho obchodu si vas katalog zaslouZi velkou davku vasi pozornosti. Pfidani produkt( neznamena
pouze pridani obrazku a textu a nasledné ovéreni obsahu. Znamena to znat svljj produkt zpaméti: cenu,
hmotnost, velikost, vlastnosti, specifikace, detaily, znacku, dodavatele a mnoho dalSiho. Neméli byste zacit
pridavat produkty do svého katalogu, aniz byste presné védeéli, co chcete zadkaznikovi prezentovat, a proto
musite mit stanoveny plan svych produktd a zpUsobu jejich zobrazeni. To také znamena znat predni kancelar
svého obchodu jako své boty, abyste mohli spravné vyplnit poZadovana pole.

Sekce "Katalog" je pfistupna otevienim nabidky se stejnym nazvem, ktera obsahuje vSechny stranky souvisejici
s produktem. Zde spravujete své produkty a jejich vlastnosti v celém svém obchodé PrestaShop.
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Sprava produktd

Produkty ve svém obchodé muiZete spravovat pomoci stranky "Produkty" v "Katalogu"
Jidelni listek.

Uvod na stranku produktu

Chcete-li vytvofit novy produkt, na strance "Katalog" kliknéte na "Novy produkt" (nebo stisknéte CTRL + P): otevie se
takzvana stranka produktu, kde mudZete vytvaret nové produkty nebo upravovat stavajici.

Karty

V PrestaShopu 1.7 je strdanka produktu usporadana do karet:

+ Zakladni nastaveni: obsahuje v3e, co potfebujete k rychlému a snadnému vytvoreni produktu. Pokud vSak
potfebujete ke svému produktu pridat dalSi podrobnosti, méli byste se podivat na ostatni karty. *
Mnozstvi, Kombinace nebo

Virtudlni produkt: definujte si mnozZstvi produktu a dal3i moznosti souvisejici se skladem. KdyZz vas produkt
obsahuje kombinace, karta se prejmenuje na Kombinace. Zde miZete spravovat vSechny své kombinace.
Na druhou stranu, pokud mate virtualni produkt, sem nahrajete jeho pfidruzeny soubor, pokud existuje.

+ Doprava: uvedte podrobnosti, které mohou mit vliv na doruéeni produktu. « Ceny: Upfesnéte své ceny

pomoci konkrétnich cen nebo ceny za jednotku (mimo jiné moZnosti stanoveni ceny).

* SEO: Spravujte meta popis nebo URL produktu, abyste se ujistili, Ze jsou pro né&j optimalizovany
vyhledavace. *

Moznosti: dalSi funkce pro spravu viditelnosti vaSeho produktu, konkrétnich referenci, pfipojenych
soubortd nebo dodavatel(. Zde také mlzZete nastavit prizplsobeni.

Basic settings Combinations Shipping Pricing SEO Cptions

jméno vyrobku

Prvni pole, které je tfeba vyplnit, je ndzev produktu, ktery se ve vychozim nastaveni zobrazi ve vysledcich
vyhledavace a v adrese URL vaSeho produktového listu. Vedle pole najdete vybér jazyka, ktery vam umozni
vybrat jazyk, do kterého chcete produkt upravit nebo vytvofit.

This is a Product Name /s Standard product = [E en -

Nez budete moci uloZit produkt , musite jej pojmenovat alespon ve vychozim jazyce.
Nebudete moci uloZit, dokud nebude mit nazev.

Nezapomerite prelozit kazdé pole do vSech jazykd, které vas obchod podporuje. Chcete-li to provést, kliknéte na
vybér jazyka vedle pole typu produktu a vyberte jazyk, ve kterém chcete produkt upravit.
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Typ produktu

Tato druhd moZnost je zasadni: uvedte, zda se jedna o baliek (kombinace alespon dvou existujicich produktd),
virtualni produkt (soubor ke stazeni, sluzba atd.) nebo jednoduse klasicky produkt zaslany poStou. Prozatim
budeme zkoumat pouze standardni produkt bez kombinaci a budeme se zabyvat produkty s kombinacemi,
balicky a virtualnimi produkty v jejich vlastnich ¢astech této kapitoly.

Jazyk

Mozna jste ve svém obchodé aktivovali nékolik jazyk(, abyste mohli prodavat ve vice zemich. Pokud chcete
oslovit své zakazniky v zahranici, veSkery vas obsah (popis produktu, titulky atd.) by mél byt pfeloZen do téchto
jazyka.

Chcete-li prelozit obsah vaSeho produktu do jiného jazyka, staci vybrat jazyk, ve kterém chcete pracovat, vedle
typu selektoru produktu. Stranka produktu se aktualizuje o obsah dostupny ve vybraném jazyce. MUzete
prepinat z jednoho jazyka do druhého, aniz byste mezi tim museli ukladat svou praci. Jen se ujistéte, Ze
upravujete obsah ve spravném jazyce.

Ve vychozim nastaveni se na strance produktu zobrazi obsah ve vychozim jazyce vaSeho obchodu.

Chcete-li do svého obchodu pridat nové jazyky, prejdéte do sekce Mezinarodni. MGzZete bud pridat

staci jazyk v "Preklady" nebo pridat lokaliza¢ni balicek v "Lokalizace". Vice informaci naleznete v
mezinarodni ¢asti dokumentace.

Globalni tlacitka

m = @

Sales Productlist Help

* Prodej. Pfesméruje vas na stranku ,Detail produktu” na panelu statistik (nabidka ,Statistiky"), kterd vam
poskytne grafické zobrazeni navstév stranky tohoto produktu a také jeho prodeje.

+ Seznam produkttd. Novinka v PrestaShopu 1.7. Zobrazi seznam viech vasich produktd, které vam umozni
pro rychlou navigaci od produktu k jinému.

+ Napovéda. Otevre kontextovou ndpovédu ve sloupci, pficemz stranka z uZivatelské priruc¢ky odpovida
strance produktu.

V dolni ¢asti stranky je mozné provést nékolik akci:

* Smazat (ikona koSe). Odebere vSechna data pro aktudlni produkt a smaze je,
vcetné jeho obrazkd, kombinaci, funkci atd.

+ Nahled. Zobrazi ivodni stranku vaseho produktu. To je velmi praktické, protoZe to funguje
i kdyz je produkt deaktivovan.

* Online / Offline. Zde povolite nebo zakazete svij produkt. Ve vychozim nastaveni je
deaktivovana, takze ji vasi zakaznici ve vaSem obchodé neuvidi.

* Duplicitni. UloZte aktudlni produkt, poté vytvorte presnou kopii aktualniho produktu a prejdete na stranku
nového produktu. To je velmi uzZite¢né, pokud byste radéji pouZili data aktualniho produktu jako
Sablonu pro jiny novy produkt a
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nemusite vSechna data nového produktu vytvaret ru¢né. Napfiklad dva produkty se mohou velmi
liSit, ale mohou sdilet stejné asociace, dopravce nebo nastaveni dodavatele.

* Pfejdéte do katalogu. Tim se ulozi vSechny zmény, které jste provedli v jakychkoli datech pro server
aktualni produkt a vrati vas zpét na seznam produktd.

+ Pfidat novy produkt. Tim se uloZi vSechny zmény, které jste provedli v jakychkoli datech pro server
aktualni produkt a otevfe novou stranku pro vytvoreni nového produktu. *

Ulozit. Tim se uloZi vSechny zmény, které jste provedli v jakychkoli datech pro aktualni produkt, a
zUstanete na aktudlni karté. To je uzite¢né zejména tehdy, kdyZ chcete prepinat mezi kartami,
aniz byste ztratili zmény na aktudlni karté, nebo chcete-li vidét, Ze se zmény okamzité poufziji.

[ m Online ‘ i DUFLICATE 1 | GO TD CATALDG I ADD NEW PRODUCT l m

Klavesové zkratky

V PrestaShopu 1.7 byly zavedeny nékteré klavesové zkratky, které vam pomohou usetfit ¢as pfi
vytvareni nékolika produktl za sebou. Chovani je stejné, jak je popsano vyse, a funguje pro nasledujici
moznosti:

Prejdéte do katalogu: CTRL+Q
UloZzit: CTRL+S

Pridat novy produkt: CTRL+P
Duplikat: CTRL+D
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Vytvoreni produktu

Stranka produktu, kterd byla pfepracovana v PrestaShopu 1.7, usnadfiuje vytvareni produktu diky vylepSenym
kartam.

Zakladni nastaveni

Basic settings Quarntities Shipping Pricing Opt
Combinations [7]
(-
Product with
Drop Images here Quantity [
]
e Gy
Price 7]
ided Tax ir
C 0.00000C
rule
Summary Yescript FR Taux standard [20%)
o sersingsin [ Peicing
1 Categories [
o
O
© ne )
o | | ] -]

Create a new category [7]

Create @ CATREOTY

Karta ,Zakladni nastaveni” poskytuje hlavni moznosti potfebné k vytvoreni zdkladniho produktu: na nékolik

kliknuti budete moci vytvofit novy produkt. Odtud mUzete také prochazet dalsi karty a pridat dalSi podrobnosti
o vasem produktu.
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snimky

Sekce obrazkd se nachazi v levé horni ¢asti karty ,Zakladni nastaveni”. M&li byste nahrat viechny obrazky pro tento
produkt, véetné vSech jeho kombinaci (barva, velikost, tvar atd.).

Chcete-li ke svému produktu pridat jeden nebo vice obrazkd:

Pretahnéte obrazky pfimo ze slozky nebo kliknéte na ,vybrat soubory” (nebo kdekoli v sekci obrazk() a vyhledejte a
otevrete sloZku obsahujici vaSe obrazky. MUZete vybrat libovolny pocet obrazk( tak, Ze pFi vybéru souborl podrzite
stisknutou klavesu Ctrl, nebo muzZete vybrat jeden po druhém. Vychozi maximalni velikost souboru obrazku je
nastavena PrestaShopem podle PHP nastaveni vaseho serveru. Tuto velikost Ize zmenSit na strance predvoleb
,Obrazky" v ¢asti ,Obrazky produktd”.

Drop images here
or select files
Recommended size 800 x 800px for default theme.

JPG, GIF or PNG format.

Titulni obrazek

Nahrané obrazky se zobrazi jako miniatury. Prvni bude vas vychozi/obalkovy obrazek pro produkt. Tento titulni obrazek
se také automaticky zobrazi na produktové strance vaSeho obchodu.

Kliknutim na miniaturu obrazku mizete zménit, ktery obrazek je vasim titulnim obrazkem: zobrazi se nastaveni pro
dany obrazek. Zde mdZete zaskrtnutim nebo zrusenim zaskrtnuti policka "Obrazek na obalce" definovat, zda ma byt
obrazek obal nebo ne.

Cover image @, zoom

Caption

This Is a caption for the
selected image.
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Zoom a titulek

Po kliknuti na "Zoom" se obrazek objevi ve skute¢ném formatu, pokud se na ngj chcete podivat blize.
Kazdy obrazek m{zZe mit popisek: pouzijte jej ke stru¢nému popisu obrazku (a produktu). Pokud mate vice
jazyk(, nezapomerite si to preloZit!

Tridéni obrazkd

Jakmile nahrajete vSechny obrazky produktl, mlzete upravit jejich poradi pretazenim kazdého obrazku.
MUZete také pridat dalsi obrazky kliknutim na ikonu ,+" nebo jejim upusténim.

Shrnuti a popis

Dobre popsat svij produkt je zasadni, a to jak pro zékaznika (¢im vice informaci, tim Iépe), tak pro vyhledavace
(pomUZe to vasemu obchodu objevit se ve vice poptavkach).
Ve spodni ¢asti obrazovky slouzi dvé popisna pole kazdé k jinému tcelu:

* Pole "Souhrn" vdm umozZnuje napsat kratky popis, ktery se objevi
vyhledavacl a v popisu vaseho produktu.
Toto pole je standardné omezeno na 400 znakU: pokud tento limit prekrocite,
PrestaShop vas upozorni zpravou v Cervené barvé pod polem. Tento limit mGzete zménit na
strance predvoleb ,Produkty”, kde najdete moznost ,Maximalnfi velikost souhrnu produktu”.

* Pole ,Popis” vdm umozZznuje napsat Uplny popis vaSeho produktu,
ktery se objevi pfimo na strance produktu. Textovy editor nabizi Siroké moznosti pro vytvareni
vizualné atraktivnich popist (font, velikost, barva textu atd.).
I kdyZ toto druhé pole nema zadna omezeni, je tu néco jako pfiliS mnoho obsahu: snazte se
poskytnout zakladni informace presvédcivym zplsobem a vas produkt by mél byt pfipraven.
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Summary escriptior

Long printed dress with thin adjustable straps. V-neckline and wiring under the bust with ruffies at the bottom of the dress.

Vlastnosti

Pod popisy produktl méate nékolik moznosti. MoZnost "Pfidat vlastnost" slouzi k ur¢eni vlastnosti vasich
produktd (tj. hmotnosti, materialu, zemé pQvodu atd.).

Kdy?Z vytvarite vlastnosti a hodnoty (napf. vinény Uplet a materialy z mikrovldken), pfifazujete je k produktim,
kdyz je to vhodné. To znamen4, Ze nemusite vyplniovat pole funkci pro kazdy ze svych produkt(, ale misto
toho jednoduse vypliite potfebné hodnoty a pouZijte je pozdéji.

Uvédomte si, Ze na rozdil od kombinaci se tyto hodnoty neméni a jsou platné pro obecny produkt (to
znamena: vSechny vase kombinace budou mit stejné vlastnosti).

Pridani funkce

PFed pridanim funkce do produktu ji musite vytvofit pro obecné pouZiti ve vaSem obchodé. K tomu byste méli

prejit na stranku "Atributy a funkce" v nabidce "Katalog".
Vytvareni vlastnosti a hodnot vlastnosti je podrobné vysvétieno ve vyhrazené ¢asti pravodce.

Features
Feature Pre-defined value OR Customized value
Styles o Classic o 5]
Feature Pre-defined value OR Customized value
Width - . 30cm []
g Add tur

PFifazeni hodnoty prvku

Budeme predpokladat, Ze jste jiz nastavili vSechny funkce a hodnoty funkci.

Po kliknuti na ,Pfidat funkci” se zobrazi rozbalovaci nabidka se seznamem v3ech funkci vaSeho obchodu.
Vyberte funkci, kterou chcete pridat. Dale miZete bud pFifadit jednu z pfeddefinovanych hodnot (jak jsou
nastaveny pfi vytvareni prvku), pokud jsou néjaké dostupné, nebo nastavit hodnotu ru¢né v poli "Vlastni
hodnota".

Pokud pro objekt neni k dispozici zddna hodnota, zobrazi se zminka ,Nenalezen zadny vysledek”.

Pokud se rozhodnete pouZzit vlastni hodnotu, nezapomerite ji nastavit pro kazdy jazyk, ktery vas obchod
podporuje. Pomoci voli¢e kédu jazyka v horni €asti stranky zmérite jazyk.

Pokud jsou k dispozici pfeddefinované hodnoty, zobrazi se v rozeviracim seznamu. Staci na né&j kliknout a
vybrat spravnou hodnotu.

~
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Jakmile nastavite vSechny relevantni funkce, uloZte zmény, aby se okamZité projevily na titulni strance.

Pamatujte: Pokud funkce nema pfifazenou Zadnou hodnotu, nebude u tohoto produktu brana v Gvahu a nebude viditelna
ve vaSem obchodé.

Znacka

Stejnym zplsobem, jako mudZzete pfidat funkci, mzZete pridat znacku. Kliknéte na ,Pfidat znacku” a v rozbalovaci nabidce
vyberte znacku.

Pokud pozadovana znacka neni v rozbalovaci nabidce dostupna, prejdéte na stranku Znacky a dodavatelé a vytvorte novou
znacku.

Produkt m0Ze byt spojen pouze s jednou znackou.

Brand

Fashion Manufacturer -z

Podobny produkt

Pole ,Pridat souvisejici produkt” vdm dava moznost vybrat si relevantni produkty, které chcete pFidruZit k tomuto produktu,
a navrhnout je svym zakazniklm, kdyZ navstivi stranku produktu (pokud to motiv podporuje). Kliknéte na ,Pfidat souvisejici
produkt”, zadejte prvni pismena produktu a vyberte jej. Produkt se poté pfida na konec pole.

Related product

]

Search and add a related product Q

Printed Chiffon Dress (ref: demo_7) x

Produkt mUlzete spojit s tolika dalSimi produkty, kolik uznate za nutné. Kliknutim na ikonu kose smaZzete pridruzeni
produktu.

PFidruzeni probiha pouze jednim zplsobem: pfidruZeny produkt nebude na strance nastaveni obsahovat pfidruzeni k
aktualnimu produktu.

Kombinace

Casto budete prodavat stejny produkt pod riiznymi verzemi: maji stejny celkovy
nazev, ale mohou se liSit barvou, kapacitou, velikosti obrazovky a dalSimi
atributy. Vétsinou se tyto atributy snoubi: mdZete mit k dispozici ¢ervenou verzi
produktu s kapacitou 1 Gb nebo 2 Gb, nebo s 12" obrazovkou nebo 15" Simple product
obrazovkou. To je divod, pro¢ PrestaShop nazyva tyto verze ,kombinacemi”:
vase zasoby produktd mohou byt vyrobeny z nékolika variant jednoho produktu,
coZ jsou ve skutecnosti jednoduse jeho atributy spojené specifickym zplsobem.

Combinations 7]

© Product with combinations

Advanced settings In [/} Combinations

Pokud pottebujete pro svij produkt kombinace, vyberte ,Produkt s kombinacemi”. Zalozka "MnoZstvi" na strance produktu
bude pfejmenovana na "Kombinace" a umozni vam vytvaret rlizné kombinace.

~
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NemUZete vytvaret kombinace, pokud jesté nemate spravné atributy produktu
nastavit v PrestaShopu.
Také byste neméli vytvaret kombinace funkci, ze kterych by vasi zakaznici neméli mit moznost vybéru.

Vytvareni atributl se provadi na strance "Atributy a funkce" z nabidky "Katalog" a je podrobné
vysvétleno v této vyhrazené kapitole dokumentace.

Chcete-li se dozvédét o kombinacich, prectéte si vyhrazenou ¢ast na konci této kapitoly.

Mnozstvi

Uvedte, kolik produktl je k dispozici k prodeji.
Tato moznost se nezobrazi, pokud vytvafite produkt s kombinacemi: mnozZstvi pro kombinace se spravuji na
karté "Kombinace", protoze kazda kombinace mlze mit jinou hodnotu mnozstvi.

DalSi moZnosti mnoZstvi jsou k dispozici v zaloZce "MnoZstvi".

Cena
Price 7]

Definujte, za kolik chcete tento produkt prodat.

Tax excluded Tax included
* Cena - bez dané. Zde byste méli stanovit svou cenu. Je

nezavisly na kalkulacich, danich a jinych cenéch. * Cena 30.5000C 36.6000C
- v€etné dané. Zobrazuje cenu produktu

vCetné dani. Hodnotu m{iZete upravit a automaticky
aktualizuje pole ,Vylou€eno z dané” podle dariového
pravidla, které jste zvolili. «+ Daflové pravidlo. Dan
vztahujici se na produkt.

Tax rule

FR Taux standard (20%) v
Advanced settings in [/} Pricing

Viyberte si z riznych sazeb, které jste zaregistrovali. PFi
zméné danového pravidla se odpovidajicim zplsobem zméni cena vcetné dané.

DalSi cenové moznosti jsou k dispozici na zaloZce "Ceny". At uz zménite cenu na zalozce "Zakladni nastaveni"
nebo "Cena", je stejné, protoze karty jsou synchronizovany.
Darlova pravidla Ize spravovat v menu "Mezinarodni" na strdnce "Dané".

Kategorie

V sekci "Kategorie" si mlZete vybrat, ve které kategorii se ma produkt objevit. MlZete vybrat vice nez
jeden, ale méjte na paméti, Ze pro zakaznika je lepSi, kdyZ kategorie obsahuje pouze ekvivalentni a
srovnatelné produkty. Proto byste méli zabranit vybéru kofenovych kategorii a dat prednost podfizenym
kategoriim.

Napfriklad kategorie ,telefon” mlze obsahovat podkategorie ,znacek” (Apple,
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Samsung, HTC atd.) a také ,charakteristiky” (dual sim, Android atd.).
Categories [7] Je na vas, abyste oznacili kategorii, kterd je pro va3e zakazniky

Search categories SdruZovani existujicich kategorii

e ez Chcete-li ke svému produktu priradit kategorii, mdZete bud pouzit
ASSOCIATED CATEGORIES o ) =
X _ vyhledavaci panel, nebo rozbalit seznam kategorii a vybrat tu, kterou
e Bl x chcete pfiradit.
ses . [ Evening Dresses Pomoci vyhledavaci listy. Zadejte prvni pismena kategorie a liSta zobrazi
vSechny odpovidajici kategorie a cestu k nim. Vyberte si kategorii a
kliknéte na ni. Zobrazi se v sekci "Pfidruzené kategorie".

v EXPAND “~ COLLAPSE MAIN CATEGORY

> Home
PouZiti seznamu kategorii. Kliknutim na "Rozbalit" uvidite strom kategorii

> @ Women a odtud mUZete vybrat kategorie, které chcete pridruzit.

’ rops Pokud v seznamu pfidruzenych kategorii najedete mysi na konkrétni
T-shirts kategorii, uvidite cestu vedouci ke kategorii. MUZe byt uZite¢né, pokud
mate nékolik kategorii se stejnym nazvem (napf. ,Boty”, které mohou
Blouses byt v kategoriich ,Dé&ti" a ,Zeny").

> Dresses

Casual Dresses
Hlavni kategorie
Evening Dresses ©

Voli¢ "hlavni kategorie" je uzitecny, kdyz je ¢lanek zarfazen do nékolika
kategorii. Slouzi pfedevsim k ujasnéni, jakou kategorii pouZzit v pfipadé,
Ze se vas zakaznik dostane na vas web z vyhledavace, protoze nazev
kategorie se objevi v URL produktu.

Summer Dresses

Create a new category [}
Vytvoreni nové kategorie
New category name
Pokud mate pocit, Ze potfebujete pridat kategorii, uloZte aktualni stav svého Category name
produktu pfed kliknutim na tlacitko ,Vytvofit novou kategorii”.
Sy - . , . . . . ; Parent of the category
Kliknéte na "Vytvofit kategorii": zobrazi se moZnosti kategorie. Vyplfite nazev
kategorie a vyberte nadfazenou kategorii. Kliknutim na vytvofrit se vytvori nova Home =
kategorie a automaticky se pfifadi k vaSemu produktu.

Nezapomernite pozdéji prejit na stranku "Kategorie" a vyplnit podrobnosti pro tuto novou kategorii.
Chcete-li si precist vice o kategoriich, pfejdéte do souvisejici ¢asti dokumentace.

Nova kategorie se v nabidce vaseho obchodu neobjevi automaticky. Chcete-li to zobrazit, vy

méli byste upravit nabidku pomoci modulu "Hlavni nabidka" (pFi pouziti vychoziho motivu) nebo pomoci
libovolného vlastniho modulu, ktery budete potrebovat pro spravu nabidky.

V tomto okamZiku jste hotovi se zakladnimi informacemi pro zakladni stranku produktu. MdZete to uloZit. Chcete-li jej mit
okamZité k dispozici k prodeji ve vaSem obchodg, kliknéte na , Offline: jeho stav se zméni na ,,Online” a bude viditelny ve
vaSem obchodé.

Méli byste v3sak cist dal, protozZe ke svému produktu muzete pridat mnohem vice podrobnosti, aby byl pro zakazniky
atraktivnéjsi!
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Mnozstvi

Mnozstvi produktl se spravuji na jedné karté. PrestaShop to pouzije k urceni, kdy bude produkt brzy
vyprodany nebo nedostupny.

kcing  Prich sE0
Quantinies gzt - il

Availability preferences

af stec

Standardni produkt
U standardniho produktu méate pouze dvé pole:

* Mnozstvi. Definujte, kolik produktl je na prodej. Je to stejnd hodnota jako ta in
"Zakladni nastaveni".

+ Minimalni mnoZstvi na prodej. M{zZete dat prednost tomu, aby se tento produkt prodaval ve velkém.
Toto pole pouZijte k nastaveni poctu poloZek, které se maji prodavat hromadné. To znamen4, Ze

zakaznik bude moci zakoupit tento produkt pouze tehdy, kdyZ dosahne tohoto minimalniho mnozZstvi

Produkt s kombinacemi

ZpUsob, jakym to funguje, je pomérné snadny: stranka vam nabidne tabulku vSech kombinaci pro aktualni

produkt (pokud nejsou Zzadné kombinace, tabulka ma jednodusSe jeden radek). Je na vas, abyste u vSech
kombinaci nastavili pocatecni zasobu.

Dalsi informace o kombinacich produktl naleznete ve vyhrazené ¢asti na konci stranky.

Balicky a virtualni produkt majf rlizna nastaveni skladu, vSe potrebné najdete na konci této kapitoly.

Predvolby dostupnosti

Chovani mimo sklad
Moznost ,Chovani, kdyZ neni skladem” vdm umoZzfiuje nastavit chovani PrestaShopu, kdyz je produkt vyprodany:

Odmitnout objednavky (produkt jiz neni v prodeji).

Povolit objednavku
(v podstaté provadite predprodeje).

Pouzit vychozi chovani
(Odmitnout objednavky). Tato tfeti a vychozi moZznost jednoduse pouziva globalni vychozi nastaveni

(nabidka ,Predvolby”, stranka ,Produkty”, sekce ,Sklad produktd”, moZnost ,Povolit objednavani
produktd, které nejsou skladem®).
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Stitky

- Stitek, kdy? je skladem. UmoZhiuje zobrazit navit&vnikim zpravu, kdy? je vas produkt skladem, napriklad
.PoloZka je k dispozici”. UjiStuje je, Ze vas obchod jim muiZe produkt okamZzité poslat.

« Stitek, kdyZ neni skladem a je aktivni vyfizeni objednéavky. UmoZfuje zobrazit navtévnikiim zpravu, kdy? je vas
produkt vyprodany, ale oni si jej stdle mohou objednat (jak je nastaveno pomoci voli¢e ,, Kdyz neni skladem™),
napfiklad ,Pfedobjednat nyni!”. Ujistuje je, Ze vas obchod jim zaSle produkt ihned, jakmile bude na skladé.

» Datum dostupnosti. Uvedte, kdy bude produkt opét skladem.

MUZete také nakonfigurovat obecna nastaveni aplikovana na vSechny vase produkty: vychozi moznosti je odmitnout
objednavky, ale to Ize upravit v ¢asti ,Nastaveni produktd” v ¢asti ,Parametry obchodu” (,Povolit objednavani zbozi,
které neni skladem produkty" moZnost).
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Lodni doprava

Zalozka "Doprava" vam umoZznuje poskytnout cenné podrobnosti o balicku vaSeho produktu. Neni
k dispozici v pfipadé virtudiniho produktu.

Shipping

Package dimension

|t your shipping easts by filling in the praduct dimensions

Shipping fees [1)

0000

Available carriers

f no carrier s selected then all the carriers will be avallable for customers orders

* Rozméry baleni (Sifka, vyska, hloubka a hmotnost). Méli byste se snazit vyplnit kazdé pole,
protoZe znat prfesnou velikost a vahu baliku je nejen uzitecné pro vas, ale PrestaShop také
muUZe na zakladé téchto nastaveni automaticky nasmérovat konkrétni velikosti/hmotnosti na
konkrétni dopravce. Kone€na cena objednavky se zakaznikovi zobrazi, jakmile PrestaShop (nebo
zadkaznik) vybere dopravce.

Tyto hodnoty pouZivaji vychozi jednotky hmotnosti, objemu, vzdalenosti a rozméru, jak jsou
nastaveny na strance "Lokalizace" v nabidce "Lokalizace".

Tyto hodnoty nemusi byt cela ¢isla. Pokud vase produkty vazi méné nez 1 Ib, mlzete k oznaceni
zlomkd jednoduse pouZit tecku (.):

0123Ibo
1,231bo
0,23 Ib (rovna se 3,68 o0z) o atd.

* Poplatky za dopravu (Dodateéné poplatky za dopravu). To se vdm mUZe ukazat jako velmi uZite¢né
u konkrétnich produktd, které jsou obzvlasté slozité na baleni nebo jsou opravdu

tézké. « Dostupni operatori. MUzete si vybrat, zda bude aktualni produkt odeslan pouze vybranymi
prepravci. Pokud neni vybran Zadny dopravce, budou pro objednavky zakaznikd k dispozici vSichni

dopravci.
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Ceny

Zalozka ceny umoZnuje upresnit vasi cenovou strategii, bud pomoci alternativnich cen (cena za jednotku),
nebo vytvorfenim ur€itych cenovych pravidel specifickych pro produkt.

Cena vaSeho produktu pred zdanénim.

+ Cena - bez dané. Zde si mUzZete nastavit libovolnou cenu, nezavislou na kalkulacich a béznych cenéach.
Chcete-li pouzit vychozi cenu, ponechte toto pole na ,0". « Cena - v€etné dané. Zobrazuje

cenu produktu véetné dani. Hodnotu miZete upravit a automaticky se aktualizuje pole ,Maloobchodni
cena pred zdanénim” podle dafiového pravidla, které jste zvolili. * Cena za jednotku (bez dané).
Jednotkova cena produktu v dobé pridani.

Toto je pro Ucely ocenéni.
+ Danové pravidlo. Dan vztahujici se na produkt. Viyberte si z rGznych sazeb, které jste zaregistrovali.
Pokud chcete provést néjaké zmény, odkaz vas pfesméruje na stranky danovych pravidel.

* Zobrazte "Na prodej!" vlajka na strance produktu a v textu nalezeném ve vypisu produktu. ZasSkrtnutim
tohoto policka ukazete, Ze vas produkt je ve slevé, a to jak na strance produktu, tak v textu v zaznamu
produktu. Pod produktem se zobrazi ikona ,V prodeji”. Toto logo miZzete upravit zménou
nasledujiciho souboru: themes/default/img/onsale_en.gif * Kone¢nd maloobchodni cena. Tato cena
v€etné odebrané slevy se bude béhem psani

aktualizovat.

MUZete vyplnit pole ,Cena - bez dané” a zvolit sazbu dané, kterou chcete pouzit, a pole automaticky vypocita
maloobchodni cenu s dani. K dispozici je i opacna operace.

Zadejte cenu, kterou jste za produkt zaplatili (kolik vas stalo pofizeni nebo vyroba produktu), umozni vam to
porovnat s vasi prodejni cenou, abyste si mohli snadno vypocitat sv(j zisk.

Pofizovaci cena by méla byt nizsi nez vase maloobchodni cena.

Celkovou cenu produktu mlzete zménit v zavislosti na mnoZzstvi produkt(, které vas zakaznik kupuje,
skupiné uzivateld, zemi atd. To se provadi v sekci ,Specifické ceny” na karté ,,Cena”. Kliknutim na
tlacitko ,Pfidat konkrétni cenu” zobrazite formular pro vytvoreni:
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Customer

Com

Aval

binatians

y all combiénations

ahle fram ] Srarting at

Impact an price

Product price (tax exdl.)

CANCEL

Jedna se o velmi snadny zpUsob, jak vytvofit slevovou cenu tohoto produktu (a vSech jeho kombinaci).

* Pro. To vdm umozni byt velmi konkrétni ohledné riznych skupin, na které se tato cena vztahuje, véetné
meén, zemi a dokonce i vaSich zakaznickych skupin (o kterych pojedname v dalSi kapitole). « Zakaznik.
MUzZete se rozhodnout byt

jeSté konkrétnéjsi a pfimo nastavit, na koho je vami vytvarena sleva cilena. Zacnéte psat prvni pismena
kFestniho jména nebo pfijmeni klientl a vyberte ta, ktera chcete.

+ Kombinace. M(iZete si vybrat, zda se tato konkrétni cena vztahuje na vSechny kombinace produktd,
nebo pouze na jednu. Pokud chcete pouZit vice nez jednu kombinaci, ale ne vSechny, budete muset
pro kazdou kombinaci vytvofit specifickou cenu. * Dostupné od/do. Zde m{zete definovat

rozsah dat, mezi kterymi je slevova cena aktivni. Kliknutim na kazdy selektor se otevie kalendar, coz
zjednodusi proces.

* Pocinaje jednotkou []. Obsahuje hodnotu, od které ma byt sleva uplatnéna.
Vychozi hodnota je "1", coZz znamena libovolné mnozZstvi. Pokud jste vybrali jednu kombinaci, pro
kterou plati konkrétni cena, a definujete vice nez jednu jednotku, znamena to, Ze zakaznik bude
muset zakoupit toto mnoZstvi dané kombinace, aby mohl vyuZit slevu.

+ Cena produktu (bez dané). Zde si mUzete nastavit libovolnou cenu, nezavislou na kalkulacich a béZnych
cendch. Tim prepiSete maloobchodni cenu. Chcete-li toto pole aktivovat, musite nejprve odkliknout
"Ponechat pocatecni cenu".

+ Ponechte pUvodni cenu. Zaskrtnutim tohoto politka resetujete pole ,Cena produktu” a zabranite jeho
Upravam. « Uplatnéte slevu

ve vySi. Pomoci voli¢e nastavte typ slevy (bud konkrétni ¢astku ve vychozi méné, nebo procento z vychozi
ceny). Na produktovém listu se poc¢atecni cena zobrazi jako preSkrtnuta vedle zlevnéné ceny.

Jakmile si vyberete své hodnoty, kliknéte na ,PouZzit”: niZe se zobrazi souhrn vaSich nastaveni slev.
Sleva se ihned projevi na prodejné.
Pokud si prejete smazat hodnotu, kliknéte na ikonu koSe v tabulce.

Zakaznik se mlze vejit do vice cen nebo pravidel slev, i kdyZ jste nastavili podrobné ceny a mnoZstevni
slevy s vlastnimi skupinami a obchody (pokud jsou v kontextu vice obchodU). PrestaShop proto pouziva
sadu priorit, aby bylo mozné aplikovat jednotné cenové pravidlo

”~~

.-
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Vychozi nastaveni PrestaShopu mUzete zménit v ¢asti ,Sprava priorit”.

Pricrity management [3]

Priarties
rrency - Country v Group

Vychozi poradi dllezZitosti je:

1. Nakupuijte (v kontextu vice obchod).
2. Ména.

3.Zemé.

4. Skupina.

ZaSkrtavaci policko ve spodni ¢asti umoZzfiuje aktualizovat nastaveni pro vSechny produkty. Pokud
zaSkrtavaci policko zUstane nezaskrtnuté, budou se vase zmény vztahovat pouze na aktualni produkt.
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SEO

Chcete-li zlepsit svdj produktovy list a také zvysit viditelnost vaseho obchodu, doporuujeme vam peclivé vyplnit rdzna
pole SEO: metanazvy, meta popisy a klicova slova a pratelské adresy URL.

,SEO" samo o sobé znamena ,Optimalizace pro vyhledavace. Prectéte si vice na Wikipedii:
http://en.wikipedia.org/wiki/Search_engine_optimization

Seznamte se s nejlepSimi postupy SEO pro e-commerce! Stahnéte si a prectéte si bezplatny ,Kompletni priivodce SEO"
spolec¢nosti PrestaShop: http://www.prestashop.com/en/white-paper-seo Chcete-li ziskat pfistup
k informacim SEO produktu, pfejdéte na kartu "SEO".

Search Engine Optimization

6 Friandly URLs are currently enabled. To enable It, go to SEO and UR
Redirection page 3]

No redirection (404)

e Mo redirection (404) = Do not redirect amywhere and display 3 904 “Mol Found” page.
Parmanen ction (301] = Perrmanently display another i

Temparary rediraction (302) = Tampaorarily display anather p

Optimalizace pro vyhledavace

Pole na této strance vam umoZfiuji pfimo optimalizovat viditelnost vaSeho katalogu ve vyhledavacich.

+ Meta nazev. Toto je nejdlleZit&jsi pole, protoZe nazev se zobrazi ve vsech vyhledavacich. Budte velmi vécni:
musite pFesvédcit uzivatele vyhledavace, aby klikl na va$ odkaz, ne na odkaz z jiného webu. Ujistéte se, Ze
nazev je jedinecny pro tento produkt na vaSem webu. o Dobry pfiklad: "Levi's 501® Original Jeans - Tidal
Blue

- Original Fit". o Spatny pfiklad: "PoloZka #02769869B bestseller". « Popis metadat. Prezentace
produktu v nékolika Fadcich (idedlné méné nez 155 znaku),

kterd ma zaujmout zdkaznika. To se objevi ve vysledcich nékterych vyhledavaci v zavislosti na vyhledavacim
pozadavku: nékteré vyhledavace se mohou rozhodnout zobrazit hledana kli¢ova slova pfimo v kontextu
obsahu stranky. Ujistéte se, Ze popis je jedinecny pro tento produkt na vaSem webu.

* Pratelska adresa URL. To je dalsi nesmirné dlleZitd oblast. UmozZiiuje vdm prepisovat
webové adresy vasich produkt(, jak si prejete. Napfiklad misto adresy jako je http://

www.myprestashop.prestashop.com/index.php?id_product=8&controller=pr oduct mdzete mit: http://

www.myprestashop.prestashop.com/8- nazev-produktu.html.
V3e, co musite udélat, je uvést v poli "Friendly URL" slova, ktera si prejete
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viz misto vychoziho ndzvu se zobrazi oddélené pomlickami.
Tlacitko "Resetovat URL" usnadfiuje vytvoreni spravné pratelské adresy URL na zakladé nazvu produktu.

Po vygenerovani miZete vytvorfenou adresu URL v pfipadé potfeby upravit.

Pratelské adresy URL budou fungovat pouze v pfipadé, Ze je povoleno prepisovani adres URL. MUzete to udélat v "SEO &

na strance predvoleb URL (v nabidce Provoz), v ¢asti Nastavit adresy URL.

DalSi informace naleznete na strance predvoleb ,SEO & URL" v kapitole ,Provoz” této prirucky.

Stranka prfesmérovani

Kdyz je vas produkt offline, jeho produktova stranka jiz nebude ve vasem obchodé dostupna. Musite se rozhodnout,

co chcete svym navstévniklim misto toho ukazat:

« Zadné presmérovani (404). Zobrazi se stranka ,Chyba 404 - nenalezeno”. « Trvalé
presmérovani (301). Tim bude navstévnik trvale pfesmérovan na stranku jiného produktu. Aktuaini URL vasi
produktové stranky jiz nebude indexovana vyhledavaci: bude nahrazena URL produktové stranky dle

vaSeho vybéru.
Vyberte, kterou stranku produktu chcete misto toho zobrazit. Pamatujte, Ze je to trvalé, takze se ujistéte,

Ze tuto adresu URL jiZ nepotfebujete, nezZ aktivujete pfesmeérovani 301!

* Docasné pfesmérovani (302. Toto je do€asné presmérovani na stranku jiného produktu. Vyberte, kterou
stranku produktu chcete misto toho zobrazit. Vyhledavace budou i nadale indexovat adresu URL
stranky produktu, takZe ji miZete pozdé&ji snadno znovu pouzit, pokud produkt znovu aktivujete ,

napriklad.

MozZnosti

Karta ,MoZnosti” poskytuje dalsi nastaveni pro spravu referenci produktt, dodavateld, prizplsobeni produktd,

viditelnosti a soubora.

Viditelnost

MUzZete si vybrat, zda bude produkt dostupny prostiednictvim rdiznych kanald:

* VSude. Z3kaznici se k produktu dostanou prochazenim katalogu, vyhledavanim

nazev produktu nebo pfimo pomoci jeho adresy URL.
* Pouze katalog. Zakaznici se mohou k produktu dostat prochazenim katalogu nebo pfimo

pomoci jeho URL.
* Pouze vyhledavani. Zakaznici se k produktu dostanou vyhledanim jeho nazvu nebo pfimo

pomoci jeho URL.
Nikde. Zakaznici se k produktu mohou dostat pouze pomoci jeho URL. Nenajdou ho prochazenim katalogu

nebo hledanim jeho nazvu. To je skvélé pro vytvareni soukromych produktl, ke kterym ma pfistup pouze
nékolik dGvéryhodnych navstévnikd, a to i docasné (toto nastaveni mizete kdykoli zménit).

MozZnosti. Par konkrétnich moznosti.
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+ K dispozici na objednavku. Pokud zrusite zaskrtnuti tohoto poli¢ka, zakaznici nebudou moci pridat tento produkt do
koSiku. Diky tomu je to spiSe rezim katalogu pro jeden produkt (ve srovnani s predvolbou "ReZim katalogu").

« Zobrazit cenu. Pokud nenf zaskrtnuta vySe uvedena moznost ,dostupné na objednavku”, mlzZete si vybrat, zda
chcete presto zobrazit cenu produktu (i kdyzZ si jej ndvStévnici nebudou moci koupit), nebo se rozhodnout jej
nezobrazovat.

+ Pouze web (neprodava se ve vasi prodejné). Pokud vaSe firma ma cihlové a
v maltovych obchodech se tato moZznost ukaze jako neocenitelna, kdyz se produkt prodava pouze
online, nikoli v obchodé - to zakaznikim brani zkontrolovat cenu produktu online a poté pfijit do
vaseho obchodu s nadéji, Ze si jej koupi pfimo, a vyhnout se tak nédkladdm na dopravu.

Tagy

Tagy jsou vyrazy a kli¢ova slova, ktera vasim zakaznikim pomohou snadno najit to, co hledaji. Kdyz pouziji vyhledavaci
liStu k prochazeni vaseho katalogu, zadaji néktera konkrétni klicova slova. Zvolte nejrelevantnéjsi klicova slova pro vas
produkt, abyste méli jistotu, Ze se produkt zobrazi ve vysledcich, kdyz jej navstévnik vyhleda.

Chcete-li pridat nékolik znacek, jednoduse je oddélte carkou. Napfiklad: "jidelni talif, nddobi, kamenina" pro jidelni
talir.

dinner plate dinnerware

0 Tags are meant to help your customers find your products via the search
bar. Read more

VSechny znacky Ize vidét na strance ,Vyhledat” v nabidce ,Parametry obchodu®”. Vice informaci o spravé tagl naleznete v této
vyhrazené kapitole.

Stav a reference

Stav. Ne vSechny obchody prodévaji novy produkt a néktera trzisté od vas tyto informace vyZaduji. Tato moznost vam
umoziiuje oznacit stav produktu: « Novy. Vyrobek je zcela novy, zabaleny v plivodnim obalu. « PouZzité.

Produkt byl jiZ minimalné jednou prodan a pravdépodobné pouzivan nékym jinym (z druhé

ruky). Mél by byt dodavan v pdvodnim obalu, ktery mdZe byt uzavien paskou.

* Repasované. Vyrobek byl vracen z riznych divodu ("Skrédbance, proméckliny nebo jiné formy kosmetického poskozeni,
které nemaiji vliv na vykon jednotky").
Cist vice na
Wikipedie; http'//pn Wikilnpdi;n nrg/wiki/Rpﬂ irhishment %28electronics%29

« Referencni kéd. Toto je vase vlastni interni reference. MlZe to byt ¢islo nebo jeho reference z mista UloZisté nebo jeho
dodavatele nebo cokoli, co jej ¢inf jedine¢nym. « ISBN. ISBN se mezindrodné pouziva k identifikaci knih a jejich
réznych vydani. Pokud jsou vase produkty knihy nebo maji pravo mit &islo ISBN, zadejte jej sem.
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« Carovy kéd UPC. Tento standard pro ¢arové kddy se vétsinou pouZiva ve Spojenych statech, Kanadé, Spojeném
kralovstvi, Australii a na Novém Zélandu. « Carovy kéd EAN-13 nebo JAN.

Jedna se o Cisla ¢arového kédu produktu, kterd se pouZivaji po celém svété k jeho identifikaci. MUZete pouZit ¢islo
EAN-13 nebo JAN. o EAN-13 je 13mistné mezinarodni Cislo vyrobku. PFectéte si vice

na
Wikipedie: http://en.wikipedia.org/wiki/International Article Number %28E

AN%29.

0 JAN je specificky pro Japonsko, ale je kompatibilni s mezinarodnim EAN.
PFectéte si vice na
Wikipedie: http://en.wikipedia.org/wiki/Japanese Article Number.

PrizpUsobeni

PrestaShop umoZzniuje vasim zdkaznikdim prizpUsobit si produkt, ktery si koupi.

Priklad: Jste prodejcem Sperkd a vasi zdkaznici maji moznost gravirovat do svych Sperkd text nebo obréazek. Vasi
zakaznici mohou pfi zadavani objednavky odeslat text a/nebo obrazek.

Vyhodou této funkce je, Ze vasim zakazniklim nabizi osobni sluzbu, kterou bezesporu oceni!

Podivejme se, jak tuto funkci nakonfigurovat. Kliknutim na ,Pridat pole pfizplsobeni” oznacite, jaky typ kontextu
(soubor a/nebo text) Ize prizpUsobit. Mzete vloZit tolik poli, kolik umoznite svym zakaznikdim nahrat.

Customization

“»
.

YOour custom message Text

e

Your image

Pro kaZzdé pole prizplsobeni musite zadat dvé informace:

« Stitek. Vyplite jej pFislusnym veFejnym $titkem: toto bude indikétor pro
zakaznika, takZe budte velmi konkrétni, co oCekavate. « Typ. Uvedte, zda
chcete, aby zakaznik zadal néjaky text, nebo poskytl a

soubor.

Priklad 1: Zakaznik si mudZe upravit obalku knihy poskytnutim 3 obrazk(. MdZete mit 3 pole prizpUsobeni:
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Oznaceni Typ
Predni strana (20,95 x 27,31 cm, barevnd) obraz
Zadni kryt (20,95 x 27,31 cm, €ernobily) obraz
Hrbet (20,95 x 1,716 cm, barva) obraz

Priklad 2: Pokud zadkaznici mohou do produktu vyryt slova, mdzZete pouzit nasledujici:

Oznateni Typ
Prvni Fadek (24 znaku() Text
Druhy radek (24 znak() Text
Posledni fadek, podpis (16 znakd) Text

Jakmile budou vSechna pole Stitku vypIinéna, nezapomerite zmény ulozit.

Na strané zadkaznika

Jakmile ma produkt nastaveny prizpUsobitelné vlastnosti, jeho predni produktové stranka ma pod popisem novy blok:
.PrizpUsobeni produktu”.
Zakaznik si musi vybrat soubor(y) a/nebo pridat n&jaky text a uloZit je pfed pridanim produktu do kosiku.

Vlastni obrazek(y) a text(y) se objevi v poslednim koSiku.

Zbytek procesu nakupu je stejny jako obvykle.

Na strané obchodnika

Jakmile je objednavka potvrzena zakaznikem, obchodnik obdrzi oznameni o objednavce v back office.

Poté muZe zkontrolovat objednavku, ktera u kazdého produktu uvede obrazek(y) a text(y) v seznamu produktt. Obchodnik
si pak musi obrazek(y) stahnout (prosté kliknutim na obrazek v objednavce) nebo zkopirovat/vloZit text a pouzit jej ve svém

nastroj pro pfizpdsobeni.

Zbytek procesu objednavky a doruceni je stejny jako obvykle.

Pripojovani souboru
PrestaShop vdm umoZiiuje zpfistupnit nékteré soubory vasim zdkaznikdim pfed jejich ndkupem.

Rekn&me napriklad, Ze prodavate elektroniku a radi byste vyzvali své zakazniky, aby si pfecetli dokument o tom, jak
produkt funguje. Za timto Ucelem miZete nahrat dokument.

MUZete také jednoduse mit manudl k produktu ve formatu PDF pfimo k dispozici ke staZeni pfimo na strance
produktu. Zakaznik k nému ma pfistup, i kdyZ si produkt nezakoupil.

PFilozené soubory
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Pokud jste jiz nahrali néjaké soubory k pfipojeni, uvidite zde seznam soubord dostupnych k pfipojeni k produktu. Jednoduse
vyberte soubor, ktery chcete pfipojit k produktu.

PFipojte novy soubor

Pokud jste jesté nepfipojili Zzddny soubor, mlzZete nahrat novy soubor pfimo na této strance:

1. Kliknéte na "PFipojit soubor™"

2. Kliknéte na "Prochazet" a vyberte soubor v pocitadi, ktery chcete nahrat.

3. Vypliite nazev pfilohy (nemusi byt stejny jako original
nazev souboru).

4. Uvedte popis. To vdm pomUzZe rozli$it mezi vdmi nahranymi soubory s
jistotu a poskytne vasim zakaznikdm dalsi informace.

5. Kliknéte na "PFidat".

6. Pfiloha se objevi v seznamu ,,Pfipojené soubory*, ktery je jiz oznacen
budou pfipojeny k produktu.

7. UloZte svij produkt.

Na strance produktu se vedle ,Podrobnosti o produktu” objevi nova karta, kde si vasi zakaznici mohou stdhnout soubory, které
jste pravé nahrali.
Pokud potfebujete odstranit pfilohu z této stranky produktu, stadi ji zrusit v tabulce "PFilozené soubory”.

Na strance "Soubory" v nabidce "Katalog" mdZete zobrazit viechny pfiloZzené soubory vaseho obchodu, pridat nékteré dalsi a
nékteré odebrat. To také umoZznuje pouzit soubory, které jste jiz nahrali, pro jiné produkty: pokud potfebujete pouzit pfislusny
jeden soubor s mnoha produkty, budete jej muset nahrat pouze jednou.

Dodavatelé

Uvedeni dodavatele produktu neni pro vase zakazniky ve skute¢nosti daleZité (v kazdém pfipadé mnohem méné neZ jeho znacka),
ale mudZe se ukazat jako nezbytna souast vaseho vlastniho interniho fizeni, v neposledni fadé pfi spravé vasich zasob: jednoduse
potrebujete védét, od koho jste produkt zakoupili. Dodavatel aktualniho produktu se nastavuje v sekci "Dodavatelé" v zaloZce
"MozZnosti".

Tuto funkci nemUzZete pouZit, pokud ve svém obchodé jesté nemate registrovaného alespori jednoho dodavatele. Dodavatelé
se vytvareji na strance "Znacky a dodavatelé" v nabidce "Katalog".

Cely proces registrace dodavatele je podrobné vysvétlen ve zvlastni kapitole této prirucky.

Pridruzeni aktualniho produktu k jednomu nebo vice dodavateltim je opravdu snadné: jednoduse zaskrtnéte policko
odpovidajici dodavateli a ulozte zmény.

Reference dodavatele

Sekce dodavatell také obsahuje tabulku, kterd vdm umoZriuje nastavit presnou referenci a jednotkovou cenu/ménu pro kazdou
kombinaci produktl podle dodavatele. Pokud mé produkt vice neZ jednoho dodavatele, v tabulce se zobrazi kaZzdy dodavatel jeden
po druhém.

Na strance ,Nastaveni produktu” z nabidky ,Parametry obchodu” je mnohem vice moZnosti souvisejicich s produktem: «
Pocet dni, po které je produkt
povazovan za ,novy". » Vychozi poradi produktd.  Povolit pokrocilou spravu zasob.
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e atd.

Méli byste opravdu zkontrolovat, zda jsou tato globalni nastaveni nastavena tak, jak si prejete.

) 4
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Vytvoreni produktu s kombinacemi

Chcete-li povolit kombinace produktd, musite nejprve vybrat moznost "Produkt s kombinacemi" na karté "Zakladni
nastaveni". Uvidite, Ze se zalozka "MnoZstvi" zméni na "Kombinace" a zde budete moci spravovat své kombinace produktd.

Pro bali¢ek produktd nebo virtuaini produkty nelze vytvaret kombinace: je k dispozici pouze pro standardni produkty.

NemdUZete vytvaret kombinace, pokud jeSté nemate spravné atributy produktu

nastavit v PrestaShopu.
Také byste neméli vytvaret kombinace funkci, ze kterych by vasi zakaznici neméli mit moznost vybéru.

Vytvoreni atributl se provadi na strance ,Atributy produktu” z nabidky ,Katalog” a je podrobné vysvétleno ve
stejnojmenné kapitole této prirucky.

Jak budou atributy vasich produktl kombinovany do kombinaci, je na vas a PrestaShop vam nabizi dva
zpUsoby, jak toho dosahnout.

Pridavani kombinaci
Manuélni metoda

Tato metoda vdm pomuze vytvorit kombinace jednu po druhé. Proto by mél byt vyhrazen bud pro produkty s malym
poctem kombinaci, nebo pro produkty s velmi specifickymi kombinacemi, které nelze spolehlivé vytvorit pomoci
automatické metody (viz dalSi ¢ast).

PFidani nové varianty do vaseho produktu trva jen nékolik krokd.

1. Na listé kombinaci zadejte kombinaci atribut(, které potfebujete vytvorit
jejich odpovidajici hodnoty.

Pokud napriklad potfebujete vytvofit kombinaci pro tricko, velikost M a barvu ¢ervenou, méli byste zadat "velikost m barva
Cervena". PFi psani se vam pod liStou zobrazuji navrhy, staci vybrat atributy a hodnoty, které potrebujete.

Do jedné kombinace mUZete pfidat libovolny pocet part atribut-hodnota.
K jedné kombinaci miZete pridat pouze jeden par na atribut: neni mozné mit ve svych parech jak ,Barva: Modra*, tak
.Barva: Cervena”. pokud je to nutné, budete muset vytvorit nové atributy, napfiklad "Primarni barva" a "Sekundarni barva".

Dvojici atribut-hodnota mudZete odstranit kliknutim na kfizek v jeho Sedém poli.

2. Az budete mit vSechny potFebné atributy, kliknéte na "Generovat" vpravo.
3. Kombinace se objevi v tabulce nize.
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Manage your product combinations [T Size
To add combinations, enter the wanted attributes (like "size™ or "color”) and their respective b s
values ("XS", "red”, "all", etc.) in the field below: or select it in the right column. Then click on s] ™
"Generate”; it will automatically create all the combinations for you!
If you haven't got any attributes yet, you should first create some in Att
Size : M Size .S » color gree
Size v
Bulk actions (0/0 combination(s) selected)
L]
Color v
Uil
jui
il il
o

Automaticka metoda

Pokud maéte p¥ili§ mnoho rdznych verzi nebo odrid produktl, mdZete pouZit "generator kombinaci produkt(." Tento nastroj
umoZfiuje automaticky generovat vSechny kombinace a moZnosti.

Misto psani kazdé pozadované kombinace mlzete pouZit selektor na pravé strané stranky. Uvadi vsechny atributy a jejich
odpovidajici hodnoty.
Postupuijte takto:

1. U kaZdého atributu zaskrtnéte hodnoty, které chcete pridat jako kombinace. Pro kazdy atribut mUZete vybrat nékolik
hodnot a uSetfit tak ¢as.

2. Automaticky prida odpovidajici kombinace na liStu vlevo.
3. Pokud jste s vyb&rem spokojeni, kliknéte na "Generovat": automaticky se vytvofi
vaSe kombinace se vSemi moZnymi kombinacemi.

U jednotlivé kombinace mudZete upravit jeji mnoZstvi pfimo v tabulce, upravit (kliknutim na ikonu tuzky) nebo smazat
(ikonou kose).

Sprava kombinaci

Vychozi kombinace

Pokud mate k dispozici nékolik kombinaci, méli byste si vybrat, které kombinace budou vychozi kombinaci. Bude to
kombinace, kterou vas3i zakaznici uvidi, kdyz dorazi na produktovy list. Pokud si cht&ji koupit jinou kombinaci, budou si ji
muset vybrat sami (bud zménou barvy, velikosti nebo jakéhokoli atributu, ktery mate).

Uprava kombinace
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Kazdou kombinaci Ize déle spravovat kliknutim na ikonu Uprav. KdyZz mdzete zménit podrobnosti pro tuto konkrétni kombinaci,
otevre se malé okno.

+ Podrobnosti o kombinaci
o Nastavit jako vychozi kombinaci. Zaskrtnéte toto policko, pokud chcete, aby kombinace, kterou vytvafite, byla pro
tento produkt skutecné hlavni. o MnoZstvi. Zadejte mnoZstvi dostupné k prodeji
pro tuto kombinaci o Datum dostupnosti. Pokud kombinace neni skladem, muiZete uvést, kdy bude
opét dostupna. o Minimalni mnoZstvi na prodej. MliZete dat pfednost tomu, aby se tato kombinace prodéavala
pouze ve velkém. Toto pole

poufZijte k nastaveni poctu poloZek, které se maji prodavat hromadné. To znameng, Ze zakaznik bude moci zakoupit
tento produkt pouze tehdy, kdyZ dosahne tohoto minimalniho mnoZstvi pro tuto kombinaci.

o Reference a Specific reference (ISBN, EAN-13 & UPC). V pfipadé potreby uvedte do kazdého pole referencni €islo
kombinace, ISBN EAN-13 a/nebo ¢isla UPC, jako byste vytvareli zcela novy produkt v PrestaShopu. Tato &isla
muUZe pouzivat vas sklad nebo vas prepravce, takZe nezapomerite vyplnit tato pole, ¢asto jsou pro vasi firmu
nezbytna. « Cena a dopad

o Porizovaci cena. Toto pole je uZite¢né, pokud se plvodni cena produktu zméni jednoduse proto, Ze se jedna o
kombinaci. o Vliv na cenu/cenu za jednotku/hmotnost.

Pokud méa mit kombinace vliv na ptivodni cenu/hmotnost/jednotkovou cenu produktu, vypliite pole, které se objevi,
hodnotou tohoto vlivu (napf. -2, pokud by se cena méla snizit o 2). « Obrazek. Zobrazi se obrazky, které jsou
propojeny s plvodnim produktem (jak byly nahrany pomoci formuléare v zéloZce "Obrazky" vlevo). Zaskrtnéte
poli¢ko u obrézkd,

které nejlépe reprezentuji tuto kombinaci.

Po dokonéeni Uprav kombinace mdzZete:

* pfejit na pfedchozi nebo dal3i kombinaci a upravit ji také kliknutim na "pfedchozi kombinace" nebo "dal3i kombinace"

* prejdéte zpét k produktu kliknutim na "zpét k produktu" na konci stranky

Hromadné akce

MUzZete zménit podrobnosti pro viechny nebo nékolik kombinaci najednou.

1. Vyberte kombinace, které chcete upravit. Kliknutim vpravo pod "Vybrat" je vyberete

Viechno.

2. Kliknéte na "Hromadné akce" nad seznamem kombinaci.

3. Upravte nastaveni, ktera chcete upravit. Bude upraven pro vSechny vase kombinace
vybrali.

4. Kliknéte na "Pouzit" pro Gpravu kombinaci.

Pokud chcete smazat vS8echny kombinace, které jste vybrali, kliknéte na "Smazat kombinace".
Po nastaveni viech podrobnosti o kombinaci uloZte zmény produktu pomoci tlagitka ,UloZit a zdstat”. Vase kombinace se objevi v
seznamu atributt ve spodni ¢asti obrazovky.
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Vytvoreni virtualniho produktu

Vas obchod mUiZze obsahovat (¢astecné nebo vylu¢né) virtualni produkty - tedy produkty, které se nezasilaji,
ale spiSe stahuji: vstupenky na zabavu, e-knihy/soubory PDF, skutecné sluzby...

PrestaShop vam usnadni vytvoreni virtualniho produktu.
Postup je podobny jako pfi vytvareni jednoduchého produktu:

* Pfejdéte na stranku "Produkty" v nabidce "Katalog". « Kliknéte na
tlacitko "Novy produkt". « Vedle nazvu
produktu zménte typ produktu na ,Virtualni produkt”.

Organizace stranky se zméni:

* Z3lozka "MnoZzstvi" se zméni na "Virtualni produkt". « Karta
"Doprava" zmizi.

Karta "Virtualni produkt" obsahuje nejprve pouze jednu moznost: pta se, zda ma virtualni produkt, ktery
vytvarite, pFipojeny soubor (tj. zda vas zakaznik bude platit za stazeni néceho).

+ Pokud ne, nechte to byt: prodavate sluzbu a neni tfeba nic stahovat. « Pokud ano, kliknéte na moznost
IIAnOII‘

Kdy?Z kliknete na "Ano", PrestaShop otevie na karté novy formular, ze kterého miZete nahrat soubor, ktery
chcete prodat:

Does this product have an associated file? 0

Browsa... No file selected.

* Soubor. Kliknéte na tla¢itko "Prochazet" a vyhledejte soubor na pevném disku. Jakmile budete mit
vyberete soubor, zatne nahravani.

Nastaveni maximalni velikosti nahravanych soubor( zavisi na nastaveni vaseho serveru a nelze je zvysit z
PrestaShopu.
Pokud mate pristup k souboru php.ini vaSeho serveru, méli byste zménit tyto hodnoty:
upload_max_filesize = 20M
post_max_size = 20M
Pokud nemate pfristup k souboru php.ini, kontaktujte svého hostitele webu.

* Nazev souboru. Nazev souboru. Toto pole se automaticky vypini po vytvoreni souboru
nahrano. Nedoporucuje se ménit na jinou hodnotu.
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+ PoCet povolenych stahovani. M{Zete nastavit, kolikrat bude mozné soubor stahnout, jakmile jej zakaznik
zakoupi. MoZna preferujete omezeni na 1 nebo 5. Pokud chcete, aby to bylo neomezené, nastavte
textové pole na 0.

» Datum vyprSeni platnosti. Virtualni soubory mohou mit propagacni charakter nebo po urcitém datu
ztracet svou prodejni hodnotu. Pokud ano, mliZete nastavit datum expirace, po kterém jiz produkt
nebude ve vaSem obchodé dostupny. Nechte pole prazdné, pokud neni uvedeno datum

vyprseni platnosti. * Pocet dni. MZete nastavit pocet dni, po kterych bude odkaz ke stazeni
stane nefunkcnim. Pokud neexistuje Zadny limit, nastavte textové pole na 0.

Jakmile budete se zalozkou ,Virtualni produkt” hotovi, mlzete upravit vSechny ostatni dostupné karty jako u
béZného produktu.

Vytvoreni balicku produkt(

MozZna budete chtit prodat balicek produktl sloZeny z nékolika poloZek. Tj.: spoustéci balicek pocitace sloZzeny
ze samotného pocitace, monitoru a tiskarny. PrestaShop vam usnadni vytvoreni ,bali¢cku” produktu a pridani
dalsich produktl z vaseho katalogu do tohoto balicku.
Balicky vdam umozni zjednodusit pripravu objednavek. Umoznuji také zakaznikdm vyuZit specialni
ceny a nabidky.
Do balicku aktualné nemuZete pridavat kombinace nebo virtuaini produkty.
Pokud potrebujete mit balicky s kombinacemi, budete muset vytvorit jednotlivé produkty pro kazdou
kombinaci. Toto je znamé omezeni, které bude opraveno v nadchazejici verzi PrestaShopu.

Nemd0zZete pridat existujici balicek do nového balicku nebo importovat obsah existujiciho balicku
zabalit do nového baleni.

Proces vytvoreni balicku je podobny jako pfi vytvareni béZného produktu:
1. Pfejdéte na stranku ,Produkty” v nabidce ,Katalog”.
2. Kliknéte na tlacitko ,,Novy produkt”.
3. Déle u nazvu produktu nahore, zménte typ produktu na ,Balik produktd*.

Tim se zméni dveé véci:

« V "Zakladni nastaveni" si mlzZete vybrat, které produkty jsou soucasti baleni. « V
"Mnozstvi" mlZete vybrat, jak se ma nakladat se zasobami.
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Pridavani produktl do balicku

* Prvni pole se pouZiva k vyhledavani produktd, které jsou jiz ve vaSem obchodé zaregistrovany. * Druhé
pole se pouziva k oznaceni mnozstvi vybraného produktu, které ma byt pfidano

do smecky. ¢
Tlacitko pfida produkt do baleni.

Add products to your pack

dress 1 + Add

b

mages here
tlect files

Do balitku mdzZete pridat tolik produktd, kolik chcete.
Produkt mUZete z baleni odstranit jednoduse kliknutim na ikonu ko3e, kdyZ na n&j umistite ukazatel mysi.

Sprava mnozstvi baleni

Kdyz vytvérite balicek produktl, PrestaShop potiebuje védét, jak zachazet se skladem. Na zaloZce "MnoZstvi"
v €asti "Pocet baleni" musite vybrat jednu z nasledujicich moZnosti:

» Decrement pack only (vychozi chovani). Kdyz je baleni prodano, pouze zasoby pro
balicek bude ovlivnén.

* Odebirejte pouze produkty v baleni. Kdyz se balicek proda, bude to mit vliv pouze na skladové zasoby
kazdého produktu. « Snizit

oboji. KdyZ je baleni prodano, jak zasoby pro baleni, tak zasoby pro
kazdy produkt bude ovlivnén.

* Vychozi chovani. Toto je vychozi chovani nastavené na Urovni obchodu v nastaveni produktu. Ve
vychozim nastaveni budete mit "Pouze bali¢ek sniZzeni", ale to se zméni podle vaseho vybéru.

Jakmile skoncite se zalozkou ,Pack”, mlZete upravovat obsah vSech ostatnich dostupnych karet, jako byste to
délali u béZného produktu.
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Sprava kategorii

Kategorie jsou zasadni, umoZiuji vam seskupovat ekvivalentni produkty. To zakaznikim pomdZe najit cestu
v rozmanitosti vaseho katalogu a zUzit vyhledavani pfi hledani konkrétniho typu produktu. Novou kategorii
byste méli vytvofit od okamziku, kdy budete mit alespori dva produkty s ekvivalentnimi atributy. Produkty v
kategorii by mély byt srovnatelné, ne-li zamé&nitelné. Méjte tuto myslenku na paméti pfi pfidavani novych
produktl a vytvareni novych kategorii.

Kategorie jsou urcujici pro to, jak budou lidé na vaSem webu prochazet a hledat vas
produkty. Jesté predtim, nez zacnete vytvaret produktové listy, byste se méli zaméfrit na svlj strom
kategorii a na to, jak jsou kategorie usporadany.

Kategorie se spravuji na strance "Kategorie" v nabidce "Katalog". Tato stranka zobrazuje tabulku s
aktudlné existujicimi kategoriemi se zobrazenymi hlavnimi informacemi. Chcete-li zobrazit
podkategorie, kliknéte na nadrazenou kategorii nebo vyberte "Zobrazit"

ATEGDRIE 1

v nabidce akci.

Categories (3) g

o Name Bescription Pasition Displayed Actions

Diky ikoné ve sloupci tabulky "Zobrazeno" mizete kliknutim na ikonku zeleného zaskrtnuti oznacit ty, které
chcete pred zdkaznikem skryt, ¢imz se zméni na ¢ervené "x".

VSechny kategorie jsou ve skuteCnosti podkategoriemi kategorie "Domov". Chcete-li upravit kategorii
~.Domu" (nebo jakoukoli aktualné vybranou kategorii), kliknéte na ,Upravit”. Pokud chcete vytvofit novou
kategorii (nebo podkategorii existujici kategorie), kliknéte na tlacitko "Pfidat novou kategorii" z
libovolné trovné kategorii.
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Category

w Expand

» o Home

]
i

Creop access Soimet ol
2 v

PFeloZte své kategorie!

Nezapomerite prelozit kazdé pole do viech jazykU, které vas obchod podporuje. Chcete-li to provést,
kliknéte na tlacitko jazyka vedle pole a vyberte jazyk, ve kterém chcete text upravit.

Nejprve musite zadat sadu obecnych informaci:

* Jméno. Pojmenujte svou kategorii. Udélejte to velmi kratké a popisné a slova volte moudfe: vasi
zakaznici na to budou spoléhat pfi prochazeni vaseho obchodu. « Zobrazeno. Uvedte, zda

je ,zobrazeny" (tj. zda bude ¢i nebude dostupny pro vase zakazniky). MUZete napriklad chtit odloZit
zobrazovani nové kategorie svym zakaznik(m, protoZe jste ji zcela nedokoncili.

* Nadrazena kategorie. Nezobrazuje se pfi vytvareni kofenové kategorie. Pokud si pfejete vytvofit
podkategorii patfici do jiné kategorie, neZ je domovska stranka, vyberte kategorii, pod kterou se
bude zobrazovat. Formular je stejny pfi vytvareni kofenové kategorie nebo podkategorie. Jediny
rozdil je v tom, Ze kdyz kliknete na ,PFidat novou kategorii” z podurovné kategorii, PrestaShop
pochopi, Ze chcete vytvorit podkategorii, a proto podle toho nastavi moznost ,NadFfazena kategorie”.

* Popis. Toto pole byste méli vyplnit, protoZe nejen Ze se vam bude hodit resp
vasi zaméstnanci, ale néktera témata jej mohou také vyuZivat a zobrazovat je vasim zakaznikam.

* Titulni obrazek kategorie. Kliknutim na , PFidat soubor” nahrajete ze svého pocitace obrazek, ktery bude
reprezentovat tuto kategorii. Zobrazi se na strance kategorie. * Miniatura kategorie.
Zobrazi maly obrazek na strance nadfazené kategorie, pokud je
téma to umoznuje.
* Miniatury nabidek. Miniatura kategorie se zobrazi v nabidce jako maly obrazek
predstavujici kategorii, pokud to téma umoznuje.
+ SEO nahled. Novinka ve verzi 1.7.6! Zobrazte pfimo, jak bude vypadat vase konfigurace SEO
vysledky vyhledavace.
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SEQ preview

PrestaShop - Modules, Themes & Support

hitps:/laddons prestashop.comi ¥
Find all the modules, lemplales, support oplions and Iramings on | Shop's official rr ("
customaze your online store!

Here i3 & preview of how your page will appear in search engine resuln

Meta title PrestaShop I Modules, Themes & Support oM v

Used to overnde the tthe tag value. i ket Blank, the defaull tithe vialue 15 used. Invalid charamens: <={)

Meta description Find all the modules, templates, support options and trainings on PrestaShop's official marketplace to customize your on oM v

rvakd charactens. <=(}

* Meta nazev. Nazev, ktery se objevi ve vyhledavacich, kdyz je u¢inén pozadavek
zakaznikem

* Popis metadat. Prezentace vasi kategorie v nékolika radcich, kterd ma zaujmout zakaznika. To se
objevi na strankach vysledkl vyhledavaca.

» Meta kli¢ova slova. Klicova slova, ktera musite definovat, aby vaSe stranky odkazovaly
vyhledavace. Mizete jich zadat nékolik, oddélenych ¢arkami, a také vyrazy, které musi byt
uvedeny v uvozovkach. ¢ Pfatelska adresa URL. UmoZnuje vam prepsat adresy vasich kategorii,

jak si prejete.

Napriklad misto adresy jako http://www.example.com/

category.php?id_category=3, mlZete mit http://www.example.com/123-nazev-

kategorie. V tomto pfipadé vSe, co musite udélat, je uvést v poli oznateném ,Friendly URL"
slova, ktera chcete, aby se objevila namisto ,nazev-kategorie” oddélena pomlckami. « Skupinovy
pristup. Omezuje pfistup ke kategorii a jejim produktlim na urcité

nakupujicich. Chcete-li zobrazit tyto kategorie, vasi zakaznici musi patfit do skupiny uZivatelG. Dalsi
informace naleznete na karté "Skupiny" na strance "Nastaveni zakaznik(" v nabidce "Parametry
obchodu".

Korenova kategorie je velmi uzZite¢na v rezimu vice obchodu. Predstavte si, Ze mate 3 obchody
s rznymi nebo ¢astec¢né odliSnymi produkty a kategoriemi: mozna budete chtit pouzit jinou
korenovou kategorii pro kazdy obchod.

Kofenova kategorie tak odrazi "domovskou" kategorii kazdého obchodu, takZze pokud nechcete
mit stejné produkty v kategorii domovské stranky kazdého obchodu, potrebujete rizné
korenové kategorie. Je tak snazsi priradit kategorie ke kazdému obchodu a v kategorii doma
mUzete mit rzné produkty.

Jakmile dokoncite konfiguraci své kategorie, uloZte ji a mGzete ji naplnit produkty.

Nova kategorie se v nabidce vaseho obchodu neobjevi automaticky. Chcete-li to zobrazit, vy

méli byste upravit nabidku pomoci modulu "Hlavni nabidka" (pfi pouziti vychoziho motivu) nebo pomoci
libovolného vlastniho modulu, ktery budete muset pro spravu nabidky

Navigace a Uprava kategorii

b
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Tlacitko "Upravit" v listé tla¢itek umoZnuje upravit nadfazenou kategorii aktualné zobrazenych podkategorii.
To znamena, Ze kdy?z si prohlizZite hlavni podkategorie, kliknutim na tlacitko "Upravit" budete moci upravit
kategorii "Dom".

MUzete kliknout na libovolnou kategorii v tabulce: tim se tato kategorie otevi'e a zobrazi se viechny jeji
podkategorie. Ve skutecnosti se tim zméni kontext rozhrani: kliknutim na tlac¢itko ,Upravit” upravite aktualni

nadrazenou kategorii a kliknutim na tlacitko , Pfidat novou” se otevre formular pro vytvoreni kategorie s
moZnosti ,Kategorie rodicd” nastavenou na aktualni Rodicovska Kategorie.

Import a export kategorii

Kromé tlacitek ,Pridat nové” a ,Upravit” obsahuje lista tlacitek seznamu také tfi tlacitka:
* Export. UmoZfiuje vdm stdhnout seznam v3ech kategorii ve formatu CSV. « Import. Otevie
stranku "Pokrocilé parametry > Import" s o¢ekavanym typem dat nastavenym na "Kategorie". DalSi

informace o importu soubortd naleznete v kapitole ,Vysvétleni pokrocilych parametrd”. Budete
potfebovat, aby vas soubor mél tento format:

ID;Nazev;Popis;Pozice;Zobrazeno;

3;iPody;Nyni, kdyZ si mUzete koupit filmy z iTunes Store a synchronizovat je

vas iPod, cely svét je vase divadlo.;1;1;

4;Prislusenstvi;Nadherné prisluSenstvi pro vas iPod;2;1;

5;Laptopy;Nejnovéjsi procesor Intel, vétSi pevny disk, spousta paméti a jeSté vice novych
funkci, to vSe se vejde do jediného osvobozujiciho palce. Novy Mac
notebooky maji vykon, vykon a konektivitu jako stolni pocitac

pocitac. Bez dilu psaciho stolu.;3;1;

« Identifikator kategorie je ID, nikoli nazev kategorie. DalSi moZnosti importu jsou k dispozici na strance
Lmport” v nabidce ,Pokrocilé parametry”.

Pridavani produktd do kategorie

Chcete-li pfidat produkt do kategorie, musite otevrit konfiguracni stranku produktu a prejit do jeho sekci
.Kategorie” na karté ,Zakladni nastaveni”. Zde mUZete nastavit kategorie, do kterych produkt patfi.
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Kategorie "Domov" je specialni kategorii, kde miZzete zvyraznit/propagovat produkty
z jakékoli jiné kategorie tim, Ze se zobrazi v bloku ,Vybrané produkty”. Ve vychozim nastaveni mizete na domovské
strance zobrazit pouze 8 produktd.

Blok "Vybrané produkty" zavisi na modulu "Vybrané produkty". Jestli chces
vice (nebo méné) produkti na domovské strance, nakonfigurujte tento modul (ze stranky "Moduly a sluzby" v nabidce
"Instalované moduly").

Poznamka: Abyste mohli produkt umistit, nemusite odstrariovat produkt z jeho plvodni kategorie
domovskou stranku. Produkt mize mit tolik kategorii, kolik je potreba.

Sledovani vaseho katalogu

Stranka ,Monitoring” uvadi sekce vaseho obchodu, kterym musite vénovat nejvétsi pozornost, abyste mohli sv(j katalog co
nejlépe spravovat a méli jistotu, Ze se nic nevymkne kontrole.

LIST OF EMPTY CATEGORIES: 2
| 0 An BMpty EateRDry 19 & CAtegory Ihat has ne praduct directly assoclted to [t An empty CRIBEOCY May however Contain products thiough Its subcategoniss.

D%+ Name=s Description = « Status ¥ -

' Q, Search
The iatest intel processor, & bigger hard drive, plenty of memory, and even mare new features all fit inside [ust one Sherating inch. The new Mac laptops
12 Laptops dit *
Aptops have the perfor &, powver, and y of a desiiop computer. Without the desk part. ¥ yE
[ Tops Chooss the top that best sults you fram the wide variety of tops we have. L] FSEdt -
LIST OF PRODUCTS WITH COMBINATIONS BUT WITHOUT AVAILABLE QUANTITIES FORSALE: 2
IDwa MAeference™a Name = = Status ¥ -
3 Q Search
[ dema_k Printed Summer Dress v FEdit -
4 dema_4 Printed Dress v Fd: B
LIST OF PRODUCTS WITHOUT COMBINATIONS AND WITHOUT AVAILABLE QUANTITIES FORSALE: 1
10 Reference Name Status
{E] Funiky product v SEdT

LIST OF DISABLED PRODUCTS 0

o Reference Mame

Mo records found

Je zobrazeno sedm sekci:

+ Seznam prazdnych kategorii. Dava vam kategorie, které nemaji Zadné produkty.
Tyto prazdné kategorie byste méli bud odstranit, nebo je vyplnit alespor jednim produktem. Tim zabranite
tomu, aby se zékaznici ve vaSem obchodé ocitli v prazdné kategorii.
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* Seznam produktd s kombinacemi, ale bez dostupnych mnozstvi k prodeji.
Uvadi, které produkty jiz nejsou na prodej. Pokud nevidite zadny dobry ddvod, proc¢ nejsou na
prodej, vloZte je zpét online

* Seznam produktt bez kombinaci a bez dostupnych mnoZstvi k prodeji. Stejné tak vam da, které
produkty jiz nejsou na prodej. Najdéte dlvod, nebo je vloZte zpét.

« Seznam zakazanych produktl. Poskytuje produkty, které byly v obchodé deaktivovany a které nejsou
viditelné pro vaSe zakazniky. ZvaZte, zda je povolite (tfeba po jejich naskladnéni), nebo je
smaZzete z katalogu. « Seznam produktl bez obrazkd. Oznacuje produkty, pro

které jesté nebyly nahrany Zadné obrazky. Ujistéte se, Ze nahrajete néjaké pékné obrazky pro tyto
produkty, aby zakaznici dobre vidéli, co kupuji! + Seznam produktl bez popisu. Lidé (a
vyhledavace!) radi ¢tou podrobné informace / vtipné popisy / skvélé pfibéhy o produktech,

které kupuji. Popisy jsou nezbytnou soucasti vasich produktovych listl, nezanedbavejte je. « Seznam
produktl bez ceny. Této sekci byste samoziejmé méli vénovat pozornost, protoZze vam muze
uSetfit problémy, pokud si v€as uvédomite, Ze nékteré produkty bez jakékoli ceny mohou byt pridany

do kosiku vasich zakaznikl. Pokud tyto ceny zamérné nenastavite na 0, méli byste své ceny peclivé
sledovat.

Stranka "Monitorovani" by méla byt pravidelné kontrolovana, aby se zlepSila sprava vaseho katalogu.

Sprava atributt produktu

Atributy jsou zakladem variaci produktt (nebo ,kombinaci” v rozhrani PrestaShopu): variace produktu mlzete
vytvaret pouze tehdy, pokud se zméni alespon jeden z jeho atributl. Atributy byste méli chapat jako
vlastnosti produktu, které se mohou mezi jednotlivymi variantami ménit, a pfitom si zachovat stejny nazev
produktu: barva, kapacita, velikost, hmotnost atd. M{zZete pouZit cokoli, co se li§i mezi verzemi stejného
produktu, kromé ceny.

Rozdil mezi atributem a funkci zavisi na samotném produktu. Nékteré produkty mohou mit stejnou
vlastnost, jeden je atribut vytvoreny pro vytvareni variant produktu, jiny je prosté neménna
vlastnost. Zakaznik si napfiklad m@ze koupit variantu iPadu na zakladé atributt (barva, misto na
disku), ale ne na zakladé funkci (hmotnost, velikost).

Podobné muZe jiny obchod prodavat varianty tricek na zakladé atributl (barva, velikost,
pohlavi), ale ne na rysech (hmotnost). Ve vasem obchodé jsou funkce zobrazeny v tabulce, ktera
poskytuje dalsi informace o produktu; zatimco atributy umoznuji vybér mezi kombinacemi produktd.

Atributy se konfiguruji pro kazdy produkt na strance ,Produkty” v nabidce ,Katalog". Nejprve vSak musi byt
zaregistrovany ve vaSem obchodé pomoci nastroje na karté ,Atributy” na strance ,Atributy a funkce” v nabidce
.Katalog”.

Tato stranka obsahuje seznam vsech vasich aktualné registrovanych atributli. Kazdou miZzete upravit nebo

smazat pomoci akci napravo od tabulky nebo zobrazit jejich hodnoty kliknutim na akci "Zobrazit", ¢imz se
otevie nova tabulka.
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ATTRIBUTES 3

ID¥a Name~a Values Position > =
Q Search
1 Size 4 1 G view =
2 & 2 A view ~
a Color 14 3 Q view -

Bulk actions «

Poradi prezentace atributl muiZete také nastavit kliknutim na ikony Sipek nebo pretazenim kazdého Fadku pfi najeti mysi na

sloupec "Pozice".

Vytvareni novych atribut{

Chcete-li pfidat atribut, nebo jinymi slovy pfidat skupinu moZnosti variaci (barvy, kapacita, material atd.), kliknéte na ,Pridat novy

atribut”. Objevi se nova stranka.

© ATTRIBUTES

* Public name en

Meta title enw

Indexable

* attribute type | Drop-down list

x o)

Cancel Save

Vyplnit formular:

+ Jméno. Pfesny popis atributu. Musi to byt kratké, ale pfesné
aby nedoslo k zdméné s jinym atributem.

* Verejné jméno. Nazev atributu, ktery se zobrazuje zakaznikdim na strance produktu. Vzhledem k tomu, Ze nékteré
atributy mohou mit stejny nazev pro rdizny obsah, toto pole vdm umoZiuje spravné je prezentovat v kontextu
produktu a zaroven snadno odliSit atribut od jiného s podobnym nazvem, ale odliSnym vyznamem.

» URL. Definujte adresu URL stranky atributu. + Meta nazev. Dejte

této strance nazev. * Indexovatelné. Aktivujte pro

indexovani této stranky v modulu Faceted Search. « Typ atributu. UmozZnuje vam vybrat, zda ma stranka

produktu zobrazovat hodnoty tohoto atributu jako rozeviraci seznam, seznam prepinacl nebo vybér barvy (nebo textury).
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UloZenim nového atributu se vratite do seznamu atributd. Nyni musite do atributu pridat hodnoty.

Vytvoreni nové hodnoty

Kliknéte na "PFridat novou hodnotu". Objevi se nova stranka.

O VALUES
* Attribute groug r
* env
R =) -
"
Méta title en-
Testure W B Add file
Current texture None
x =
-
Cance Save then add another vaiue Save

Vyplnit formular:

» Skupina atributl. Z rozeviraciho seznamu vyberte jeden z dostupnych atributt. « Hodnota. Zadejte hodnotu atributu:
.Cervend”, ,16 Gb", 1,21 gigawattu” atd. « URL. Definujte adresu URL stranky s hodnotou atributu. « Meta

nazev. Dejte této strance nazev.

DalSi pole se zobrazi pouze v pfipadé, Ze je atributem typ barvy.

* Barva. Pokud je atributem barva, mUzete jeji hodnotu zadat v kédu barvy HTML (nap¥
"#79ff52" nebo "lightblue") nebo pouZzijte vybér barvy k pfesnému zobrazeni spravného odstinu.

* Textura. Pokud vas produkt nepouziva plnou barvu, ale texturu (tj. tygfi pruhy), mdZete nahrat maly obrazkovy soubor,
ktery se zobrazi na strance produktu. VSimnéte si, Ze to nahradi barvu HTML z pole vy3e.

Kliknutim na tlacitko "UloZit" zahajite nahravani.
Tuto moznost mlzete také vyuZit k tomu, aby si zdkaznik vybral barevnou variantu z obrazku vaseho produktu,

nikoli podle barvy. Zplsob zobrazeni na front-endu zavisi na motivu, ktery pouzivate...

+ Aktualni textura. Jakmile nahrajete soubor textury, zobrazi se v této sekci jako pfipominka.

MCUZete pridat vice hodnot pro stejny typ atributu uloZenim zmén pomoci tlacitka "Ulozit a pridat dal3i hodnotu". Jakmile
jsou atributy nastaveny a jejich hodnoty jsou nastaveny, mlZete vytvaret varianty produktd (nebo ,kombinace”) na karté
,Kombinace” kazdého produktu na strance ,Produkty” v nabidce ,Katalog".
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Sprava funkci produktu

Vlastnosti jsou vnitfni charakteristikou produktu: z{stavaji stejné ve vSech variantach (nebo ,.kombinacich")
produktu. O funkcich byste méli uvazovat stejné, jako o atributech produktu, s tim podstatnym rozdilem,
Ze nemUZete vytvaret varianty produktu zaloZzené na funkcich.

Rozdil mezi atributem a funkci zavisi na samotném produktu. Nékteré produkty mohou mit stejnou
vlastnost, jeden je atribut vytvoreny pro vytvareni variant produktu, jiny je prosté neménna
vlastnost. Zakaznik si napriklad mdze koupit variantu iPadu na zakladé atributd (barva, misto na
disku), ale ne na zakladé funkci (hmotnost, velikost).

Podobné mUze jiny obchod prodavat varianty tricek na zakladé atributt (barva, velikost,
pohlavi), ale ne na rysech (hmotnost). Ve vaSem obchodé jsou funkce zobrazeny v tabulce, ktera
poskytuje dalsi informace o produktu, zatimco atributy umoznuji vybér z kombinaci produktd.

Funkce se konfiguruji pro kazdy produkt na strance ,Produkt” v nabidce ,Katalog”, ale nejprve je
tfeba je zaregistrovat ve vaSem obchodé pomoci nastroje na karté ,Funkce” na strance ,Atributy a
funkce” od v nabidce "Katalog".

FEATURES 7
ID*a Name=a Values Position> a

Q Search
1 Height o 1 Q\View
2 Width 0 2z Q\View ~
3 Depth 1] 3 QView ~
4 Weight 0 4 A View =
5 Compositions 9 5 Q View ~
6 Styles 7 [ @ View ~
7 Propertles 5 7 Q\View ~

Bulk actions -

Poradi prvkl mlzete nastavit pomoci Sipek ve sloupci "Pozice". Sloupec "Akce" obsahuje akce Upravit,
Odstranit a Zobrazit, na které muzete kliknout a zobrazit dostupné hodnoty pro tuto funkci. Odtud
muUZete v pfipadé potfeby hodnoty tFidit, upravovat a mazat.

Pridani funkce

Kliknéte na "PFidat novou funkci". Objevi se velmi jednoduchy formulaF. Zde pojmenujete samotnou
funkci: napfiklad typy sluchatek dodavanych s hudebnim prehravacem.
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O FEATURE

x =

Cance Sove

Pojmenuijte tuto novou funkci, adresu URL a definujte jeji metanazev. Pokud chcete tuto funkci zpfistupnit
pro modul Faceted Search, vyberte jeji indexaci. UloZzenim nové funkce se vratite do seznamu atributd.

Pridani hodnoty k prvku

Kliknéte na "Pfidat hodnotu nové funkce". Objevi se dalSi formular.

0 FEATURE VALUE

x [ 2

Cancel Save thisn add anotier valus Save
Vyplnit formular:
* Funkce. Z rozeviraciho seznamu vyberte jednu z dostupnych funkci. - Hodnota. Zadejte

hodnotu atributu: 5 Ibs”, ,27 cm* atd. « URL. Prifadte této hodnoté
funkce adresu URL. « Meta nazev. A dejte této

strance nazev.

Vyborné, nyni mdzete uloZit hodnotu své funkce... a pridat dals$i hodnoty pro stejny typ funkce
uloZzenim zmén pomoci tlacitka "UloZit a pFidat dalSi hodnotu"!

Sprava znacek

Pokud své produkty nevyrabite sami, méli byste vzdy zaregistrovat znacky svych produkt(l v PrestaShopu.

Znacky se v predchozich verzich PrestaShopu nazyvaly vyrobci

Chovani znacky je Uplné stejné jako chovani vyrobce v PrestaShopu
1.6: pouze

denominace se zménila. VétSinou proto, aby se zakaznikim usnadnila orientace
vas katalog,

o~
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protoze je béznéjsi hl
vyrobce.

front-office
preklady.

edat konkrétni znacku nez konkrétni

Pokud si presto prejete pouzivat ,vyrobce” misto ,znacky”, méli byste si upravit své

pokud proddvate své vlastni produkty, musite alespon vytvorit svou spolecnost jako znacku: to pomuze
vasemu zakaznikovi najit to, co hleda, a to mlze prinést cenné body pro vyhledavace.

objednat.

neobsahuji Zadny produkt.

Na predni strané vaseho obchodu jsou znacky serazeny abecedné. Nemuzete to zménit

Nové znacky jsou automaticky deaktivovany. Musite je povolit, aby se zobrazovaly online - i kdyZ jesté

zlepsi vasi pozici ve

vyhledavacich.

Zadanim informaci o znackach mohou mit navstévnici vaSeho webu rychly pristup ke vSem produktiim
dané znacky. To jim usnadfiuje navigaci na vaSem webu. Pokud jde o viditelnost, vypInéni téchto poli

Brands (2) o3
Select all

(113 Logo Name Addresses Products Enabled Actions
Search ID Search name - Q, Search

2 # Graphic Corner 9 Q

1 ,‘(_‘t"m_‘,ol ’ Studio Design g Q

Addresses (2)
Select all

oD - Brand First name Last name Zip/Pastal code City Country Actions
Search I Search name Search first nar Search last nam S8arch post cod Search city m
3 Studio Design manufacturer manufacturer 10154 New York Unired States 4

10153 New York United States i

Vytvareni z

supplier supplier

nacky

Kliknéte na tlacitko "Pfidat novou znacku" a zobrazi se formular pro vytvoreni.

) 4
3 UZivatelskéa prirucka PrestaShop 1.7




Machine Translated by Google

# Brands

* Name

Short description : 4 T J - = - - i~ M B raragraph =

Description B I " - - ~ [l M O Paragroph =

Logo Choose file(s) m

Meta tithe

Meta description

Meta keywords Add tag

Enzbled m

e m

Vyplnte vSechna pole:

* Jméno. Uvedte nazev znacky, abyste navstévnikiim zjednodusili vyhledavani. « Kratky popis. Popis,

ktery se zobrazi ve vyhledavacich, kdyz uZivatel zada pozadavek. « Popis. Pfidejte komplexné&jsi popis
vasi znacky, jeji aktivity a

produktl. MlZete podrobné popsat jejich speciality a propagovat kvalitu jejich produkt(. Popis
znacky se zobrazi ve vaSem obchodé mezi ostatnimi. *« Logo. Mit logo znacky je zasadni:

vede oci zakaznikl k tomu, aby dlvérovali vaSemu obchodu témér stejné, jako by vérili obchodu
této znacky.

* Meta nazev. Nazev, ktery se objevi ve vyhledavacich, kdyz je u¢inén pozadavek
zakaznikem

* Popis metadat. Prezentace znacky v nékolika radcich, ktera ma zaujmout zakaznika. To se objevi
ve vysledcich vyhledavani. « Meta klicova slova. Kli¢ova slova, kterd musite

definovat, aby vase stranky odkazovaly vyhledavace. MUZete jich zadat nékolik, oddélenych
¢arkami, a také vyrazy, které musi byt uvedeny v uvozovkach. « Povoleno. Znacku mizete
deaktivovat, a to i do€asné. Tim se pouze odstrani z

seznam znacek na front-endu vaseho obchodu.

UloZte zmény, abyste je mohli vratit zpét na seznam znacky. Odtud mUzete:

+ Kliknéte na nazev nebo logo znacky a ziskejte seznam vsech produktl s ni spojenych.
Pokud z4dné nejsou, musite produkty prifadit k této znacce na zakladé jednotlivych produktd na
strance ,Produkty” v nabidce ,Katalog”. Stejného vysledku dosahnete kliknutim na ikonu "Zobrazit"
vpravo na aktualni strance. « Vypnéte znacku kliknutim na zelené zaskrtnuti. Jakmile je

zakazano, Cerveny kFiz
se zobrazi na jeho misté: kliknutim znacku znovu povolite.
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* Zobrazit / Upravit / Smazat znacku kliknutim na pfislusna tlacitka napravo od
fada.

Pridani adresy znacky

V dolni ¢asti stranky "Znacky" je sekce "Adresy". Kazda znacka mudZe mit svou adresu registrovanou v
PrestaShopu. To slouzi hlavné jako pfipominka pro vas: tak budete mit kontaktni adresu na znacku vzdy
k dispozici pfimo v PrestaShopu. Kliknutim na tlacitko "Pfidat adresu nové znacky" otevrete formular
pro vytvoreni.

Addresses

Brand sraphic Corner

* Adtress

Country France

Ujistéte se, Ze jste vybrali spravnou znacku a vyplnili co nejvice poli.

Rizeni dodavatelt

Registrace dodavateld je volitelnd, pokud jiz mate znacky, které vam pfimo dodavaji své produkty. V3e zavisi
na vasSich potfebach, ale pokud vas$ dodavatel produktu neni totoZny se znackou produktu, méli byste se
ujistit, Ze mate oba produkty registrované ve vaSem systému a pfifazené ke kazdému produktu.

In  PprestaShop, dodavatel je spole¢nost, kterd vam dodava produkt. Jen pokud ty
prodavat své vlastni produkty, musite alespon vytvorit svou spole¢nost jako dodavatele.

Stejné jako u znacek mohou mit navstévnici vaseho webu rychly pfistup ke vSem produktiim dodavatele.
To jim usnadnuje navigaci na vasem webu. Pokud jde o viditelnost, vyplnéni téchto poli zlepsi vasi pozici ve
vyhledavacich.

3 UZivatelskéa prirucka PrestaShop 1.7



Machine Translated by Google

SUPPLIERS 1

D Logo Name Number of products Enabled

Kliknéte na , Pfidat nového dodavatele” a zobrazi se formular pro vytvoreni.

& SUPPLIERS

* Name

3
(v}

Description A B 7 - = » - - -H- N

er =

Phone
Mabile phone
* Address
Address (2)
Zip/postal code
- C']‘,‘

* Country | United States 3

State

Loge W B Add file

Meta title en~>

Meta description env

Meta keywords \ g en~

Enable

x

Cancel

Vyplnte vSechna pole:

+ Jméno. Uvedte jméno dodavatele, abyste navstévnikim zjednodusili vyhledavani. « Popis. PFidejte
komplexnéjsi popis vaseho dodavatele a jeho ¢innosti a produktl. MlZete podrobné popsat jejich

speciality a propagovat kvalitu jejich produkt(. Popis dodavatele se zobrazi ve vasem obchodé.

* Pole kontaktnich udajl (telefon, mobilni telefon, adresa, PSC, mésto,

Zem@). Pole Stat se zobrazi pouze pro relevantni zemé. « Logo. Mit logo
dodavatele je zasadni: vede oci zakaznikd k tomu, aby vdm ddvérovali
nakupovat témér stejné, jako divéruji tomuto dodavateli/znadce.

* Meta nazev. Nazev, ktery se objevi ve vyhledavacich, kdyz je u¢inén pozadavek
zakaznikem.
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* Popis metadat. Prezentace dodavatele v nékolika fadcich, ktera ma zaujmout zakaznika. To se objevi ve vysledcich
vyhledavani « Meta kli¢ova slova. Klicova slova, ktera musite definovat, aby vaSe stranky

odkazovaly vyhledavace. MlZete jich zadat nékolik, oddélenych c¢arkami, a také vyrazy, které musi byt uvedeny
v uvozovkach. « Povolit. Dodavatele miZete deaktivovat, a to i do¢asné. Tim se pouze odstrani z

seznam dodavateld na front-endu vaseho obchodu.

UloZte zmény, abyste je mohli vratit zpét do seznamu dodavatell. Odtud mizete:

* Kliknéte na jméno nebo logo dodavatele a ziskejte vSechny produkty s nim spojené. Pokud Zadné
nejsou, méli byste pracovat na zdkladé jednotlivych produktl na karté ,Zakladni nastaveni”
na strance ,Produkty” v nabidce ,Katalog”. Stejného vysledku dosdhnete kliknutim na ikonu
zobrazeni vpravo.

« Deaktivujte dodavatele kliknutim na zelené zaSkrtnuti. Jakmile je zakazano, cervena
na jeho misté se objevi krizek: kliknutim znovu povolite dodavatele.

* Zobrazit / Upravit / Smazat dodavatele kliknutim na pfislusna tlacitka vpravo
z fady.

Sprava souboru

PrestaShop vadm umoZHuje zpfistupnit nékteré soubory vasim zakaznikdm pred jejich ndkupem. Reknéme napfiklad, Ze prodavéte
elektroniku a radi byste vyzvali své zakazniky, aby si precetli dokument o tom, jak produkt funguje. Za timto G¢elem muzZete nahrat
dokument. Mlzete také jednoduse mit manual k produktu ve forméatu PDF pfimo k dispozici ke staZzeni pfimo na strance produktu.

Kazdy produkt mize mit soubory, které Ize individudlné nastavit v zalozce "Moznosti" v ¢asti "Pripojené soubory". Tato stranka
vam poskytuje pfistup ke vdem priloZzenym soubordim obchodu: pokud potrebujete pouZit pridruzeny soubor s mnoha produkty,

budete jej muset pouze nahrat

jednou.

Soubory muZete také nahrat samostatné, nez je pfiradite k produktim. To se provadi ze stranky "Soubory" v nabidce "Katalog".

#Edir v

Manual S43b0b3A4ea3992 1 Baeed 342601 dechB6TETIHTS

Proces registrace nového souboru do vaseho obchodu je jednoduchy:

1. Kliknéte na tlacitko "PFidat novy soubor". Objevi se formular.

2. Nazev souboru. Pojmenujte svij soubor ve vSech potfebnych jazycich. Uvidi to vasi
zakazniky.

3. Popis. Uvedte rychly popis, také v tolika jazycich, kolik potfebujete.

4. Kliknéte na "Pridat soubor" a vyberte soubor v pocitaci, ktery chcete nahrat.

5. Kliknéte na "Ulozit".
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% ADD NEW FILE
* Flename enw
Description en«
weile W B Add file
x =
1

Cancel Save

Poté budete presmérovani na seznam soubord, kde se vas soubor nyni objevi. Nyni je k dispozici vSéem
produktlm prostfednictvim moZnosti ,PFipojené soubory”. Nyni se ve vaSem e-shopu objevi karta ,PFilohy” a
vasi zakaznici si mohou tento soubor v pFipadé potfeby stahnout.

Sprava slev

Slevy a poukazky hraji ddleZitou roli ve vasich kazdodennich vztazich s
vasSimi zakazniky. Zakaznici maji pfi nakupovani radi dvé véci:

o

o

o

* Pocit vyjimecnosti, jedine¢nosti.
* Ziskani dobrych cen.

Oboji Ize dosahnout slevami na miru a praveé zde vstupuji do hry vouchery
- presnéji cenova pravidla.

,Cenova pravidla” mohou mit dvé podoby:

* Pravidla koSiku. Umoznuje vam vytvaret kddy voucherl pro zakaznika, ale také mnoho
vice.

* Pravidla katalogovych cen. Umoznuje priradit slevy podle kategorie, znacky,
dodavatele, atribut nebo vlastnost.

MUzete napfiklad nastavit pravidlo, které rika, Ze Spanélsti zakaznici patfici do skupiny ,,Dob¥i

klienti” ziskaji prvni ¢ervencovy tyden 10% slevu na vasi kategorii elektroniky a vSechny produkty
Sony.
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Pravidla kosSiku

Stranka ,Pravidla koSiku” vdm poskytuje pfistup k pokrocilému nastroji pro vytvareni velmi pfesnych vouchera.
Kdyz tento priivodce zmifiuje poukazky, mluvime ve skutecnosti o pravidlech koSiku - ktera se sama o sobé znacné
li8 od kreditnich listkd.

Rozdily mezi pravidlem dobropisu, poukazu a koSiku

Dobropis je prfedevsim pisemny doklad o vraceni produktu .
Vétsinu Casu jej mdZe uZivatel pouZit jako voucher.

Poukaz je slevovy kdd, ktery nemusi byt vazan na vraceni zbozi nebo vraceni penéz a ktery mize mit vice

podob neZ pouhy dobropis: * Sleva na objednavku (v procentech) . « Sleva na objednavku
(€astku). « Doprava zdarma.

Poukaz muZete uplatnit na vSechny zakazniky, skupinu zakaznik nebo jednoho zakaznika; miZete nastavit
jeho datum vyprSeni platnosti.

Pravidlo koSiku je v podstaté pokrocila verze voucheru: « Pojmenujte
slevu. « UmoZnéte

zakaznikovi vyuZit pouze cast slevy. * Pfifadit priority mezi pravidla kosiku.

» Nastavte kompatibilitu mezi pravidly koSiku. ¢

Nechte slevu fungovat pouze u nékterych dopravcd. ¢

Nechte slevu fungovat pouze s vybérem produktl a/nebo

kategorii a/nebo znacek a/nebo dodavatell a/nebo atributd... nebo viech téchto polozek soucasné, pokud
je to nutné. « Nechte slevu uplatnit na dopravu zdarma a/nebo slevu na objednavku a/nebo darek zdarma...
nebo v pripadé potreby vSechny najednoul!

V této uzivatelské pfirucce jsou ,pravidlo koSiku“ a ,poukaz” synonyma a jsou vzajemné zaménitelné.

Na strance ,Pravidla ko3siku” jsou uvedena aktualné existujici pravidla kosiku a poukazy, které mdlzete aktivovat
nebo deaktivovat kliknutim na ikony ve sloupci ,Stav".

CARTRULES 1

[2] MName Priority Code Quantity Expiration date Status

Cart Rule 1 1 ViC105 1 09/2R/2017 14:38:20 v # Edit =

Vytvoreni nového pravidla koSiku

Poukaz Ize vytvorit automaticky po vraceni produktu, ale novy poukaz mlzete vytvofit kdykoli ru¢né a upfFesnit jeho
vlastnosti. Za timto Ucelem kliknéte na "Pfidat nové pravidlo kosiku".

Formular pro vytvofeni ma tfi zalozky, které vdm umoznuji pfesné vytvaret nova pravidla a vouchery.

Karta Informace

Prvni zalozka ,Informace” obsahuje identifikatory pravidla a hlavni nastaveni.

3 UZivatelskéa prirucka PrestaShop 1.7



Machine Translated by Google

% CART RULE

i INFORMATION 3 CONDITICNS & ACTIONS

* Name Cart Rule ens-

Description

Code 3 Generate

Highlight

Partal use

Priority

Status

b4

Cancel Save and stay Save

*Jméno. Jméno je verejné, takZe byste jej méli nechat leZérni. « Popis. Popis nenf
verejny. PomUze to zaméstnanctim vaseho obchodu
pochopit, pro¢ bylo pravidlo vytvoreno.
+ K&d. Dejte svému pravidlu jedinecny kéd. MzZete jej vytvorit bud rucné (a
proto pouzivejte Citelna slova, jako je 1"VOUCH4JOE), nebo nechte PrestaShop vygenerovat
jeden jedinecny retézec kliknutim na tlacitko "Generovat". Samoziejmé muZete pouZit i
jakykoli jiny generator retézc (napt. http://www.random.org/strings/).
Upozorfiujeme, Ze pokud neni nastaven zadny kéd, pravidlo se bude vztahovat na kazdého zakaznika splfujiciho
dalSi podminky:
* Pokud existuje kéd, musi jej zakaznici zadat pFi objednavce
proces.
* Pokud neexistuje zadny kéd, pravidlo se automaticky pouzije na zvyhodnéni
zakazniky u pokladny.
+ Zvyraznéni. Pokud je povoleno, PrestaShop oznami uzivateli, Ze voucher odpovidajici polozkam v kosiku je
k dispozici a Ize jej pridat. « Caste¢né pouZiti. Pokud je zakézano, Ize pravidlo/poukaz pouZit pouze
jednou, i kdyz tomu tak neni
zcela pouzity. Pokud je povoleno, vytvori se novy voucher, kdyZ aktudlni neni zcela vyuZzit. « Plati pouze v pfipadg, ze
hodnota poukazu je
vy3Si nez celkova hodnota koSiku. Pokud povolite ¢aste¢né vyuziti, bude se zbytkem vytvoren novy voucher. ¢
Pokud nepovolite ¢astecné vyuziti, hodnota voucheru bude snizena na celkovou ¢astku

Castka objednavky.
* Priorita. Pokud ma zékaznik (nebo skupina zékaznikd) narok na vice nez jednoho

voucher, nebo pokud Ize na objednavku uplatnit vice voucherd, pak PrestaShop uplatni uvedeny voucher jeden po
druhém v alfanumerickém poradi. Objednavku miZete zménit tak, Ze na voucheru uvedete niZ3i prioritu. Standardné

muZete zakazat a povolit, kdykoli to povazujete za nutné.

Podminky Tab
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Druha zalozka ,,Podminky” obsahuje velkou sadu mozZnosti, které vdm umoZznuji prfesné zacilit, kdo by mél mit z tohoto
pravidla prospéch.

% CART RULE
i INFORMATION 3G CONDITIONS & ALTIONS
Limit to a single customer & Q
Valid | From = 2016-10-03 18:00:00 (s To 20161103 18:00:00 3 |
Minimum amaount o EUR : Tax excluded : Shipping excluded
Total available | 1
Total available for each user
Restrictions Carrier selection
Customer group selection
Compatibllity with other cart rules
Product selection
L) L)
x
Cancel

Save and stay Save

* Omezeni na jednoho zdkaznika. Zde uvedete, Ze voucher, ktery vytvafite, je pouze pro jednoho zakaznika. Pokud se
vam napfiklad zpozdilo doruceni a chcete projevit dobrou vili, miZete pro tohoto zdkaznika vytvorit poukaz, ke
kterému bude mit pFistup pouze on nebo ona. Chcete-li rychle najit zdkaznika, zadejte do textového pole nékolik
prvnich pismen jeho jména, prijmeni nebo e-mailu.

Pokud je prazdné, PrestaShop pochopi, Ze jej miZe pouZivat kazdy zdkaznik... pokud jste jako dal3i podminku
nepfidali skupinu zdkaznikl (viz zaskrtavaci policko ,Vybér skupiny zdkaznik(” niZe). « Platnost. Vychozi platnost
je jeden mésic, ale

muZete ji zkratit na jeden tyden nebo
dokonce jeden den.

* Minimalni ¢astka. Minimalni ¢astka objednavky, od které je voucher
pouzitelny. Va3 voucher bude platny pouze v pfipadé, Ze objednavka zédkaznika presahne danou castku. Mizete si
vybrat, zda ma tato ¢astka zahrnovat dané a/nebo naklady na dopravu.

+ Celkem k dispozici. Nastavte pocet dostupnych poukazek: bud',1“, pokud je urc¢ena pro jednoho zékaznika, nebo
libovolny pocet, pokud je poukazka urcena pro toho, kdo ji pouZije jako prvni. « Celkovy pocet dostupny
pro kazdého uZivatele. MUZete nastavit, kolikrat mdze voucher byt

pouZivané pro kazdého uZivatele. Toto Cislo se musi minimalné rovnat poctu dostupnych poukazu vyse (pole
.Celkem k dispozici“).
* Pokud je toto Cislo nizSi nez celkové mnozstvi dostupnych poukazek, pak
jeden jediny zdkaznik je nebude moci vyuZit vSechny. * Ponechanim na ,1“
zajistite, Ze kazdy z vasich zakaznikd bude moci pouZivat pouze

voucher jednou. V takovém pfipadé se ujistéte, Ze voucher plati pro skupinu, nikoli pro zakaznika...

Zaskrtavaci policka ve spodni ¢asti sekce jsou velmi duleZitd, protoZze vdm pomohou déle filtrovat, na co nebo na koho se
ma pravidlo poufZit.
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Restrictions Carrler selection
Customer group selection

Product selection

Number of products required inthe 1
cart to enjoy the discount:

% Add a rule concerning  Products ¢+  ©OAdd

The product(s) are matching one of these:

[Products] Hummingbird cushion = Choose b
© Product selection

* Vybér operatora. MlZete to udélat tak, Zze zakaznik bude mit slevu, pokud si pro doruceni baliku vybere
konkrétniho dopravce.

* Vybér skupiny zakaznikd. To je velmi uzite¢né. Diky skupiné PrestaShop
nastroj pro vytvareni, miZete vytvorit slevy, které se vztahuji na fadu uZzivateld, a k této slevé
vytvorit dalSi podminky diky nastroji pro vytvareni pravidel koSiku. « Kompatibilita s ostatnimi

pravidly kosiku. Ve vychozim nastaveni mlze objednévka vyuZivat libovolny pocet pravidel kosiku.
Pomoci této moznosti mlZete PrestaShopu sdélit, Ze toto pravidlo nelze kombinovat s
vybérem jinych pravidel. Tato moZnost se zobrazi pouze v pfipadé, Ze mate vice neZ jedno pravidlo
koSiku.

* Vybér produktu. DalSi velmi uZite€ny nastroj, ktery umoZiuje vytvaret automatiku
poukazky na koSsik, ktery obsahuje konkrétni produkty. Nastroj je podrobnéji vysvétlen nize.

* Vybér obchodu. Kdy? je povolen rezim vice obchod(, ve vychozim nastaveni plati pravidlo kosiku
pro viechny vase obchody. Pomoci této moZnosti miZete nastavit, aby se pravidlo vztahovalo
pouze na vybér vasich obchodd.

Volba ,Vybér produktu” pfinasi zcela novou formu a umoZfiuje vytvaret nejen vouchery na produkt, ale také
na kategorie, znacky, dodavatele a dokonce i podle atributd. Jako bonus miZete toto vSe kombinovat, abyste
co nejvice specifikovali svlij zakaznicky cil.

MUZete napfriklad vytvorit automatické vouchery pro svého zékaznika ve tvaru ,Kupte si alespon 3 produkty
Apple a ziskejte dopravu zdarmal!”. Toto je opravdu nastroj v ramci pravidla koSiku a jeho konfigurace je zcela
specificka. MZete pridat libovolny pocet vybéra produktl podle potreby podle této cesty:

1. Kliknutim na odkaz ,Vybér produktu” pfidate novou sekci.
2. Uvedte pocet produktd potfebnych k aktivaci slevy.

3. Pridejte alespor jedno pravidlo pozadovaného typu: produkty, atributy, kategorie, znacky, dodavatelé. M(Zete pFidat
tolik pravidel pro vybér produktd, kolik chcete, v pripadé potreby dokonce jedno pro kazdy typ.

4. Kliknutim na tlacitko "Pridat" pridate do vybéru novy Fadek. U kazdého typu musite uvést podrobnosti o obsahu, na ktery
se pravidlo vztahuje. Kliknéte na odkaz "Vybrat" a otevie se okno se seznamem obsahu dostupného pro
tento typ (produkty, kategorie...).
PFesunite obsah z levého panelu na pravy kliknutim na tla¢itko "PFidat" a zavFete okno kliknutim
na "X" vpravo nahore. Pokud je vybran pouze jeden obsah, pole obsahu uvede sv{jj nazev; jinak
bude indikovat pocet vybraného obsahu.

Do vybéru muzete pridat tolik pravidel, kolik potfebujete. Tato pravidla jsou kumulativni: bud plati vSechna,
nebo sleva neni poskytnuta.

Vybér produktl je nezavisly: mUZzete jich pridat tolik, kolik potFebujete, a nebudou se navzajem ovliviiovat. To
vam umozni vytvorit celou Fadu produktd, na které se bude vztahovat pravidlo kosiku.
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Akce Tab

Na tfeti a posledni zaloZce ,Akce” si vyberete, z Ceho se vlastné sleva sklada.

W CART RULE
i o 2 CONDITIONS & ACTIDNS

Eree shipping
ee shipping

Apply a discount Percent (W)
Amotsnt

© * Nane

schude discounted products |

Send a free gift ND

x =) =
Cancel Sawve and sty Save

» Doprava zdarma. Pravidlo zvyhodriuje zakazniky jako dopravu zdarma. « Uplatnéte slevu.

* Procenta (%). Pravidlo plati pro procento z celkové objednéavky. Reknéme napfiklad, Ze hodnota objednavky
je 200 USD pred zdanénim. Pravidlo ma hodnotu 15 %.
Zakaznici, ktefi vyuZivaji toto pravidlo, budou muset zaplatit pouze 170 USD (pred
zdanénim a naklady na dopravu).

« Castka. Pravidlo uplatfiuje pen&zni slevu z celkové ¢4stky objednavky. Pro
feknéme, Ze hodnota objednavky je 200 USD pred zdanénim. Sleva nabizi slevu 20 USD na nakup.
Zakaznici, ktefi vyuZivaji toto pravidlo, zaplati pouze 180 USD (pFed naklady na dopravu). MiZete si
vybrat, zda se na slevu uplatni dané nebo ne.

« Zadné. Pravidlo nenabizi 74dnou slevu na objednavku. Vybérem této moznosti zmizi dalsi sekce
~Uplatnit slevu na“.
* Vlyloucit zlevnéné produkty. Novinka v PrestaShopu 1.7! Standardné voucher
plati pro jakykoli druh produktu, at'uz je zlevnény nebo ne. Povolenim této funkce nebude vytvoreny poukaz
pouZit na produkt nebo kombinaci, pokud je jiZ v prodeji. « PoSlete darek zdarma. M{iZete se rozhodnout
nabidnout darek za urcitych podminek (a
slevu UplIné preskocit). Zobrazi se pole: zadejte prvni pismena produktu a vyberte ze seznamu odpovidajicich

nazvl.

Jakmile je vSe uloZeno, mizZete poslat kéd voucheru svym zakaznikm nebo nechat systém, aby pravidla kosiku zpracoval
automaticky, v zavislosti na vaSem nastaveni.

Vas voucher se objevi na strance ,Pravidla kosiku“ v nabidce ,Pravidla cen”. MdZete jej kdykoli smazat nebo upravit.
Pokud byl poukaz nastaven na konkrétni skupinu nebo zdkaznika, objevi se na front office, v zdkaznické sekci "Vouchery"
jeho Uctu a také v kosiku (pokud si to zvolite), kde si mUZe vybrat, ktery z nich uplatnit na jejich objednévku.

Home Your account

Your vouchers

BOOCI0

3 UZivatelskéa prirucka PrestaShop 1.7



Machine Translated by Google

Pravidla pro koS3ik, kterd jsou nastavena tak, aby platila pro vSechny zakazniky, se nezobrazuji na strance
.Moje poukdazky” zakaznika: musi o nich védét, aby je mohl pouZit. Je na vas, abyste je o téchto verfejnych slevach
informovali.

Aby bylo moZzné uplatnit pravidlo kosiku, musi zdkaznik navstivit svij kosik a zadat voucher do pole "Mate promo
kod?" pole a kliknéte na "Pfidat". Zakaznik nebude moci voucher uplatnit, pokud je check-out jiz potvrzen.

Total (tax excl.) $35

W
J LN

Po pouZiti se v souhrnu koSiku zobrazi vliv poukazu na ¢astku objednavky.

Pravidla katalogovych cen

Pravidla katalogovych cen vam umozZznuji pfifadit slevy podle kategorie, znacky, dodavatele, atributu nebo funkce. Jak
nazev napovida, tento typ pravidel se vztahuje na fadu produktd; nelze jej pouZit pro jeden produkt. Pokud potrebujete
slevu uplatnit na jeden produkt, musite misto toho vytvofit pravidlo koSiku nebo vytvofit konkrétni cenu (na karté
,Cena“ na strance vydani produktu).

MUzete napriklad nastavit pravidlo, které by Fikalo, Ze Spanélsti zdkaznici patfici do skupiny ,Dobfi klienti” ziskaji prvni
Cervencovy tyden slevu 10 % na vaSi kategorii elektroniky a vSechny produkty Sony.

Na strance "Pravidla katalogovych cen" jsou uvedena aktudlné existujici pravidla, kterd mdzZete upravit nebo smazat
kliknutim na tlacitka akci. Pokud potFebujete deaktivovat pravidlo, jednodu$e zménte jeho datum ukonéeni na
predchozi den.

Vytvoreni nového pravidla pro katalogové ceny

Stranka s formuldrem pro vytvoreni ma dvé ¢asti, které vdm umoziuji presné vytvaret nova pravidla.

Pravidla katalogovych cen

Prvni forma je snadno pochopitelna.
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S CATALOG PRICE RULES
* Name
Currency Al currencies
Country  All countries
Group | Al groups .
* From quantity 1
Price (tax exci,} €
# Leave initial price
From ]
Ta (m)
Reduction type = Amount
Reduction with or without taxes = Tax excluded

* Reduction ~ 0.000000

x 2

Cancel Save

Zde nastavite, kdo by mél mit z pravidla prospéch, jaka by méla byt sleva a dalSi podrobnosti.

*Jméno. Jméno je verejné, takZe byste jej méli nechat lezérni. « Obchod. Pouze rezim

multistore! Pravidlo plati pro zakazniky, ktefi nakupuji pfes konkrétni obchod. Dostupné pouze v pfipadg, Ze mate
alespon dva obchody. « Ména. Pravidlo se vztahuje na zdkazniky, ktefi si nastavili

platbu v konkrétni méné. « Zemé. Pravidlo plati pro zakazniky z konkrétni zemé. + Skupina. Pravidlo plati pro zakazniky,

ktefi patfi do konkrétni skupiny zdkaznik{. « Z mnoZstvi. Pravidlo plati, pokud ma objednavka

alespon urcity pocet

odpovidajici produkty.

+ Cena (bez dané). Nové cena za vybér produktu. Zde miZete nastavit
verejna cena produktd, které odpovidaji pravidlim, ktera zavadite. Ve vychozim nastaveni plati pravidlo pro plivodné
nastavenou cenu. * Od a Do. V tomto ¢asovém ramci plati pravidlo. ¢

Typ redukce. Sleva mGze byt bud penézni ¢astka, nebo procento z celkové

objednavky. * SniZzeni s dani nebo bez dané. Sleva mdZe zahrnovat daf nebo dovolenou

dan tak, jak je.

+ Redukce. Hodnota sniZeni. V zavislosti na vySe uvedeném , Typu sniZzeni” mGze uvedeni ,10,0” do pole znamenat ,sleva 10
$" (v zavislosti na vychozi méné) nebo ,sleva 10 %.

Vsechna tato pravidla mlzete samoziejmé kombinovat.

Podminky

V &asti ,Podminky” nastavujete produkty, na které se vztahuje pravidlo o cené kategorie. Zobrazi se pouze v pfipadé, Ze kliknete
na tlacitko ,Pfidat novou skupinu podminek®.
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Pokud nejsou nastaveny 74dné podminky, pravidlo ceny se bude vztahovat na VSECHNY produkty vaseho katalogu. Byt

pozor, nezapomernite na podminky!

5 CONDITION GROUP 1

Type Vaiue
Category [B) Dressas ¥ Delete
AND
Astribute Color: Red X Delete
oR
=5 CONDITION GROUP 2
Type Vaiue
Adtribute Shoes Size: 35 X Delete
AND
Feature Height: 1.07 in ¥ Delete
AND
Brand Fashion Manufacturer X Delate
© Add a new condition group
SHCONDITIONS
Category  (8) Dresses +  © add condition
Brand  Fashion Manufacturer i © Add condition
Supptier Fashion Supplier H © Add condition
Attributes  Shoes Size $ |3 % © add condition
Features  Height a1 | fibrin +  © add condition

Podminky jsou zaloZeny na skupinach podminek, coZ znamena, Ze vase data z ¢asti ,Pravidlo pro katalogové ceny” vy3e Ize pouZzit
na mnoho rlznych fad produktd. Podminky jsou seskupeny inkluzivnim zpsobem: pro uplatnéni katalogové ceny musi platit
vSechny podminky skupiny. Proto to "AND". Mezitim jsou skupiny podminek exkluzivni: pouze jedna skupina musi pozadat o
katalogovou cenu, aby mohla platit. Proto "NEBO".

Vychozi skupina podminek je prazdna. Mlzete do né&j pfidat podminky pomoci rozbalovacich nabidek ve spodni ¢asti sekce:

* Vyberte kategorii nebo jakykoli jiny typ vybéru a poté kliknéte na ,Pfidat
podminka" tlacitko.

» Podminka se objevi ve skupiné podminek. MizZete dat mnoho podminek v a
skupina podminek.

+ Jakmile je skupina dokoncena a chcete vytvofit novou skupinu podminek, kliknéte na "PFidat novou skupinu podminek®.
Nésledné se objevi nova skupina, kterou vyplnite stejnym zptsobem.

Ve vychozim nastaveni jsou nové podminky pridany do skupiny podminek, ktera byla vytvorena jako posledni. Pokud potfebujete
pridat podminky do predchozi skupiny, kliknutim na tuto skupinu ji zvyraznéte a poté pridejte své podminky.
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Aktualné nemUzZete odstranit skupinu podminek.

3 UZivatelskéa prirucka PrestaShop 1.7



Machine Translated by Google

Sprava vasich zakazniku

O své zdkazniky se musite dobfe starat a za€ina to tim, Ze se ujistite, Ze jejich profil obsahuje vSechny informace, které
potrebujete k tomu, abyste jim balik poslali.

Nabidka ,Zakaznici” vdm umoZiuje zkontrolovat Gidaje a adresy vasich zakaznik(.

Nastaveni vSeho, co se tyka zdkaznika, se nachazi v nabidce ,,Parametry obchodu” na strance ,Nastaveni zdkaznika".

Vasi zakaznici

Na prvni strance v nabidce ,Zakaznici” se nachazi seznam viech registrovanych uZivatell ve vasem obchodé.

MAMAGE YOUR CUSTOMERS 1

Sacialtifa=a Frstnames s ast name = - Emall address = = gl * o Enabilae Mewslatter v&  Partner oifers = = Registration v«  Lasi visic = =

m Q Search

Ziskate tak pohled na zakazniky z ptaci perspektivy a nékolik podrobnosti, které miZete pouZit k tfidéni a vyhledavani ucta:

+ ID. Jedinectné ID pfifazené zdkaznikovi. « Spolecensky titul.

Zakaznici mohou deklarovat svij socialni titul, ktery odpovida Zanru a mGze vam pomoci lépe pfizplsobit zaZitek
vasich zakaznikd. Existuji dva vychozi socialni tituly (Pan a Pani), ale dal$i m(iZete vytvofit na strance
,Tituly” na strance ,Nastaveni zdkaznikd” v nabidce ,,Parametry obchodu®. « Jméno a Pfijmeni. Jméno zédkaznika.
+ E-mailova adresa. E-mailova adresa, kterou zakaznik pouZil k registraci ve vaSem obchodé&. « Prode;.

Kolik zakaznik dosud utratil za va$ obchod. « Povoleno. Oznacuje, zda je

zdkaznik aktivni nebo ne. MlZete zakazat

Gctu kliknutim na zelené zaskrtnuti. « Newsletter. Oznacuje,
zda je zdkaznik prihlasen k odbéru newsletteru vaseho obchodu nebo ne. Z odbéru se mizete odhlasit
kliknutim na zelené zaSkrtnuti.

* Nabidky partnert. Oznacuje, zda Ucet pfijal pFijimani e-maild od vasich partnert nebo ne. Z odbéru se mlzete
odhlasit kliknutim na zelené zaskrtnuti. Nepfihlasujte uZivatele k odbéru téchto e-maill bez jeho
souhlasu, protoZe je to povazovano za spam.

+ Datum registrace a posledni navitéva mohou byt vZdy uZite¢né pfi tfidéni uZivatelskych uctd. « Akce. UZivatelsky
Ucet mUZete upravovat, jednoduse si jej cely zobrazit (se zpravami, objednavkami, adresami, vouchery atd.), nebo
jej navzdy zahodit.

PFi prvni instalaci s ukazkovymi daty ma PrestaShop vychoziho uZivatele s nazvem
John DOE.

Pomoci tohoto falesného uZivatele mizZete otestovat nékteré funkce svého obchodu a prochazet sviij obchod a vidét
jej tak, jak by jej vidél bézny uzivatel.
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Chcete-li se prihlasit do svého obchodu pomoci tohoto vefejného Uctu, pouZzijte tyto
prihlaSovaci daje: E-mailova adresa:
pub@prestashop.com Heslo: 123456789

NeZ otevrete svij obchod pro verejnost, nezapomerite tohoto vychoziho uzivatele smazat nebo alespon
zménit jeho prihlaSovaci Udaje! Pokud ne, navstévnici se zlymi umysly by jej mohli pouZit k faleSnym
nakuptdm a dalsim.

Pod tabulkou zakaznikd je tlacitko "Nastavit povinna pole pro tuto sekci". Otevie se formular, ve kterém muzete
zaskrtnutim pfislusnych policek oznacit, zda je pole databaze nutné nebo ne: timto zplsobem to mUlZete nastavit
tak, aby pole jako ,nabidky partnerd* byla povinna, kdyz si navstévnik vytvari zakaznicky Gcet ve vasem obchodé.

Kliknutim na tlacitko "Export" nahofe mUZete exportovat seznam svych klientd.

Zakazniky mUzete také importovat pomoci tlacitka ,Importovat”. Budete potfebovat soubor CSV v tomto formatu:
ID;Titul;PFijmeni;jméno;E-

mailova adresa;Vék;Aktivovano;Zpravy.;Opt.;Registrace;Posledni navstéva;
2;1;Gorred;Francis;francis@example.com;-;1;0;0;2013-07-04 15:20:02;2013-07-04 15:18:50;
1,1;DOE;John;pub@prestashop.com;43;1;1;1;2013-07-02 17:36:07;2013-07-03 16:04:15;

DalSi moZnosti importu jsou k dispozici na strance ,Import” v ¢asti ,Pokrocilé parametry”

Jidelni listek.
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Vytvoreni nového zakaznického uctu

Chcete-li vytvofrit zakaznicky Gcet ru€né, vyberte ,Pfidat nového zakaznika”. Objevi se formular.

& CUSTOMER
Social title Mr
Mrs
* First name
* Last name
* Email address &
* paceword P
Birthday
Partner offers 0 I
* Group access D Group name
v 1 Visitor
¥ 2 Guest
v i Customer
Defaulf customer group  Customer
x =
-

Cance|

Vypliite Udaje o zdkaznikovi:

* Spolecensky titul. Vyberte si mezi dostupnymi nebo vytvorte dalSi v
Stranka ,Tituly” na strance ,Nastaveni zakaznik(" v nabidce ,,Parametry obchodu®. * Jméno, Pfijmeni,
E-mailova adresa. Ty jsou nezbytné: jména se pouZivaji v potvrzovacich e-mailech, které PrestaShop

zasila, a e-mailova adresa se pouziva pro prihlaseni.

* Heslo. Zvolte heslo, alespon 5 znaku dlouhé. « Narozeniny. Tyto
informace Ize pouZit pro narozeninové e-maily a docasné
slevy.

pokud nechcete pri vytvareni Uctu Zadat o datum narozeni, mlzete deaktivovat pole data narozeni na
strance "Nastaveni zakaznika". Jednoduse vyberte "Ne" pro moZnost "PoZadat o datum narozeni".

* Povoleno. MozZna si budete chtit vytvorit Ucet, ale jeSté ho nemate aktivni. « Nabidky

partnerd. MUZe byt pouZit moduly pro zasilani pravidelnych partnerskych akci tém zakaznik(im, ktefi o to
poZadali. Neprihlasujte uzivatele k odbéru téchto e-maill bez jeho souhlasu, protoZe je to
povazovano za spam. * Skupinovy pfistup. Skupiny zakaznik(

vam umoznuji vytvaret skupinové slevy.
Mnoho dalSich funkci PrestaShopu Ize také skupinové omezit.

* Vychozi skupina zdkaznik(. Bez ohledu na to, do kolika skupin zékaznik patfi,
mél by mit vzdy jednu hlavni skupinu.

Pokud jsou vaSimi zakazniky prevazné spolecnosti, méli byste povolit reZzim B2B, abyste ziskali dalSi moZnosti:
prejdéte na stranku ,Nastaveni zakaznik{” v nabidce ,Parametry obchodu” a u moznosti ,Povolit
rezim B2B" vyberte ,,Ano”.
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L

Customar

DefEut customer Zroap Custommer -

ReZim B2B pridava nékolik poli specifickych pro spole¢nost:

Spolecnost. Nazev spole¢nosti.
SIRET. Jeho &islo SIRET (pouze Francie).
OPICE. Jeho hlavni kéd €innosti (Activité principale exercée - pouze Francie).

Webova stranka. Jeji webové stranky.
Povolena dluzna ¢astka. Castka dluznych penéz, kterou méa spole¢nost povolenou.

Maximalni pocet dni splatnosti. Pocet dni, po které ma spole¢nost povoleno.

Hodnoceni rizika. VaSe hodnoceni rizika této spolecnosti: Nizké, Stfedni nebo Vysoké.

Zobrazeni informaci o zakaznikovi

V pfipadé, Ze byste chtéli mit o daném zakaznikovi vice informaci, mizZete kliknout na tlaitko "zobrazit", umisténé na
konci Fadku v seznamu zdkaznik(. Objevi se nova stranka.

b
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& JOHN DOE [000001] - 2% PUBEPRESTASHOPCOM & Edit > ADD & PRIVATE NOTE

Social Title Mr

This note will be displayed to 2l employees but not to customers
Age 46 years old [birth date: 01/15/1970]
Registration Date 10/20/2016 182516
Last Visit 10720/2016 182516
Best Customer Rank 1
% MESSAGES 1
Latest Update 102
Status Acthv Status Message Sent ¢
QOper 308
B ORDERS 8
# VOUCHERS 1
& Valid arders: a total amount of D invalid orders:
€33.99 L itde Statl Qty avallable
BOOIND % offl v 7
) Date Payment A ducls Total spent
\ AAILS
7.t r veheck D . $33.96 Q view I LAST EMAILS
) Dat Produ otal Emplate
8 $0.00 =
6 $0.0¢ i
; i barik
2z o $0.00 ar correctly sent coritact For
! : . $2.00 ps17en] Message from contact form [no_sync]  contact
t - 0% [ps17en] Message from contact form [no_sync]  contact
1 $0.00
© LAST CONNECTIONS
®CARTS &
[+ Pa ad Tota
D t Carrier Tota 1 L -
AnAnan ' 3 Al rarrias £t

RUzné sekce vam poskytuji nékteré klicové Udaje o uzivateli:

+ Informace o zakaznikovi, jméno a pfijmeni, e-mailova adresa, ID, datum registrace, datum
posledni ndvitéva, hodnost.

« Informace tykajici se pfihlaSeni k odbéru newsletteru obchodu a pfihlaSeni k odbéru reklam od
partnerskych spolecnosti, véku, datu posledni aktualizace a zda je Ucet aktivni ¢i nikoli.

* Soukromé pozndmky od zaméstnancl obchodu (tj. vds nebo vaseho tymu).

Zpravy zaslané zakaznikem tymu obchodu (prostfednictvim zakaznického servisu). « Dostupné

poukazky / pravidla koSiku. « Pfedchozi

spojeni s obchodem. * Skupiny , do kterych

zakaznik patfi. « Pfehled minulych objednavek zakaznika .

Utracena castka, typ platby, stav objednavky. Pro vice informaci o kaZzdé objednavce kliknéte na datum
objednavky. « Voziky , které zakaznik vytvofil (ale ne nutné ovérené) od registrace.

Kdy? je vas zakaznik pravé ve vasem obchodg&, mizete v redlném Case vidét, co se pridava do kosiku.

+ Pfehled produktd, které si zakaznik zakoupil. To vdm mimo jiné umozni zjistit, kdy se zakaznikovi produkt
velmi libi, a moZna vytvofit specialni slevu na 10. nakup. Kliknutim na produkt se dostanete na
objednavku, ke které je dany produkt vazan. « Seznam produktl prohlizenych zakaznikem. Stejné tak
muUZete vidét, které produktové stranky

zakaznik na vaSem webu navstivil. Pokud po nékolika navstévach produktu Zadna objednavka nenasleduje,
mUZete zdkaznikovi pomoci v rozhodovani zaslanim cilené slevy.
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* Registrované adresy.

Hledani zakaznika

Vyhledavani zakaznika ve vaSem obchodé PrestaShop Ize provést dvéma rliznymi zplsoby.
Prvni metoda spociva v zadani informaci, které mate, do vyhledavaciho panelu PrestaShopu, ktery se nachazi
nahote uprostied vaseho back office. Vybérem ,v3ude”, ,podle jména“ nebo ,podle ip adresy” mizete provadét

vyhledavani na zakladé:

« ID. Cisla, kter4 jsou z&kaznikovi pFifazena v databazi. * Jméno nebo pfijmeni. Véimnéte si, e

nemuzete hledat oboji: vyberte bud "john" nebo
"lan", jako "john doe" nebude fungovat. *
E-mailova adresa. « IP

adresa. MuUzete vyhleddvat pomoci IP posledniho pfipojeni k vaSemu obchodu.

Quick Access¥ Q.+ john b
Dashboard Q Everywhere
Dashboar

Catalog

%8¢ Customers by name

(& Customers by ip address

B Orders
& Invoices
™ Carts
@ ACTIVITY OVERVIEW ™ Modules il DASHBOARD
)

Poté se zobrazi vysledky, pokud néjaké existuji: seznam vam nabidne ID uZivatele, socialni titul, e-mail, datum narozeni,
datum registrace, mnozstvi objednavek a zda je ¢i neni uZivatelsky Gcet aktivni. Odtud mUZete zobrazit celou stranku
uZivatele nebo upravit jeji podrobnosti.

2 results match your query "doe”.

2 CLUSTOMERS
(1] Social tithe First Name Mame Emall address Company Birth date Registration date Orders Enabled
1 - john DOE pub@prestashop.com 01151970 o2azoe 8 v # Edit -
3 jane DOE jane@exampie.com WO/27/2016 ] v # Eoit

L 2
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Druha metoda spociva v tom, Ze prejdete na stranku ,Zakaznici” a vypiSete vSechny své zakazniky.

CUSTOMERS » MANAGE YOUR CUSTOMERS 2

i tithe = = First nama * = ast name * - Ernail sddress = = Saley = Enabled Nwslatter * = Partner offers = = Registration ® «

Julk actions «

Na této strdnce muZzete vyplnit pole v horni ¢asti seznamu, abyste jej mohli filtrovat podle nasledujicich
kritérii: ID, socidlni titul, jméno, pfijmeni, e-mailova adresa, vék, stav Gctu (povoleno nebo zakdzano),
pfihlaSeni k odbéru zpravodaje, pfihlaseni k odbéru partnerskych reklam, datum registrace a datum
posledniho pfipojeni. Zadejte kritéria a kliknéte na tlacitko "Filtr" v pravém hornim rohu tabulky. Poté miZete
seznam seradit podle nékterych sloupcu.

Kliknutim na tlacitko "Reset" se vratite zpét na Uplny seznam.
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Adresy zakaznikU

Kliknutim na stranku "Adresy" ziskate pristup k seznamu adres vaseho zakaznika (dom, prace atd.). MlzZete
je upravit pomoci tlacitka "Upravit" nebo je Gplné smazat.

ADDRESSES 2

ID*a First Name = = Last Name * = Address = - Zipfpastal code = = Country = =
Q Search
John DOE 16, Main street 75002 Parlc Erance AEdi -
ohn 30 16, Main street 3133 Miami United States #Edt ~
Bulk actions -

Pod tabulkou adres je tlacitko "Nastavit povinna pole pro tuto sekci". Otevie formular, ve kterém mizete
oznacit, zda je pole databaze nutné nebo ne, zaskrtnutim pfislusnych policek: timto zplsobem to mizete

nastavit tak, aby pole jako ,spole¢nost” nebo ,telefonni Cislo” byla povinna, kdyz zakaznik registruje novy
adresu ve vaSem obchodé.

© Set required fields for this section

3% REQUIRED FIELDS

Select the fields you would like to be required for this section.

Field Name
company
address2
postcode
other

phone
phone_mobile
vat_number
dni

)

Save
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Pridani nové adresy

Nové adresy pro klienta mate moZznost vytvofit sami pomoci tlacitka "Pfidat novou adresu". Otevfe formular s typem pole,
které byste mohli o¢ekavat.

4 ADDRESSES

*Customer email
Identification Nurmber
* Address alias
* First Name
* Last Name
Company
VAT number
* Address
Address (2)
* Zip/postal code
*City

* Country = France v
Home phone
Other

b =)
Cancel

Save

Néktera pole vSak vyzaduji zvlastni péci:

« E-mail z&kaznika. Toto pole je nezbytné: pokud pridavéte adresu pro stavajiciho zakaznika, MUSITE tohoto zakaznika
identifikovat pomoci jeho e-mailové adresy. Jinak PrestaShop nebude védét, komu ma tuto adresu pfifadit.

« Identifikaéni &islo. Cislo ob¢anského priikazu této osoby nebo jedinené dafiové identifikaéni islo. Toto pole je
samozrejmeé volitelné. « Alias adresy. Kratky popis, ktery zakaznikovi

pom{ze vybrat to spravné
adresa: "Domov", "Kancelar", "U tety Beth" atd. « Spolecnost.

V pFipadé potFeby nazev spole¢nosti zakaznika. * DIC. DIC odbératele (nebo odbératele).

spolecnost).
* Jiné. Nékteré dalsi informace, které mohou byt uZitecné pro zasilku.
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Vynikajici

Tato stranka je dostupna pouze v pfipadé, Ze povolite funkce B2B PrestaShopu. Chcete-li to provést, prejdéte na
stranku ,Nastaveni zdkaznika” a u moznosti ,Povolit rezim B2B" vyberte ,Ano".

Tato stranka zobrazuje nevyrizenou zpravu pro nékteré z vasich zakaznikd, coz znamena mnozstvi penéz, které jim
umoZzfiujete koupit vase produkty, nez vdm budou muset skute¢né zaplatit.

Povoleni funkce Vynikajici

Kdy?Z je povolen reZzim B2B (stranka Parametry obchodu > Nastaveni zdkaznik(), do formulére pro vytvoreni zakaznika
se pridaji tfi pole:

Allowed outstanding amount 0 €

Maximum number of payment days 0

Risk rating None

* Povolena dluzna ¢astka. Maximalni ¢astka penéz tohoto zakaznika
Ize pouZit jako vynikajici.

* Maximalni pocet dni platby. Maximalni pocet dni zakaznika
muZe jit, neZ bude muset zaplatit svdj dluh.

« Hodnoceni rizika. Rizikovy faktor pro tohoto zékaznika: Zadny, Nizky, Stfedni nebo Vysoky. Je na vés, abyste se
rozhodli, zda je zakaznik riskantni prospéchdr z vasi vyjimecné vlastnosti, nebo zda jisté zaplati v¢as.

Tato pole byste méli vyplnit pro vSechny profesionalni zakazniky.
Aktualni vynikajici obrazovka

Jakmile zakaznik s nedoplatkem nakoupi ve vaSem obchodé, zobrazi se na strance Zakaznici > Vynikajici. To vam
umozni ziskat prehled o vaSich aktualnich neuhrazenych fakturach.

QUTSTANDING

Invoice Date Customer Company Risk Outstanding Allowance Current Outstanding Invaice

09/28/2016 J, DOE €0.00 €0.00 i Q view
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Rizeni zakaznického servisu

V PrestaShopu 1.7 dostavaji sekce zakaznickych sluzeb vyhrazené menu, které jim dodava dlleZitost, kterou
si zaslouZi. Vyfizovani zakaznickych sluZeb je klicem k vaSemu Uspéchu, takZe tyto stranky vam umoziuji
snadno sledovat poZadavky zédkaznik{ na podporu a vraceni zboZi.

Sluzby zdkaznikdm

PrestaShop vam umoziiuje centralizovat vSechny poZadavky zédkaznik( v rdmci svych hranic. To vdm pom(ze
sledovat, ktera diskusni vlakna potfebuji odpovéd, misto abyste museli kontrolovat vSechny pfijemce e-mailu,
zda na néj nékdo odpovédél.

V praxi kontaktni formular vaSeho obchodu, dostupny pod odkazem ,Kontaktujte nds” v paticce, nabizi
zakaznikovi standardné dva kontakty: ,Zakaznicky servis” a ,Webmaster”.

Z3kaznik si musi pouze vybrat, koho kontaktovat, a poté vyplnit zbyvajici pole. Zprava je poté zaznamenana v
nastroji zakaznickych sluZeb PrestaShopu.

M Fending Discussion Threads Average Response Time a1l Messages per Thread
= o : |

WEBMASTER CUSTOMER SERVICE MEANING OF STATUS STATISTICS

IFa technic:

roblem occurs on this website For any question about a product, an order pen

No new messages

CUSTOMER SERVICE 2

|D=a Customer == Emall » =

, g Star ployee Messa | - lastmessage=a ap
= Q, Search
John DOE G c...,._c.-..:- Enghisn ° Hello, I'd like more - sami | etV
senvice {En
Cus
1 x 178 fiew v
g L ] = r @, View

Builk actions -

Diskuzni vlakna jsou soucasti nastroje zakaznickych sluzeb pouze v pripadé€, ze kontakt ma

"Ulozit zpravy?" moznost povolena. Toto nastaveni mizete zménit nebo pridat dalsi kontakty na strance
~Kontakt” v nabidce ,Parametry obchodu”. MoZznost najdete pfi Upravé stavajicich kontaktu.
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Pokud je tato moznost pro kontakt, ktery si zakaznik vybere, zakdzana, zprava se jednoduse odesle
na e-mailovou adresu kontaktu a neuloZi se v PrestaShopu.

Musite také spravné nakonfigurovat nastaveni IMAP, aby PrestaShop mohl nacist odpovédi
zakaznik( na e-maily odeslané z nastroje zakaznickych sluzeb. To se provadi v ¢asti ,,Moznosti sluzeb

zakaznikim“ ve spodni ¢asti obrazovky.

Na této strance ma kazdy kontakt sv(j vlastni box, kde mdzZete rychle zjistit, zda jsou nové zpravy (tedy ty, které
jesté nebyly precteny). Ve vychozim nastaveni jsou pole dvé a pridanim dalSich kontakt( se pole ,Vyznam
stavu” a ,Statistika” posunou dale doleva a dold.

Tyto dvé posledni schranky jsou uzitecné, kdyz potfebujete denné vyfizovat nové zpravy:

* Vyznam stavu. Jednoducha pripominka barevnych kddd, které mlze vas tym pouzit
do diskusniho vlakna.
« Statistiky. Pfehled o globalni ¢innosti vaSeho zakaznického servisu od roku

zacatek.

Dale nize je seznam pfijatych zprav, starych i novych.
V dolni &asti stranky mlzete upravit nékolik moZnosti, které plati pro vSechny kontakty:

+ Povolit nahravani souborl. Zda muaze zadkaznik ke zpravé pripojit soubor. To mlze byt uZitecné v pripadé
vizuélnich problémd na titulni strance, protoZe zakaznik vdm muzZe poslat snimky obrazovky.

* Vychozi zprava. Vychozi Sablona pro odpovéd vasich zaméstnancl. UdrZujte jej jednoduchy, aby se mohl
pfizplsobit mnoha situacim, i kdyZ pro kazdy pfipad vyZaduje malou Upravu.

Své zakazniky muizete kontaktovat také pres stranku kazdé objednavky, kam muZete poslat predbéznou objednavku
definované zpravy. Tyto zpravy se spravuji na strance ,Zpravy k objednavce”, také v nabidce ,Sluzba
zakazniklm”,

V dolni ¢asti stranky je konecné sekce ,MoZznosti sluzeb zdkaznikim®, kde mdZete nastavit mnoho
moznosti tykajicich se vaseho poStovniho (IMAP) serveru.

Vyfizovani zprav zakaznického servisu

Kazdou konverzaci se zdkaznikem Ize zcela zpracovat pres kompletni rozhrani PrestaShopu, aniz
byste museli pouZivat e-mailového klienta, jako je Outlook nebo Thunderbird.

= THREAD:  #2 Reply to the nest unanswered message in this thread B

Mark a5 “handled Mark as “pending 1" (will be answered later)  Mark as “pending 2" (will be answered later)  Forward this discussion to anather employee
John DOE ) orceris) validated for a total amaunt o
. hLd Customer service
Plaase advise about this product,
“ Support Team
Unfartunately, an item on your erder is currently out of stock. This may cause a siight delay In delivery. Please actept our apologies and rest assured that we are warking hard to rectify this.
Best regards,

V seznamu konverzaci kliknutim na Fadek zobrazite podrobnosti o konverzaci:
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* Na diskuzi mlZete pouzit nékolik akci, abyste je rychle sefadili a roztFidili
takZe je zvladnete rychleji. K dispozici jsou 4 akce:

o Oznacte jako ,zpracovand” nebo ,Znovu otevfit”. Zméni stav diskuse na "Uzavieno"
nebo "Otevrit".

o Oznacte jako ,Cekajici 1" a Oznacte jako ,nevyfizeno 2“. Tyto dva stavy jsou interni: jejich vyznam je na
vasem tymu. MUZete se dokonce rozhodnout je nepouZivat a spoléhat se pouze na ,Zavieno” a
~Otevieno”.

o Predejte tuto diskusi jinému zaméstnanci. Od okamziku, kdy zaméstnanec zacal odpovidat na zdkaznickou
zpravu, prebira na starosti zakaznickou zadost. Pokud se béhem diskuse ukaze, Ze by to mél zvladnout
jiny zaméstnanec, mdZete to pomoci tohoto tlacitka prifadit jinému zaméstnanci prostfednictvim
rozeviraciho seznamu. Tento dalSi zaméstnanec o tom obdrzi oznameni. Pokud osoba, které chcete
tuto diskuzi preposlat, neni v seznamu dostupna, vyberte v rozeviracim seznamu ,Nékdo jiny” a zobrazi
se dvé moznosti, které vam umozni uvést e-mailovou adresu pfijemce a komentar ke zpravé.

* Odpovézte na dal3i nezodpovézenou zpravu v tomto viakné. Pfesune vas na dalSi nezodpovézenou zpravu ve vlaknu,
takZe na ni mdZete pfimo odpovédét.

K dispozici jsou podstatné podrobnosti:

+Jméno a e-mail zakaznika, na které muzete kliknout, abyste ziskali pFistup k zdkaznikovi
informace (pokud se jednd o registrovaného zdkaznika).

* Pocet objednavek, celkova vynaloZena castka a datum registrace
zékaznik (pokud se jedn4 o registrovaného zakaznika). « Cas

a datum zpravy. « Nakonec samotna zprava.

Chcete-li odpovédét na toto vlakno, jednoduse pouZzijte formular se svou vychozi zpravou (jak je nastaveno v ¢asti ,MoZnosti
kontaktu” na strance ,Sluzba zakaznikdim®) a kliknéte na ,Odeslat”.

"Casova osa objednavek a zprav" ve spodni ¢asti stranky vdm poskytuje jasny chronologicky pohled na udalosti tykajici se
tohoto diskusniho vldkna. KdyZ je to vdzédno na objedndvku, budete mit také podrobnosti o objednavce.

:
o

Moznosti servisniho klienta

Tato sekce vadm v podstaté umoznuje pfesné nakonfigurovat pristup PrestaShopu k vasemu e-mailovému serveru
prostfednictvim jeho rozhrani IMAP. Mé&li byste se ujistit, Ze jsou vSechna pole vyplnéna, aby nastroj zakaznickych sluzeb
fungoval spravné. VétSinu téchto informaci by mél poskytnout vas webovy hostitel.

~
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O CUSTOMER SERVICE OPTIONS

* Adresa URL IMAP, port IMAP, uzivatel IMAP a heslo IMAP. Nezbytné podrobnosti k pFistupu
e-mailovy server pomoci protokolu IMAP.

+ Odstrante zpravy. Pokud je povoleno, zpravy na serveru budou smazany, jakmile je PrestaShop
nacte. PouZivejte opatrné: vasSe zpravy by tak byly nedostupné pro ostatni e-mailové klienty.

* Vytvarejte nova vladkna. Tim se vytvori nova vldkna pro nerozpoznané e-maily. * /pop3.

Pokud je povoleno, pouZijte misto IMAP POP3. « /

norstina. Pokud je povoleno, pfipojeni k vaSemu e-mailovému serveru nebude pfedem ovéreno.
Nedoporuceno.

« /ssl. Pokud je povoleno, pFipojeni k vaSemu e-mailovému serveru nebude Sifrovano. Ne
doporuceno.

« /validate-cert. Pokud je povoleno, PrestaShop vynuti ovéfeni TLS/SSL serveru
osvédceni.

+ /novalidate-cert. Pokud je povoleno, PrestaShop se nikdy nepokusi ovéFit certifikat TLS/SSL serveru.
Nezbytné pro servery s certifikaty s vlastnim podpisem. « /tls. Pokud je

povoleno, PrestaShop vynuti pouziti StartTLS k Sifrovani pFipojeni.
Servery, které nepodporuji StartTLS, budou odmitnuty. « /

notls. Pokud je povoleno, PrestaShop nebude pouZzivat StartTLS k Sifrovani relace, a to ani na
serverech, které to podporuiji.
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Objednat zpravy

KdyZ musite poslat zpravu svym zakaznikim pomoci rozhrani PrestaShop (ze stranky objednavky), mizZete si tuto
zpravu ulozit, abyste ji mohli znovu poslat dalSim zakaznikim s podobnymi dotazy, komentari nebo obavami.

Chcete-li to provést, prejdéte na stranku ,Zpravy k objednavce” v nabidce ,Sluzba zakaznikim®. Jedna vychozi zprava
je jiz ulozena: "Zpozdéni".

ORDER MESSAGES 1

Vytvoreni noveé zpravy

Chcete-li pfidat dalsi preddefinovanou zpravu, kliknéte na tlacitko ,PFidat zpravu nové objednavky”. MlzZete také
upravit vychozi zpravu.

ORDER MESSAGES

-

Formular jde na to podstatné:
+Jméno. Dejte své zpravé popisny nazev, abyste ji mohli snadno znovu najit
pozdéji.
* Zprava. Napiste obsah, ktery chcete poslat svym zakaznik(m.
Po dokonceni kliknéte na "Ulozit".
MUZete vytvofit tolik zprav, kolik potfebujete.
Odeslani zpravy zakaznikovi
Jakmile jsou pfedem napsané zpravy pfipraveny, mdzZete je odeslat pfimo do objednavky zékaznika:
1. Vyberte pfedem napsanou zpravu.
2.V pripadé potreby jej upravte, abyste jej pfizplsobili objednavce nebo zakaznikovi.

3. Povolte "Zobrazit zakaznikovi?" volba.
4. Kliknéte na "Odeslat zpravu".
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% MESSAGES 0

Choose a standard = Delay w

message =
8 Configure predefined messages(4

Display to customer?

Message Hi,
Unfortunately, an item on your order is currently out of stock. This may cause
a slight delay in delivery.
Please accept our apologies and rest assured that we are working hard to

rectify this.

Best regards,

Show all messages (4 SEND MESSAGE

Vas zakaznik obdrzi zpravu na e-mailovou adresu spojenou s timto uctem.
Chcete-li pokracovat v prevodu, prejdéte na stranku ,Sluzba zdkaznikdim” v nabidce ,Zakaznici".
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Vraceni zbozi

Stranka ,Vraceni zboZzi" vam poskytuje seznam vSech procest RMA (autorizace vraceni zbozi).

V dolnf ¢asti stranky mate moznost umoznit zdkazniklim, aby vam zasilali produkty zpét (volba ,Povolit
vraceni”). Jednoduse si vyberte, uvedte pocet dni, béhem kterych |ze podat Zadost o vraceni, a uloZte sva
nastaveni: zakaznici nyni maji moznost pozadat o povoleni vraceni. MlZete také upravit pfedvolbu pro

zpatecni ¢islo nebo zvolit, Ze Zddné nebude mit.

O MERCHANDISE RETURN (RMA) OPTIONS

=

Save
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Proces vraceni: jak to vidi zakaznik

Jakmile aktivujete moZnost vraceni ve vasem back office, zdkaznik se miZe rozhodnout vréatit polozku (za
predpokladu, Ze objednavka je stale v dobé platnosti). Aby to mohl udélat, musi udélat nasleduijici:

1. Vstupte do casti ,Historie objednavek” jeho uctu.

2. Kliknutim na ,,Podrobnosti” vyberte objednavku, ze které chce zbozi vratit.

3. Vyberte produkt(y), ktery si preje vratit, zaskrtnutim policka vedle néj
jména.

4. Pridejte mnozZstvi, které je tfeba vratit (v pfipadé, Ze je potfeba vice neZ jeden produkt
byt vracen).

5. (volitelné) V ¢asti ,Vraceni zbozi" pfidejte vysvétleni, aby tym obchodu Iépe pochopil, proc chce
zdkaznik tento produkt vratit.

6. Kliknéte na ,,Pozadat o vraceni*.

' Blouse - Size : 5, Color : Black 1 -

Reference: demc

MERCHANDISE RETURN

If you wish to return one ar more products, please mark the correspending boxes and provide an explanation for the return. When complete

REQUEST A RETURN

Kdy je mozné objednavku vratit?

1. Vraceni musi byt povoleno (volba "Povolit vraceni").

2. Objednavka musi byt v dobé platnosti (= stale je as vratit produkt).

3. Objednavky musi mit alesponi tyto stavy: * Alespon dva stavy: jeden s

povolenou podminkou "Nastavit objednavku jako zaplacenou" a druhy s povolenou moznosti
"Nastavit objednavku jako expedovana".

Nebo  Jeden stav, ktery ma povoleny obé podminky (,Nastavit objednavku jako zaplacenou” a ,Nastavit
objednavku jako odeslanou”).

Stavy lze upravovat na zaloZce "Stavy" na strance "Nastaveni objednavek" v menu "Parametry
obchodu".
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Jakmile je formularF vypInén, zakaznik klikne na ,Pozadat o vraceni a poZzadavek je odeslan vedoucimu prodejny (vam).
PoZadavek se zobrazi jako ,Ceké na potvrzeni” na strance zakaznika ,Vraceni zboZi*, kterd je pFistupnéa ze stranky Gctu.

Merchandise returns

Here Is a list of pending merchandise returns

Proces navratu: jak to vidite

PoZadavek na vraceni se objevi ve vasem back office na strance ,Vraceni zboZi". PoZadavek na vraceni ma nejprve stav
,Ceka na potvrzeni”,

MERCHANDISE RETURNS

Proces vraceni penéz maze mit nékolik krokU, které jsou oznaceny stavem vraceni. MGZe to byt bud:

« Cekani na potvrzeni. + Cekani na
balicek. « Balicek pfijat. + Navrat
zamitnut. » Navrat dokoncen.

I RETURN MERCHANDISE AUTHORIZATION (RMA)

John DOE
Custamer " ""0_

o Drder &7 from 10/27/2016
Order

b " | changed my mind, don't like the style,
Customer explanation E Y Y

Status | Waiting for confirmation
Products  Reference Product name Quantity Action
demo 2 Blouse - 5ize . 5, Color : Black 1 X Delete

Returns form

g
<
[

X
108

Cancel

Nyni je na vas, zda to pfijmete nebo odmitnete:

1. Kliknutim na ID Zadosti o vraceni zobrazite dalSi podrobnosti.
2. Zménte stav a pokracujte v procesu navratu nebo jej zastavte.
o Pokud chcete zastavit proces vraceni (a odepfit zakaznikovi vraceni penéz),
jednoduse zvolte stav ,Navrat odepren”.
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o Pokud souhlasite s vracenim produktu a zakaznikem
vraceni penéz, postupujte presné podle kazdého kroku:

1. Zvolte daldi krok v procesu: "Cekani na bali¢ek". Tim bude zakaznikovi zaslan e-mail s informaci,
Ze vdam mUze byt produkt zaslan zpét.

2. Jakmile bali¢ek obdrzite, zménite stav poZzadavku na ,Balik pFijat".

3. Nakonec, jakmile cely proces skon¢i (bud zdkaznik ma
byla vracena ¢astka nebo jste vystavili dobropis), zménte stav na "Vraceni dokonéeno".

3. UloZit.

Vraceni penéz zakaznikovi

Objednavku je mozZné vratit castecné nebo Uplné. To se provadi pomoci dvou tlacitek akci umisténych v horni listé samotné
stranky objednavky, nikoli na navratové strance.

Akeni tlacitka se méni v zavislosti na stavu objednavky. Jakmile je napfiklad objednavka ve stavu ,Doruceno”, tlacitka
,PFidat produkt” a ,Odebrat produkty” se zméni na dvé& nova tlacitka: ,Vratit produkty” a ,Caste¢na refundace”.

Vraceni produktd neni ve vychozim nastaveni aktivovano. Chcete-li ji aktivovat, prejdéte na stranku ,Vraceni
zboZi" v nabidce ,Sluzba zakaznikm" a aktivujte moznost v ¢asti moznosti v dolni ¢asti stranky. To bude platit
pro vSechny produkty a vSechny objednavky.

E=ORDER = YNHIENUME #7

& Print order I View invoice 8 View delivery slip = Return products = Partial refund

@ STATUS 3 B DOCUMENTS 3

* Vraceni produktd. Lze pouZit pouze v pfipadé, Ze zakaznik skutecné vratil produkty: jakmile vraceny produkt
obdrzi, miZete jej oznadit jako vraceny pfimo v objednavkovém formulari.

Kliknéte na tlacitko ,Vratit produkty” a v seznamu produktd se objevi novy sloupec s ndzvem ,Vratit".

Zaskrtnéte policko u dotéenych produktd, uvedte pocet poloZek, které byly vraceny, a kliknéte na ,Vratit produkty”
ve spodni ¢asti tabulky.

« Caste¢na refundace. PouZiva se, kdy? potiebuijete vratit penize pouze za ¢ast objednévky a ne za celou objednavku,
at'uZ proto, Ze zakaznik vratil objednany produkt, nebo jednoduse jako projev dobré vile za poskozeny produkt,
ktery se zékaznik pFesto rozhodl| ponechat. Kliknéte na tlacitko "Caste€na refundace" a v seznamu produktd se
objevi novy sloupec s nazvem "Castena refundace”. Nastavte mnoZstvi a mnoZstvi pro kazdy z dotéenych

produktd, vyberte jednu z moZnosti ve spodni €4sti seznamu (viz niZe) a kliknéte na tla¢itko ,Caste¢na refundace”
ve spodni ¢asti tabulky.

Kdyz nastavite produkt jako vraceny nebo pro vraceni penéz, pod seznamem produktt jsou k dispozici ¢tyfi moZnosti:

+ Dopliite zasoby produktl. Po zaskrtnuti bude PrestaShop povaZzovat vraceny produkt za znovu dostupny k prodeji, a

proto zvysi zasoby tohoto produktu. Neméli byste klikat na toto, kdyZ se produkt vraci, protoZe je rozbity...
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* Vygenerujte dobropis. Po zaskrtnuti se pro vybrané polozky vytvofi dobropis. Kreditni listek je
potvrzenim vaseho obchodu, Ze zboZi bylo vraceno a Ze byly vraceny penize. Zakaznik jej pak muze
pouzit jako dobropis pro svij dals$i ndkup. * Vygenerujte voucher. Po zaskrtnuti bude vytvoren
voucher na mnozZstvi vybranych poloZek. Poukaz

ma podobu slevového kédu, ktery miize zakaznik zadat pfi placeni. Stavajici vouchery zakaznika mizete
upravit zobrazenim stranky zakaznika: ze stranky aktualni objednavky kliknéte na jméno zakaznika v
sekci "Zakaznik"; jakmile jste na strance zakaznika, prfejdéte do sekce ,Vouchery”. Kazdy voucher
muZete upravit kliknutim na ikonu "Upravit". « Vratte naklady na dopravu. MiZete se také rozhodnout
vratit naklady na dopravu

vraceny produkt, coz je vzdy chvalyhodné gesto.

Pokud zakaznik zaplatil objednavku kreditni kartou, mdze platebni systém vratit kosik automaticky, nebo to
mozna budete muset udélat sami. Pokud byla objednavka zaplacena Sekem nebo bankovnim prevodem,
musite provést refundaci sami a poté objednavku ru¢né oznacit jako vracenou v back office (na strance
objednavky).
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Pochopeni vasich statistik

Statistika

Tato ¢ast podrobné predstavuje uZitecnost rliznych dostupnych statistik. Kliknutim na kazdou z kategorii,

které mate k dispozici v postrannim panelu stranky "Statistiky", se hlavni stranka znovu nacte s nejaktudlnéjSimi
udaiji.

U nékterych statistik je uvedeno Uplné vysvétleni, které vam pomUze porozumét tdajlim, které vam byly
poskytnuty, abyste je mohli pouZit ke zlepseni svého obchodu a jeho konverze.

hodnotit.

Hlavni rozhrani

Ve vychozim nastaveni se na strance zobrazuje Stats Dashboard, pfehled hlavnich ¢isel shromazdénych
statistickym systémem PrestaShop od spusténi vaSeho online obchodu.
@ STATS DASHBOARD

| o~
'%;ﬁ'l The listed amounts do not include tax.

-

Time frame | Daily

Visits  Registrations Placed orders Bought items Percentage of registrations Percentage of orders Revenue
2016-10-20 1 o 0 100 % 0% €0.00
2016-10-21 0 0 0 0 €0.00
2016-10-22 0 0 0 0 €0.00
2016-10-23 0 0 0 0 €0.00
2016-10-24 i] 4] o 0 €0.00
2016-10-25 0 0 0 0 - Z €0.00
2016-10-26 o ] (4] i} - - €0.00
2016-10-27 a 1 1 1 - - €33.99
2016-10-28 0 0 0 0 €0.00

Visits Registrations Placed orders Bought items Percentage of registrations Percentage of orders Revenue
Total 1 2 1 1 - = €33.99
Average 0 1] o 0 200 % 100 % €4.15
Forecast 1 2 1 1 - - €37.33

Y Conversion

> Accounts >

Visitors 100 % L 900%  Full carts > Orders
Registered visitors % 100% 3 Orders Visitors % 100% 3% Orders
1 5 Carts > 9 11.11%
900 % 9 100 %

| £59 4
!ﬁj" A simple statistical calculation lets you know the monetary value of your visitors:
On average, each visitor places an order for this amount: €33.99.

On average, each registered visitor places an order for this amount: €33.99.

V horni ¢asti stranky je jeden pruh, ktery vdm pomUze vybrat ¢asové obdobi pro aktualné zobrazené
statistiky. K dispozici jsou tfi sady mozZnosti:

» Aktualni den, mésic nebo rok. *
Predchozi den, mésic nebo rok. «
PFesny vybér obdobi (od a do).
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Kliknutim na , UloZit" zobrazite statistiky za vdmi zvolené obdobi.
Palubni deska obsahuje 8 sekci:

+ Hlavni statistiky. Toto je skutecné srdce vasich statistik. V ramci jedné tabulky,

nové registrace, nové objednavky, pocet zakoupenych polozek za vSechny objednavky dohromady, procento
registrace na navitévnika, procento objednavek na navitévnika, mnoZzstvi pouZité kupony, vy3e viech prodejl

dohromady.

Uroveri podrobnosti miiZzete zmé&nit pomoci rozbalovaciho voli¢e v pravé horni ¢asti sekce. Dostupné velikosti obdobi
jsou: denni, tydenni, mési¢ni a ro¢ni.
T¥i fadky v dolni ¢asti tabulky nejsou ovlivnény zvolenym obdobim: celkové, prdmérné a prognézované Udaje vam
umozni ziskat lepsi odhad, kam vas obchod sméfuje. « Konverze. Tato sekce vam dava predstavu o tom, jakou
hodnotu ma navstévnik nebo

registrovany zakaznik ve vaSem obchodé, v zdsadé na zakladé poctu objednavek, které zada. Je to pékny ukazatel toho,

jak si vas obchod vede.

Pozndmka: Rozdil mezi ,koSikem” a ,pInym koSikem" je v tom, Ze koSik je koSik navitévnika s produkty a nic moc
jiného, zatimco plny kosik je koSik s produkty A dodaci adresou A zvolenym dopravcem - v zkratka, koSik proSel
témér celym procesem pokladny, zbyva uz jen vSechno zaplatit. « Distribuce plateb. V této ¢asti jsou uvedeny
platebni metody, které vasi platici zakaznici nejcastéji voli. Na zakladé téchto Cisel si mozna budete prat upravit
svlj obchod nebo svou firmu tak, aby Iépe vyhovovaly nejoblibenéjsim metodam, nebo prosadit konkrétni metodu,

kterou byste preferovali, kterou si vasi zakaznici zvoli.

Pomoci rozbalovaciho voli¢e "Zéna" v pravé horni ¢asti sekce miizete omezit ¢isla na konkrétni zemépisnou zénu, a
tak zjistit, kterd metoda funguje nejlépe nebo nejhlie v zavislosti na regionu. « Distribuce kategorii. Tato ¢ast
poskytuje informace specifické pro jednotlivé kategorie.

Pro kaZzdou kategorii vdm predstavuje uzitecna ¢isla: produkty, trzby, procento prodaného produktu za cely obchod,
procento z prodeje za cely obchod, primérna cena produktu. Pokud si viimnete, Ze je néktera kategorie

muzete pokusit posilit ¢isla neuspokojivych kategorii vydanim voucherd nebo jingymi propagacnimi akcemi...

Pomoci rozbalovaciho voli¢e "Zéna" v pravé horni ¢asti sekce miZete omezit Cisla na konkrétni zemépisnou zénu, a
vybrat preferovany jazyk pfi prochazeni vasich
stranek a v této sekci mlzZete vidét distribuci jazykU. Ujistéte se, Ze mate viechny své produkty spravné preloZzené

alespon do dvou nejoblibenéjsich jazyku.

* Rozdéleni podle z6n. Dalsi sekce mUZete filtrovat podle z6n a tato sekce vam pFimo poskytuje pfehled poctu
registrovanych zakaznik( a uskute¢nénych prodejd podle jednotlivych zén (a jejich pfislusna procenta).

+ Distribuce mén. Pokud pfrijimate vice nez jednu ménu, pomuiZze vam tato ¢ast
vidite, ktery z nich je nejvice vyuZivany vasimi platicimi zdkazniky.
Pomoci rozbalovaciho voli¢e "Zéna" v pravé horni ¢asti sekce mizete omezit Cisla na konkrétni geografickou zénu, a
ktera vdm umozni zjistit, ktery atribut a skupina

atributd je ve vasich produktech nejpouzivanéjsi.
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Navigace ve statistikach

) 4
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Vétsinu statistickych Gdaju Ize stahnout jako soubory CSV kliknutim na ,CSV

Exportovat" tlacitko v dolni ¢asti stranky.

* Dostupné mnozstvi. Tato sekce vam poskytuje
prehled o hodnoté vaSich aktudlnich akcii.

* Nejlepsi kategorie. Tato sekce pfedstavuje vykon
vaseho obchodu podle kategorii.
MUzZete zjistit, kolik produkt( v kazdé kategorii
bylo prodano, vygenerované pfijmy a pocet
zobrazenych stranek. Nezapomerite pravidelné
kontrolovat konzistenci vasich vysledkd mezi
rdznymi kategoriemi, abyste prizpUsobili
soudrZnost vaSeho obchodu. * Nejlepsi zdkaznici.
Tato sekce uvadi nejlepSi zakazniky

vaSeho obchodu. Zobrazuje jejich e-mailovou adresu,
stejné jako kolikrat navstivili web a kolik dosud
utratili. Sledujte tuto stranku, abyste méli pfehled
o svych nejlepSich zakaznicich a starali se o né.

Kliknutim na tlacitka v horni ¢asti sloupcu si
muUZete vybrat, jak chcete tyto Gdaje tfidit.

* NejlepSi dodavatelé. Tato Cast poskytuje statistiky o
vasich dodavatelich tim, Ze poskytuje prodana
mnoZstvi a generované prijmy. * NejlepSi poukazky.
Tato sekce

zobrazuje nejoblibenégjsi kupdny, poukazky, pravidla
pro koSiky a pravidla katalogovych cen, které jste
vytvofili a distribuovali, at' uz osobné nebo
prostfednictvim propagacni kampané. V tabulce
je také uveden obrat a pocet pouZitych poukazek.

* Nejprodavanéjsi produkty. Tato sekce zobrazuje vase
nejvykonnéjsi produkty.
MUzZete si prohlédnout dosazeny obrat, primérny
denni prodej, poCet zobrazeni stranek a zbyvajici
mnozZstvi ve vaSich aktualnich zasobach. Pomoci
této tabulky muazete identifikovat své zakladni
produkty a rozhodnout se, zda provést akce, jako
je zvySeni nebo sniZeni cen nebo poskytnuti slev
na konkrétni produkt. « ProhliZzece a operacni
systémy. Tato sekce vas informuje o webovych

prohlizecich, které navstévnici a zakaznici pouZivaji k
prochazeni vaSeho obchodu. Mé&li byste si ovéfrit,
Ze vas obchod je dokonale kompatibilni s témito
prohliZeci, nebo alespon tfemi nejoblibengjSimi.
Také vam fekne, zda navstévnici prochazeji vas
obchod ze svych mobilnich zafizeni (jako jsou
chytré telefony). Pokud je toto €islo vyznamné,
méli byste uvaZovat o obchodu s verzemi.

A mobilni, pohyblivi
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Nakonec mUZete vidét, jaké operacni systémy vasi ndvstévnici pouzivaji. Ujistéte se, Ze vas obchod je plné
kompatibilni se vSemi platformami vasich navstévnikd. « Distribuce nosicl. Tato

stranka uvadi, které operatory vasi navstévnici nejvice vyuzivaji. VSechny vysledky muzete filtrovat podle stavu
objednavky. Pokud zjistite, Ze nosi¢ neni asto pouzivan, prestoze je rychly a efektivni, mdze byt vhodné jej
pri pokladné zobrazit vyraznéji, abyste zvysili spokojenost zdkaznik(.

+ Katalogové hodnoceni. Tato ¢ast poskytuje prehled o vykonu vaSeho katalogu.
MUzZete zjistit, zda je kazdy produkt aktivni, nebo zda je jeho popis spravné zadan ve vsech aktivnich jazycich
vaseho obchodu. MiZete také zjistit, zda maji vSechny vase produkty dostatek obrazkd, jejich prodejni
vykonnost a aktualni stav zasob. Celkové skére pro kazdy produkt je zobrazeno pomoci barevné ikony. Sva
kritéria mUzete definovat vyplnénim tabulky v horni ¢asti stranky a uloZenim nastaveni.

+ Katalogové statistiky. Tato sekce obsahuje praktické informace o produktech prodavanych ve vaSem online
obchodé a vasem katalogu jako celku. Udaje Ize filtrovat podle kategorie pomoci rozeviraciho voli¢e v horni
Casti sekce. Vykon svého katalogu mizete ovlivnit zvaZenim nasledujicich ukazatell: o Dostupné produkty.
MnoZstvi dostupnych produktt v této kategorii (ve vychozim nastaveni viechny

kategorie).

o Primérna cena. Primérna cena produktu ve vybrané kategorii. o Zobrazené stranky

produktl . PoCet stranek, které navstivili vasi potencialni zakaznici. Porovnejte tato data mezi rdznymi
kategoriemi a zjistéte, ktera ma nejvice zobrazeni produktu, nebo naopak, ktera nepfitahuje
mnoho zakaznikd. Tyto informace pouZzijte k vylepSeni svého katalogu.

0 Zakoupené produkty. MnoZstvi produktll zakoupenych v kazdé kategorii. o Priimérny pocet

navstév stranky. Globalni pofet navstév produktl
ve vybrané kategorii.

o Primérny pocet nakup. Globalni névratnost za prodej produktl ve vybrané kategorii. o Dostupné
obrazky. Oznacuje, kolik

obrazkUl je spojeno s produkty vybrané kategorie. Rychly zpCsob, jak zjistit, zda u nékterych produkt(
chybi obrazky, je, kdyzZ je obrazk méné nez produktd.

o Primérny pocet obrazkd. Pocet obrazkl déleny poftem produktt ve vybrané kategorii. o Produkty,
které nebyly nikdy zobrazeny. Nékteré z

vasich produktl si navstévnici mozna nikdy neprohlédli. Podivejte se na jejich stranky a pokuste se
pochopit pro€. o Produkty, které nebyly nikdy zakoupeny. Nékteré z vasich produkt(

si zakaznici nikdy nekoupili. Toto je vazny problém a méli byste si najit ¢as, abyste pochopili proc.

o Konverzni pomér. Udava vztah mezi poctem navstévnikl a poctem nakupt. Je dalezité, aby tato
hodnota byla co nejvy3si. o Tabulka ve spodni ¢asti stranky uvadi, jaké produkty v této kategorii
nebyly nikdy

zakoupeny. MoZna budete chtit zvazit zménu jejich ceny nebo napsat napfiklad atraktivnéjsi popis.

« Zakaznické ucty. Tato stranka zobrazuje graf s poctem zakaznickych uctl vytvorenych ve vasem e-shopu.
Pomoci téchto informaci mlzete méfit dopad svych marketingovych kampani. MUZete vidét pocet
navstévniky, ktefi se prihlasili k odbéru, ale ve skutecnosti si nikdy nic nezakoupili, a také pocet zakaznikd,
ktefi si vytvofili G€et a koupili polozku ihned po registraci.

* Newsletter. Tato stranka zobrazuje statistiky odbéru newsletteru. Tuto databazi mdZete vyuzit k informovani
zakaznikl. Newslettery obvykle pomahaji zvysit ndvstévnost vaseho obchodu. Pokud chcete zlepsit
predplatné, zvazte pridani k6dl pravidel voucherd/kosiku do kaZzdého newsletteru. Adresy viech vasich
odbérateld miZete vidét prostfednictvim modulu ,.E-mailové prihlaseni” na strance ,Moduly a sluzby”. «
Stranky nebyly nalezeny. Tato stranka vam fekne, ke kterym strankadm vaseho

katalogu se lidé pokusili dostat, ale nemohli je najit (vysledkem je to, co se nazyva ,HTTP 404"

”~~

9 UZivatelska pfirucka PrestaShop 1.7
.



Machine Translated by Google

chyby). To je uZzitecné pri hledani potencialnich technickych problémd, které mohou branit vasemu
prodeji.

* Podrobnosti o produktu. Tato stranka zobrazuje vSechny produkty ve vaSem obchodé podle referen¢niho
Cisla, ndzvu a dostupnych zasob. Vysledky mUZete filtrovat vybé&rem z rozbalovaci nabidky nad
kategorii produktd, kterou chcete zobrazit. Kliknutim na produkt zobrazite jeho statistiky. Poté
muUZete zobrazit graf se dvéma sadami (dajl: uskutecnéné prodeje a pocet navstév na strance

produktu. Zobrazi se také konverzni pomér produktu.

+ Informace o registrovaném zakaznikovi. Tato Cast je rozdélena do 5 graf(.
o Rozdéleni podle pohlavi. M{Zete vidét, jak jsou vasi zakaznici rozmisténi mezi rdznymi
socialnimi tituly, které jste nastavili - ve vychozim nastaveni jsou to pan a pani, ale mlize byt
i mnoho dalSich, napfiklad doktor nebo pani. vy rozdéleni pohlavi... pokud jste své
spolecenské tituly nezredukovali na pouhé dva genderové.

o Vékova rozmezi. MUZete se dozvédét o rozdéleni vasich zdkaznikl podle jejich véku, pokud si
vyZzadate jejich datum narozeni. Pokud vidite, Ze vékové rozpéti vasich zakaznikd neni
takové, jaké jste si pfedstavovali, zamyslete se nad Upravou svého marketingového pfistupu.

0 Zemé distribuce. MUZete se rychle poradit, ve kterych zemich vasi zékaznici Ziji. To vam mUZe
pomoci zaméfit marketingové Usili na jednu zemi.

o Distribuce mén. MUZete vidét, za jaké mény se nakupuje
polozky ve vasem obchodé a v jakém poméru.

o Distribuce jazyk(. MUZete vidét, v jakych jazycich je va$ obchod nejcastéji konzultovan, a tak
se rozhodnout, zda byste méli nebo neméli zlepSit preklady vaSeho obchodu v daném
jazyce. * Prodeje a objedndvky. Tyto dva grafy

predstavuji vyvoj trzeb a objednavek vaseho obchodu. Lze je filtrovat podle zemé& pomoci rozbalovaci
nabidky vpravo nahofe. o Prvni graf ukazuje celkovy pocet platnych objednavek a také celkovy pocet
objednanych produktdl. Pomoci tohoto grafu miZete analyzovat, kterd obdobi vam pfinesla
nejvétsi navratnost, pokud jde o mnoZstvi objednavek.

o Druhy graf vdm pomuZe graficky vizualizovat vase prodeje. DokaZe analyzovat obdobi, kdy
jste méli nejvétsi prodeje. To vam napfiklad umozZiuje mit lepsi pfedstavu o tom, kdy zah4jit
marketingové kampané. « Klicova slova pro vyhledavace. Tato strdnka vam Fekne, jaka

klicova slova zadana do vyhledavace privedla navstévniky do vaseho online obchodu. To vam umozni
védét, které vyrazy umoznuji snadnou identifikaci vaSeho obchodu. Naopak miZete vidét, ktera
klicova slova v tomto seznamu chybi, a proto nejsou Gcinna. * Hledani v obchodé. Tato cast
predstavuje dva ukazatele. o Prvni je graf, ktery ukazuje

rozloZeni klicovych slov zadanych do vyhledavaciho pole vaSeho

obchodu. To vdm umozni zjistit, které produkty vasi navstévnici nejvice hledaji - a proto byste
méli mit dostatek zasob.

o Druha je tabulka shrnujici vyhledavani vasich navstévnikl. Mlzete vidét, kterd klicova slova se
pouZivaji, jak ¢asto byla zadavana a kolik vysledku bylo k dispozici. Je duleZité, aby vSechny
poZadavky vasich zakaznik( pfinesly vysledek.

Chcete-li vylepsit sv(ij obchod, pridejte produkty, které spliuji poZadavky zakaznikd
(vyhledavani), nebo pridejte ke svym produktdm dalsi stitky, které jsou snadno

identifikovatelné. « Panel statistik. Toto je samotna domovska stranka statistik. PFedstavuje pohled na
statistiky vaSeho obchodu z ptaci perspektivy. Kliknutim na tuto posledni moznost se jednoduse
dostanete zpét na panel globalnich statistik.

+ Navstévnici online. Tato sekce uvadi pocet navstévnikl aktualné vaseho obchodu.
MUzZete vidét jejich jména a stranky, které si pravé prohlizeji. Data se aktualizuji zivé, kdyZz navstévnici
prochazeji vas obchod. MoZnost ,UloZit zobrazeni stranek pro kazdého zakaznika” v modulu ,Data
mining for statistics” (StatsData) musi byt aktivovana, abyste vidéli stranky, které si vasi navstévnici
aktualné prohlizeji. » PGvod navstévnikd. Tato stranka pouZiva graf, ktery vam uvadi deset

nejlepSich web( a vyhledavaci, které k vam poslaly navstévniky. Obvykle hraji velmi ddleZitou roli
vyhledavace

”~~
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role. Pokud vytvorite marketingovou kampar publikovanim ¢lankd na jinych webech, uvidite, jaky dopad to mélo
na vas obchod. Pod grafem jsou nazvy stranek, které vam privedly vase publikum, s poctem navstévnikud z
kazdého z nich v pravém sloupci.

« N&vitévy a navitévnici. Tato stranka vam poskytuje statistiky o navitévnicich vadeho obchodu a po¢tu navétév. Cim

vétsi Cislo, tim oblibenégjsi je vas obchod.

Graf vdm pomUze pochopit chovani vasich navstévnik{. V podstaté uvidite, kolik navstév vas obchod zaznamenava,
a mUZete to porovnat s poctem navstévnikl (PrestaShop dokaze rozpoznat, kdy stejna osoba navstivi vas obchod
vicekrat, proto bude pocet navstév mnohem vy3si nez pocet navstévnici).

Cim vétsi je rozdil mezi témito dvéma &isly, tim vice se vam dafi vytvaret vérnou zakladnu hlavnich zékaznikd.

* UZivatelska pfirucka PrestaShop 1.7



Vylepseni
vaseho obchodu

Jak se vas obchod a vase podnikani vyvijeji, budete chtit pridat
nové funkce nebo prozkoumejte nové trhy. Tato ¢ast je o prizplsobeni
vaSeho obchodu: vytvoreni online obchodu, ktery odpovida vaSemu sou¢asnému
podnikani, a jeho rozsifeni o nové moduly, nové zemé a jazyky, platebni metody
nebo prepravce, jak plyne cas.
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Sprava vasich modulu

PrestaShop je dodavan se sadou moduld, které Ize nainstalovat/odinstalovat a nakonfigurovat podle potreby,
aby bylo mozné prizpUsobit a dokoncit svdj obchod.

Rozsah akci je prakticky neomezeny: rozSifitelnost PrestaShopu umoziuje proménit vas obchod presné v to,
co hodlate délat, namisto toho, abyste museli dodrZovat omezeni, ktera jste si nezvolili - za pfedpokladu, Ze
najdete modul, ktery to déla presné to, co potfebujete.

Jak se va3 obchod a va3e podnikani vyvijeji, budete chtit pfidat nové funkce nebo prozkoumat nové trhy. Tato
Cast je o prizplsobeni vaseho obchodu: vytvoreni online obchodu, ktery odpovidéd vasemu souc¢asnému
podnikani, a jeho rozsifeni o nové moduly, nové zemé a jazyky, platebni metody nebo prepravce, jak plyne
cas.

) 4
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Moduly a sluzby

V PrestaShopu 1.7 je stranka Moduly a sluzby rozdélena do tfi zaloZek, které vam pomohou snadno
provadét to, co chcete s moduly délat: « Vybér: zde miZete objevovat a
instalovat nové moduly pro zlepSeni
ukladat, kdyz zacinate nebo rostete s PrestaShopem, * Nainstalované
moduly: kde mUZete své moduly spravovat na denni bazi, « Upozornéni: prohlédnéte si
upozornéni na moduly, kdyZ potfebujete provést akci (aktualizace nebo konfiguraci), abyste zarucili
dobré fungovani vaSe moduly.

s vz

V horni ¢asti stranky také najdete dvé dullezité funkce: pripojeni k Addons a moznost ,,Nahrat modul”.

Vybér modult

Karta ,Vybér” je o objevovani novych modull a sluzeb pro vylepseni vaseho obchodu.
Zde najdete seznam vSech moduld, které miZete nainstalovat (a ne téch, které jste jiz nainstalovali).

Modules

Modules & Services

Selection Installed modules Notifications

Categories w
212 modules and services selected for you ||

i ® Mediafinanz debt
finznz ~ Management
W1.8.1 - by Slibersaiten

Your customer is not paying? This free-af-charge
mediafinanz module will enable you to transfer
autstanding dlaims from your order overview to
the collection experns for further processing ..
Read Mare

G Google Merchant Center
3 (Google Shopping)

w40« by Business Tech

The most advanced Google Merchant Center
module to upload your products to Google
Shopping and get thousands of new, highty
qualified visitors on your online shoo ..,
Read More

Tento vybér doporucenych modull je zaloZen na vasi zemi, jazyce a verzi PrestaShopu. Zahrnuje nejoblibenégjsi

e O
Help

Sips - Atos Worldline
AtsS ¥1.1.0 - by Prestashep
=

The medule Sips [Atos Worldling) for PrestaShop
Is a remate paymen: solution designed to provide
i vary high level of security and to al
customers to use all of its functienalities with all
dhistanc

Read More

i104)

== Ingenico ePayments
BMRES 301 - by PrestaShop Partners

Ingenico ePayments*: Online payment services to
boost conversion We offer innovative
ecommerce salutions for more than 160,000
customers in Europe and worldwide *Formely
known as Ogonedn ...

Read More

15) |||.'- Al

moduly z naseho trzisté doplnkd a bezplatné partnerské moduly.
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Print Labels Pro
ke ¥L1.9 - by Prestashop
==

Save valuable time by automating the
preparation of your delivery labels| Prepare and
print your delivery labels, and stick them right on
the packages for the arders you're shipping ..
Read More

V87 1249
Burovatgenerator
B o0y Presashop
Easily get compilant with the new European VAT
rules for virtual products ...
Road More
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Jaky je rozdil mezi modulem a sluzbou?

Modul vdam umoznuje pFidat do vaseho obchodu funkce, jako jsou nové zpUsoby platby, synchronizace zasob a
objednavek s vasim logistikem, export do chytrych ndkupnich privodcl a mnoho néstrojl pro vas a vase
zakazniky. Moduly jsou dodavany se souborem, ktery musi byt nainstalovan ve vasem PrestaShopu.

Na druhou stranu je sluzba nehmotna: aby sluzba fungovala, nemusite do svého obchodu nic instalovat. Misto toho
mozna budete muset podepsat smlouvu s poskytovatelem sluzeb. Sluzby jsou oznaceny tlacitkem , Objevit".

Hledani modulu nebo sluzby

Pokud mate konkrétni potfebu a hledate modul, ktery by vdm pomohl, existuji dva zpUsoby, jak modul vyhledat:

* Prochazet kategorie. Kliknutim na "Kategorie" najdete seznam kategorii: moduly jsou usporadany do funk¢nich
kategorii podle toho, jak chcete svij obchod vylepsit. Chcete zlepsit jeji navigaci nebo vas spise zajima
implementace novych marketingovych akci? AZ budete s kategoriemi hotovi, vyberte ,VSechny
kategorie” a vybér resetujte. « PouZzijte vyhledavaci listu. Pokud méate konkrétni potfebu, mlzete také napsat

klicova slova ve vyhledavacim poli na pravé strané stranky. Pokud napfiklad zadate ,newsletter”, najdete vSechny
moduly a sluZby souvisejici s newslettery. Moduly muiZete také vyhledavat podle ndzvu modulu

nebo autora. Chcete-li kli¢ové slovo odstranit, kliknéte na jeho kfizek. Chcete-li obnovit vyhledavani, kliknéte na
modry kFizek zcela vpravo na listé.

K dal$imu zuzeni vysledkl mdzete pouzit vyhledavaci listu i kategorie soucasné.

Categories v
Agmimstration

1 Customers d for you | ot by
Design & Navigation
Paymentl ] Customer Fallow-up = Realex Payments

1 1.0 - oy Prewtadiep w181 - by Conthret
Product Page

T T T = ~, . - . frop— & siomized " M ENLS O DT L s
[’J’“ T L Marketing Bl Followup with your Custinmens with Gy customized e Resaien Payments onine payments Solubon heios over
L < - w1 the cppoTunty mads 13,000 rsses 5o onEne and sTourely ETOCEEeS

nNg BN your shep Beard More ABcLOns every year

Shipping & Logistics

Social Networks
Specialized Matforms

Traffic & Visiility

Easy Places blockviewed Advanced Search 4
w101 by Prests-Module ¥4 - iy Prestathos SN0 by Presta Madule
Eaty Places iy the fastest snd easiest way T offer yoor Erar More The best layeret navgabon moduie for PrestaShop s
S an address duiof Neawre .. back with & reew versiond 18 monttis of nseanc and
oac Mor development were requilred D provice you with mone
than fifty nes functional ties
Read More
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-
. wslotter |
Promotions & Marketing
4 modules and services selected for you ot by .
( Maiichimp Newsletter 1.6 — SendinBlue Newsietter Pro
ki, W3 LA - try Prewtathop B 208 oy Sndimilue w3y Preuniity
]

oné modiuse for yous [marieting
wail newsletter & SMS ..

7| Newsletter Popup
u w111 - ry Prestathop
[i—

Thoe st effectie wiy Lo stay in UK with you
e o

O Kewslerter CIPates a popup mvimng your

SN Lp for your newes ietter

Pokud vase hledani nepfinese zadné vysledky, odkaz vas vyzve k prechodu na trzisté doplrikd, kde najdete dalsi moduly.

Filtra¢ni moduly

Kromé vyhledavani muzete také tridit moduly, abyste lépe nasli to, co potfebujete, pomoci tohoto filtru:

* Jméno. Sefadte moduly podle ndzvu, od A do Z. « Rostouci cena.
zobrazeno v horni ¢asti seznamu, sefazeno od A do Z. « Klesajici

cena. Nejprve ukaZte moduly s nejvy3si cenou. « Popularita. Sefadte moduly a sluzby

podle jejich hodnoceni na Addonech. Vestavéné moduly se zobrazi jako prvni, protoZe nemaji k dispozici Zadné
hodnoceni na Addonech.

Co je to vestavény modul?

Vestavéné (nebo nativni) moduly jsou k dispozici ve vaSem obchodé od jeho nastaveni. Nékteré jsou jiz
predinstalované, aby pomohly chodu vaseho obchodu (najdete je v zalozce ,Instalované moduly”), jiné jsou k
dispozici na zalozce ,Vybér". V zavislosti na vasich potiebach si miZete vybrat, zda jej nainstalovat nebo ne. Pokryvaji
zaklady elektronického obchodovani a jsou zdarma.

Zobrazeni vysledk(
Pro zobrazeni seznamu moduld jsou na vybér dvé moznosti.

* Zobrazeni karty. Kazdy modul je zobrazen na karté, ktera poskytuje vice prostoru pro informace
Zobrazit.
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« Zobrazeni seznamu. Kazdy modul je zobrazen v fadé, coz umozriuje zobrazit vice moduld soucasné. Naleznete zde
stejné informace jako v zobrazeni karty, aZz na oblibenost
Categories w

212 modules and services selected for you | Sart by -

Meadiafi debt

media ® -
Hinanz 1,01 - by Silbersaiten Your customer is not paying? This free-of-charge mediafinanz module will NETALL
enable you to transfer outstanding claims from your order overview to the =

collection experts for further processing ... Read More

AtoS Sips - Atos Worldline

¥3.1,0 - by PrestaShop The module Sips {Atos Worldline) for PrestaShop is a remote payment solution $224.99
designed to provide a very high level of security and to allow customers to use
all of its functionalities with all distanc ... Read More

Print Labels Pro

w2.20 - by Prestashop Save valuable time by automating the preparation of your delivery labels| $44.95
Prepare and print your delivery |abels, and stick them right on the packages for
the arders you're shipping ... Read More

B
C g
e |
. G Google Merchant Center (Google Shopping)
w40 - by Business Tech The most advanced Goaogle Merchant Center module to upload your products T
e
i

to Google Shopping and get thousands of new, highly qualified visitors on your
online shop ... Read More

Ingenico ePayments

¥3.0,7 - by Prestashop Ingenico ePayments*: Online payment services to boost conversion We offer NSTALL
Partnars innovative ecommerce solutions for more than 160,000 customers in Europe —
and worldwide *Formely known as Ogonefn ... Read Maore

Kliknutim na "Cist vice" najdete dal3i podrobnosti o kaZdém modulu nebo sluzbé.

Moduly a servisni informace

KaZdy modul je dodavan se sadou informaci, které vam pomohou p¥i vybéru.

* Nazev modulu. Nazev modulu. « Autor modulu. Autor
modulu.
o "By PrestaShop" se pouziva jak pro vestavéné moduly, tak pro moduly vyrobené spolecnosti
PrestaShop a prodéva se na trzisti dopliikd.
0,0d partnerG PrestaShopu” oznacuje moduly vyvinuté spole¢nosti PrestaShop
institucionalnimi partnery a €asto pfichazeji zdarma.
0 ,By Community developer” zahrnuje jednotlivé pfispévatele nebo agentury z komunity PrestaShop, jejichz
moduly jsou dostupné na Addonech.
* Verze modulu. Verze modulu, kterou byste instalovali. « Kratky popis. Kratka véta popisujici Gcel
modulu nebo sluzby a jak vdm mdZe pomoci * Popularita. Hodnoceni modulu dostupného na Addonech (z péti
hvézdicek) a

pocet hodnoceni.

Prectéte si vice

Pokud vam zékladni informace k rozhodnuti nestaci, mdZete kliknout na ,Precist vice” a ziskat dalsi podrobnosti. Otevie se
vyskakovaci okno s obrazkem modulu (jeho ikona nebo nékdy snimek obrazovky) a nékolik karet. Tyto informace poskytuje
modul
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autora, proto se mohou mezi jednotlivymi moduly liSit co do kvantity i kvality.

* Pfehled. Kratky popis modulu. « Dalsi informace.
Podrobné;jsi informace. « Vyhody. Co vdam modul pfinese do

obchodu. * Funkce. Jaké funkce mdzete od modulu ofekavat. «
Demo video (volitelné). Kratké video predstavujici modul. « Protokol zmén
(volitelné). Seznam novinek z posledni verze modulu. Co

byl vylepSen nebo pridan.

1)

ﬁ' Pop Promo (Popup)
o | PrestaShog

Overview

Increase the effectiveness of your promotions tenfold!
This pop-in can be configured in less than a minute, which attracts the attention of your visitors. it

2llows you to immediately grasp the attention to whatever you wish and make your promations, sales
and flash sales a success.

6/ Made by PrestaShop NSTALL |

Ve spodni ¢asti vyskakovaciho okna se mUzZe objevit néjaky odznak:

* Vyrobeno spolecnosti PrestaShop. Tento modul byl vyvinut tymem PrestaShop. « Oficidlni partner.
Tento modul byl vyvinut partnerem PrestaShopu nebo

Partnerska agentura.
* Oblibené v PrestaShopu. Tyto moduly byly odménény PrestaShopem

tym jako obzvlasté jednoduché a uzite¢né moduly!
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Instalace nebo nakup modulu

Kdy?Z si vyberete modul, ktery potfebujete, v zavislosti na typu modulu, mlZete provadét tfi rdzné druhy akci

+ Nainstalujte jej. Volné moduly maiji tlacitko "Instalovat”. Kliknutim na néj se modul nainstaluje do
vaseho obchodu. Po instalaci se objevi nova nabidka pro spravu vaseho modulu: modul miZete
nakonfigurovat, odinstalovat, zakazat, zakazat na mobilu nebo resetovat.

PFectéte si vice o téchto moZnostech v asti "Instalované moduly".

+ Koupit. U placenych moduld se misto ,Instalovat” po tla¢itku zobrazi cena modulu. Kliknutim na néj
budete prfesmérovani na stranku Addons pro modul, kde mizZete dokoncit ndkup. Nezapomerite
propojit svlj obchod s i¢tem Addons, abyste modul automaticky ziskali ve svém obchodé! « Objevte
to. Sluzby zobrazuji tlacitko , Objevit”. Kliknutim na néj budete pfesmérovani na

stranku Addons pro sluzbu, kde si mdZete sluzbu predplatit.

Jakmile modul nainstalujete, najdete jej v seznamu modull na zaloZce "Nainstalované moduly", coZ je dalsi
kapitola.

Ruéni nahrani modulu

Jakmile si stdhnete modul z online obchodu Addons do svého pocitace, je na vas, abyste si jej nainstalovali na
svlij web PrestaShop.

Pokud jste sv(ij obchod nepropoijili se svym Gctem Addons, existuji dva zpUsoby, jak nainstalovat modul: bud
pomoci vyhrazeného formulare, nebo pomoci vaseho FTP klienta.

Instalace pomoci formulare pro nahrani

Chcete-li automaticky nainstalovat novy modul PrestaShop, kliknéte na tlacitko ,Nahrat modul” v horni ¢asti
stranky. Otevre se vyskakovaci okno.

€ UPLOAD A MODULE

Tento blok umoziiuje nahrat archivni soubor modulu, jak je staZzen z Addons. MUzZete nahrat bud
soubor zip, nebo soubor tar.gz (tarball). JednoduSe sem pretahnéte soubor modulu nebo vyhledejte soubor,

ktery jste stahli, kliknutim na ,vybrat soubor”. Neukazujte na nekomprimovanou slozku modulu ani
Zadny z jeho rozbalenych souborU: pouze archivni soubor!

Jakmile je soubor detekovan, instalace se spusti automaticky: PrestaShop nahraje modul z vaSeho pocitace
na svUj server, rozbali jej, umisti soubory na spravné misto a aktualizuje stranku, to vse béhem
nékolika sekund. PrestaShop poté zobrazi ,Modul nainstalovan!”.
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Upload a module

Vv

Module instalied|

Moduly se ve vychozim nastaveni neinstaluji: stale musite kliknout na tlacitko modulu "Instalovat" a poté
pfipadné nakonfigurovat jeho nastaveni prostfednictvim zalozky "Nainstalované moduly".

Jakmile je konfigurace dokoncena, nezapomente modul okamZité otestovat, abyste se ujistili, Ze funguje
podle planu.

Instalace pomoci FTP klienta

MUZete se také rozhodnout nainstalovat modul sami pomoci FTP klienta.
Chcete-li nainstalovat novy modul PrestaShop rucné:

1. Rozbalte (dekomprimujte) soubor archivu modulu (.zip nebo tar.gz). To by mélo mit za nasledek a
nova slozka.

2. Pomoci FTP klienta se pfipojte k webovému serveru PrestaShop a umistéte rozbaleny material
modul ve sloZzce /modules PrestaShopu.
Davejte pozor, abyste tuto sloZzku nenahrali do sloZky jiného modulu (coZ se m{iZe stat pri
pretahovani poloZek). Nahrajte slozku i soubory, které obsahuje, nejen soubory.

3. Pfejdéte do své back office na karté ,Vybér”.

4. Najdéte novy modul v seznamu modull. MoZna budete muset posunout dold; vy
muUZete také pouzit vyhledavac seznamu, ktery by vdm mél poskytnout dynamicky aktualizovany
seznam odpovidajicich nazvd moduld.

5.V radku pro novy modul kliknéte na tlacitko "Instalovat".

6. Vas modul je nyni nainstalovan a mél by byt také aktivovan. V pfipadé potreby kliknéte na odkaz modulu
~Konfigurovat”. Vénujte také pozornost jakékoli varovné zpravé, kterou mdze PrestaShop zobrazit.

Jakmile je konfigurace dokoncena, nezapomerite modul okamZité otestovat, abyste se ujistili, Ze funguje
podle planu.

Moduly mohou pochazet z mnoha zdroju a ne vSechny jsou spolehlivé. To je divod, proc¢

PrestaShop nékdy zobrazuje varovné okno pro ,Nedlvéryhodné” moduly - tedy moduly, které nebyly
ovéreny PrestaShopem prostrednictvim jeho Addons marketplace.

Toto okno obrazovky vam umoznuje zvolit, zda chcete pokracovat v instalaci bez dalSiho upozornéni,
nebo zda chcete proces instalace zastavit.

Instalace nativniho modulu nebo modulu ziskaného prostrednictvim doplikd nespusti zobrazeni tohoto
okna.

) b
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PFipojovani k Addons Marketplace

PrestaShop Addons je centralni trZisté, kde mlzete ziskat nové moduly a motivy pro vas obchod. UZivatelé
doplnkl jsou prvotfidni ob¢ané, pokud jde o spravu moduld! Jakmile je vaSe instalace PrestaShopu propojena
s vasim uctem Addons, moduly, které ziskate na Addons, budou automaticky importovany a aktualizovany!
To je dlvod, proc dlirazné doporucujeme, abyste svUj obchod propojili s i¢tem doplnkd PrestaShop.

Nemate Ucet Addons?

Vytvoreni Uctu je zdarma je snadné. Kliknéte na tlacitko ,Pripojit k trzisti dopInkd” a poté kliknéte na odkaz
~Zaregistrovat se nyni”, ktery vas pfesméruje sem: https://addons.prestashop.com/en/login

©Ow CONNECT TO ADDONS MARKETPLACE

Odtud si mlZete vytvorit novy Ucet a prochazet vdechny moduly a motivy dostupné na nasem trzisti doplikd.
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Mate jiz ucet?

Pokud jiz mate Gcet Addons, kliknutim na tlacitko ,PFipoijit k trzisti doplikd” otevrete prihlaSovaci okno.

Connect to Addons marketplace

Link your shop to your Addons account: it will automatically import the modules
you purchased. Don't have an account yet? Sign up now

Email address

Email P
Password
Password e

[ Remember me

LET'S GO!

Forgot your password?

Zadejte své prihlaSovaci Udaje, kliknéte na ,,Pojdme": vaSe instalace PrestaShopu je nyni propojena s vasim
Uctem Addons a za¢ne porovnavat vase mistni moduly s moduly, které jste ziskali z doplnkd, a ujistéte se, Ze
kazdy bude dostupny a aktualini!

) 4
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Instalované moduly

Na této strance mdZete instalovat, odinstalovat, konfigurovat a aktualizovat kazdy z vaSich modul(. Tato kapitola jednoduse
vysvétluje, jak mlZete spravovat své moduly ze zaloZky "Instalované moduly".

Manage my modules .

Selection  Installed modules  Notifications

Categories ~ Showall modules

35 instalied modules

B Cron tasks manager

13- by Brmatatbop Manage all yaur automated web tasks from a single interface. Read More

ﬂ Dashboard Activity
!

050 by Prestashop

Dashboard Goals

AT by PrmstaSbon Acds 3 block with your store’'s forecast. ftead More

Dashboard Products

045 by Prentathop Adds a block with a table of your latest orders and a ranking of your prodias . Read Mor

Dashboard Trends

B - Ly Prestashop cal representation of the develspment of your store{s) hased on

Seznam moduld

Tento seznam vam umozni rychle najit modul, ktery chcete konfigurovat nebo upravit nastaveni.

Je rozdélena do 3 sekci:

+ Instalované moduly. Toto jsou vS8echny moduly, které jste pfidali do svého obchodu, bud zakoupenim z PrestaShop
Addons, nebo pfimym nahranim. « Vestavéné moduly. Tyto moduly z PrestaShopu

jsou predinstalovany pfi nastavovani obchodu. Pokryvaji zaklady elektronického obchodovani a jsou zdarma. *
Tématické moduly. Kazdé téma, které nainstalujete, bude mit vlastni sadu moduld.

Najdete zde vSechny moduly souvisejici s vasim aktivnim tématem.

Pokud chcete rychle najit modul, mdZzete vyhledat konkrétni modul nebo filtrovat moduly, dokud nenajdete ten, ktery hledéate.

Categories v Show all modules

Last access * Bulk Actions =

* Vyhledavaci pole. Vyhledejte modul s jeho ndzvem, autorem nebo klicovymi slovy. « Voli¢e Fazeni. Seznam
se automaticky znovu nacte, kdyZ provedete vybér, a
zobrazi moduly podle vSech aktualnich nastaveni. o Kategorie. Vlevo je
seznam viech kategorii moduld s
pocet modulll pro kazdy v zavorkach. Kliknutim na kategorii zobrazite moduly pro tuto kategorii.
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0 Zobrazit vSechny moduly. UmozZzfuje vybrat mezi povolenym a zakdzanym
moduly. Povolené moduly jsou jediné, které Ize konfigurovat, proto je tento selektor
daleZity. o Nainstalované a

nenainstalované. VétSinou budete chtit provést akci s nainstalovanym modulem nebo
nainstalovat novy. Tento filtr je nejpouZivanéjsi. o Posledni pfistup. Pokud ¢asto
pouzivate stejné

moduly, tato moZnost vam usnadni nalezeni nejnovéjsich moduld, na kterych jste pracovali.

0 Jméno. Sefadi moduly podle abecedy, od A do Z.
Moduly mohou mit jeden ze 4 stav(:
* Neni nainstalovano.

* Nainstalovano, ale zakdzano
* Nainstalovano a povoleno. *

Instalovano a povoleno, ale s varovanimi.

Rozdil mezi deaktivaci a odinstalaci

Pokud jiz modul nepouzivate, mZete jej deaktivovat nebo odinstalovat.
Vysledky obou akci jsou zdanlivé stejné: modul jiz neni dostupny, jeho mozZnosti se nezobrazuji ve vasem
back office a zmizel jakykoli prvek, ktery pridal do vaSeho front-endu.

Rozdil je v tom, Ze deaktivace modulu uchova jeho konfiguraci v bezpeci pro pozd€;jSi opétovné zapnuti,

zatimco odinstalace odstrani vSechna jeho konfiguracni a databazova data. VSechny soubory modulu
budou smazany.

Proto byste méli modul odinstalovat pouze v pfipadé, Ze vam nezalezi na jeho datech nebo pokud jste si jisti,
Ze jej nebudete potrebovat. Je to jako smazat to navzdy.
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Provadéni akci na modulech

Zde jsou dostupné akce v zavislosti na stavu modulu:

+ Odinstalované moduly:

o Instalovat. Tim se spusti instalace modulu ve vasi instalaci PrestaShopu. Modul bude
automaticky aktivovan.

+ Instalované moduly:

o Upgrade. VaSe instalace PrestaShopu pravidelné kontroluje se serverem Addons, zda je néjaka
aktualizace pro vase moduly. Pokud ano, akeni tlacitko se pro dotéené moduly zméni na
LUpgrade”. JednoduSe na néj kliknéte a PrestaShop se postara o staZzeni a aktualizaci
modulu. o Povolit. Pro moduly, které byly dfive deaktivovany. Jakmile

je povoleno
opét to mlze pridat nové moznosti do vaseho back office.

Povolit v mobilu. To umoZni front office pohled na modul pouze pro mobilni zafizeni
(smartphony atd.).

o Konfigurovat. Nékteré moduly maji konfiguracni stranku. V takovém pripadé nabizeji odkaz
.Konfigurovat” pro pfistup k novému rozhrani, kde si uzivatel bude moci upravit vSechna
jeho nastaveni. o Zakazat.

Po instalaci je modul ve vychozim nastaveni povolen. MUZete jej zakazat, ¢imZ odstranite jeho
moznosti z vaSeho back office, ale jeho nastaveni si ponechate pro pozdéjsi opétovné
zapnuti. Zakazat na

mobilu. Tim zakazZete zobrazeni front office na
modul pouze pro mobilni zaFizeni (smartphony apod.). o

Resetovat. Tim se obnovi vychozi nastaveni modulu. o Odinstalovat. Tim se

modul deaktivuje. Chcete-li také odstranit vSechny jeho soubory a data, méli byste vybrat
moznost "Po odinstalaci odstranit slozku modulu."

Tyto akce lze provadét bud jednotlivé na kazdém modulu, nebo hromadné diky nabidce "Hromadné akce"
vpravo.

Odinstalovani modulu

Nikdy neodstranujte modul prfimym presunem jeho slozky do koSe pomoci vaseho FTP klienta!
Musite nechat PrestaShop, aby se o to postaral.

Pokud potrebujete docasné prestat pouzivat modul, ale presto si prejete zachovat jeho konfiguraci, miZete
jej jednoduSe deaktivovat: staci kliknout na odkaz ,Zakazat". Akce se zméni na ,Povolit” a ,Odstranit”, ale
tlacitko ,,Odinstalovat” Ize stale vidét.

Pokud vdm nezaleZi na konfiguraci modulu, kliknéte na tlac¢itko "Odinstalovat": sloZzka vaSeho modulu bude
stale ve sloZce /modules, ale modul jiz nebude mit Zzadny vliv.

na vase prodejna

Pokud si prejete modul zcela odstranit ze svého serveru, kliknéte na odkaz ,Odstranit”: PrestaShop se zbavi
své slozky a vsech jejich soubord.

Ujistéte se, Ze deaktivace nebo odebrani modulu nenarusi motiv.
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Ozndmeni modulu

Je dlleZité udrzovat vase moduly aktudlni, at'uz chybi néjaké nastaveni nebo je k dispozici nové verze. Tato
stranka vam pomuze zkontrolovat akce, které musite provést na prislusnych modulech.

Moduly ke konfiguraci

Obcas budete dostavat upozornéni z nainstalovanych moduld. VétSinu ¢asu vdm oznameni pom(ze dokoncit
konfiguraci modul(, které jsou nainstalovany, ale jesté nejsou pripraveny k pouziti: aktualizaci jejich nastaveni
by oznameni mélo zmizet... a vas modul bude fungovat spravné.

Moduly k aktualizaci

KdyZ ma néktery z vasich modull na webu Addons k dispozici aktualizaci, PrestaShop vas o tom informuje a
zobrazi se tlacitko ,Aktualizovat”. Kliknutim na toto tlacitko aktualizujete své moduly. Pfed aktualizaci svého
modulu se miZete podivat na jeho changelog a zkontrolovat, co je nového v této nové verzi. Po aktualizaci je
uzite€né zkontrolovat moduly: funguji tyto nové funkce spravné?
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Katalog modul

PrestaShop je dodavan s vice nez 100 moduly. I kdyZ to m{ze znit jako hodné&, mozna budete chtit jit dale
pridanim dalSich funkci, které nejsou ve vychozim nastaveni v PrestaShopu dostupné.

V Doplncich PrestaShop je k dispozici mnohem vice modull webové stranky, oficidlni trzisté PrestaShopu
Nékteré jsou zdarma, jiné jsou placené a urcité najdete néco, co vyhovuje vasim potfebam! Jakmile jste
zkusenym vyvojafem modull / ndvrhafem témat, miZete dokonce odesilat své vlastni vytvory a prodavat je
na Addonech!

Search on PrestaShop Addons

; Optimize your online store with PrestaShop's
& PrestaShop  iiinerne

Eg: SEOQ modules, Paypal, Mark e![ngQ

Be visible

This is the key to your success View all the Traffic modules >

‘l’ Mailchimp SEO Expert
... Newsletter 1.6 by PrestaShop

Pl dmg
ﬁ by PrestaShop

Manage your newsletters easily with this
module allowing you to create, send and
monitor customized newsletter
campaigns from the prestashop back
office. Thanks to ...

: )DJ m

Increase site traffic by landing on first
page search engine results! This seo
expert medule automatically fills in both
meta tags and social media meta tags 1o

optimize ...

On Marketplace PrestaShop Addons

Amazon Market
Place
by Common-Services

Exclusive prestashop addons, the amazon
market place module is the #1 solution to
export products on amazon, import and
manage orders from the marketplace.

On Marketplace PrestaShop Addons

On Marketplace PrestaShop Addons

Pack: Save money
MailChimp Newsletter + Pop Promo + Labels & Stickers module
(M Developed by Pre:

Discover

A

Stranka "Katalog modul(" vam poskytuje rychly a snadny pfistup k online databazi doplikd modull a
témat. Jeho rozhrani je docela jednoduché:

* Vyhledavaci pole, pomoci kterého miizete prohledavat cely obsah doplnkd
webova stréanka.
* Nékolik vybért moduld, které si mizZete zakoupit pfimo a které vam pomohou dosdhnout
urcité obchodni cile: o Byt
viditelny o
Zvyste své prodeje o
Zvyste priimérnou velikost kosiku vaseho zakaznika o
Budovani dlvéry pomoci platebnich moduld o
Zvolte si rychlost pomoci modulll zasilek o
Bezplatné moduly pro partnery

Jakykoli odkaz na strance vas pfesméruje na web Addons, kde je k dispozici vice mozZnosti.

>

Kliknutim na poloZku se otevre jeji stranka Addons na nové karté prohliZzece.
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Addons je oficialni trzisté pro moduly a motivy PrestaShop. Zde mohou majitelé obchodU ziskat viechny
potfebné predméty k prizplsobeni svého obchodu a kde mohou autofi sdilet své vytvory s
komunitou.

Moduly a témata mohou byt bud zdarma, nebo na prodej: cenu urcuje autor. Udélejte si ¢as na
prochazeni dostupnych moduld a témat, protoze drahé nemusi vzdy znamenat lepsi.

NeZ budete moci cokoliv stahovat nebo hodnotit, musite byt pfihlaseni. Vytvoreni Gctu je zdarma.
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Prizplsobeni designu vaseho obchodu

To, jak va$ obchod vypad4, hraje velkou roli pFi utvareni identity vasi znacky a je zasadni pro zazitek
vasich zékaznikd. Vice neZ jen tvary, pisma a barvy, design vaseho online obchodu je také o obsahu,
ktery nabizite, a o tom, jak je vSe organizovano.

7
Téma a logo o
Jeji ndzev mluvi za vSe: stranka ,Theme & Logo” vdm umoZznuje efektivné spravovat vase témata a na tuto stranku se dostanete,

pokud chcete aktualizovat své logo.

PfizplUsobeni jazyk(im se zprava doleva (RTL).

Novinka od PrestaShopu 1.7.3! PrestaShop podporuje jazyky se zapisem zprava doleva (RTL). Nejen back office a jeho motivy jsou
nyni pIné kompatibilni s RTL, ale také zavadime generovani RTL styld pro motivy front office. To znamena, Ze jakékoli motivy front
office Ize nyni automaticky prevést na RTL kompatibilni. To je nesmirné ddlezité pro prodej v zemich, kde se mluvi jazyky RTL, jako
je arabstina, hebrejstina nebo perstina.

Adaptation to Right-to-Left languages

Be carefull Please check your theme in an RTL language before generating the RTL stylesheet: your theme could be already
(i ) adapted to RTL. Once you click on "Adapt to RTL", any RTL-specific file that you might have added to your theme might be deleted
by the created stylesheet

* Theme to adapt classic :

Generate RTL stylesheet m

Loga

Zména loga vaseho obchodu je ¢asto jednim z prvnich krokd pfi pravé designu vaseho obchodu. MdzZete upravit hlavni logo svého

obchodu, ale nejen diky témto tfem rdznym kartam:

* Logo zahlavi. Logo, které se bude zobrazovat na viech strankach vaseho obchodu. ¢ Loga faktur a e-

maild. Loga, kterd se objevi v e-mailu vaseho obchodu
oznameni a faktury.

+ Oblibené ikony. Favicon vaseho obchodu. Je to maly obrazek zobrazeny na levé strané webu
v adresnim radku prohliZzece a na kartach prohlizece.
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Machine Translated by Google

Logo
Header logo Maillogo  nvaoice logo Favicon
Will appear on your main page, Recommended size for the Will appear on small headers, f undefined, the header logo will Iuis the small icon that appears In browser tabs, nest 1o the tite.
default theme: helght 40px and width 200ps. b smd.

my store my store @

Choose filefs) m Choose file(s) Choose file(s) m

wstaShop Marketplace to

Warning: if no email logo Is available, the main logo will be Use our favicon generator on P
used instead boost your brand imags!

Vychozi motiv pouZziva logo ,Classic” a logo PrestaShopu jako favicon. to je

dlrazné doporucujeme zménit viechny instance téchto log a misto toho pouzit vase!

V reZimu vice obchodd mlzete tyto zmény pouZit na vsechny své obchody nebo skupinu obchodtd najednou pomoci
nabidky pro vice obchodu.

Vase aktualni téma

Prvni €ast stranky slouZi jako pfipomenuti, které téma aktualné pouzivate, s jeho podrobnostmi:

* Nazev a verze motivu. * Jméno autora
motivu. * Miniatura tématu.

My theme for PrestaShop shop

Explore more than a thousand themes

Visit the theme catalog

classic Version 1.0.0

Diesigned by PrestaShop Team
q Configure your page layouts Choose layouts
= Each page can use a different [ayout. choose it among the layouts bundied in your theme.
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Machine Translated by Google

Nakonfigurujte rozvrzeni stranek

V zavislosti na moZnostech vaseho motivu miZete pfizplsobit kazdy druh rozvrZzeni stranky: zda ma mit sloupce nebo ne,
kolik, s riznymi velikostmi a tak dale. Kliknutim na ,Vybrat rozvrZeni“ se vdm zobrazi nové stranka se seznamem vsech
druh stranek dostupnych na vasem webu (kategorie, produkt, kosik atd.). U kazdé stranky mlzete zménit vychozi
rozvrzeni.

Pro vychozi téma PrestaShop ,Classic” jsou dostupné moZznosti:

PIna $itka - Zadné postranni sloupce, ideélni pro stranky bez rozptylovani, jako je produkt
stranky.
TFi sloupce - jeden velky stfedovy sloup a 2 postranni sloupy.  Dva sloupce, maly levy
sloupec - Dva sloupce s malym levym sloupcem.  Dva sloupce, maly pravy sloupec - Dva sloupce s
malym pravym sloupcem.

Kliknutim na ,UlozZit” zmény uloZite. V pfipadé, Ze chcete vratit své Upravy a vratit se k vychozimu nastaveni, jednoduse
kliknéte na tlacitko ,,Obnovit vychozi hodnoty” na strance ,Téma a logo”.

Vyberte téma pro svij obchod ,[jméno]”.

Tato Cast se zobrazi pouze v pfipadé, Ze mate nainstalované alespor dva motivy. Nabizi vdm dal$i dostupna témata ve vasi
instalaci PrestaShop kromé jiZ povolenych

jeden.

Tato €ast jednoduSe zobrazuje miniatury dostupnych témat s jejich nazvy. PFesunutim kurzoru mysi na miniaturu zobrazite
nabidku se dvéma moznostmi:

* PouZijte toto téma. Toto nahradi vase aktudlni téma timto tématem. « Odstrante tento motiv. Tim

smazete soubory tohoto motivu z vaSeho webového serveru.

PFidani motivu
Motiv mUZete importovat a nainstalovat (a jeho pripojené moduly) diky tlacitku ,PFidat novy motiv”. Kliknutim na néj se

otevie nova obrazovka. Tato obrazovka vam nabizi 3 zpUsoby instalace nového motivu. Posledni tlacitko vas zavede
k formulafi pro vytvoreni motivu, ktery je uveden v dal3i ¢asti.
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rﬁ Import from your computer

Zip file Choose file(s) Browse

Browse your computer files and select the Zip file for your new theme

rﬁ Import from the web

Archive URL

ndicate the complete UR online Zip file that contains your new theme, For Instance,

bty 1plecom/ emelzip".

r‘ Import from FTP

Select the archive

This selector lists the Zip files that you uploaded in the 'themes’ folder

Whatever the method, the process remains the same: indicate the location of the theme's
Zip archive, then click on the "Save" button. Here, the only thing that changes is the
source of the Zip file:

e Import from your computer. Use the file explorer to find the archive.

e Import from the web. Indicate the direct public URL to the archive.

e Import from FTP. Using your FTP client, upload the archive in the following folder:
/themes/.

Click "Save" to validate your choice: the theme is now installed. Click "Save" one last time.
A final confirmation page presents you with all the changes applied to your PrestaShop
installation. Click "Finish" to end the process.

Exporting a theme

This section is only available when there is at least one theme installed on your
PrestaShop site. Exporting a theme is very useful when you want either to back the
theme up for safety and create an archive of the theme for a friend or in order to make it
available on the Addons marketplace. Not only does it generate a complete Zip archive of
your theme, but it also adds the custom modules that your theme requires, which is very
useful both when uploading to Addons, and when importing to another PrestaShop site.

The export option works only for the current theme. Click "Export current theme" to
export the theme used by your shop. Your theme will be compressed in a .zip file and the
confirmation message will tell you where to find it in your theme folder. Save the archive
on your hard-drive to be safe. From there on, you can easily share this theme, and if it is
your own creation, you can start selling it on the Addons marketplace.
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Live from PrestaShop Addons!

If you are looking for a new theme, PrestaShop Addons is where you should go! Thanks to
this section, you can browse through the most popular themes to get inspired. If you wish
to see more themes, click "Discover all of the themes" to be directed to the full selection
of PrestaShop themes, as available on our official marketplace, PrestaShop Addons.

By clicking "Discover" for a given theme, a new page from PrestaShop Addons will open,
with more details are this specific theme. You can also use the search bar at the bottom of
the page to find the theme that best suits your store.

Homepage Configuration

New since PrestaShop 1.7.4! Here is one of the recent features we're really proud of: the
homepage's cartography! As each part of the front office belongs to a dedicated module,
every little modification brings back to the "Modules" section of the back office to find the
right module and finally access its configuration page... not that intuitive, right? Now the
cartography allows a double view for quicker theme customization, and happier
merchants!

MAINTHEME MODULES CARTOGRAPHY

== T —

Creste hare a full range of categarien end subcafegnries o s iy your producs sad
Manage your cxaleg easily.

o Create content pages
A and manage your content pages [CHS pages Terms and corditians of use. Our
stnres, Abuut L, e} as you wark

o Create Brands and Suppliers pages

This page allows you to creats and ranags your Brands andfoe Suppliers pages

Main menu

s 3 New MEN 10 T 1 af yeur e-Comms

On the left side, an illustration of the homepage enables you to find the part you want to
modify. It creates a simplified version of the PrestaShop front office with this interactive
wireframe. On the right side, a mirrored view shows the module selection you need to
configure for the modification.

Our homepage is divided into 7 different categories: menu, slider, home products, text
block, banner, social & newsletter, and footer. Each category is a tab collapsible to display
related features from both core pages and native modules. Features can be either installed,
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configured or disabled. Be aware that clicking on the "Configure" button makes the
merchant redirected to the feature configuration page.

Advanced customization: parent / child theme

This is a feature introduced with PrestaShop 1.7 and it is only useful if you want to slightly
modify a theme (to add a block for example), but still make sure you can update it easily.

Indeed, if you modify a theme directly in its folder, the risk is that when the theme is
updated, your changes could be incompatible with the update.

ADWAN CED CUSTOMIZATION

You tan edit your theme sheet by using the ParencChild theme feature:

1 - Download your current theme 2 - Edit your child theme

3 - Upload your child theme
¥ou picked a thems but <t want ta bring some specfic

Once the child theme created, next step is simple: apply #s yau anly bring moadicztion ta the child theme, you
adjustments? Geta chid theme, it will allaw you to keep the changes you want within the desired files, it will AN upgrade the parent theme easily, without losing
the parts you want and nuscomize the others! handie the customization part while keepeng the parent your customization,

theme's |ook and functionality
Download theme How to use parentsichild themes 2 Upload child theme
0 Information

By UsSing this mEthod you can cverrige the TS5 and Hml of your thame, and add anatytics tags,
Gnce uploaded; the child theme will be available in your Theme & Loge section

Thanks to the child theme, you are able to customize the parent theme and at the same
time, you can benefit from its updates.

ﬂ Using a child theme can be a bit technical. To see how you can use a child theme in
details, please refer the developer documentation:

http://developers.prestashop.com/themes/smarty/parent-child-feature.html
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Creating a child theme

First, you need to have the theme you want to use as a parent in your store /themes
folder. Then you can create a new folder with a very minimal theme, containing only the
following files, which you can copy directly from the Parent theme:

preview.png

Once you have this, you will specify in your child theme theme.yml which theme should
be used as a parent (in the example below, we chose PrestaShop's default theme, Classic).
The value must be the theme technical name (ie: the theme folder name). Add the
following information the theme.yml file:

parent: classic
name: childtheme
display_name: My first child Theme
version: 1.0.0
assets:
use_parent_assets: true

You can now use this theme in your back office and edit it as you wish.

Are you creating themes so good that other merchants could pay money for it? You can
sell it on Addons, PrestaShop's official theme & module marketplace:
http://addons.prestashop.com/.
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Theme Catalog

If you are looking for a new theme, PrestaShop Addons is
where you should go! Thanks to this page, you can browse
through most popular designs available on Addons to get
inspired. If you wish to see more themes, click "Discover all
of the themes" to be directed to the full selection of
PrestaShop themes, as available on our official
marketplace, PrestaShop Addons.

By clicking "Discover" for a given theme, a new page from
PrestaShop Addons will open, with more details are this
specific theme.

You can also use the search bar at the bottom of the page
to find the theme that best suits your store.
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Pages - Managing Static Content

PrestaShop enables you to create content pages as easily as you would create product
pages. You can add static pages in the top menu using the "Main menu" module (which
you can configure from the "Modules" page), or anywhere with the "Link Widget" module.

This page presents you all the content pages that were previously created on your shop, for
the currently selected page category (by default, the home page is the only category).

I PAGES IN CATEGORY "HOME"  §

Dva URLwa Title = = Position = a Displayed
Q Search
1 delivery Delivery + v #Edlt -
2 legal-notice Legal Notlca o+ v # Edic
3 terms-and-conditions-of-use Terms and conditions of use o+ - #Edit -
4 about-us About us o+ v #Edit -
secure-payment Secure payment + v # Edt ~

Bulk actions «
Do not forget to translate each page for each of your supported languages! As usual,

click on the language selector for each field in order to change the language.

Creating a New Page Category

Click the "Add new page category" button to create a page category — actually, a sub-
category of the root category, "Home". You can create as many categories as needed.

3 PrestaShop 1.7 User Guide



B CMS CATEGORY

Parent category Home

Jescription e v

Meta title enw

Meta description enw

* Friendly URL en~

b 4 =)

Cancal Save

The form is quite basic:

e Name. Make sure to use a short and straightforward word.

e Displayed. Whether the category and its pages are available to the public, or
hidden.

e Parent category. The category under which this category is placed. By default,
"Home". You can have an unlimited number of levels of sub-categories.

e Description. Do fill this field in all languages, as some theme can display that
information to customers.

e Meta title. The name of the category, as displayed in the browser.

e Meta description. Used to describe the content of this category for search
engines.

e Meta keywords. Used by search engines to understand what type of information
the category is composed of.

e Friendly URL. Makes it easier for search engines to index your content, and for
visitors to understand what they will find in the category. This field is automatically
filled as you enter the category name, but you can still edit it manually.

When you save the category, PrestaShop takes you back to the tables, this time using the
newly created category as its base. Therefore, you will not see any sub-category or sub-
pages in here unless you create some. In order to go back to the root category, click on
"Home" at the top left side. You can then edit each page from the root category and move
them into your newly created category if you feel like it, or create a new page to go with
your new category.

In order to create sub-categories, simply change the "Parent category" option from
"Home" to the wanted parent category for the category you are creating.

Creating a New Page

New since PrestaShop 1.7.6! You can now benefit from the dynamic preview of your
search engine results.
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SEQ preview

PrastaShop - Modules, Themes & Support

hitips:{laddons_prestashop.com! ™
Find il the madules, templates, support optiona and irainings on PrestaShop's official marketplace o
cistomize your anling stosat

Here i 4 proview of how yous page will 3ppadr (n $earch enging redulls

heta title Prestashop _t Modules, Themes & Support B w

Uized to overnde the tle T A value I ieft blank, the delaul ttke vakie |5 used. valio charaoters: <=}

Meta descriptian Find all the modules, templates, support options and trainings on PrestaShap's official marketplace to customize your on BN W

P Eharagters: <=={}

Click the "Add new page" button to reach the page creation form:

e Page Category. The default category is the home-page of your shop. If you want to
have this page in another category, you must first have created it.

e Title. For SEO purposes, you need to add a title tag value.

e SEO preview. You can now get a real-time preview of your search engine result to
help you see how your page would be displayed.

e Meta title. The name of the page, as displayed in the browser.

e Meta description. Used to describe the content of this page for search engines.

e Meta Keywords. Used by search engines to understand what types of information
the page is composed of.

e Friendly URL. Makes it easier for search engines to index your content, and for
visitors to understand what they will find in the category. This field is automatically
filled as you enter the page name, but you can still edit it manually.

e Page content. This is the main content of your page. In this WYSIWYG editor, you
can put as much text as necessary, even images or videos using the "Insert image"
or "Insert video".

e Indexation by search engines. Indicates whether search engines should register
this page or not.

e Displayed. You can choose to have your page public only once you are done
proofreading it and keep it as a draft for the moment. A draft is invisible to the
public.

Once all the fields are filled out, click "Save." If activated, you can then view the result
directly on your online shop.

Positions

Front-office positions

A module can have two views: one on the back office (its options, or even a configuration
screen), and one on the front office. The front office view is how and where the module is
displayed within your shop's theme.

The position of a module in your theme can be changed, because you might want one
module's block to be placed much higher (or lower) in the page that others. In PrestaShop's
parlance, thisis called "transplanting", and is done using the tool available in the "Positions"
page, under the "Design" menu. In effect, this enables you to attach a module to one of the
many available hooks in the current theme, without writing any code.

The "Positions" page displays all the available hooks and their attached modules. Many are
empty by default, but some of the most useful ones can have a dozen of modules.
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Show All modules - Search for a hook

Display non-positionable hooks

displayAdminAfterHeader

» Welcome -v6.0.0 7 Edit |
" Help the user t =ate his first product

displayAdminEndContent

This hook is displayed at the end of the main content, before the footer

@9 prestaShop Marketplace in your Back Office - vi.1.1

% Discover the best PrestaShop modules to optimize your online store.

/& |

displayAdminNavBarBeforeEnd

b Welcome -ve.00
v . Help the user to create his first product

8  prestashop Marketplace in your Back Office -v1.11 T |

’
#E Discover the best PrestaShop modules to optimize your online store,
displayAdminStatsGraphEngine m
NVD3 Charts -v2.0.1 sedn | v |
displayAdminStatsGridEngine m
T Simple HTML table display -v20.0 #edi | |
— Allows the statistics system to display data in a grid _ |

At the top of the page, a drop-down menu enables you to only display the module in which
you are interested. Alternatively, you can also search for a specific hook. By default, this
page only displays the hooks on which you can position functions. Checking the "Display
non-positionable hooks" box below displays all the hooks, even the invisible ones, that are
linked to an action for an instance.

The header of the table for each hook displays the hook's name, a quick description (when
available), and its number of attached modules. The table lists the modules that are
attached to that hook. The modules are displayed in the order in which they appear in the
hook.

Moving a module within a hook

You have two ways of changing a module's position within a hook:
e Click the up or down arrow. The page will reload and display the new order.
e Drag and drop the module's row itself:
1. Place the mouse cursor on the position number to have it change into a
"move item" cursor.
2. Click and hold while moving the cursor over the row/position where you
want the module to be: the module's row changes position accordingly.
3. Release the mouse button: the current position for the module is saved.
For most modules, transplantation can easily be done directly via the back office. Some
modules require you to alter their code in order to transplant them
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Attaching a module to a hook: Transplanting

In PrestaShop, "transplanting" is the action of attaching a module to a hook. You can add
a module to more than one hook.
Two things to know before transplanting a module:
e Some modules are written to only be attached to a given set of hooks.
e Some hooks are written to not accept some specific kinds of modules.
Therefore, be aware that you cannot always transplant any module to any hook.

Make sure to disable the cache when testing the effect of a new module on the front-
end. You can do this in the "Performance" page, under the "Advanced Parameters"
menul.

The transplanting process has its own interface:
1. Gotothe "Design" menu, and its "Positions" page.
Click the "Transplant a module" button at the top right. The transplanting interface
appears.
In the "Module" drop-down list, select the module you want to transplant.
In the "Transplant to" drop-down list, select where you want to transplant the
module to. There are many hooks available. You can change your settings later if
needed.
5. Inthe "Exceptions" field, type the name of the file(s) of the pages in which you do
not want the module to appear.
You can perform multiple selections simply by clicking on the file names while
keeping the Ctrl key pressed. You can deselect files in the same manner: Ctrl+click.
6. Do not forget to save your changes.

»w

I TRANSPLANT A MODULE

* Module  Please select a module

* Transplant ta  Select a3 module above before choosing from availabie hooks

Exceptions

e f the s ake a multiple selection by keeping the (vl key pressed while dlicking, of choose a whole
ne by keeping the Shift key pressed while clicking.

address
addresses
actachment
autr
bestsales

category
changecurrency
cms

contact
discount

gerfils

&

incex

manufacturer
myaccount
newproducts
orde
orderconfirmation
orderdetail
orderfollow

=

Save

The "Transplant to" drop-down menu gives you a good idea where modules can be
placed.

Even though the "Transplant to" drop-down list gives a comprehensive overview of the
available hooks, it might not always be clear which is the one to which you want to attach
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your module. Do not hesitate to try another hook if the result of your selection if not what
you expect. The list gives some details: some hook have a description after the hook's
name, for instance, "Add fields to the form 'attribute value" for displayAttributeForm.
Peruse them all in order to choose your hook correctly.

Editing an attached module

Each module has an action button on the right side of its row, with two possible options:
one to edit its settings, the other one to delete the module.

Editing a module's setting uses the same interface as the one used for transplanting a
module. The only difference is that you cannot change the "Module" field, as it is disabled,
and thus grayed out. You can edit both the "Transplant to" setting and the exceptions,
which works just as described in the "Attaching a module to a hook" method above.

IS TRANSPLANT A MODULE

Always check your front office to make sure the module is indeed where you intended it
to be.

Removing a module from a hook

There are two ways to remove a module from a hook:

e Removing a single module: click the trashcan icon on the right of the module's
row.

e Removing a batch of modules: select the modules by checking the box on the left
of their row, and then click the "Unhook the selection" button, found at the top
and the bottom of the list of hooks.

Transplanting a module by modifying its code

This is for experts only: you must have a good knowledge of PHP and HTML before
attempting anything with the code of a module.

Some modules cannot be transplanted into other sections of the front office simply
because they lack the necessary code. For example, some modules contains templates for
both column display and header display, whereas others have one template file which
only works with the header section.

If you want to display simple modules in a position for which it was not built, you will have
to edit its template files. More complex modules can also be made to be displayed in
other sections of the page, but they might have to be partly rewritten in order to have
their design work with that new location.

To customize the transplantation ability of a module, you must give it the correct PHP
function for the new target hook. For example, for a module that has this function:
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function hookTop($params) { ... }

In order to transplant its block into the right column, for instance, you need to add the
hookRightColumn() function:

function hookRightColumn($params) { ...}

Afterward, you must write the code that displays the content on the front page. At best,
that means copy/pasting the content of the hookTop() function; at worst, you need to
rework the content of hookTop() function into something that will work for the new
location.

Widgets

PrestaShop 1.7 has introduced a new system to hook modules: widgets. Thanks to
widgets, a module can be used and transplanted to any display hook.

Widgets work with 1.7 modules only (for PrestaShop modules, their technical names start
with "ps_"), and cannot be used on all the modules. Read more about widgets here:
https://devdocs.prestashop.com/1.7/modules/concepts/widgets

Image settings

The "Images settings" page enables you to configure the various image sizes that your
customers will see in your shop. By default, all images settings are already installed in your
store. Do not delete them, you will need it!

When you upload an image on PrestaShop, PrestaShop automatically generates various
sizes of this image, including thumbnails and other smaller versions of your image.
Therefore, you only have to upload one "master" version of your image, big enough to
be resized into all the images sizes.

If you want to make sure your image is correctly resized, you should upload an image that
fits the size ratio of the various image sizes. If your uploaded image does not have the
same width-to-height ratio than the settings in place, you are taking the risk to see
whitespace on the resized image.
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IMAGE SETTINGS 7

ID*a Mamews Width = = Haight = = Produrts Categorias Brancds Suppiiers Stores

s ¢ . ] Q Search

1 cartdefail 125 px 125 e o »® x x x St v
small_drefauit GE i 98 p v v v o ¥ #Edt -

3 medium_default 452 px 452 pi L x v v X ’ Eor ~-
horme_dafault 250 pn 250 p v x x x X Fa: B

5 large: defaul 8OO px 800 px v x v o x Fd: SR
£ category_defauk 141 180 i *® o ® ® ® S -
7 stores_defaul 170 px 1715 pie X * »® X v #FEdt v

Bulk actions

You can enable image size for specific types of content, directly in the image sizes list.

When you add a new theme to your store, the theme will add itself the image sizes it
needed. By default, the page displays image sizes from the default Classic theme.

Add New Images Type

You can easily add a new image size, and even set to which type of content it applies.

8T MAGE TYPE
* Maimwe for the Image type

* Width plamis.
* Height Bingis

Produces “

Categories “

Brands “

Suppiers [0 |

siores KR
x
Canzel Save

Click the "Add new image type" button, then:

1. Type the size's name, width, and height.
2. Choose to which type of content it applies.
3. Save.

Images preferences
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[Za] IMAGES GENERATION OPTIONS

wall file size and standsrd quality. PNG Imagss have a larger file size, a higher gualioy and support transparency, Nowe that in all cases the image

YWARNING: This featurs may not be compatble with your theme, ar with some of your modules. |n paricular, PNG mods is not compatible with the YWatermark module.
If you encounter any issues, urn it off by selecting "Use JPEG".

Image format @ Use JPEG.
& Use PNG only if the base image isin PNG format.

@ Uze PNG for all images.

* IPEG compression | 90
* PMG compression

Generale images based on cne side of Autemarc (longest side) H

the source image .

* Maximum file size of product | 8388608 Byres
custornization plctures

* Product picture width ] pixels

* Product picture height | 64 pixels
Generate high resolution Images

=

L1

Save

e Image format. You have the choice between two of the major file formats: JPEG
and PNG. Both are well established among browsers. JPEG has a good
compression ratio but can result in visible artifacts. PNG's compression algorithm
is not as good as JPEG's, but there are comparatively fewer visible artifacts;
nonetheless, older browsers might not recognize this format.

Choosing between one and the other is often a matter of taste. That being said,
JPEG remains the recommended choice. If you would rather prevent information
loss because of a format change, choose the second option, "Use PNG only if the
base image is in PNG format".

e JPEG compression. Do not choose anything below 80 or at worst 75, for fear of
visible compression artifacts.

e PNG compression. Do not choose anything over 6 or at worst 7, for fear of visible
compression artifacts.

e Generate images based on one side of the source image. This feature allows you
to position the product image in its pre-established space:

e Choose "Height" in order to fill the frame height (the width is then
recalculated to maintain the same height/width ratio as in the file of origin).

e Choose "Width" so that the image fills the width of the frame (the height is
then recalculated to maintain the same proportion).

e Choose "Automatic" so that the width and height are calculated to
maximize the space it can occupy in the frame.

e Maximum file size of product customization pictures. Your customers can
upload pictures for customized products. By default, PrestaShop sets this value to
the PHP maximum setting — this can mean several megabytes: for instance,
8,388,608 bytes means 8 Mb. You can expand this value if necessary, but make
sure that your PHP installation is able to take file uploads of this size.

e Product picture width. By default, customers can upload image with a maximum
width of 64 pixels.

e Product picture height. By default, customers can upload image with a
maximum height of 64 pixels.

e Generate high-resolution images. The most recent screens with high pixel
density (Retina and similar technologies) require high-resolution images. You can

3 PrestaShop 1.7 User Guide



enable this feature to make sure your images will display correctly on this kind of
screens. It will generate a new file for each of your images, with a resolution twice
higher. This will double your number of image files, so use it wisely if you have
limited storage space.

Regenerate Thumbnails

You may be dissatisfied with your shop's current thumbnails size. This section makes it
possible for you to regenerate them all — or only those for a specific type of content:

[Eal RECENERATE THUMBMNAILS

nailzfor sll existing images

nt. This can take several minutes

Be carefull Manually uploaded thumbnails will be erased and replaced by automatically generaced thumbnails.

Select an image Al

4

Erase previous images YES

o

Regenerate thumbnails

1. Change the image size settings in the table at the top of the "Images" preference
page.

Select which content's images should be regenerated.

Indicate whether the previous thumbnails should be kept or not.

Click "Regenerate thumbnails".

E

@ Manually-uploaded thumbnails will be erased and replaced by automatically-
generated thumbnails.

Link Widget

This page is tied to the module "Link list", which allows you to manage the various links and
blocks of links available on your shop. It works with blocks that are attached to hooks and
provide links to your static pages (from the "Pages" section).

By default, and if you are still using the default theme Classic, you have one block for the
footer:
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displayFooter Footer (2)

ID Name of the block Position -~
1 Products 1 Vd :
2 Our company 2 Ve :

There are two child blocks in the footer block, "Products" and "Our company" and they
represent to the first two columns of links displayed in the footer of your shop. The block
names are the titles of these two columns.

PRODUCTS OUR COMPANY

s drop Delivery

Managing blocks

Within a parent block, several actions are possible

e Sort blocks. You can change the position of a block: simply drag and drop its row.

e Edit a block. If you click "Edit", a new screen will open and you will see which page
links are active for each block (selected with a tick), and where it is hooked.

e Delete a block. The action button at the right of a row allows you to also delete a
block.

Creating a new block

If you need a new set of links within your shop, click "New block" to create a block. It will
open a creation form which you should fill out.
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# New link block

Mame of the block

Hook displeyhdmingfierH sacer

Content pages Home

1 Deltvery

2 Legal hatice

3 Terms and conditions of use
4 About us

5 Secure payment

Product pages Pricas drop
New products

Best sales

Static content Contactus

Sitemap
Stores
Lagin

My account

Custam centent

e Name of the link block. This is the title of your link block, as it will appear on your
shop. Make it simple and clear.

e Hook. Select to which hook the block should be transplanted. All the available
hooks are displayed.

e Page links. Below are different sections with all the available pages for which you
can create links. Select each page individually, or select a group of pages by ticking
the checkbox at the top of the section (next to "Name"). By default there are three
existing sections:

e Content pages - Home. All the pages existing under the page category
home.

e Product pages. Pages displaying new products or discounted products.

e Static content. The static content pages linked to your theme.

e Ifyou have other page categories, they will be displayed accordingly, with the
pages they contain.

e Custom content. You can even add a custom link, just fill the following fields:

e Title. Add here the title of the link you want to display.
e URL. Add here the URL of the link you want to display.

When you are done with your page selection, click "Save". A new block will appear on the
main page.
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Managing Shipping

How you choose to ship your products is a key element to the management and success

of your store. You must account for the great variety of available methods, which can mix

carriers, regional and international taxes, package weight and the price of a product itself.
Luckily, PrestaShop makes it easy for you to handle it all in just a few screens.

A product's shipping price is basically calculated using either of two methods: the total
price of the order, or the total weight of the order. This is how most carriers calculate their
shipping fees, and this is why you should fill-in the weight setting when creating a
product in the catalog, and also why you absolutely must indicate the per-weight and
per-price costs for each carrier in the "Carriers" page.

PrestaShop computes shipping price according to a system of either weight ranges or
price ranges. That system can only work for one or the other of these types of range.

The shipping settings work closely with the local settings of your
PrestaShop installation, thanks to the "International" menu. With
pages like "Localization" and Locations", you will be able to edit
geographical zones, countries, currencies, etc. Therefore, make
sure to have a serious look at the "International" menu, which is
explained in the chapter "Going International". For instance, in
order to create a complete carrier in PrestaShop, you must have
clearly defined your geographical zones before; this is done in the
"Zones" tab under the "Location" page.
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Managing Carriers

You must have carriers added to your PrestaShop installation — that is, a clear indicator of
who will deliver your products. It might be just yourself or your shop (for instance if you are
selling downloadable products, or only work locally), but as soon as you are actually sending
packages using stamps and a 3rd-party delivery such as your local postal service, or FedEx,
UPS and such, then you must have their details added to your shop's database. This will
enable your customers to better choose which carrier to use, based on their delivery ranges,
fees, and dates.

The "Carriers" page presents you with a list of all your current carriers. From there, you can
directly change their status, indicate why of shipping is free or not, and change their
position when presented to customers.

D~ Namew= Loga  Delay Status Free Shipping  Position >«

i, Search

My Funky Shop Pick up Invstore FEdit ~

My carrier W Oelbvery nex day! & #Edic -

Bulk actions -
By default, you have two carriers in your database:

e Your own shop: This represents your physical store, where customers can
supposedly come and pick up their products themselves. It has no price range or
weight range set.

e "My carrier": This is a sample carrier and should not be used in production. It has
one price range (from $0 to $10,000) and one weight range (from 0 kg to 10,000 kg).

It is up to you to remove these default carriers and add new ones for your customers. At the
very least, you should edit the "My carrier" carrier and replace its data with that of a real
carrier: name, details, and ranges. We do recommend that you delete the "My carrier"
carrier,and that you use an existing carrier module in order to register you shipping partner
in PrestaShop.

=
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Adding a Carrier using a recommended Carrier Module

PrestaShop comes with a host of free modules, amongst which you can find a handful of
carrier modules which you can install right away, for the major worldwide and domestic
carriers.

The available carriers depend on the initial settings of your shop: if you have set your
shop as being located in France, you will not get the same modules as if you set your
shop in the USA!

In the "Carriers" page, you can choose between creating a carrier using the Carrier Wizard,
or using one of our recommended carrier modules. It is highly recommended to register
carriers by installing a carrier module: this will make the process much faster, and the
settings will be much more accurate.

Depending on the module, you can either click on the "Install" button and let PrestaShop
do the work, or click on the shopping cart button. In that second case, you will be taken to
the Addons marketplace, where you can buy the module. Once you have bought the
module, you can install it and configure it.

Adding a new carrier using the Carrier Wizard

If you cannot find a module for your shipping partner, either in the native modules or on
the PrestaShop Addons marketplace, then you should register your carrier yourself using
the Carrier Wizard: click on "Add new carrier" to open this tool.

In this section, we are going to create a complete carrier, from A to Z, using the Carrier
Wizard. You can create as many carriers as you wish.

If one carrier has different shipping services, you should create as many carriers in
PrestaShop, and differentiate them with their names:

Many of the details asked by PrestaShop's forms should be provided by your carriers once
you have set up an account or are under contract with them directly. Check with them in
order to make sure everything is configured correctly.

To create a new carrier, click on the "Add new" button in the "Carriers" page. This will open
the Carrier Wizard on the first of its four panels.

Panel 1: General settings

This is where you describe the carrier, giving information that the customer will need in
order to recognize and choose the carrier she/he prefers.

1 General settings ’ Shipping locations and costs Size, welghl and group access Summary

* (Carriername | PrestaShipping
* Transittime | 2to 3 business days
Speed grade | 7

logo ES Choose a file

Tracking URL http//example.com/track phpinum=@a

Let's examine all of the information you need to enter:
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Carrier name. The name is public, so you should use the official name. If you have
created one PrestaShop carrier per shipping services from a single carrier, the name
will help you differentiate them.
You could also add a description of the service. For instance, you could fill in
"PrestaShipping — 500 lbs and over".

Transit time. The estimated time it takes this carrier to deliver your products,
written in plain language. This is displayed to customers during checkout. It will
help them select their carrier according to the amount of time they are willing to
wait to receive their shipment. Customers can often accept to pay more for a

faster carrier.

You must fill this field in all the available languages, especially the default one.
Speed grade. Since the "Transit time" field can contain any text, it cannot be used
to compare the carriers' transit times. The "Speed grade" setting enables you to give
the carrier a grade, from O (very slow) to 9 (very fast). This is then used to sort carriers
by their speed grade, and help customers choose the one they prefer.

Logo. Having a logo helps customers choose between different carriers more
easily. PrestaShop will resize your image in order to fit in the checkout page.

The logo will appear in each panel of the Carrier Wizard, as a reminder of which
carrier you are editing/creating.

Tracking URL. This field must be filled with the tracking URL provided by your
carrier (if there exists one). Indicate "@" where the tracking number will appear.
For example, France's postal service (La Poste) offers this

URL: http://www.colissimo.fr/portail_colissimo/suivreResultat.do?parcelnumber=@.
When customers finish their purchase, they will receive that URL with the "@"
replaced by the tracking number provided by the carrier, making it possible to
click that link and see where the delivery process is at.

Click "Next" to reach the second panel.

Panel 2: Shipping locations and costs

Ranges

| 2 Shipping locations and costs Size, weight, and group access Suimmary

Will be applied when the welghtls == kg 000000 L1

Will be spplied when the welghtls < Lz 5 kg | 10 kg 20
$ 3 $
Africa 3 ¥ $
s s 5 5
Central America/Antilla % § $
Europe 4 11 § $
Europe {non-EU] 5 5 $
North Americn ” % 2 f | a i 8

First, this panel presents a handful of settings:

=
.
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Add handling costs. Include or exclude shipping & handling costs in this carrier's
price, as set in the "Preferences" page ("Handling charges").

Free shipping. If enabled, you will not be able to indicate shipping prices.
If disabled, you will be able to edit the ranges and per-country costs in the form
below.

Billing. When billing the customer, PrestaShop can apply one of two behaviors,
which you have to set depending on how your carrier handles billing (so make sure
to check their documentation about this):

o According to total price. Billing depends on the total price of the order.

o According to total weight. Billing depends on the total weight of the order.
Tax. Indicates if this carrier requires a local tax in order to deliver, and if so, which
one. The tax must already exist in PrestaShop (which can be done in the "Taxes"
page of the "International" menu).

Out-of-range behavior. In case the chosen carrier has not set any shipping cost for
the required zone or weight, you can indicate how PrestaShop should react. You
have two options:

o Apply the cost of the highest defined range. PrestaShop will take the most

costly range and apply its conditions.

o Disable carrier. PrestaShop will not suggest this carrier, since it probably

cannot deliver this order.

Then comes the important part: the creation of the carrier's range. This is a very important
step, as PrestaShop needs this information to present the customer with carriers which can
actually deliver the ordered package. Indeed, depending on the order's total price or total
weight, some carrier options will not be available while others will only appear at a certain
value. You must be very precise when filling these values, and preferably those suggested
by each carrier's documentation.

This is where the whole Carrier Wizard takes its name. Here, you will build your carrier's
price or weight ranges (depending on your choice for the "Billing" option above), one range
after the other, applying your prices for each zone along the way.

For each range, you only need a couple of steps:

1.

Fix the lower and upper limits of the range you are creating. Depending on the
"Billing" choice, it will display either "Will be applied when the price is" or "Will be
applied when the weight is" for the lower limit, and either "Will be applied when the
price is" or "Will be applied when the weight is" for the upper limit.

Fill in the prices. As soon as both lower and upper limits are filled, PrestaShop
makes the "All" field available to edit. This is a special field: any value you enter in it
will be copied into the field for all the available geographical zones, without any
action on your part. To edit it, tick the checkbox then enter your value. You can
then edit the values of each zone field separately.

Check the checkbox for each zone the carrier delivers to at this range. If this carrier
does not make deliveries in a given geographical zone for this current range, make
sure to uncheck its checkbox.
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3. Create the range. To create another range, click the "Add new range" button.
PrestaShop will add a new column of zone fields. Start again by fixing the lower and
upper limits of this range, then filling the prices per zone.

Click "Next" to reach the third panel.

Panel 3: Size, weight and group access

k: 3 Size, weight, and group access } Summary

Maximum package width (cm) 200

Maximum package height (cm) = 200

Maximum package depth {cm) 200

Maximum package weight (kg) 500

Group access [ Group name

r 1 Visitor
4 2 Guest
v 3 Customer

This panel presents two sets of options:

e Maximum package height/width/depth/weight. You can now indicate the
minimum and maximum package height and weight, which are an essential part
of choosing a package carrier. The value is to use the default weight and dimension
units, as set in the "Localization" page of the "International" menu.

e Group access. You might want only some user groups to be able to use a carrier.
This option serves this purpose.

Click "Next" to reach the fourth and final panel.

=
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Panel 4: Summary

() PET e ) PO

CARRIER NAME: PRESTASHIPPING

This carrier is not free and the transit time is 2 to 3 business days.
The shipping cost is calculated <strong>according to the weight</strong> and the tax rule <strong>No tax</strong=> will be applied.

<span class="is_free">This carrier can deliver orders from 0.000000 kg to 20 kg.</span> If the crder is out of range, the behavicr is to apply the cost of the highest
defined range,

This carrier will be proposed for those defivery zones:
Europe
North America

And it will be proposed for those client groups:
Visitor
Guest
Customer

This last panel gives you an overview of your settings for this carrier.

If some settings are wrong, you can go back to any previous panel by either using the
"Previous" button or directly clicking on the panel's tab.

If you want to save this carrier as a draft for now, then come back to it later, disable the
carrier using the "Enabled" option at the bottom of this final panel.

Either way, click on the "Finish" button to save your work, and create the carrier.

When using PrestaShop in multistore mode, another panel is available, and the panel
order changes slightly:

1. General settings

2. MultiStore

3. Shipping locations and costs
4. Size, weight, and group access
5. Summary

All the panels are as described above. The new one, "MultiStore", makes it possible for
you to limit this carrier to a selection of your stores.
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Shipping Preferences

The more general settings of your shop's shipping configuration are found in the
"Preferences" page, under the "Shipping" menu. This page provides handling charges
settings:

[D Handling

~ * If you set these parameters to 0, they will be disabled.
- * Coupons are not taken into account when calculating free shipping.

Handling charges € (tax excl) 2.00
Free shipping starts at € 0.000000
Free shipping starts at 0 kg

e Handling charges. Enter the per-order handling expenses, which will be added to
the final purchase price. This is separate from your shipping costs: it is really the
cost of you or your employee having to fetch the products, package them and
have them shipped. If there is no such cost, leave it at O.

e Free shipping starts at. Enter the price and/or weight after which your customers
will receive free shipping. For instance, you might choose to offer free shipping
when the order exceeds $250. A message will appear to your customers indicating
how much more money they need to spend in order to receive free shipping. If
you do not want to offer free shipping and you do not want this message to
appear, leave these values at O.

The "Carrier options" section gives you access to 3 settings, which impact the front office in
order to help the customer make a choice:

%5 Carrier options

Defauit carrier PrestaShop 3
Your shop's default carner
Sort by Price :
This will only be visible in the frent office
Order by Ascending B

This will only be visible In the frant office
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e Default carrier. If you have more than one carrier in your system, you might want
to promote one to your customers. Besides the carriers themselves, this drop-
down list has two contextual options:

e Best price. Depending on the amount of the order, on its weight and its
delivery zone, PrestaShop will choose the cheapest price for the customer.

e Best grade. Speed grades make it easier to identify the fasted carriers.
PrestaShop will display the carrier which, within the context of the order,
will have the shortest shipping delay.

e Sort by. When customers are presented with a choice of carriers, you can choose
to either sort the list by shipping price or by their position, as set in the carrier list
on the "Carriers" page.

e Order by. This enables to set the order in which the carriers are sorted:

e If sorted by shipping fee and with an ascending order, then carriers will be
displayed from the cheapest to the most expensive.

e If sorted by position and with a descending order, then carriers will be
displayed from the top position of the list, to the bottom position.
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Managing Payments

With PrestaShop, you can accept your customer's transactions using
several different payment methods, such as checks, bank wire, cash
on delivery, and through several partner modules such as PayPal,
Moneybookers, HiPay, etc.

The "Payment" menu is where you should head is you want to
change anything regarding your payments.

Payment Methods

The "Payment Methods" page is pretty straightforward, with two sections.

Active payment. The payment methods currently enabled on your shop. An action button
allows you to manage the modules, with the same options that the ones available on the
Modules page.

Recommended payment gateways. Depending on your location and shop settings,
PrestaShop will show you the available payment methods for your country or the markets
you are targeting. You can then choose to add payment methods that are relevant to your
customers' expectations. Some modules can be installed for free, while others are paying.
In that case, you will be redirected to Addons, to buy the module, before you can install it.

Installing a Payment Module

Installing a payment module is fundamentally no different from installing a regular
module: simply click the "Install" button, and all that is left to do is to configure the
module.

You should pay a lot of attention to the settings, and make sure they do point to your
address or bank account. Configuring payment modules often means you must first be
known by the payment service provider, meaning having an account on their service.

:’*' PrestaShop 1.7 User Guide

-



Payment preferences

The payment preferences are meant to help you decide which payment method should be
available to your customers depending on the currency, the country, the group or the
carrier. Do pay attention to this page if you want no suprises!

Payment Module Restrictions on Currencies

Depending upon the payment, the customer's choice of currency can differ. You can limit
the choice of available payment methods depending on the available currencies: you may
want customers to be able to pay with any currency when using PayPal, but those paying
through Moneybookers should only pay using dollars, for instance.

£ Currency restrictions

Please select avallable currencies for every payment module

Currency restrictions Payments by check Wire payment

Euro {EUR)
Customer currency

Shop default currency

By default, only your shop's default currency is available. If you need more, follow this

process:

1. In the "Localization" page under the "International" menu, import the localization
pack for the country which has the currency in which you are interested. For instance,
USA for US Dollars, United Kingdom for UK Pound, etc.

2. In the "Currencies" page under the "Localization" menu, enabled the currencies you

just imported.

If you need to restrict payment module usage according to the user's currency, simply
check the boxes that apply and click on the "Save restrictions". Note that currency
restrictions work in different ways depending on the payment module:

e Forsome, such as Cash on delivery, you cannot change their default setting.

e Forothers, such as Wire payment, Check Payment, Skrill, Ogone, etc,, you can
change any of their currency settings, except for the "Customer currency" and
"Shop default currency", which stay at their default state.

e Then, for other modules such as Hipay or PayPal, you can change any of their
currency settings, but you can choose only one option between "Customer
currency" and "Shop default currency", not both.

The customer can set his or her currency using the drop-down menu at the top of each
front office page. You can set the shop's default currency in the "Localization" page, under
the "International" menu.
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§ If you change the default currency after having configured some first products, you

will have to reset the price of all these products. You should set the default currency
once and for all before adding any product.

Payment Module Restrictions on Groups

You can limit the choice of available payment methods depending on the group of
customers: you can have a set number of customer groups where people can have access
to more payment methods than regular customers.

s Group restrictions

Please select available payment modules for every custamer gr

Group restrictions Payments by check Wire payment
Visitor
Guest
Customer

For instance, you could choose to have regular customers pay with PayPal, Skrill, and Hipay,
while professionals would only be able to pay by bank wire. Depending on the type of
customers and on your choices, customers will only pay using the methods that match
with your decisions.

Payment Module Restrictions on Countries

You can limit the choice of payment methods according to your customer's country of
origin. For instance, you could choose to accept all payment methods for customers from
France, Spain and Germany, while customers from ltaly, the United Kingdom and
Switzerland would only be able to pay by bank wire.

@ Country restrictions

Please mark each checkboy for the country, or countrizs, in which you want the payment moduile{s) to be svallable

Country restrictions Payments by check Wire payment

Afghanistan
Aland Islands
Albania

Algena
American 5amoa
Andorra

Angola

Anguilla

The table lists all the known countries. If one is missing, you can add it using the
"Countries" page, under the "Zones" menu.
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Here again, just as with currency limitations, the available options vary depending on the
payment module:

e [orsome, the only option is your own country.

e [orothers, the only options are the set of countries supported by the service:
Austria, Belgium, France, etc.

e All the others native payment modules should work with all countries.

Find the country you are looking for in the alphabetical list, and check the boxes to select
or unselect the payment methods you want to make available to customers from that
country. Once all of your settings have been configured, click on the "Save restrictions"
button, found at the bottom of the table. By default, all installed payment methods are
enabled for the shop's country.

Payment module restrictions on carriers

You can limit the choice of available payment methods depending on your carriers.

@ Country restrictions

Please mark sach checkbesx for the country, or countriss, in which you want the payment module{s) to be svallahis

Country restrictions Payments by check Wire payment

Afghanistan
Aland Islands
Albania

Algena

American 5amoa
Andorra

Angola

Anguilla
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Going International

As obvious as it might seem, this is the Internet, and people from all over the world will
certainly visit your shop, and order your products. As a shop owner, you must cater for as
many customers as possible. This means having your website fully translated in as many
languages as necessary, with local taxes, weights and currency units, local geographical
zones, etc.

Localization

The main page under the "Localization" menu enables you to configure the units used for
your products.

Import a Localization Pack

This section provides you with an extensive list of existing localization packs which you can
import. Not only does it set your PrestaShop install with your proper local units, but it also
adds many other data:

e States. When shipping product to a country, knowing which state it is sent to can
prove important, as this might have an impact on local customs and taxes. The
added states can be viewed and edited in the "States" page under the "Locations"
menu.

e Taxes. The real importance of localization is local taxes, and they can be numerous
and varied depending on the country or the state. PrestaShop provides you with a
basic support for the major taxes and tax rules. The added taxes and tax rules can
be viewed and edited in the "Tax" and "Tax rules" pages under the "Taxes" menu.

e Currencies. Foreign customers will appreciate being able to convert the prices in
your shop into their own currency. You should at least have US dollars and Euros
available along of your country's own currency (if not one of those two). Once
added, you must activate a new currency using the "Currencies" page under the
"Localization" menu, and make sure the conversion rate is correct. The added
currencies can be viewed and edited in that "Currencies" page. Make sure you also
set your payment methods regarding these new currencies.

e Languages. All the public fields on your shop can be created in multiple
languages, and it is important you do so for your products name and description,
at the very least. Note that importing a language also imports its date format
(d/m/Y, m/d/Y,d.m.Y, etc.), among other things. The added languages can be
viewed and edited in the "Languages" page under the "Localization" menu.

You can add a single language, without the currency, taxes and other data
depending on the country, thanks to the "Translations" page.

e Units. Weight, dimension, volume, distance: these units are essential in order to
correctly describe a product to your customer, and for your own packaging
information. They can be viewed and edited on this very page, in the "Local units"
section.

e Change the behavior of the taxes displayed to the groups. This is not data to
import but a setting that you can change when doing the importation. It will
replace the price display method for your customer groups (e.g. displaying price
with tax included or not according to each customer group, as found in Shop
Parameters > Customer Settings > Groups, when editing or creating a group) and
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activate instead the tax behavior generally applying in the country, for all groups
and all countries. For example, if you are importing the localization pack for the
United States and you select this option, the prices will be displayed tax excluded.

@ You should select this option only if you are importing a localization pack for

the default country of your shop, as it could change the tax display methods for
all groups and all countries.

& Import a localization pack

As you

Localization pack you want to import Algeria

Content to import States
Taxes

@ Currencies

@ Languages

Units (e.g. weight, volume, distance)

Change the behavior of the price display for groups

Download pack data

ot tor yes then the localiza park vill be downlnaded from prestashop.com. Otherwise the lacal xmi file

can see, these additional data are optional: you can choose to import the currency

and language for a given country, and not its taxes, for instance. While you should not add
too many local data for fear of overwhelming both yourself and your customers with it, it
may be useful to import the localization pack for your most visited countries (according to
your stats).

Apart from the default units, you cannot automatically remove all the data for a given
country; if you need to remove data, you will have to do so manually, in their respective
pages under the "Localization" menu.

Configuration

This section groups four default local settings, of prime importance:

3

Default language. This is the main language for your shop. This setting will
influence your back office's language (including the main language for your
products), as well as the front office. Note that the front office's language might
adapt to the setting of the customer's browser.

Default country. The location of your business. If you have headquarters in many
countries, use your main or original country.

Default currency. The currency in which your product's prices are first set.
Currencies are added by importing and activating a country's currency. Note that if
you change currency after having already set a few product prices, you will have to
manually update all the existing prices. Make sure to set that value once and for all.
Time zone. You own time zone. This is useful for daily discount for instance: you
know exactly when it starts and ends.
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For "Default language": Set language from browser. PrestaShop will set the store's
language depending on the language of the visitor's browser's locale code (for
instance: fr_CA gives French)

For "Default country": Set default country from browser language. PrestaShop will
set the store's country depending on the territory of the visitor's browser's locale code
(for instance, fr_CA gives Canada).

f ol Configuration

Default language [F] English {English) -
Set language from browser i
Set browser language as default language
Default country [7] France =
Set default country from browser language

Set country corresponding to browssr langLage
Default currency [2] Eurc (EUR) v
Time zone Europe/Paris -

Local units

The physical units presented in this section (weight, distance, volume, dimension) are
used both in your product sheets and for your own packaging needs — and ultimately, is
essential in your relationship with your carrier.

@ Local units

Weight unit [7] kg

Distance unit [7] km
Volume unit [7] o
Dimension unit [Z] om

These values can be set when you import the localization package for a country, but you
can edit manually them afterwards. For instance, if you would rather have centiliters
instead of liters for the volume unit, change the default "L" to "cL". The values should be
unit symbols from the International System of Units:
http://en.wikipedia.org/wiki/International_System_of_Units.

Advanced
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This last section asks you to set your server's local language and country, as ISO code:

e Forthe language: ISO 639-1 code (http://en.wikipedia.org/wiki/List_of |SO_639-

1_codes).
e For the country: ISO 3166-1 Alpha 2 code (http://en.wikipedia.org/wiki/ISO_3166-
1_alpha-2).
£ Advanced

Language identifier [¥] en

Country identifier [£] fr

These values can be set when you import the localization package for a country, but you
can edit them manually at any time.

Languages

PrestaShop comes multilingual out of the box: there is one default language (the one you
used to install it), and many more are available to download.

Take part in PrestaShop translations

If PrestaShop is not fully translated in your language, you can help to translate it by
joining our open community of translators on Crowdin and contribute in your
language!

The "Languages" page manages the languages you will see in your administration panel
and your shop. The page displays the languages already installed in your shop, along with
some information: ISO code, language code, date format (short and full). You can enable or
disable a language by clicking on the icon in the "Enabled" column.

Adding a new language is simply a question of importing the localization pack from a
country which uses that language (in the "Localization" page). If it turns out this does not
work, or that you need something customized, you can add a new language manually,
using the form behind the "Add new" button.

You can also add a new language from the "Translations" page, "Add / Update a language"
section. Contrary to a localization pack, this will only import the language, and no
localization settings (units, currency, etc.).
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Languages (2) ]

Select all
b~ Flag Name 150 code Language code Date format Date format (full) Enabled Actions
Search D Search name Search 150 tode Search code Search date format Search date format t
W Crslish (Englis en enus iy midY His g
9 g1 Frangoi Fre fr fr iy dfmiY His .

Creating a New Language

ﬁ Before creating a new language, you should check if this language is available in the
"Translations" page in "Add/Update a language section". Indeed, even if it isn't fully
completed, it will import official PrestaShop translations and will provide a basis for
your translation work.

Creating a new language means you will have to translate all of the text for
PrestaShop's front office, back office, modules, etc., or risk using the default English
strings. To complete its translation, you should use the "Modify translations" option in
the "Translations" page, under the "International" menu.

& Languages
* Name
* 150 code
v [ EN| 0F
* Languaps code
IETF Innguage pear
* Date format ¥-m-d
Shart dats faemat (e.8.. Y-m-d}
* Date format (full) Y-med Hiis
Ful v o o, Vo i s}
*Hog Choase file(s) Browse
Upkad the country flag fram your computes
Imale te displayes when "o piczurs 15 found
NI . |
Eruntse I thes larguage o riact froom right o beft (B cpaecumaeisal: peine theme musthe complart with 271 Laguages
Aitivate (748 Wiguage

In order to create a new language, you must fill as many of the form's field as possible:

e Name. The name is public. If you are creating that language for a regional purpose,
you may indicate that in the name: "French (Quebec)", for instance.
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e ISO code. Enter the adequate 2-letter ISO 639-1 code. See
http://en.wikipedia.org/wiki/List_of ISO_639-1_codes for more information.

If you are importing a language pack, this code should exactly match the one of
the pack.

e Language code. Enter the adequate 4-letter language code, in the form xx-yy, xx
being the language ISO code (same as above), and yy the country ISO code, using
ISO 3166-1 alpha-2 (http://en.wikipedia.org/wiki/ISO_3166-1_alpha-2). See
http://en.wikipedia.org/wiki/I[ETF_language_tag for more information.

e Date format. Countries do not always share the same date representation (See
http://en.wikipedia.org/wiki/Date_format_by_country). Hence, when your shop
displays 02/08/12, a customer from France will understand "August 2nd, 2012"
whereas one from the US will understand "February 8th, 2012" —and a japan
customer might even read it as "August 12th, 2002". This is why it is important to
indicate the date format tied to your language. The letters used should be that of
PHP's date() function: http://php.net/manual/en/function.date.php.

e Date format (full). Same as the date format above, but including the hour-minute
format.

e Flag. Upload an image of the flag which best matches the language you want to
add. It should be 16*11 pixels. You recommend you use the free FamFamFam Flags
image set: http://www.famfamfam.com/lab/icons/flags/.

e "No-picture" image. Upload an image which will be displayed when a product
does not yet have a picture. That image is simply a blank image, with "No image"
or "No image available" in this language. The picture should be 250*250 pixels. You
can find existing "No-picture" images in the /img/| directory of your PrestaShop
installation.

e RTL language. Some languages are written from right to left, most notably those
using Arabic script or the Hebrew alphabet (http://en.wikipedia.org/wiki/Right-to-
left). When a PrestaShop theme is well coded, it can handle RTL languages -
provided it is set as such.

e Status. You may disable a new language until you are ready to translate
everything.

e Shop association. You can make the language only available to a selection of your
shops, for instance shops that target a specific locale.

Once your language is saved and enabled, you can import its language pack. This is done
in the "Translations" page, under the "Localization" menu. Use the "Import a language pack
manually" tool. Finally, make sure everything works: go to your shop's front-office and click
on the flags at the top. Similarly, customers can now select an additional language by using
these icons.

Sharing your translations with the Community

You might have fully translated a new language directly through your PrestaShop
interface. You can share it with the PrestaShop Community by sending an export to
translation@prestashop.com. We will upload your contribution to our translation
project so that other merchants from your country can also benefit from it!

To see how you can export your translations, go to the "Translations" page of the
"International" menu, in the "Export a language" section.

Currencies

PrestaShop can accept a large number of currencies. By default, there is only one standard
currency: the one for your country. However, you can add and configure new currencies
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depending on your customers' needs. Indeed, customers will appreciate the ability to
display your shop's prices in their country's currency.

Currencies (1) te
Currency Symbol 150 coda Exchange rate Enablad Actions
150 code 3 Q, Search
ELIR 1 '

This page is very simple yet essential, as relate to your currencies exchange rates (or
"conversion rates"). To quote Wikipedia, "in finance, an exchange rate between two
currencies is the rate at which one currency will be exchanged for another. It is also
regarded as the value of one country’s currency in terms of another currency". Rates
change daily, sometimes drastically depending on current events, and your shop should
always be updated to the latest values.

In order to change the default currency, you must go to the "Localization" page of the

"Localization" menu and use the "Default currency" option from the "Configuration"
section.

If the currency you want to use is not available in this option, you must import the

currency from one of the countries which use it, using the "Import a localization pack"
section of the "Localization" page.

Updating the Currency Rates

You can update the currency rate by clicking on the "Update" button in the "Exchange rate"
frame. This will download the update file from the PrestaShop website's servers, using
PrestaShop web-service.

Exchange rate
Live exchange rates m
The exchange rates are not automatically updated

Update exchange
rates

Note that the rates are provided as-is: the PrestaShop team does pay attention to have
correct rates in these files, but might slightly differ from the actual ones, if only
because these rates can fluctuate greatly in a short time.
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Adding a New Currency

The easiest way to add a country's currency is to import its localization package. This is done
in the "Localization" page, under the "International" menu. Once imported, you must go to
the "Currencies" page to enable it. You might need to add a currency not featured in any
the localization packages. In that case, you can use the creation form. Click on "Add new
currency", and a new page opens:

Currencies

“ Currenry ADE Uinit of Account (XUR) ¥

= Exchange rate 1.000200

Exchan

Status m

Cancel m

e Currency. The name of the currency, preferably in English, so that as many
customers as possible can read it.

e Exchange rate. This rate is to be defined according to your shop's default
currency. For example, if the default currency is the Euro and this currency is
dollars, type "1.31", since 1€ usually is worth $1.31 (at the time of this writing). Use the
converter here for help: http://www.xe.com/ucc/. If you don't know the exchange
rate, leave it as 1, and when the currency is created, update the exchange rates by
clicking "Update exchange rates".

e Associated shop. You can make a currency available for specific shops only, for
example a local store.

e Status. Any currency can be disabled at any time, both from its own edit page, and
the currencies table on the "Currencies" page. When you create a new currency, it
is disabled by default. Toggle the "Status" option to enable it. The status will
change to "This currency is enabled".

Geolocation Preferences

Geolocation is "the identification of the real-world geographic location of an object, such
as a radar, a mobile phone or an Internet-connected computer" (read more on
Wikipedia). In our case, geolocation is used to discover the location of a visitor, using his or
her computer's IP and other tools. One of the uses of geolocation is to block visitors from
certain cities/countries.

As indicated the first time you open the "Geolocation" page, in order to use geolocation,
you need to download a special file first:
http://geolite.maxmind.com/download/geoip/database/GeolLiteCity.dat.gz. This file is the
Geolite City database from MaxMind, an accurate database of cities and locations.
Download it by clicking on the link, and then decompress it into the /tools/geoip/
directory of your PrestaShop installation. Once the file in place, enable the "Geolocation by
IP address" option, and you are set.
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Geolocation by IP address

Geolocation by IP address [3]

Options

You can choose which countries can access your shop (by default, all of them), and set
PrestaShop's behaviors for restricted and unrestricted countries (or "other" countries). You
choose between these three options:

e Visitors cannot see your catalog.

e Visitors can see your catalog but cannot make an order. In effect, your store is in
"Catalog mode".

e All features are available (only for unrestricted countries).

Options

(:-') The following features are only available if you enable the Gealocation by P address feature,

Geolocation behavior for restricted Visitors cannot see your catalog, =
countries
Geolocation behavior for other countries Visitors cannot see your catalog, ]
Select the countries from which your store Select all

Is accessible

Afghanistan
Aand Islands
Albania

Algeria
American Samoa
andorra

Angola

Angullia

You can select or deselect all countries at once by checking the box at the top of the list
(next to "Name"). When selecting countries that can access your online shop, make sure
to not block any country by mistake, as you would lose all potential sales to its
inhabitants!

Whitelist of IP address

This section enables you to accept specific IPs address despite a blockade. It can be useful
in case of spammers, bots or attacks. It is already filled with a list of known good IPs. Add
as many as needed, one per line, and click "Save".
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|P address whitelist

Locations

Locations are the geographical zones (states, countries, or even bigger zones including
many countries) that are used for shipping. It's important it should be accurate, and that all
the regions you want to deliver to should be included and enabled in these pages.

Your PrestaShop installation must know all existing countries in order for your customers
to clearly indicate where in the world they live.

There are roughly 200 countries in the World, but PrestaShop has 244 registered. This is
because some countries include overseas regions are part of the country proper.

For instance, the French departments formerly known as DOM (Guadeloupe, Martinique,
Mayotte, Reunion, and French Guiana) nowadays have equal status as the French
metropolitan region. Likewise, Alaska and Hawaii are US States proper.

Still, sending a package to Guadeloupe does not mean sending it to France, if only for the
shipping fees. Therefore, the list of countries in PrestaShop actually separates the country
from the mainland.

By default, only your own country is enabled in the country list. You should enable them
one by one, as needed for your customers. If you are unsure which to enable, check your
stats to see the countries with most visitors.

At the bottom of the list, the "Country options" section makes it possible to only display on
your front office the countries that your carriers cover. We recommend that you enable this
setting, as it prevents customers from having to scroll through all the country names to
find their own.

=
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©f COUNTRY OPTIONS

Restrict country selections In front office
to those covered by active carriers

=

Save

Adding a new country

Normally, PrestaShop comes with all current countries in the database. But in the case
new ones are created, you would need to add a new country.

Q COUNTRIES
* Country env
* IS0 code

* Call prefix

Default currency  Default store currency B

-

Zone  Africa

Does it need Zip/postal code?

* Zip/postal code format

Address format  firstname lastname Required fields for the sddress (dick for mare tetalksk

company w CUSTOMER ¥ WAREHOUSE ~ COUNTRY v STATE v ADDRESS
address! address2
city, State:name postcode

Country:name Olastname @ firstname @ binchday ©email O website  © company

hone
pom Osiret  © reset_password_token

Use the last registered format ~ Use the defauit format ~ Use my current modified format =~ 4 Clear format

o)

Contains states ! NO'

Do you need a tax identification number?

Display tax label (e.g. "Tax incl.") “

x =

Cancel Save

e Country. The official name of the country that you would like to add, in all supported

languages. Check the country's Wikipedia page if unsure about the name.

e ISO code. The country's I1ISO-3166 code, which you can find on the official I1ISO

page: http://www.iso.org/iso/country_codes/iso_3166_code_lists/country_names_an

d_code_elements.htm.
e Call prefix. Its international call code, which you can find on this Wikipedia
page: http://en.wikipedia.org/wiki/List_of country calling _codes.

e Default currency. You can use your shop's default currency (as set in the
"Localization" page, under the "Localization" menu), or one of the other installed
currencies. Remember that if needed, you can add a new currency to your shop

using the "Currencies" page.
e Zone. The world's subregion to which this country is attached. If necessary, you
can add new zones using the "Zones" page, under the "Location" menu.
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Does it heed zip/postal code? Indicates whether a user living in this country must
give a zip code or not when signing up to your shop.

Zip/post code format. You may also give more detail on the format of the postal
code (or zip code). If you do not put anything, PrestaShop will not verify the validity
of the zip code when given a new address for this country.

Use the following codes for the postal code: "L" for one letter, "N" for one number
and "C" for the country's ISO code (the one which you entered in the ISO field
above).

If you do not know the country's postal code format, you can rely on this Wikipedia
page http://en.wikipedia.org/wiki/List_of_postal_codes. Make sure you do NOT
copy/paste the notation from Wikipedia, but to adapt it! For instance, Wikipedia
indicates "AAA 9999*" for Malta, so the notation for PrestaShop becomes "LLL
NNNN" (without the final *).

Address format. Give details about the address layout, when displaying it to
customers. You can click on the various helper links on the side of the text-field in
order to add more fields. In live usage, they are automatically replaced by
PrestaShop with the data from the customer's account.
Your changes are only saved when you save the whole page. If you have made a
mistake, you can make use of one of the four helper buttons at the bottom of the
form, depending on your situation.

Active. A disabled country will not be suggested as an option when a visitor wants
to register and create a new account.

Contains states. Indicates whether the country has "states" or not. This adds a new
field to the PrestaShop address form. Note that "states" can be regions, provinces,
departments... anything that makes sense to that country's postal service.

Do you need a tax identification number? A Tax Identification Number is an
identification number used by the country's revenue service in the administration
of tax laws. Not every country needs of even has such a number for business. Inquire
about this with the country's revenue service.

Display tax label (e.g. "Tax incl."). Choose whether the tax status (included or
excluded) should be displayed next to the prices or not.

Shop association. You can make the country only available to a selection of your
shops, for instance shops that target a specific locale.
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Zones

PrestaShop's zones are a list of the world's subregions
(http://en.wikipedia.org/wiki/Subregion). It helps categorize countries.

ZONES 8
ID>a Zone~va Enabled
3 Qs
1 Europe # Ed
2 North America v # Ed
3 Asia v # Ed
4 Africa v # Ed
5 Oceania v # Ed
6 South America v # td
7  Europe (non-EU) v & Ed
8 Central America/antilla v # Ed
Bulk actions -
If needed, you can create more zones: click on "Add new zone" to display the creation
form.
@ ZONES
* Name
b A
Cancel Save

All you need is a name and a status, for instance indicating that you do not allow deliveries
in Oceania.
When in multistore mode, you can also associate a zone with a selection of stores.
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States

By "States", PrestaShop calls first-level administrative divisions of a country. In the United-
States, they are called states; in Italy, it is regioni (singular: regione); in France, it is régions;
in the United-Kingdom, it is regions.

By default, PrestaShop provides you with a set of states: 54 US states and territories, 31
Mexican estados, 13 Canadian provinces and territories, 34 Indonesian provinsi, 24
Argentinian provincias, 47 Japanese todofuken, and 1o
Italian province (singular: provincia).

STATES 312

E - E| - E Q Search

: Alsbama AL Morth Americs United States #Edic | *

#Edr | v

AZ North America Uriized States # Edit | =

a8 Morth America Urized Statss | #Edir | ¥

& Edi | ~

[ 6  Colorads co Merth America United Statas #Ede | v
Connecmcur ( Morth America United Stares #Edr |~

#Edic | =

#Edit | ¥

Florida FL Morth Amierica Uiz

Georgia GA North America Urired States #Edir | ~

Having states properly defined in your database helps better represent the delivery
possibilities of your carriers. These states can also be essential for tax rates calculation,
depending on the country. It is therefore important to enter all of a given country's
administrative divisions if they are important to your carriers.

You can find a list of such divisions on this Wikipedia

page: http://en.wikipedia.org/wiki/Table_of administrative_divisions_by_country.

Adding a New State

Let's create a new state. Click the "Add new state" button to get to the creation form.
@ETATES
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Name. The name of the state, as it should be displayed on invoices and the package.
It should therefore be in the language of the state's country.
ISO code. The state's ISO-3166-2 code:

1. Go to this Wikipedia page: http://en.wikipedia.org/wiki/ISO_3166-2,

2. Click the state's country two-letter code (in the "Entry" column of the main
table of the above mentioned Wikipedia page),

3. Onthat same page, find the state's code (it should be in a list on the page, or
in the text for the smallest countries),

4. Ifthereis one, remove the country's prefix in order to keep the code under 4
characters. For instance, the full ISO 3166-2 for Devon, in the United Kingdom,
is "GB-DEV". Simply use "DEV" as the state's ISO code - it already is attached
to the country using PrestaShop's "Country" drop-down list (see next step).

Country. Indicate its country using the drop-down list.

Zone. Indicate its geographical zone using the drop down list. Pay attention not to
use the wrong zone, as this can mix up PrestaShop's country and zone settings.
Status. A disabled state will not be suggested as an option when a visitor wants to
register and create a new account.
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Managing Taxes

Taxes are a complex subject, which should be fully understood as it can have a significant
impact on your product prices or your shipping fees. While this user-guide is not
meant to teach all the ins-and-outs of taxes, we will try our best to give you pointers.

Taxes are a "compulsory contribution to state revenue, levied by the government on
workers' income and business profits or added to the cost of some goods, services, and
transactions". In short, every product you sell is subject to sales taxes, which depend on
your state's tax laws. In effect, you contribute to your state or government functioning
(public goods and services) with a percentage of all your sales, as defined by local tax
rates.

There are hosts of tax rates in the World, and they vary considerably from one country
to another, and even within a single country if it has federal states (USA, Germany,
Spain, Russia...). You should therefore make sure to strictly conform to your country's
tax laws, and even those of your state or town if they apply to you. Check with your
local tax representative as soon as possible in order to get all the official details.

By default in PrestaShop, a tax applies to all countries/states/zones. If order to apply a
specific tax rate for a single country or a set of countries (and not some others), you must
create a tax rule. The tax rule is then applied on a per-product basis, during the creation of
the product ("Prices" tab).

You cannot directly apply a tax to a product; you can only apply tax rules. Therefore, you
must first register all relevant taxes, and then create a tax rule for that tax in order to specify
the countries where the tax applies, and finally set the tax rule to the product.
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Taxes

This page lists all the taxes already created in your shop. It allows you to also create new
taxes if needed. For each tax, you will see its name, rate, and status. You can activate or
deactivate it right from the tax list, or you can edit or delete a tax using the action button
at the far right.

Taxes (31) o
Select all
o - Name Rate Enabled Actions
Search ID Search name Search rate B m
1 TVA FR 20% 20,000 s
TVA FR 10% 10,008 7/
3 TVAFR 5.5% 5.500 s
4 TUAFIR Z1% 2100 s
LISt AT 208 20,000 4
6 TVABE21% 21,000 '
QAT BG 20% 20,000 s
B @MACY 193 19.000 g
8 DPHCZ 21% 21,000 s
MwSt. DE 5% 19,000 s

Tax options

At the bottom of the page is the "Tax options" section. These options apply to the whole
shop and to all of the orders.

Tax opticns
Enable tax [ vis |
Sl whithar ar not o incude 1% on uroases
Display tax in the shopping cart (R
Select whether ar ot o

Bazed on Delivery address

oo

e Enable tax. Whether or not taxes are included in each purchase.

e Display tax in the shopping cart. You might prefer the customer not to be aware
of the taxes that are applied to the order. In that case, disable this option.

e Based on. The customer can choose to have the product not delivered at the same
address as the one the order invoice should be sent to. This can have a great
impact on taxes. By default, PrestaShop bases its tax rates on the delivery address,
but you can choose to have them based on the billing address.

e Use ecotax. The ecotax refers to "taxes intended to promote ecologically
sustainable activities via economic incentives". It is a tax that shop owners pay in
order to "feel the social burden of their actions". Learn more about ecotax on
Wikipedia. Once you have enabled the use of ecotax, all your products' back office
page will feature an "Ecotax (tax incl.)" field in their "Pricing" tab. You should fill
that field with the exact value of the tax, which depends on your country's tax laws
(it is probably based on the product's price).
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If you decide to enable the ecotax after having added products, you will have to edit them
all in order to set the tax properly for each product. Note that if you have set ecotaxes for
your products already, and that you choose to disable ecotax, then all your products will
lose their ecotax settings. Re-enabling the ecotax will mean having to set all your
products' ecotaxes again. The ecotax will also appear to the customer, on the product's

page.

Adding a new tax

Adding a new tax is very easy because tax rules take out all the burden of having to
specify the countries where the tax applies. The tax creation form is therefore very short:

e Name. Be very specific, as this will help you build tax rules faster. We recommmend
adding reminders within the name, such as the country/group/zone the tax
applies to, and its rate. It helps you remember which tax is to be used in a tax rule.

e Rate. The exact rate, in the XX.XX format.

e Enable. You can disable and re-enable a tax at any time.

Tax Rules

Tax rules make it so that taxes are only applied to selected countries.

By default in PrestaShop, a tax applies to all countries/states/zones. In order to apply a
specific tax rate for a single country or a set of countries (and not some others), you must
create a tax rule. The tax rule is then applied on a per-product basis, during the creation of
the product ("Pricing" tab).

You cannot directly apply a tax to a product; you can only apply tax rules. Therefore, you
must first register all relevant taxes, then create a tax rule for that tax in order to specify the
countries where the tax applies, and finally set the tax rule to the product.

A few sample taxes rules are already in place, which depends on the country you chose for
your shop during the installation of PrestaShop. The tax rules are set for each tax: the rules
actually serve as a kind of country filter, limiting the use of that tax to a specific set of
countries.

TAXRULES 52

IDva Name~a Enabled

Q Search

US-AL Rate (4%) . #Edit ~
US-AK Rate [09%) ' & Edit ¥

3 LI5-AZ Rate {5.6%) #Edit ~
4 US-AR Rate [6%)] #Edit -
5 US-CA Rate (8.25%) v # Edit
6 US-CO Rate (2.9%) v # Edit
US-CT Rate (0%) SEdt ~

8 US-DF Rate (0%) v # Edit ~
9 US-FL Rate (6%) v #Edit v

You should edit a couple of the presented rules in order to get a better grasp of how tax
rules can be set.
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Adding a new tax rule

You can add as many tax rules as needed to your PrestaShop installation. Not only that, but
you should make sure that all of the needed tax rules are registered in your shop.

Creating a new tax rule is done in two steps:

1. Create the taxrule:

Click on the "Add new tax rules group" button.

In the form that appears, name the rule. Use a telling name: use the tax
rule's country code, its name, maybe even its rate, so as to find it again
easily. If PrestaShop already has tax rules for the target country, use their
name as inspiration so as to have some consistency.

[E]1TAK RULES

* Mame

Enable [ ]

¥ =

Cancel Save and stay

Select whether the rule should be enabled from the get-go or not. You can
enable it later if needed.

Click the "Save and stay" button. The page reloads, with a table header at
the bottom and a new form.

2. Specify the country and behaviors:

Fill in the fields from the "New tax rule" section:

3 NEW TAX RULE

Country Al

Zip/postal code range 0
Behavior This tax only
Tax  NoTax

Description

=
Save and stay
e Country. The target country for the rule you are creating.
e State. Some countries have federal states registered in
PrestaShop (see the "States" page, under the "Localization"
menu). In that case, you can make the tax even more
specific, or choose to have it applied to the whole country.
You can select more than one state by pressing the Ctrl key
when clicking on state names.
e Zip/postal code range. Whether the country has registered states
or not, you can further specify the tax application using the
customer's zip code. This field enables you to define zip codes in
which the tax should be applied: either enter a single zip code or
define a range using the dash. For instance, use "75000-75012" to
create a range for all zip codes between these two.
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e Behavior. Some customers might have an address that matches
more than one of your tax rules. In that case, you can choose how
this tax rule should behave:

e This Tax Only. Will apply only this tax, not any of the other
matching taxes.

e Combine. Combine taxes. For instance: 100€ + (10% + 5% =>
15%) => 115€.

e One After Another. Apply taxes one after another. For
instance: 100€ +10% => 110€ + 5% => 115.5€.

e Tax. The tax to be used for this tax rule. That tax must already be
registered in PrestaShop. If not: choose "No tax", disable the tax rule,
save it, go create a tax on the "Taxes" page, then come back to edit
the tax rule.

e Description. You may add a short text as a reminder of why this tax
rule exists for this country.

Click on "Save and stay". The country is added to the table below, and you
can start adding another country to this tax rule group by clicking "Add a
new tax rule".

Note that the default rate applied to your products will be based on your store's default
country.
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Translations

PrestaShop provides you with a full translation tool for your shop. This helps you add and
edit your pages translations. This way, you are the master of your shop and can handle
your translated strings, or expressions, without having to wait for official translators to
publish their corrections. Indeed, PrestaShop comes in many languages, and both the
administration panel and the default theme are already translated in more than 25
languages, but some languages are not complete yet.

Even if you do not want to correct the translators' work, you might want to change the
wording they chose to use (less formal, less wordy, etc.), and customize the various
available text, thus tailoring your website to your audience; for instance, a hip-hop
clothing shop might be better off using different expressions from that of a luxury
watches shop.

The process of adapting a program to foreign languages is called internationalization and
localization, or i18n and L10n for short.

Internationalization is the first step, where developers choose a mechanism for the
translation of the software. All the strings of the software are then converted to make use
of this mechanism. Localization is the second step, where bi- or multi-lingual users of the
software actually translate the original strings into their own language. Localization may
also include providing local data in order to further improve the software for local users.
You can learn more about i18n and L10n on Wikipedia.

The PrestaShop team has chosen to use its own built-in translation tool, so that anyone
with a PrestaShop installation may customize their shop to their needs. All available
translations are done by our community through an online tool, Crowdin, located at
https.//crowdin.net/project/prestashop-official. Join and help us so that PrestaShop is fully
translated in your language too!

Video - 5 Questions to ask before translating your online store
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Modifying a Translation

The most important tool of the "Translation" page is in the "Modify translations" section.
This is where you can choose to add a translation, and completely customize each and
every sentence if you wish so.

ﬁ Maodify transiations

Here you can modify translations for every line of text inside PrestaShop.
First, select a type of translation (such as "Back office” or "Installed modules"), and then select the language you want to translate
strings in

Type of ranslation Back office translations =

Select your language Language ®

Select the part of the current translation that you wish to edit:

e Back office translations. The text that is visible to you and your team from your
store's administration panel.

e Theme translations. The text visible to your customers when browsing your store.

e Installed modules translations. The content from the modules. Note that
modules which are available but not installed will not appear in the tool.

e E-mail translations. The terms used in the default email templates.

e Other translations. This category is meant to disappear in a coming version. It
contains expressions that haven't been identified as being from the theme or the
back office yet.

Some categories have a second drop-down list, which lists the available themes.
PrestaShop themes have their own strings but can also have their own modules and
email templates. The drop-down list enables you to choose which theme you want to
work with. Once your selection done, choose the language code of the language in which
you wish to edit that category of translation and click on "Modify". A new page opens
where you can manage translations. It is organized into several sections.

Searching for an Expression

At the top of the page, there is a search bar to help you find a specific word, sentence or
expression that you could want to modify or translate. On the right, it indicates the
number of expressions available in this section, and how many are not translated yet, in
the language you selected.
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Search translations

Search a word or expression, e.g.; "Order confirmation”

1007 expressions - 396 missing

Enter the searched expression and click "Search" to find it. The expressions matching your
search will be displayed below, with a notification indicating how many results were
found. You can either modify or translate it and click "Save" to save your changes. Clicking
"Reset" will replace your custom translation by the official PrestaShop translations: either
restore the initial translation if a translation was available or empty the field if no

translation was available.

You can browse the tree on the left to find all the sentences matching your search:

W EXPAND . COLLAPSE

@ 20 results match your query “payment”,

~ Modules

~ Checkpayment ModulesCheckpaymentShop - 3 expressions

Shop

» Datecfdelivery
This payment method is not available.

» Legalcompliance . B
Este método de pago no esta disponible,

> Wirepayment
Madubes = Checkpayrment > Shop
> Shop
Payment amount.

Importe del pago.

Modules > Checkpayment = Shop

Your order will be sent as soon as we receive your payment.

Le enviaremos su pedido en cuanto recibamos el pago.

Modubes = Checkpayment = Shop

Browsing Translations

The left column is here to help you browse through
the various strings available in the category you want
to translate or modify. It relies on what we call
translation domains: each expression within
PrestaShop is assigned a domain, giving translators
more context, and making it possible to know where
this expression is displayed in PrestaShop, and what
it is about.

RESET

RESET

=
&
-

v EXPAND A COLLAPSE
> Admin 967 MISSING
> Modules 331 MISSING

For the back office and front office section, you will see two main domains, the second
being modules. Indeed, modules have content that can either be displayed on the back or
the front office, so these expressions will be available when you want to translate the back
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or front office. Beside each domain, the number of missing expressions is displayed. It helps
you know where you should focus is you want to fully translate PrestaShop. To see the
expressions for a domain, click its name: you will see all the expressions on the right.

Domains structure

While at first it can seem complicated to browse through translations domains, you will
quickly understand how it works and you will easily find your way through the domain
tree.

Each section (back office or theme) is further divided into functional domains,
matching each sections of the back office (or theme).

For example, for the back office, the following domains correspond to their matching
pages in the interface:

AdminCatalog, AdminModules, AdminDesign, AdminShipping, AdminPayment,
Admininternational, AdminShopParam and AdminAdvParameters.
AdminOrdersCustomers contains the expressions for the “Orders”, “Customers” and
“Customer Service” sections from the back office.

These domains can have several sublevels: Feature, Notification, and Help. It means
the following:

Feature: everything specific to a functional domain. If you're in the “Shipping” section,
the domain Admin.Shipping.Feature will contain all the expressions displaying in the
Shipping menu, that are particular to these pages.

Notification: info, success, warning or error messages specific to the functional domain
and the pages it includes.

Help: help text and placeholders.

On the other side, somme domains are more generic:

AdminNavigation is about all the strings from the menu, footer, and header of the
back office.

AdminActions gathers all the call-to-actions, buttons or links that you find on the back
office, and that are quite generic (“Save”, “Add", “Delete”, etc.)

AdminNotifications are all the warning, error or success messages that can appear in
the back office.They must be general notifications applying to any part of the software
(e.g. “Settings updated”).

AdminGlobal is contains anything which doesn't fall into the other categories but is
still related to the back office, given that it can be found in a lot of occurrences
(“Status”, “Settings”, “Enabled”, etc.) AND in different parts of the software too.

The same logic can be applied to the theme translations:

ShopTheme and its sublevels (Catalog, CustomerAccount, Checkout, Actions) are the
expressions from the default theme and its main sections

ShopForms are specific to the various forms you can find on the default theme
ShopNotifications are the messages showing up on your shop, whether it is error or
success messages.

Modifying Translations

When you open a domain to see all its strings, you can then modify existing translations, or
fill out missing ones. Clicking "Save" will logically save your changes. You have one button
at the top of the page, and another one at the bottom of the page. Clicking "Reset" will
replace your custom translation by the official PrestaShop translations: it either restores the
initial translation if a translation was available or empties the field if no translation was
available.
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Some strings use a special syntax with placeholders, such as %s, %d, %1%s, %2%d, etc.

When you find a string with such placeholder, it means that PrestaShop will replace it
with an actual dynamic value before displaying the translated string. For instance, in
the string "Your order on %s is complete", %s will be replaced by the shop's name.
Therefore you should keep it in your final translation; for instance, in French, the
translation would be "Votre commmande sur %s a bien été enregistrée."

Technically, having placeholders prevents strings from being split in parts.

In case of a string with a placeholder, you should make sure that the content of that
placeholder will be placed in the correct flow of the sentence, and avoid literal translation.

Numbered placeholders (%1$s, %2$d, etc.) enable translators to rearrange the order of the
placeholders in the string while maintaining the information each is replaced with. This
way, a French translator could choose to translate "Order #%1$d from %2$s" into
"Commande n°%1$s du %2%$s" or "Le %2%$s, commande Nn°%1$s".

The %1$s field is too long (%2%$d chars max).

Le champ %1$%s est trop long. (Longueur maximale : %2%d)

The %s field is invalid.
Le champ %s est invalide.
o

Modules Translations

When you wish to translate a specific module, choose "Installed modules translations", then
select the one module you want to edit. It will open a new page with the content from this
module, and all its available strings.

Depending on the module you are looking at, the interface could be different. Some
modules are using a translation system specific to 1.7, while others are still using the
former system from 1.6 version. In the end, it doesn't change anything for you, as you will
be able to translate your modules just the same.

Email templates

Issues with email translation

1.7.6 version has come with a couple of bugs on this part of the back office, due to its
rework. But rest assured, they are all addressed and being fixed for PrestaShop 1.7.7. You
can have a look at it here and there!

The way email templates translations are handled is a bit different from the other
translations.
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Strings are split into fieldsets, but they are not simple text fields anymore. Each e-mail has
two templates: an HTML one, which is styled and colored, and a text one, when is plain
and simple. While the plain text one can be edited directly in the text field, the HTML one
can only be edited by clicking on the "Edit this e-mail template" button at the bottom of
the preview. That click turns the preview into a WYSIWYG text field (what you see is what
you get), with a complete editor at the top (based on TinyMCE). In addition to editing the
text, you can change the design as you see fit. For instance, you can change the colors in
order to adhere to your shop's design.

Note that the e-mail templates feature placeholders, such as {lastname} or {shop_name},
which PrestaShop replaces with the actual values when sending the e-mail. Make sure to
keep them in both your translation.

BEOOAEEMAILS B8 MAILS/EN/

D Core emalls LU miaine troniliont

order conf

:ishop_nama)

HI {FIRSTNAME} {LASTNAMEY},

THANK YOU FOR SHOPPING WITH {SHOP_NAME)!

ORDER DETAILS

Order: {oroer_na

Paymant: {paymant}

Reference Product Unit price ‘Cusantity Total price

(produets)

{discourts’

Add / Update a Language

PrestaShop translations are available in packs, which combine all the different translation
categories into a zip file. Many language packs are available freely for you to download
and install, directly from the PrestaShop servers. PrestaShop will take care of
downloading the language pack, unpacking it and creating the correct sub-folder in your
installation's /translation folder.

© Add/Update alanguage

1:1\, You can add or update a language directly from the PrestaShop website here, }

Please select the language you want to add English {English)
or update

You can then manage the new language in the "Languages" page of the "Localization"
menu.
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Import a Language Pack Manually

In the case where you do not want to use an official PrestaShop translation pack, but
rather a custom one (either provided by someone you know, or one that you exported
from another PrestaShop installation), then this tool is for you.

® IMPORT A LANGUAGE PACK MANUALLY

anguage pack toimport | W B Add file

salact your theme dsfault-bootstrap |;|

Import

Select the Zip file, select the theme to which you want that pack to be applied to, then
click the "Import" button, and it will install the pack in the /translation folder.

é If there is already a language folder with the same ISO 639-1 code, it will be replaced by
the files from the pack you are importing.

Export a language

You can create your own language pack using this tool, either as a way of making a
backup of your customizations or in order to share your translations with other
PrestaShop installation — your own or someone else's.

&> Export a language

Export data from one language to a file (language pack)
Select which theme you would like to export your translations to,

Language English (English) %

Select your theme classic =

Simply choose the language and the theme of the translation you wish to export, and
click the "Export" button. Note that the pack will contain the theme that your translation
is supposed to support.

Copy
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You can copy the content of one language to another. This is especially useful when you
wish to replace a theme's language with the same language from another theme.

& copy

Copies data from one language to another
(i) Warning: This will replace all of the existing data inside the destination language.
If necessary [7] you must first create a

From [7] £nglish (English) ¢ classic H

To English (English) s classlc s

Choose the source language and theme, then the destination language and theme, then
click the "Copy" button. In most case, the language should remain the same in both drop-
down lists.

@ If there is already a language folder for this language in the destination theme, it will

be replaced by the files from the language and theme you are copying. You might
prefer to first create a new language for the destination theme before copying the
source language to it.
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Configuring
Your Shop

The "Configure" section enables you to configure and fine-
tune some of your shop's details. These include a lot of
different aspects of the shop, from technical settings to the
customer's shopping experience. Therefore, all of these
parameters should be carefully examined, and you should
consider each option, as enabling or disabling any of them
can have a real impact on your shop, and ultimately, your
sales.
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Configuring your Shop

The shop parameters are centered around the customer's shopping experience. This is
where you will define all the options regarding your customers, the orders and the general
behavior of your shop. Check each of these pages before launching your shop: there are
lots of choices you need to make before going live and each one can impact your
customers' experience in a way.

Configuring your Shop Parameters

In addition to the general preferences, this page also includes the maintenance settings,
of prime importance if you want to temporarily deactivate your shop:

The "General" page features a handful of specific settings that could not fit in the other
menus. They are nonetheless essential:

Enable SSL. SSL means "Secure Sockets Layer", and includes TSL (for "Transport
Layer Security"). Both are cryptographic Internet protocols which secure Web
communications. You can read more about these protocols on

Wikipedia: http://en.wikipedia.org/wiki/Secure_Sockets_Layer.

Providing an SSL connection to your shop is not only excellent for any Internet
exchanges, but also a great way to reassure your customers about the safety of
their own data (authentication, credit card, etc.) on your shop, as modern browsers
now display visual cues showing that the connection is secured. If your hosting
provider does support SSL, make sure to activate PrestaShop's SSL support, by
clicking on the link. This will reveal a selector, where you should choose "Yes". SSL
will be enabled on all checkout and account pages.

Enable SSL on all pages. This option is only available if you have enabled SSL. When
active, all the pages of your shop will be SSL-secured (and not only the checkout and
account pages).

Increase front office security. This adds security tokens to your shop in order to
improve its security. In effect, each URL is specific to a customer's session, and
cannot be used as-is on another browser, thus protecting whatever information
they might have stored during that session.

Allow iframes on HTML fields. The option enables you to put iframes in text fields,
such as product description. Iframes are HTML elements that make it possible to
load an external content into the page's own content. We recommend that you
leave this option disabled unless necessary.

Use HTMLPurifier Library. Customers can send information to your shop using text
fields (for instance, product descriptions or customer information), but hackers can
also try to use these fields to send malicious code in order to try and hack your shop.
This option guarantees that any data sent to your shop is safe. You should only
disable it if you know very well what you are doing.

Round mode. Once taxes and discount are applied, a price can feature too many
decimals, such as $42.333333333. The round mode is used throughout PrestaShop,
in the front office price display as well as during the price calculation process (taxes,
discount, etc.). In and off themselves, they change little to the way things are
calculated, but the impact is much bigger once taken into account in the invoice
total, when many items are added up to taxes and discounts.
There are six modes:

PrestaShop 1.7 User Guide


http://en.wikipedia.org/wiki/Secure_Sockets_Layer

o Round up away from zero, when it is half way there. This is the

recommended mode. 42.55555555 becomes 42.56.

o Round down towards zero, when it is half way there. 4255555555 becomes
42.56.

Round towards the next even value. 42.55555555 becomes 42.56.

Round towards the next odd value. 4255555555 becomes 42.56.

Round up to the nearest value. 42.55555555 becomes 42.56.

Round down to the nearest value. 42.55555555 becomes 42.55.

Round type. This option enables you to choose the type of rounding, which can
greatly impact the calculation of the total. There are three available types, in
progressive order:

o Round on each item. Each item price will be rounded before calculation of
the total. If there are more than one of the same item, each of those will be
rounded separately before calculation.

o Round on each line. Each line of items will be rounded before calculation of
the total. If there are more than one of the same item, the rounding will be
done on their total value.

o Round on the total. The rounding will only be done on the final calculation,
after the values of all items have been added up.

O O O O

Number of decimals. You can choose the number of decimals that the value should
be rounded to. For instance, if you choose "3", 42.333333333 becomes 42.334.
Display brands and suppliers. Enable the suppliers and brands pages on your front
office even when their respective modules are disabled.

Display best sellers. Enable the best-sellers pages on your front office even when
the "Best-selling products" module is disabled.

Enable Multistore. This little option has major implications: it turns your single-shop
installation of PrestaShop into a multiple stores installation. This gives you access to
the new "Multistore" page in the "Advanced parameters" menu, and every
administration page can be contextualized to apply its settings to either all stores, a
specific group of stores, or a single store.
You can read more about PrestaShop's multistore feature by reading the "Managing
multiple shops" chapter of this guide.

Main Shop Activity. You might have set the wrong shop activity when installing
PrestaShop. You can choose the correct activity here.
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1 GENERAL

Enable 551 Please click here 1 chees If your shop supports HTTPS,

Enable S5L on all pages

Increase front office security “

Allow (frames on HTML felds | w0 |

Use HTMLPurifler Library “

b WTRAL cmtent o taoet fiades, Wi recommuend Tt Jeu leave this annnn ensbiee.

Round mode | Round up away from tere, when [tishal) ¢

1 Chonse Smany & diferant weys of rounding prces, “Round up awsy from 2em s e recommended behaol

Round type | Rouwnd on each line

Yiotd 3T Ciioose wivan o round prices: either o each fem, each line or the total (of an invoice, for exampls)

Number of decimals | 2

Display brands and suspiiers [ ECIN

Enable Multistore

Main Shop Activity | = Flease choose your main activity =

=

Save

Maintenance
Maintenance Settings

This very simple preference page will be invaluable when you want to make changes to
your shop without your customers noticing. For instance, when you are adding several new
products at once, or when you want to change the theme and make several tests before
making it available to the world.

5 GENERAL

Enable Shop -

wr shop (it s 3 good idea to deactivate your shop while you perform maintenance. Pledse note that the websendce

Maintenance IP + Add my 1P
Custommaintenancetet <> A B 7 U F w & E-=-=-H~- 8 0O en-

‘We are currently updating our shop and will be back really soon.Thanks for your patience.

o)

Save

This page only has three options:
e Enable Shop. You can use this option to disable your shop temporarily, for instance
when you need to perform maintenance on your shop.
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Maintenance IP. The maintenance IP allows people to access the shop even if it is
disabled. This means that you can prevent everyone on the Internet from
accessing your shop, but still allow access to the computers used by your team
members and yourself. To discover the IP address of a machine, go

to http://www.whatismyip.com/ from that machine. Click "Add my IP" if you only
want to add the IP of your current computer.

If you want to add more IP addresses, separate them with commas ",".

Custom maintenance text. New in PrestaShop 1.7. You can display a message of
your choice on the maintenance page, to let your customers know why you are on
maintenance, and most importantly when your shop will be back to life.
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Ord

er Settings

The order settings are divided into two tabs. The first one includes all the parameters
related to the orders, while the second lets you customize the order statuses.

Orders Preferences

The settings from the "Orders" preference page apply to the orders that your customers
make, but also to some other details, such as gifting.

General Preferences

€5 GENERAL

Enable final summary

Enable guest checkour

Disable Reordering Option

Minimum purchase total required in -~ ${taxexcl) 0

order to validate the order

zlculate shipping cost after order

Reca

edition

Delayed shipping

Terms of service

Page for the Terms and conditions Terms and conditions of use

=
.

=

Save

Enable final summary. As required in some European countries, you might have to
display an order summary (cart, address, delivery method...) just before the order
confirmation button.

Enable guest checkout. Allows non-registered visitors to place an order, without
having to create an account.

Disable reordering option. If set to "Yes", customers will not be able to reorder
something in one click by going to their order history (this is requirement in some
European countries: you must disable this option — and thus put this option on
"Yes").

Minimum purchase total required in order to validate order. Indicates the
minimum amount that must be in the shopping cart to submit an order. If the
amount in this field is not reached, your customer cannot complete their purchase.
If you do not want to set a minimum amount, enter "0" in the field.

Recalculate shipping costs after order edition. New in 1.7. This will automatically
recalculate the shipping costs when you have edited an order (added a product,
changed the delivery address, etc.). It also makes it possible to change a carrier for
an order that hasn't been confirmed yet, and thus update the shipping costs.
Delayed shipping. If you enable the "Allow ordering of out-of-stock products"
option (in the "Products settings" page), you can allow order items to be dispatched
as they become available, in as many shipments as needed (depending on how your
team sees it fit). Initially, PrestaShop will split the order in two: the available items
are sent right away, while the other items become a second order, waiting to be
validated.

Terms of service. Makes your customers have to accept your terms of service before
they can validate an order.
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e Page for the Terms and conditions. Your shop's "Terms and conditions of use" are
to be stored in a static page (see "Design > Pages"). Select which page to use so that
PrestaShop can point to it correctly.

Gift options

ik GIFT OPTIONS
Offer gift wrapping
Gift-wrapping price  $(taxexcl) 0
Gift-wrapping tax None

Offer recycled packaging

=

Save

e Offer gift wrapping. Have PrestaShop suggest gift-wrapping to customer, and the
possibility of adding a printed a message. It is always a nice feature for people who
want to send gifts through your shop.

e Gift-wrapping price. Sets the price of your gift-wrapping service.

e Gift-wrapping tax. If needed, indicates to which local tax the gift-wrapping is tied.
You can add more taxes in the "Taxes" page, in the "International" menu.

e Offer recycled packaging. If you can offer this service, many customers will
appreciate it.

Having different order or return statuses enables you to easily manage your orders and
returns, and keep your customers informed of the evolution of their purchase.

The various available statuses are visible and editable in the "Statuses" page, under the
"Order settings" menu.

=
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STATUSES 14

IDva Name~a lcon  Send email to customer Delivery Invoice Email template * =

F| R H - B Q Search
1 fi=y v x X cheque o Edit
2 _ 4 I X v payment # Edit
3 | : (6] v v v preparation o Edit
4 ) v v v shipped # Edit
5 B » v v # Edit
6 x v X x arder_canceled # Edit
7 ] v X v rafund # Edic
8 (%] v x X payment_error # Edit
o & [} W x v outof=rock # Edit
] Awaiting bank wire payment ] v x x barkwire o Edic
11 » X x % # Edit
12 _ rJ v x v payment # Edit
13 @ WV % % autofstock # Edit
14 HAwaiting Cach On Delivery validation i, x x »x cashondelivery # Edit

The page displays a list of the currently registered order statuses, along with:

e Their distinctive colors: existing statuses have colors that help quickly decide if
there's an issue with the order or if it all goes well.

e Theiricons.

e Their ties to three PrestaShop behaviors (more are available):

o Should the customer receive an e-mail when the order gets this status?

o Isthis a delivery status?

o Does this status allow the customer to download and view a PDF version of
the order's invoice?

e The name of their e-mail template: you can edit these templates, language by
language, in the "Translations" page under the "International" menu. In the "Modify
translations" section of that page, choose "E-mail template translations" in the drop-
down menu, and then click on the language code of the language in which you wish
to edit these templates.

e Their action icons: "edit" and "delete".

The return status list features less information because those statuses are merely labels
with no impact on the order.

RETURNSTATUS  §

IDva pHame™a

Q, Search
1 Waiting for confirmeaticn # Edic
2 Waiting for package # Edic
3 Package received # Edic
4 Return denied # Edic
5 Return campleted # Edic
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Creating a new order status

You can create a new status with the "Add new order status" button at the top. The
creation form opens.

@ ORDER STATUS

Cancel

tus name en~

icon W B Add file

Consider the associated order as valldated

Allow a customer to download and view PDF versions of his/her invoices,
Hide this status in il customer orders.

Send an email to the customer when his/her order status has changed,
Attach invoice POF to email

Attach dellvery slip PDF to email

Set the order as shipped.

Set the order as pald,

Show delivery POF.

Fill out the form:

Status name. Keep it very short and distinctive.
Icon. You can use any 16*16 icon; for instance, the free FamFamFam Silk icon
set: http://www.famfamfam.com/lab/icons/silk/.

e Color. You should strive to have the status' color match the existing colors (if
relevant). The default color usages are:

o Red/Orange: canceled or refunded orders,

o Crimson red: payment error,

o Blue: orders which are still awaiting payment,

o Light green: paid orders,

o Dark green: delivered orders,

o Purple: shipped orders,

o Pink: back ordered orders.

e Options:

o Consider the associated order as validated. If enabled, this status marks all
associated orders as "paid", and puts them in this same status.

o Allow a customer to download and view PDF versions of their invoice. If
disabled, you will have to send customers their invoice yourself.

o Hide this state in all customer orders. This enables you to create internal
statuses, for you and your team. Customers will never see this in their order
status page.

o Send an e-mail to customer when his/her order status has changed.
When enabled, a drop-down menu appears to let you choose which mail
template to use.

o Attach invoice PDF to email. Send an email to the customer with the
invoice in PDF format attached.

o Attach delivery slip PDF to email. Send an email to the customer with the

=

delivery slip in PDF format attached.
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o Set the order as shipped. Be careful: once an order is set as "shipped", it
cannot be set back to the previous status.

o Set the order as paid. Same here: once an order is set as "paid", it cannot be
set back to the previous status.

o Show delivery PDF. Displays the delivery PDF.

Creating a new return status

You can create a return status with the "Add new return status" button at the top. The
creation form opens.

@ RETURN STATUS

* Status name en™

Color | #fiffff @

x =)

Cancel Save

It only features two fields:

e Status name. Set your desired status name.
e Color. Set its color

Finally, save your creation.

=
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Product Settings

Products Preferences

This page contains the preferences pertaining to how your products are to be handled and
displayed by PrestaShop.

General preferences

ﬁ Products (general)

Catalog mode [7] m

Have specific needs? Edit particular groups to let them see prices or not,

Number of days for which the product 20
is considered 'new’

Max size of short description [7] 800 characters
Quantity discounts based on 5| Products -

Force update of friendly URL [7]

Default activation status [7] m

e Catalog mode. Enabling catalog mode turns your shop into a simple gallery of
products, with no way to buy the items whatsoever.

e Number of days for which the product is considered 'new'. When you add a
product to your shop, it is considered new and it is available on the "New products"
page. The field allows you to specify how many days the product will remain visible
on this page. With this feature, you choose how to display and update your shop's
novelties. The "New products" page is usually most accessed by your regular
customers.

e Max size of product summary. Your product has two descriptions: a "summary"
and a regular description. The summary, which appears in search engines and in
the category description for your product, is limited to 800 characters by default.

e Quantity discount based on. This setting indicates upon what PrestaShop should
base quantity discounts: per-product, or per-combination (which can feature
multiple products).

e Force update of friendly URL. By default, the friendly URL of a product page is
generated from the product title, and it stays the same even though the product
title changes — because in order to be well referenced, your URLs should be stable.
By enabling this option, PrestaShop will update the friendly URL every time you
change the product's name or page's title.

e Enable by default. If you enable this option, new products will automatically be
activated when you create them.
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Pagination preferences

Pagination

Products per page [7] 12
Default order by [5] Position inside category s
Default order method [7] Ascending e

e Products per page. Indicate how many products are displayed on the pages of
your categories.
e Default order by. Indicate the order of products in your shop's categories. 6
choices are available:
e Product name. Displays your products based on the alphabetical order.
e Product price. Displays your products according to their prices.
e Product add date. Displays your products according to the date it was
added to your shop.
e Product modified date. When you edit a product, its modification date is
changed. This option makes them appear in the order of modification date.
e Position inside category. Displays your products as they are positioned in
the categories in your catalog. The position of the products can be modified
directly in the catalog of your shop using the position arrows. This way you
have your products in the most attractive fashion for your customers.
e Brand. Displays your products in alphabetical order of their brands' names.
e Product quantity. Displays your products based on their available quantity.
e Product reference. Displays your products based on their reference
number.
e Default order method. The above options can be sorted by ascending or
descending order.

Product page preferences

¥ Product page

Display availabie quantities on the
product page

Display remaining quantities when the 3
quantity s lower than [1]

on the product page

Display unavailable product attributes m

Display the "add to cart” button when
a pradurt has atributes 7]

Separator of sttribute anchor on the 2
product [inks

Display diseounted price m
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Display available quantities on the product page. By enabling this feature, your
visitors can see the quantities of each product available in stock. Displaying this
information can be used to stimulate sales in the case where the quantity in stock
is low. The quantities displayed are the selected attributes and combination.
Display remaining quantities when quantity is lower than. You can choose to
display an alert when the remaining available stock for a product gets below a
certain level. This option is particularly useful for promoting purchases. The text
and placement of the alert depend on the theme; in the default theme, it is "Last
items in stock", and is placed next to the "Add to cart" button.

Display unavailable product attributes on product page. Your products can be
composed of man

Products stock preferences

3 Products stock

Allow ordering of out-of-stock products m

8
Enable stock management m

Label of in-stock products en v

Label of out-of-stock products with en v
allowed backorders

Label of out-of-stock preducts with Out-of-Stock en v
denied backorders

Delivery time of in-stock products [7] en v

t abl
Delivery time of out-of-stock products en v

with allowed backorders [F]

Default pack stock management [7] Decrement pack only. :

Allow ordering of out-of-stock products. If a product does not have any available
stock anymore, the customer can still order it.

Enable stock management. This option gives you access to basic stock
management options and features: you can set the current quantity of product,
and have PrestaShop lower it for each order, and "re-stock" for each canceled or
returned order. By default you should leave this feature enabled, as disabling it
affects the entire inventory management of your shop. Only if you do not have any
physical inventory should you disable it — for instance, if you only have virtual
products.

Label of in-stock products. Display a label for in-stock products.

Label of out-of-stock products with allowed backorders. Display a label for out-
of-stock products with allowed backorders.

Label of out-of-stock products with denied backorders. Display a label for out-
of-stock products with denied backorders.

Delivery time of in-stock products. Recommended to Europeans merchants in
order to comply with the legislation.

Delivery time of out-of-stock products with allowed backorders.
Recommended to Europeans merchants in order to comply with the legislation.
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e Default pack stock management. \When you sell packs of products, the way your
stock is updated depends on this option. You have three possibilities:

e Decrement pack only. When a pack is sold, only the stock for the pack will
be impacted.

e Decrement products in pack only. When a pack is sold, only the stock for
each product will be impacted.

e Decrement both. When a pack is sold, both the stock for the pack and the
stock for each product will be impacted.

This setting can be changed for each one of your pack in their own product page, in
the "Quantities" tab.

Customer Settings

Like for the orders, this section gathers everything related to the management of your
customers. When launching your shop, you should think about how you want to organize
your customers in groups, which social titles should be available, and other specific settings.
This is where it takes place.

Customers Preferences

The "Customers" page bring together specifically customer-related options, most notably
the B2B mode.

€5 GENERAL

Re-display cart at [ogin |

Send an emall after registration

Password reset delay 360 minutes

Enable B2B mode

Ask for birthdate

Enable partner offers

=

Save

e Re-display cart at login. If the customer had a cart that was not checked-out,
display it once he or she logs back in.

e Send an email after registration. You can have PrestaShop send an e-mail to any
newly-created customer with a summary of his account information (email,
password) after registration.

e Password reset delay. You can choose to limit the frequency at which a customer
can generate a new password for his or her account. By default, it is set at 360
minutes — 6 hours.

e Enable B2B mode. The B2B mode brings a handful of new features to your store.
Customers are no longer considered as individuals but as companies, and therefore
some new options appear:

o The customer profile has new fields related to professional information
(Duns number in the USA, SIRET number in France, CNPJ number in Brazil,
etc),

o Prices can be masked to specific groups,

o Prices can be managed on a per-customer basis for the whole catalog or per
category,

~
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o Invoices can be generated manually,
o etc.

e Ask for birthdate. You can choose to request the customer's birth date at
registration, or not. If you do, it is a good practice to let customers know why, and to
really use it (by sending a discount or a small gift for example).

e Enable partner offers. You might have an agreement with one or several business
partners to suggest the subscription to their newsletter to your customers. If it is the

case, then you should enable this option. At registration, a check box will appear:
"Receive offers from our partners".

=
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Customer Groups

PrestaShop enables you to give your customers certain privileges, by assigning them to
groups. You can create as many customer groups as needed, and assign a user to as many
groups as you like.

This is all done from the "Groups" tab, under the "Customers settings" menu.

GROUPS 3

ID*a Group name = s Discount (%) * = Members * a Show prices Creation date = <

s Q, Search

Visitor 0,00 % 0

Guest 0.00 % 1] Yes

Customer 0,00 % 1 Yes 10/28/2016 #Edit -
By default, three special groups are available:

e Visitor. All persons without a customer account or unauthenticated.
e Guest. All persons who placed an order with the Guest Checkout - that option
needs to be enabled.

e Customer. All persons who created an account on your shop, and are
authenticated.

These three groups cannot be deleted.

To create more groups, click the "Add new group" button: you will get a creation form.

48} CUSTOMER GROUP

* Name en~w

Discount a #

Price display method | Tax excluded

SPES “

Cancel

e Name. Use a short and descriptive name.

e Discount (%). The discount that you can set for members of this group applies to
all products on your shop.

You may prefer not to set any discount value, and create cart rules instead.

e Price display method. PrestaShop is frequently used in the Business to Business
(B2B) sector. You can create a group of customers who can buy products without
paying taxes. The drop-down list gives you a choice between "tax included" and
"tax excluded".

e Show prices. By default, all users of your shop can view the prices. You may prefer
some to not have access to your product prices. For instance, you could make it so
users can only view prices if they have an account. In that case, you should edit the
"Visitors" group so that "Show prices" is set to "No".

=
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Once these settings are in place, you can save the group as-is, or add per-category and/or
per-module settings. In that second case, after the group has been saved, open it again: the
form will load with two more options:

e Category discount. Click on the "Add a category discount" to bring up a new
window, which contains a list of all your categories. You can pick one, and apply a
specific discount which will apply for that group of customers only, and to that
category only.

Note that:

o Only products which have this category as their default category will be
affected by the discount. Products which have this category as a secondary
category will not be affected.

o This category discount will replace any other discount that members of this
group would otherwise enjoy on this category.

o You can add as many category discounts for this customer group as you
need - thereby enabling to entirely give this group a whole set of different
discounts if you feel the need.

e Authorized modules. This section enables you to block members of this group to
access and use some of your shop's modules. For instance, you might prefer some
customers not to be able to see your top-sellers or your specials.

Show prices “

Category discount  Add a category discount

Authorized modules: B Dashboard Activity
Dashboard Trends

) Dashboard Goals

— Dashboard Products

NVD3 Charts

[] Simple HTML table display

[sa] Banner

You can add a customer to a group of your choice by editing the customer's details: from
the list of customers (in the "Customers" page under the "Customers" menu), click on the
Edit button on the customer's row. Then, in the "Group access" table, select the group(s) to
which you want your customer to belong. If you assign the customer to more than one
group, remember to set their main group with the "Default customer group" option.

* Group access ID Group name
1 Visitor
2 Guest
=i 3 Customer

Ak

Defauit customer group | Customer
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The social title tool helps you better define your customers: in the customers list, you can
choose to only display customers having a given social title. Modules may also rely on social
titles for certain features.

TITLES 2

ID¥a& MName™a Type age

Z Q Search
A @: -
Eemale g # Edit | v

Clicking on the "Add new social title" button brings you to a form:
HSOCIAL TITLES
! ] = i
x

e Social title. You can choose anything, from the very common ("Sir", "Lady",
"Gentleman", etc.) to the very unusual ("Jedi", "Magnificent One", "Money carrier"...).
The important thing when departing from the commonly accepted titles is to
reflect your shop's true identity.

e Gender. Some titles may apply to both male and female customers, or to neither.
In that last case, be sure then to set that option to "Neutral".

e Image. A16*16 image file representing the title. Classic gender symbols are the
Mars and Venus ones (g and ?), but there are many other possibilities. PrestaShop
enables you to characterize your creation with a unique image.

e Image width and Image height. PrestaShop works best with 16¥16 image, and will
resize your image if it bigger than that. Nevertheless, you might feel necessary to
use bigger images, and these two options enable you to set the exact size required
by your image. If you enter "0", PrestaShop will simply use the image's original size.

=
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Contact

Your shop offers several points of contact to your customers, from a contact form to a list
of your physical stores (if any). These pages are where you configure anything related to
your contact details.

Contacts

The "Contact us" page on your store displays a contact form to get in touch with you.
According to your customers' needs, their messages can be sent to different services so
that the right person will handle the requests.

You can create multiple contact accounts to better dispatch their requests. For example:
customer service, technical support, sales department, etc.

On the "Contacts" page, you can access the existing list of contacts. In order for the message
to be redirected to the intended recipient, you must configure the contacts in your shop.

CONTACTS

il
b

2

IDva Tileva Emnail address = « Description ¥ &
Q, Search
Webmaster xavier.borderie@prestashop.com a technical problem occurs on this website # Edit | =

2 Customer service xavier.borderie@prestashop.com For any question about a product, an order # Edic | v

Bulk actions «

Creating a new contact

Click the "Add new contact" button to access the contact creation form:

Title. The name of the contact: either a person's name or the name of the service
itself. You could also choose to use a sentence, such as "l have a problem with my
order", "l want to return a product" or "l want to become a partner". Indeed, this
information is displayed in the "Subject" drop-down menu of the contact form, and
this is what your customer will see when contacting you.

E-mail address. The address can be the same as another contact. In fact, all contacts
can share the same address if you don't really have a team - customers will never
know, but having many contacts helps them trust your shop, as it means there are
many people working for your shop.

Save messages?. Indicate if the e-mail is to be saved in the "Customer Service" tool,
or simply sent to the e-mail address. If disabled, PrestaShop will not help you handle
customer service for this contact. This might be useful for "Partner e-mail", as you
might not want your customer service employees to have access to these.
Description. Make it short, no more than a single line, as it can be displayed to the
customer in the contact form (depending on your theme).
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How the customer can contact you

To contact the appropriate team of employees from your shop's front office, the customer
clicks either on the "Contact us" link at the top of the page, or one at the bottom of the
page. The contact form appears.

CONTACT US
Subject Customer service -

Email address

Attachment CHOOSE FILE optional

Message

™

The customer is then asked to choose the service to contact, enter the e-mail address and
then complete the message. A drop-down menu makes it possible to choose which order
is being discussed, and even which product from that order.

The module "Contact Information" also allows you to display your contact details in the
footer and the "Contact Us" page on your shop. Your contact details are managed in
the "Stores" page.
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Stores and Contact Details
Store Contact Preferences

PrestaShop provides a list of your physical store to your customers, with detailed contact
information. Obviously, this feature is only useful if you do have physical stores, where
customers can come buy products.

Customers can reach the "Stores" page from the footer of your shop.

You cannot disable this feature, but you can make it inaccessible to customers:

e Disable or delete all the stores listed in the "Stores" administration page.
e Disable the link in the footer: in the "Link Widget" administration page, remove the
"Stores" link from the "Our company" block.

At this point, the page will still exist and it will still be accessible to search engines. To delete
it for good, you should:

e Go to "Traffic > SEO & URLs"
e Find the "stores" page
e Deleteit

If some day you want to have the "Stores" page back, you should create a new page in the
"SEO & URLs" page, with the following information:

e Page name: Select "stores"
e Pagetitle: "Stores"
e Rewritten URL: "stores"

Store list

You can choose how these stores are displayed in the front office. The customer can
access them through the "Stores" link (depending on the theme).

PRODUCTS OUR COMPANY YOUR ACCOUNT

Addresses

Credit slips

Orders

Personal info

In your interface, all your stores are listed in a handy list, giving every store's information as
well as an indicator telling whether the store is currently active or not — you might for
instance want to gather the information for a new store in advance, in order to have its
page ready for the launch.

~
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STORE CONTACTS 5

IDva HNamewa Address =« Ciy > = Zip/postal code w - State v - Country >«  Fhonev = Fax= = Enabled
3 Q, search
1 Dade County :"DIZ:SW Lok Miami 33135 Florida United States v #Edit
E Fort 1000 MNortheast 4th
i Ave Fort Miam| 33304 Florida United States v S Edit ¥
Lauderdale
Lauderdale
= Bin
% oomke 11001 Ples Bl oo 33026 Florlda United States 2 £t -
Pines Pernbroke Fines
4 Coconut Grave AE095W Sad Miami 33133 Flarida United States s # Edit v
Avenue
s N RDSSBSCA® i s Florida United States v £t -

MiamifBiscayne  Blvd

Bulk actions «

Adding a new physical store

As usual, click "Add new store" to reach the store creation form.
# STORES

Name
* address
Address (2)

Tip/postal Code

ity
* Country | France .
* Latitude / Longitude | 25948369 ! 80226439
Phone
Fax

Email address

MNote

picure | W & Add flle

Hours &g, 10:00AM -9:30PM
Monday
Tuesday
Wednesday
Thursday
Friday
Saturday

Sunday

Cancel Save

Fill as many of the fields as possible, as they will be displayed to your customers.
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Mon.

DADE COUNTY Tua.
o Wed.
3030 SW 8th St Miami

Miami, Florida 33135 Thu.
United States Fri.
Sat.
Sun.
Mon.
E FORT LAUDERDALE Tue.
Wed.

1000 Northeast 4th Ave Fort Lauderdale
Miami, Florida 33304 Thu.
United States Fri.
Sat.
Sun.

One important field is the "Latitude/Longitude" one, as this is what your theme might use
to indicate the location of your store. You can use Steve Morse's online tool to get the
lat/long coordinates of a given address: http://stevemorse.org/jcal/latlon.php.

09:00 -
09:00 -
09:00 -
09:00 -
09:00 -
10:00 -
10:00 -

09:00 -
09:00 -
09:00 -
09:00 -
09:00 -
10:00 -
10:00 -

19:00
19:00
19:00
19:00
19:00
16:00
16:00

19:00
19:00
19:00
19:00
19:00
16:00
16:00

Make sure to add a picture of the store front, as this is how your customers will be able to

find it once in the street.

Finally, the business hours are an essential part of any physical store, and you should be as

precise as possible about them.

Contact details

This section enables you to give the main details of your company, rather than those of a
specific shop. You should fill all the fields with information on your headquarters, as this is
certainly the address customers will use to contact you, or even visit you.

& CONTACT DETAILS
* Shopname | psibenlast
* Shopemall | pub@prestashop.com

Registration number

Shop address line 1
Shop address line 2
Zip/postal code
City

Country | France +
Phone

Fax
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These fields should be carefully filled:

Shop name. The name of your store. Keep it short, as it will be used in all your
correspondence and page titles.

Shop email. The official contact address for your business. Use the general contact
e-mail address that the customers should see when they receive an e-mail from
your shop.

Registration number. Indicate your company's legal registration numbers, which
depends on your country's legal system (Duns number in the USA, SIRET number
in France, CNPJ number in Brazil, etc.). This shows that you are a fully registered
business, thus giving a more reassuring opinion of your shop to your potential
customers.

Shop address line 1/ Address line 2 / Postal code/Zip

code / City / State / Country. Use the official contact address of your business. The
"State" option only appears when the selected country has states set in your
database (through the "States" page in the "Localization" menu)

Phone. The official contact phone number for your business. If you'd rather
customers not call you, do not put anything in there.

Fax. The official contact fax number for your business.

ﬂ Do not use a colon ("") in your store's name, as it might prevent some features from

working (for instance, e-mail sending might fail).

You can replace the colon with a dash if you need to have two sections in the title. For
instance, use "MyStore — The best place for items to buy" instead of "MyStore: The best
place for items to buy".

€
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Traffic

The traffic section is here for you to handle the settings that can influence the traffic
coming to your site, most notably, everything related to search engine optimization (SEQO),
but also your affiliate programs.

SEO and URL
SEO & URLs Preferences

The tools on this page help you improve the presence of your PrestaShop site on web
searches, and therefore reach more potential customers.

SEO means "Search Engine Optimization". It represents a set of techniques and best
practices aimed at improving the visibility of a website on search engines. You can read
more about this on Wikipedia. URL is short for "Uniform Resource Locator" or, simply
put, the online address of a web page. You can read more about what a URL is on

Wikipedia.

By default, PrestaShop's deep URLs (that is, specific pages rather than online the domain
name) are uninformative to both customers and search engines: a URL such as
http://www.myprestashop.com/product.php?id_product=27 does not help visitors know
what product is on that page. Friendly URLs are the way to achieve that and get for instance
http://www.myprestashop.com/2-music-players/27-ipod-nano-green.

As you can see in the second example above, both categories and products can have a
friendly URL: in the example above, id_category=2 becomes 2-music-players, and
id_product=27 becomes 27-ipod-nano-green. While the ID number cannot be removed by
default, the words can be either generated from the category/product name or written by
hand. This is done directly in the configuration page for the product or the category (in the
"Catalog" menu): the "Friendly URL" field can be found directly on the main configuration
page of a category and under the "SEO" tab of the configuration page of a product.

There are other individual pages in your PrestaShop install that would certainly benefit
from friendly URLs: CMS pages, user account pages, pages with automatically generated
content. The "SEO & URLSs" page presents you with a list of these pages and enables you to
edit their friendly URLs as well as their meta tags (title, description, keyword).
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SEO & URLs (33)

Select ali

o A Page

Page title

Friendly URL

Actions

1 pagenettound

2 best-sales

3 contart

q Index

5 manufacoirer

& new-products

password

prices-drop

) sitemap

10 supplier

A0 prror

Best sales

Contactus

Brands

New products

Forgot your password

Prices drop

Sierriap

Suppliers

page-not-found

best-sales

contact-us

brands

new-products

passw To-recovery

prices-dr

dlomag

supplier

op

@ Friendly URLs only work with a server setup that supports URL rewriting (through the
Apache Web Server mod_rewrite feature, for instance). Make sure to check that your
server does (if needed, ask your hosting provider!), as it can make your shop completely
unavailable to customers if you enable friendly URLs and the server does not support it!

Homepage SEO settings

In order to change the homepage meta tags, you simply need to open the "SEO & URLs"
page and click on "index" to reach the page's settings and freely edit its important SEO

information.

W META TAGS
* Page | Index

Page title
Meta description | Shop powered by PrestaShop
Meta keywords Add teg

* Rewritten URL

b 4

Cance!

A few tips:

W

LA

s

- The default homepage title is the name of the store, and therefore the index' title field
is empty. If you put content in the field, the homepage's full title will be replaced by

your input.

The name of the store itself is set during the installation of PrestaShop, and can be
changed from the "Store Contacts" preference page, using the "Shop name" option of

the "Contact details" section.

- Keep your description short: a paragraph of text is enough.

- To add a meta keyword, click in the "Add tag" field and validate by pressing return.

You can remove tags by clicking the cross.

- You do not have to add a rewritten URL if there is already one.

Note that if your store has already been indexed by Google or any other search engine,

@ PrestaShop 1.7 User Guide




it might take a while for your changes to appear in the search results. Please be
patient.

Homepage SEO settings
In order to change the homepage meta tags, you simply need to open the "SEO & URLs"

page and click on "index" to reach the page's settings and freely edit its important SEO
information.

Meta tags
* Page name index
Page title BN w
Invalid characte

Mata description Shop powered by PrestaShop

e keywords

* RewrittenRL. | e v

Cancel m

A few tips:

e The default homepage title is the name of the store, and therefore the index' title
field is empty. If you put content in the field, the homepage's full title will be
replaced by your input. The name of the store itself is set during the installation of
PrestaShop and can be changed from the "Contact Details" tab, available in the
Shop Parameters > Contact section of the back office.

e Keep your description short: a paragraph of text is enough.

e Toadd a meta keyword, click on the field and validate by pressing "Return". You
can remove tags by clicking the cross.

e You do not have to add a rewritten URL if there is already one.

Note that if your store has already been indexed by Google or any other search engine, it
might take a while for your changes to appear in the search results... you might have to be
patient!

At the bottom of the "SEO & URLs" page are three sections with additional options: Set up
URLs, Set shop URL, and Robots file generation. See below for an explanation of these.

Adding a New Friendly URL

Friendly URLs are to be set in the configuration page of each product, category, or static
content page. This creation page is only useful for some automatic pages, and most of the
time you won't have to worry about these.
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Make sure to fill the fields for all the available languages on your shop: not only is it

immensely useful to local users, but some search engines can even make use of this
local information.

Meta tags
* Page name index
Page title e
Mata description Shop powered by PrestaShop B

e keywords

= Rewritten URL en  w

Cancal | m

Click the "Add new page" button to reach the friendly URL creation form. It has a handful
of fields:

e Page. The drop-down list gives you all the pages that can benefit from a friendly
URL.

e Page title. The title that will appear in search engines when a request is made.

e Meta description. A presentation of the page in just a few words, intended to
capture a customer's interest. It will appear in the search results.

e Meta keywords. Keywords that you must define in order to have your site
referenced by search engines. You can enter several of them: type the words, press
the "Return" key, and see how the tag gets encapsulated in a blue block, with a
tiny cross icon to delete it.

e Rewritten URL. This is where you set the friendly URL. Make it short and
descriptive, use only letters and numbers, and replace spaces (" ") by hyphens ("-").

Set up URLs

The main options for friendly URLs:

e Friendly URL. Change this option if you know that your server can support URL
rewriting. If not, leave it at "No".

@ You may see a message such as "URL rewriting (mod_rewrite) is not active on

your server or it is not possible to check your server configuration. If you want to
use Friendly URLs you must activate this mod". In this case, PrestaShop cannot
detect your server settings, but that does not mean the feature will not work.
You must test it yourself.

e Accented URL. PrestaShop can produce URL with special characters, for products
with non-ASCIl names. You can disable that option here.

e Redirect to the canonical URL. A given PrestaShop page can have many URLs,
most often when there are parameters to consider: for instance,

3 PrestaShop 1.7 User Guide



http://example.com/product.php?id=5&optionT and
http://example.com/product.php?id=5&option2 point to the very same product,
only one difference. Since you want your product to have a single URL and not
many duplicate ones, you should enable canonical URLs.

Canonical URLs are a way to eliminate self-created duplicate content — which can
dramatically bring your search engine rank down, as this is considered spam. To avoid
search engines thinking you are spamming their index, PrestaShop uses standard
rel="canonical" link tag to indicate which is the one base URL for a given content. While it
is highly recommended to enable this option, it also depends on your theme
implementing correctly the <link> header tag. If needed, ask the theme designer for more
information.

New since 1.7.6! By default, it is the canonical URL of a product that is called and, in case of
combinations, the canonical URL points towards the default combination.

There are three options:

e No redirection. You might get duplicate URLs.

e 3071 Move Permanently. Returns the HTTP 301 status code, pointing to the
main URL and notifying search engines that this is the only URL to take into
account. We recommend this option once your modifications are done.

e 302 Moved Temporarily. Returns the HTTP 302 status code, pointing to the
main URL and notifying search engines that the main URL might change
later.

e Disable Apache's MultiViews option. Apache is the most popular webserver and
is most likely the one your web host uses for your site (although you should check
this for yourself). Multiviews is a content negotiation system: when enabled, the
web server tries to serve the user a page in what it thinks is the best matching
language version, under the same URL. Unfortunately, this might bring trouble to
PrestaShop's friendly URLs feature. If this is the case, you can try to disable multi-
views with this option.

e Disable Apache's mod_security module. mod_security is a module of the Apache
web server, which acts as a firewall, protecting your server from intrusions. It can,
however, block some key features, or even produce errors in some configuration.
In such case, disable that firewall here.

£ setupURLs

Friendly URL [7]
es )

Accented URL [7]
Redirect to the cancnbcal URL 302 Moved Temporarlly {recommended while setting up your store)

Dizable Apache's MultiViews option [7] “

Disable Apache's mod_security module [7]

Set shop URL

In this section, you can view and edit some of the default server settings:

e Shop domain. Your store's main domain name or IP address.
e SSL domain. Your store's secure domain name (https://) or IP address.
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e Base URI. The folder where you installed PrestaShop. If it is at the root of the
domain, use "/".

Most of the time, we recommend not to touch these fields without knowing exactly what
you are doing. Indeed, a single mistake can sometimes break your shop.

£X Setshop URL

(i) Here you can set the UAL far your shop. If you migrate your shap i a new URL, remembar to changs the values below,

Shop domain my-super-store prestashop.com
S5L domain my-super-siore prestashop.com
Base URI i/

Schema of URLs
Is displayed only if friendly URLs are enabled.

You can change the way friendly URLs are generated, by changing the route to a resource
in your shop. For instance, the default route to display a product's page is {category:/Hid}-
{rewriteH{-:ean13}.html, which results in /summer-dresses/7-printed-chiffon-dress.html.
You could change that route to {manufacturer:/}{id}-{rewrite:/} to obtain /fashion-
rmanufacturer//7-printed-chiffon-dress/

Eight fields are available by default, and each is accompanied by a list of available
keywords. Some keywords are mandatory and are indicated with a "*".

£& Schema of URLS

This section enables you to change the default pattern of your links. In order to use this functionality, PrastaShop's "Friendly URL® aption must be enabled, and Apache's URL
rewrltng moedule (mod_rewrite) must be activated on your web server.

C_] There are several avallable keywords for each route listed below: note that keywords with * are required!
To add 3 keyword in your URL, use the {xeyword} syntax, If the keyword is not empty, you can add text before or after the keyword with syntax {prepend:keyword:append)
For example {-hey-:meta_tile} wall add “-hey-my-utle” In the UAL if the meta title is set.

Route to products {category:/HicH-4d_product_atnbute}-{revrite){-ean] 3).htm!
§* , 10_product_attrkute® rewrile®  eat13 calngory  calepocies referente . meta_Neywords , mets i)
supplier, price . g
Route 10 category {id}-{rewrite)
35 10% , fewnte , MEto NeyWwords , meta, itk
Route to categary which has the “selected filter” {idH-{rewrite){/ setected_filiars)
attribute for the *Layered Navigation” (blockiayered) 5510V St AROTES  Fawiho , Brota ityewortiv: M.l
module
Route to supplier supplier/{id)-(rewrite}
45 H0% . 1OWTTa , MUt KEyWords, mata ot
Route to brand brand/{id)-{rewrite}
Kiywords: id% , rewrite , muta joywords , muta titks
Route 10 page content/{id)-{rewrae}
WOrTE: 5% | fawrite , MUTa_NEPNOrTs , mota_ot

Route to page category

nticategory/{id}-{rewritz}

te, Muta Meywarss, meta titks

Route to modules module/{module}/:controlier)

Keyordesn

Once your fields updated, do not forget to save your changes!
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SEO options

New since 1.7.5.1! PrestaShop now allows you to enable the display of your product's
attributes in its meta title.

£ SE0 aptions

Display attributes in the product meta title [7] MO

Robots file generation

A robots.txt file enables you to block specific automated bots and web spiders which
crawl the Web in order to find more web pages to add to their company's servers. Some
bots you want to have full access to your website, such as Google's or Yahoo!'s, and some
others you would rather not, such as spam bots, content thieves, e-mail collectors, etc.
Note that the worst of bots do not respect this file's directives, as it is purely advisory.

PrestaShop's robots.txt generation tool simply creates a file with exclusion directives for
files and directories that are not meant to be public, and should not be indexed. These
directives apply to all bots, good or bad: the generated file uses the "User-agent: *' string.

Clicking on the "Generate robots.txt" button replaces any existing robots.txt file with a
new one. Therefore, if you want to add your own rules, do it after PrestaShop has
generated its version of the file.

11 Robots file generation

. Your robots.ta file MUST be in your website's roct directary and nowhere eise (e g. httpe fwww.axample,com/robots. i),
Ganerate your "robots it file by dicking on the following button {this will arase the ofd robatsoa fils)

Video - 4 Tips to Well start SEO for your Ecommerce site
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4 TIPSED \Well stargSEO
foryoull Ecommerdesite

Search Engines

A lot of you visitors will come from search engines. In order to know what they were looking
for, and how you can improve your shop for their search queries, you need to know their
queries.

This page presents a table of all the search engines that your installation of PrestaShop
supports — meaning that PrestaShop is able to recognize it, and to extract the query that
the visitor from that given search engine used to find your shop.

SEARCH ENGINES 38

ID~a Server ™ a GET variable = «

Q, search
f 1 googls q [ # Edic b
[/ anl q | P Edr |~
B 3 yandex TENT #Edr | -
bl s ask.com q # Edr [v
B 5 rhl.com T o Edi | =
B & yahao P | # Edir [«
B 7 baidu wd | # Edir | =
B = Wyeas query Frar | v
E s exalead q | P Edn |~
B 10 saarchlive q # Edit [ -

While Google has the biggest share of search engines users, there are many other search
engines that people could use to find your website. Therefore, you have to be able to
retrieve their search requests too. When an unknown search engine is starting to bring
regular visitors, it is high time that you add it to your database — otherwise, those visitors
would be marked in your statistics as coming from "Other search engines", which is not
helpful at all.
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Adding a Search Engine

It is very simple to add a new search engine to your list.

REFERRER

x =

Cancel Save
Let's say you want to add DuckDuckGo, a search engine that emphasizes its respect for
data privacy:

1. Get the full referrer URL for the search. For
instance, http://duckduckgo.com/?g=Kkids+shoes

2. Take the domain name, which is specific to that search engine, and put it in the
"Server" field. In our case, "duckduckgo".

3. Find the query variable:

1. Find the query string. It should be a set of letters, followed by an "=" sign,
followed by the query itself, closed by a "&" or the end of the string. In our
case, it is "g=kids+shoes".

2. The query variable is the set of letters before the "=" sign. In our case: "q".
Put that in the "$_GET variable" field.

4. Click the "Save" button, and from now on, PrestaShop will be able to recognize
visitors from DuckDuckGo.

Referrers

A referrer means a website that brings you at least one visitor. This website features a link
to your shop, and thus it helps you build an audience and eventually make more sales.

REFERRERS 1

D MName Visitors Visics  Pages  Reg Orders  Szlas  Auglcar

Frank's awesome website L] J il 0 0.00 0.00 0.00 0.00

Some referrers are more important to you than others: you might have partners that have
links to your shop on their own website, and both you and your partners would certainly
want to know how many visitors those links brought you. You could even pay your
partners to display a link to your shop, depending on how much you value your traffic.
This, in effect, is called affiliation, and the "Referrers" page helps you build a complete
affiliate program, to which even your partner can connect to see the number of visits and
sales their links have generated. Registered affiliates generate traffic to your shop, you
want to reward them for those visitors, and the affiliate program is how both of you can
access the figures the reward is based on.

PrestaShop's referrer tool can be likened to that of a statistical dashboard open to others
than only your staff members. When you create an affiliate campaign for a site, you can
grant that site access to all of the activity it will have made for your site, through a
password-protected URL: http://example.com/modules/trackingfront/stats.php.

=
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Adding a new referrer

The affiliate space enables you to create privileged access for your partners. They will have
access to all statistics on the flow of visitors from their site to your online shop. To create
their privileged space, you need to create their account in your affiliation program, then
define how you will pay based on traffic and sales generated.

To create a new affiliate partner, click on the "Add new" button, which will take you to the
affiliate creation form.

285 AFFILIATE
lame
3 rd | R z
L)
X =
Cancel Save
S COMMISSION PLAN
cle fa
Base fee oo
ent

i

Each section is important:

e Affiliate. The account of the partner in your affiliation program.

o Name. To connect to your affiliation back office, your partner needs a login
name; you can use a simple name or an e-mail, but make sure to use
something both you and your partner can remember easily.

o Password. The first time you create the account, PrestaShop saves the
password along the login name. When you need to edit the account (for
instance, when needing to change the commission), the password will be
blank. This does not mean there is no password; if you fill the blank field when
editing the account, it will change the password.

e Commission plan. This is where you indicate the fees of your affiliate - meaning the
money you will owe your partner for actions of visitors from their site.

o Click fee. This defines how much you estimate a visitor from this partner's
site is worth. Every time a visitor from your partner's site comes to your shop
by clicking on their link, the partner earns the marked amount.

o Base fee. You can also reward your partners if visitors from their sites do buy
one of your products. Note that this is only valid if the purchase is made
during the browsing session that follows the click on the partner's link.

o Percent fee. In addition to the base fee, or as a replacement, you can reward
partners with a percentage of the sales made during the browsing session
of visitors from their sites.

=

1~$ PrestaShop 1.7 User Guide



e Technical information - Simple mode. This is very important, as this is what will
make the system differentiate this partner from other referrer links. Once
configured, you should make a couple of test in order to make sure that you are
indeed tracking the affiliate correctly.

o HTTP referrer. In the "Include" field, set the partner's domain name that you
want to track as your affiliate domain.

o Request URL In the "Include" field, set the last part of the query string. The
system will track referrers that use a special query string. For instance, you
can track referrers that use the ?prestaff= argument in their URL. This can
help you further differentiate referrers.

e Technical information - Expert mode. While the simple mode matches words
using MySQL's "LIKE" function, the expert mode enable you to use MySQL regular
expressions. This can prove very powerful but also very hard to maintain. Be sure to
master the subject of regular expressions before putting anything in these fields.

€6 TECHNICAL INFORMATIN - SIMELE MODE

HTTP referrer

Request URI

X i

The "Help" section gives you some precious indications on how to best configure your
affiliate. Read it through.

Settings

The referrer settings are mostly tools to help you make the best of your affiliate program.

& INDEXING & CACHE

There are three possibilities:

e Indexing. You must click once on the "Refresh index" button when you add a new
referrer and you want to analyze your past traffic for this new referrer.

e Cache. PrestaShop caches the data it gathers. You can use the "Refresh cache"
button to regularly refresh your data cache.

=
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e Save direct traffic?. Direct traffic represents visitors who arrive on your shop

directly, by typing your URL in their browser. While these are important because
they are visitor who really know about your shop and are interested in your products
(contrary to visitors with referrer, who might have simply stumble upon your shop
by chance), saving this traffic can put a huge toll on your database. This is why this
traffic is not saved nor analyzed by default. Only enable this option if you know what
you are doing.
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Search

If you want to make sure your customers find your product while they navigate your
website, not only should you think carefully about how your shop and its catalog is
organized, but you should also make sure your shop's own internal search engine is
working efficiently. This is what this section is about.

Search Parameters
The "Search" page enables you to configure your shop's search features.
Aliases list

When customers make a request using your shop's internal search engine, they may make
mistakes in spelling. If PrestaShop does not display the right results, the "alias" feature can
address them. You will be able to take words containing spelling errors, and point them to
the real products sought by customers.

SEARCH 2

Q search

binose blouse ’ #Edit -

blues blouse FEdit -

Bulk actions

To create a new useful alias, you should first find the spelling errors most often typed by
your users:

1. Gotothe"Shop search" tab of the "Stats" page, under the "Stats" menu. You can see
the words typed by your customers as well as the most frequent errors.

2. Take the most frequent ones, and add them to your list of aliases, in order to point
users to the correct products.

3. Click the "Add new alias" button on the "Search" parameters page.

The creation form is very straightforward: indicate the typo you want corrected, and the
correct word it should lead to.

QL ALIASES

X 2

Cancel Save

For instance, let's say your visitors frequently type "player" as "palyer" and "plaier". You can
create an alias for each of these typos, which will match the word "Player". Your aliases can
be used as soon as they are saved.

We also invite you to consult the sections of this guide on product and category meta tags,
to better understand how to display products based on words typed by your customers.
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Indexing

This section provides information on the number of products that can be searched
through your shop's search function, and compares it to the number of products present
in your catalog.

If the values do not match, you must click the "Add missing products to the index" link.
Only the new products will be indexed.

If you have made several changes to already indexed products, you might prefer to
choose to re-build the whole index. The "Re-build entire index" process takes more time,
but it is more thorough.

G INDEXING

The "indexed" praducts have been analyzed by PrestaShop and will appear in the results of a front office search,
ndexed products 9 /9.

Building the product index may take a few minutes. If your server stops before the process ends, you can resume the indexing by clicking "Add missing products to the index”,

=)

Save

PrestaShop also gives you the URL to let you create a cron task for regular re-building of
the index. If you do not know about cron and crontab, ask your web host about it.

Finally, the "Indexing" option enables you to have a product be indexed as soon as it is
created/modified, thus rending the above links and cron link useless.

Search options

This section enables you to configure the behavior of your shop's search function:
Q SEARCH

Search within ward

Search exact end match NO

Minimum word length (in characters) 3

Blacklisted words  a|about|above | aft n|againstjall|am|an|and |any|are| aren| as| at| be | because | been | before en -
being | below | bet oth | but | by | can | cannot | could | couldn | did | didn | do | does | deesn | daing | d
on|down | during |each | few| for | from | further | had | hadn | has| hasn | have | haven | having | he ||| her | b
ere| hers|herself| him| himself| his| how|ve | iflin|into|is | isn]it]its let| me|more | most | mustn
my | myself|no | nor | nat] of |off| on | once | only | or| other | ought] our | o es | out| over[own s

ch | than|that | the | their | theirs] them | themselw

there |these | they | re|this | those | through |to [too | under | until | up | very | was | wasn | we | were |

what |when |where |which|while|who | whom | why | with | won | would | wouldn | you | your | yours | yours

elf| yourselves

ame | shan |she|should |shouldn | so | some |

=

Save

e Search within word. This option improves search by allowing you to make queries
that do not only match the start of the search word; for instance, "lou" for "blouse".

e Search exact end match. With this option you can give results that will match
exactly the end of the search word. For instance, if you search "book", you will see
"notebook", but not "bookcase".
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e Minimum word length. You can choose the minimum size at which a word may be
registered in the search index and found by your customers. This feature allows you
to eliminate short words in the search, such as prepositions or articles (the, and, of,
etc.).

e Blacklisted words. You can choose the terms that must not be found by your
visitors. Enter them directly into the field, separated by "|" ("pipe" character, not
lowercase L). By default, PrestaShop fills the list with common short words.

Weight

PrestaShop enables you to prioritize certain data when a search is performed on your
shop.

& WEIGHT

The "welght® represents its importance and relevance for the ranking of the products when completing a new search,

A word with a weight of elght w more value than a word with a weight of two.

We advise you to set a greater welght for words which appear in the name or reference of a product. This will allow the search results ta be as precise and relevant as possible

setting a weight to 0 will exclude that field from search index. Re-build of the entire index is required when changing to or from 0

Product name weight &
Reference weight 10
Short description weight 1
Description weight
Category weight 3
Brand weight 3
Tags weight 4
Attributes weight
Features weight 2

=

Save

As indicated in the section, the search "weight" of a product represents its importance and
relevance for the ranking of the products when customers try a new search. An item with
a weight of 8 will have 4 times more value than an item with a weight of 2.

For instance, by default "Product Name Weight" is at 6, "Tags weight" is at 4, and both
"Short description weight" and "Description weight" are at 1. This means a product with
"ipod" in its name will appear higher in the search results than another product which has
"ipod" only in its tags. Meanwhile, a product which only has "ipod" in any of its description
will have the lowest rank in the search results.

You have many factors that you can assign a weight to: short description, category, tags,
attributes, etc. You will find that the display order of results can be reversed because you
changed the weight of the various fields. Fine-tuning these settings will be more visible on
a large catalog with many references.

Once your changes are saved, they take effect immediately.
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Managing Tags

The tagging feature enables you to associate your products with keywords. Your
customers can use the keywords to easily and quickly find the products they are looking
for.

For instance, let's say customer wants to find a tablet computer in your shop. In order to
find the product corresponding to his or her search, there needs to be a tag to associate
"tablet" with "iPad".

You have two ways to set up this feature.

First Solution: When Creating a New Product

You can associate several tags to your product from the moment you create it in
PrestaShop, directly in the "Tags" field in the product's "Options".

Second Solution: Managing Tags

The "Tags" page under the "Search" menu enables you to create new tags and manage
existing tags. Once you have given tags to your products, you will get a very important list
of tags. The "Tags" page will help you manage them all.
To create a new one, click on "Add new tag", and a creation page appears.

B T

[«]

Language Engltsh (Erglish)

Add P 4 Remove

This interface enables you to add tags to one or many of your products.

e Name. Give your tag a name. It should be short and to the point, so as to actually
help your customers find the associated products instead of hindering them.

e Language. Indicate in what language the tag should appear on your shop.
PrestaShop is clever enough not to display keywords in Spanish to customers who
chose to see the French version of the site, for instance.

e Products. Select the products from the right column to which you would like to
apply the tag. Hold on the Ctrl key on your keyboard in order to select several
products at once.

Once you save the page, the named tag will be applied to all the products listed in the list
on the right.

To add the same tag for another language, just repeat the operation, only this time, change
the language.

=
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After saving the tag, you are redirected to the list of tags, where you can edit or delete
them, or even bulk delete them using the button at the bottom of the list.

Next to the edit and trash icons, a number indicates how many products use the tag.
From now on, when your customers make a search query on your site, the results they will
receive will also depend on the tags that you have associated with the products.

=
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Configuring Advanced Parameters

Browsing the advanced parameters menu is like looking under the hood - it's where
everything technical takes place and you will find parameters to make sure your shop runs
smoothly. Checking your configuration information, setting up emails, backing up your
database: these pages are not visited often (unless the database part), yet they are of some
importance, especially for your webmaster.

Information

This page serves as a handy reminder of your PrestaShop configuration: version, server info,
PHP version, MySQL version. All these prove really useful when you need to report an issue
to the PrestaShop developers, or simply your webmaster or web host.

A CONFIGLRATION INFORMATION i STORE INFORMATION

This information must be provided when you repoart an (ssue on our bug tracker or farum, PrestaShop version: 1.7.0.0

Shop URL: http:Mocalhost/~aEvenips1 Jen/
Current theme In use: classic
i SERVER INFORMATION

Server information: Darwin Darwin Kernal Version 14.5.0: Wed Jul 29 0226:53 POT 2015; rootxmi-

2782.40.9-1/RELEASE_X86_54 85 _64 i MAIL CONFIGURATION

Server software version: Apache/2.4.16 (Unix} PHPY5.6.27

Mail method: You are using the PHP mailll function,
PHP version: 5.6.27
Memaory limit: 128M
Msoc exmction: time: 30 i YOUR INFORMATION

Upload Max File size: 2M
Your web browser: Mo, 5.0 (Macintosh; Intel Mac 05 X 10_10_5) AppreWebKit/537.36 (KHTML,
like Gecko) Chromes/53.0.2785.143 Safari/537.36

i DATABASE INFORMATION

MySQL version: 5.7.16 & CHECK YOUR CONFIGURATION
MySQL server: 127.0.0.1

Required parameters: DK
MySQL name: ps17en

Optional parameters: 0K
MySQL user; root

Tables profix: ps_
MySQL engine: InnoDE
MySQL driver: DhPDO

There is one last section, titled "List of changed files". Right after you have first installed
PrestaShop, the only thing that this section displays is "No change has been detected in
your files".

But after you've installed somme modules and a couple of themes, made advanced changes
to some override classes or deleted files altogether, this list will show the difference
between your current installation of PrestaShop and what it used to look like in its pristine
state. This helps you see what changes have been made to your installation... and therefore
what to take into account if you want to update your store manually, or if you are moving
files to a new server.

Even with a fresh installation, this section might indicate ".gitattributes", ".gitignore",
"CONTRIBUTING.md", "CONTRIBUTORS.md" or "README.md" as missing files. These
are Git-specific files, and PrestaShop does not use them, so you should not worry about
them.
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Performance parameters

This page combines many tools and tips that might help you improve your shop's
performance server-wise — not sales-wise, although a server that performs well is able to
serve more customers, and therefore make more sales.

Smarty is the name of the template language used by PrestaShop's themes. You can
learn more about it at http://www.smarty.net/.

2 SMARTY

e files have been updated

rcache files

® Clear cache everytime something has been modified

There are several options:

Template cache. For better front-end performance, PrestaShop caches your HTML
pages.

o Never recompile template files. The normal behavior: HTML pages are
compiled and cached, then displayed as-is, even if the theme has changed
in the meantime.

o Recompile templates if the files have been updated. PrestaShop is able to
see when a theme file has changed.

o Force compilation. Only enable this if you are making edits theme, and need
to see your changes every time you reload your page.

Cache. This option makes it possible for you to disable all file caches, and not just
the one pertaining to template files. Only disable this if you are debugging a
theme or a module for PrestaShop. Otherwise, you should leave it enabled.

The "Clear cache" button at the top of the page makes it possible to delete the
cache in a single click instead of having to go delete files on your FTP server.
Multi-front optimizations. When you have several servers, this option helps you
with their cache synchronization.

Caching type. By default, Smarty uses a file-based caching mechanism. You can
choose to have it use MySQL as the storage resource for Smarty's output caching.
Clear cache. Depending on how often your store changes, you might want to either
never clear the cache files, or clear them every time your store is modified (either
products or design).
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Debug mode

When in debug mode, you can choose to lessen the impact of certain features on
PrestaShop, in order to best pinpoint where an error comes from:

¥ DERLG MODE
Disable non PrestaShop modules

Disable all overrides |

e Disable non PrestaShop modules. PrestaShop's own module are heavily tested
and should present no issue whatsoever. If you enable this setting, you will be able
to tell if the problem comes from PrestaShop's own code (core or module), or from
a third-party module.

e Disable all overrides. Many features in PrestaShop can be overridden. If you
enable this settings, all overriding code will be disabled, and you will be able to tell
if the problem comes from PrestaShop's own code, or from a third-party override.

e Debug mode. By enabling this option, technical error messages will be visible. It is
useful when you are being helped by someone who does not have access to your
shop but who needs to know what is going on technically.

Optional features

Some PrestaShop features can be disabled if you do not use them, as they can slow down
your shop.

You can disable the following features:
P OPTIONAL FEATURES

) Some features can be disabled in order to improve performance.

Combinations

Features

Customer Groups ﬂ

=)

Save

e Combinations. Product combinations enable you to have a whole product line out
of a single product: varying size, colors, capacity, etc.

e Features. Product features enable you to indicate the product's specific
information: weight, material, country of origin, etc.

e Customer groups. Customer groups enable you to group customers in order to give
them certain privileges and restrictions: discount, module restrictions, etc.

=
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Combine, Compress and Cache (CCC)

CCC is a set of tools aimed at minimizing server load and theme loading time.

It does
makes

what it says: it combines textual files of the same type into one bigger file, which
for fewer files to download; it then compresses the file using the common Zip

algorithm, which makes for faster downloads; finally, it caches the compressed file, so that
the server does not have to do this process every time a page is loaded, which relieves the
burden on the server's processor.

2f CCC (COMBINE, COMPRESS AND CACHE)

Smart cache for C55 [ N |

Smart cache for JavaScript |

Apache optimlzation [ ls |

Smart cache for CSS. CSS files are text-based, and can be safely combined and
compressed.

Smart cache for JavaScript. JavaScript files are also text-based, but their
combination can sometimes prove problematic. Make sure to test everything
before leaving that setting enabled.

Apache optimization. This setting will change your web server's configuration file
in order to make it more efficient for CCC.

Media servers

This section enables you to redirect part of your traffic (image and video files, for instance)
to other servers under your control, through other domains or sub-domains — most often,
the files are hosted on a CDN (Content Delivery Network). By default, PrestaShop supports
one media server.

% MEDIA SERV

ERS (USE ONLY WITH CCC)

You must enter another domain, or subdomain, in order to use cookieless siatic conpent,

Media server #1

=)

Save

Putting your store's domain name in this field is not the proper way to get fantastic
performance. That being said, it is easy to set up a media server, and the benefits are real
and almost immediate. Here is how:

=
.

Open an account at a new host, preferably one who is a specialist of distributed
content. The most popular are Akamai (http://www.akamai.com/), Amazon (with its
AWS services, among which is CloudFront: http://aws.amazon.com/) or CloudFlare
(http://www.cloudflare.com/). You should also ask your own host, maybe it has a
CDN service you can subscribe to.

Copy your media files to that host's server. This means that the CDN server must
contain an exact copy of the following folders from you store's main

server: /img, /themes and /modules.

Reminder: you must make it so that these folders are always synchronized: even if
you add new products or change your theme, the CDN server must contain the
latest version of all these files.
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3.

Once the CDN server is in place, add the web address (as given by your CDN host)
in the field, "Media server #1". If that host allows for more web addresses, add them.

In case you would rather that your files are still visually downloaded from your domain
name rather that from an unknown domain name, follow this process:

1.

Create a subdomain for your store's domain name, for

instance http://cdnl.example.com (the way to do that depend on your host, ask
him about it).

Put a .htaccess file at the root of the subdomain. That file should contain a single
line:

Redirect Permanent / http://cdn-adress.com

Replace the http://cdn-adress.com with the one from your CDN server. This way, you
are creating an automatic redirection from your subdomain to your CDN server.

Once the subdomain is in place, add it in the first field, "Media server #1". If that host
allows for more web addresses, create as many subdomains to your store's main
domain name.

Even if you do not have a CDN server, you can use the media server feature to have the

customer's browser download more files at a time, thus making the whole page
loading process faster:

1. Configure your web server to have virtual subdomains, such as
imagesl.example.com, images2.example.com, and images3.example.com, pointing to
PrestaShop's main folder.

2. In your back office's Performance page, set each "Media server" field to these virtual
subdomains.

Once this is in place, PrestaShop will load your images from either of these
subdomains. In effect, images will come from the some folder (the main one), but the
browser will open several more connection threads to your web server than it would by
default, thus making the whole page load faster.
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Caching

Your server's cache stores static versions of your dynamic web page, in order to serve these
to your customers and thus reduce server load and compiling time.

Most of the time, you should first check with your web host about this setting, as it
requires special settings on the server.

This section enables you to choose to enable caching, and then choose the caching
method:

LA CATHING

2

e Memcached. A distributed caching system. Very effective, above all with multiple
servers, but you need to make sure that your servers/hosts support it — most
probably, if your PHP configuration features the Memcached PECL extension, you
are good to go (you can download it
here: http://pecl.php.net/package/memcache). You can add Memcached servers
by clicking on the "Add server" link.

e APC. Alternative PHP Cache is free, open and robust, but only works with one
server —which is the usual case when you start your online business. Again, check
for the availability of the APC PECL extension on your
server: http://pecl.php.net/package/APC.

e Xcache. Xcache is a new cache system, which is specific to the Lighttpd server -
hence, it will not work with the popular Apache server. Read more about it
at http://xcachelighttpd.net/.
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Administration

The "Administration" page contains general options and settings on the way PrestaShop
itself works. It has three sections.

This section is for the more general settings:
# GENERAL

=

Automatically check for module updates. You can ask PrestaShop to regularly
check if there are new versions of your modules available from the Addons website.
If so, the "Modules" page will display a "Update" button for installed modules, right
next to their "Uninstall" button.

Check the cookie's IP address. This is an added security measure: you can tell
PrestaShop to check that the user comes from the IP stored in his or her browser's
cookie.

Lifetime of the front office cookie. By default, the longevity of a PrestaShop cookie
is 480 hours (20 days). You can reduce it if you feel your security needs it.

Lifetime of the back office cookie. By default, the longevity of a PrestaShop cookie
is 480 hours (20 days). You can reduce it if you feel your security needs it.

This section helps you define the authorized size of uploaded files from your own team —
not from your customers.

& UPLOAD QUOTA

There are three options, one being general and the two others being more specific:

Maximum size for attachment. The default value is directly taken from your server's
settings, but you can lower it if necessary.

Maximum size for a downloadable product. If you sell virtual products (services,
booking and downloadable products), this setting can limit the size of the files your
team can upload — and thus the size of the final product. Plan in advance so that you
never leave one of your team members blocked.

Maximum size for a product's image. Likewise, you can limit the size ofimages that
you or your team can upload to your shop. This can serve as a handy reminder that
team members should strive to reduce the size of an image, as it is often not useful
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to upload anything more than 600x600 (which is roughly 200 kB when correctly
compressed). See the "Images" page in the "Design" menu for the image sizes your
shop is set to use. This has the added benefit of saving on both server space and
bandwidth usage, as well as processor power (since PrestaShop resizes uploaded
image to give you thumbnails and more).

Notifications

Notifications are displayed at the very top of any administration page when you have

loaded

it, right next to the shop's name. They display the number of new items since the

last time you clicked on them.

When

clicking on the bell icon, if will open a small table with the various kinds of

notifications.

E NOTIFICATIONS

B

Save

You can choose not to receive them for some content types:

=
.

Show notifications for new orders. It displays the numbers, amounts and
customer names for the order that were last placed on your shop. From there on,
you can either open any order's single page, or open the "Orders" page to get the
complete list.

Show notifications for new customers. It displays the name of the customers that
registered since last time. From there on, you can either open any customer's
single page, or open the "Customers" page to get the complete list.

Show notifications for new messages. It displays the email of the persons who last
sent you a message using the contact form on your shop. From there on, you can
either open any message, or open the "Customer Service" page to get the complete
list.
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E-mail Parameters

Your shop sends many messages throughout all the steps of registration and placing an
order. Here, you can configure how these messages will be sent, and see what messages

were sent.

E-mail

The first section of the page presents you with a list of all the emails that were sent from
PrestaShop, with the recipient, the template used, the language of the message, the

subject of the email and the time of sending.

E-MAIL [}

] Recipient Template Longuege Subject

€

Back to the dashboard

This is where you decide how your emails are sent and received.

The form has three sets of options:

EMAIL

Send email to Customer service E|

@ Usze PHP's mail{) function {recommendad; works in meost cazes)

2 Sermy own SMIP paramerers (for advanced u

™ Never send emalls (may be useful for tesongz purp

& Send email in HTML formac
" Send email in text formar

@ Both

=

Save

e Sendemail to. Thisis a front-end setting. At the end of the checkout process, a client
can leave a message to your staff. You can choose to whom this message will be
sent by selecting from the drop-down list. To add more addresses, you should go to

Shop Parameters > Contacts.

e Email parameters: how emails are technically sent. Choose among the three. See

below for more information.

e Email format: how email are visually sent. Choose among the three. See below for

more information.

e Log Emails. Disable if you no longer want to keep track of the emails sent by your

shop, as shown in the Email section above.

Technical configuration

Configure PrestaShop to send emails to your customers. We strongly advise you that you
consult your web host to determine which settings to use for this feature. The options are:

=
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e Never send e-mails. Keep this setting for testing purpose. Once your shop is public,
you should never use this setting.

e Use PHP's mail() function. This option is recommended by default. In the event that
this does not work, then use the SMPT option below.

e Set my own SMTP parameters. In this case, a new section appears, with more fields.
The information for these fields should be provided by your web host: mail domain
name, SMTP server, SMTP user, etc. Make sure to transcribe exactly what your web
host provides you with.

The SMTP configuration information can be provided to you either by:
- Your system administrator,
- Your host,
- Your ISP,Your e-mail provider.

o Emall

Your web host can tell you whether or not your username is mandatory, as well as the
password information, and the encryption to use.

For example, in the case of Gmail (the email service offered by Google), you might have
to enter information such as the following one:

SMTP server: smtp.gmail.com

User: my.user.name@gmail.com (example)

Password: RT22UE87 (example)

Encryption: SSL

Port: 465

Visual configuration

There are two formats available for e-mails: HTML is great to look at, but might not work
everywhere; text is dull to look at, but works everywhere.
You can choose to use only one of the two, or both. Both is the recommended way.
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Test your email configuration

Once you have configured your emails using one of the two available methods, enter your
own e-mail address in this section, then click the "Send a test email" button.

Now check the inbox of the address provided to verify that you indeed have received the
test email, in the correct format. If you have not received it, update your configuration
with the correct information.

£ TEST YOUR EMAIL CONFIGURATION

Sond atestemailto  pub@prestachopicom

™M

Send a test email
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Import

Import Parameters

The import page enables you to easily fill your product catalog when you have a very large
amount of products, or to import data that you exported and converted from another e-

commerce tool.
Historically imports were made using .CSV files in PrestaShop. Since the version 1.7, other

formats of file are supported, such as .xls, xlIsx, .xlIst, .ods, and .ots.

CSV is an acronym of "Comma-separated values". It is a popular plain-text format when
there is a need to import, export or simply store data in a non-proprietary format.
Almost all data handling tool support CSV format, in various incarnations.

You can read more about the CSV format on Wikipedia:
http://en.wikipedia.org/wiki/Comma-separated_values.
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£ IMPORT

@ You can read information on import at: http://doc.prestashop.com/display/P516/CSV+Iimport+Parameters

Read more about the CSV format at: http://en.wikipedia.org/wiki/Comma-separated_values

4>

What do you want to import? | Categories

Select a file to import = & Upload  or °Choose from history / FTP

Allowed formats: .csv, .xls, .xisx, .xIst, .ods, .ots.
wed.

lowlng directory:

4

Language of the file | English (English)

Field separator

1; Blouse; 129.90; 5

Multiple value separator

Blouse; red.jpg. blue.jpg, green.jpg; 129.90

Delete all categories before import
Skip thumbnails regeneration

Force all ID numbers

Send notification email :]

Next step

The import process requires preparation, and starts with a form made of primary settings:

What do you want to import?. Choose in the drop-down list what kind of entity
you would like to import to your shop. The "Available fields" on the right updates
when you choose an entity, so that you know the kind of data that your import file
should contain.
PrestaShop enables you to import the following types of data:
o Categories,
Products,
Combinations,
Customers,
Addresses,
Brands,
Suppliers,
Aliases,

O O O O O O O
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o Supply orders (if Advanced Stock Management is enabled),
o Supply order details (if Advanced Stock Management is enabled).
o Store contacts
e Select afile to import. You can import more than one file at a time, but make sure
that they all contain the same type of data. You can either upload files from your
computer, or choose files already available on your FTP/ in your history.

You can download sample files for each type of data from the "Download

sample CSV files" section on the right. This helps you compare these sample
files with your own files, so that you can make sure that the files you are about
to import are indeed ready to be imported to PrestaShop. These files are
actually stored in the /docs/csv_import folder of your installation of PrestaShop.

e Language of the file. Data can only be imported for a single language at a time. If
your data exists in more than one language, you should split it into as many files.

e Field separator. Not all CSV file use commas to separate their values: some use
tabulations, others semicolons, etc. You can indicate what your files use in this field.

e Multiple value separator. When an attribute can support more than one value,
these values need to be separated with a specific separator. After reviewing your
files, indicate your separator here.

e Delete all ___ before import. This option will erase all previously existing entries of
the type of data you are importing. Thus you will start with a clean slate.

e Use product reference as key. Product import only. You can choose to have the
product key be determined by PrestaShop, or instead use the product's reference
as the ID. In this case, make sure the file does contain references for all your
imported products.

e Skip thumbnails regeneration. Category and product import only. You can choose
to have PrestaShop regenerate the thumbnails that are linked from your CSV file (in
the "Image URL" or "Image URLs" fields).

e Force all ID numbers. You can either keep the imported IDs, or let the importer
auto-increment them.

e Send notification email. If you are importing large files, activate this option to
receive an email when the import is complete.

When changing the entity you wish to import, the section on the right, titled "Available
fields", changes to present the expected data fields. Although the importing tool helps you
by taking care of matching your file's fields with PrestaShop's, you should strive to make
your data more import-friendly by following the naming scheme and order of the
presented fields. If not, the import will be more tedious, but not impossible.
Some fields have a little information popup available (represented by an "i" logo), which you
can display by hovering the mouse cursor over it. They mostly pertain to PrestaShop's
multistore or advanced stock management features. Make sure to read them all in order to
better build/edit your data files.
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= AVAILABLE FIELDS

1D

Active (0/1)

Name

Parent category

Root category (0/1) &
Description

Meta title

Meta keywords

Meta description
URL rewritten

Image URL

ID / Name of shop @

* Required field

Data format

Imported data file must be in text-file, using a CSV-based format and the
accompanying .csv file extension. We recommend using a semicolon ";" as a field separator.
If you textual data (product description and such) contains semicolons, you should either
remove them, or choose another separator in the "Field separator" option.

You can create a CSV file using any text editor (we recommend Notepad++:
http://notepad-plus-plus.org/), but we do advise you to use a spreadsheet program, then
save your work in the CSV format. Using a spreadsheet program enables you to have an
easier and more visual grasp of your data, in comparison to the plain text file. You can use
the commercial Microsoft Excel (http://office.microsoft.com/en-us/excel/ or the free
OpenOffice.org http://www.openoffice.org/ Calc.

Here is a sample import file, with a list of products:
"Enabled";"Name";"Categories";"Price";"Tax rule ID";"Buying price";"On
sale";"Reference";"Weight";"Quantity";"Short desc.";"Long desc";"Images URL"

1" Test";",2,3"130;1;75;0;"PROD-TEST";"0.500";10;" Tis a short desc.";"This is a long
description.";"http://www.myprestashop/images/productl.gif"

0;"Test 02";"1,5"110;1;65;0;"PROD-TEST2","0.500";10;"'Tis also a short desc.";"This is a long description
too.";"http://www.myprestashop/images/product2.gif"

1;"Test 03";"4,5"150;1;85;0;"PROD-TEST3";"0.500";10;"'Tis a short desc. again";"This is also a long
description.";"http://www.myprestashop/images/product3.gif"

Note that this is only a regular sample files built for this demonstration; it is purposefully
not optimized for PrestaShop importation. If you need a sample file you can learn from, use
the ones you can download from the "Download sample CSV files".

The first row should be a descriptive name for the data column (you will be able to skip it
during the import process). There must be the same number of columns on each row.

You should remember that:

e The price column will use your store's default currency.

e Categories are to be specified using their existing IDs (so you should have imported
them first), and separated with a comma (by default).

e The URL of the image must be an absolute link. In other words, it should be the
link that may be used in a web browser in order to display the image. For
instance: http://www.myprestashop/images/productXXX.gif.

e Thefile's character encoding should be UTF-8. If not, use ISO-8859-1.

e Dates use the ISO 8601 format, without a time zone designator (the time zone is the
one for your store): 2013-06-2115:07:27.

=
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Once you have all your data in CSV format, you can upload them to your store's database
using the form on this page.
You have two ways to register files to import:

Using your browser: click the "Upload" button, find your file then validate. Do this as
many times as necessary to list all your import files.

Using your FTP client: upload the files in the /admin-dev/import folder of your
PrestaShop installation. Reload the import page: the "Choose from history / FTP"
button should now indicate a number. Click the button to display the list of available
files (including the ones you previously uploaded using the browser), then click the
"Use" button for the file you wish to import.

Once your files are all listed in the "Select a file to import" section, you can proceed with the
rest of the form:

Confirm the type of data contained in your file, using the drop-down list named
"What do you want to import?". Once you have selected the type of data, the list of
the available fields appears on the right, which helps you refine your CSV file — at
least for the order of the columns, which will soon prove handy.

Select the language of the imported content. If the target language is not
available, you must install it first, in the "Translations" page under the "International"
menu.

Select the separators. We suggest that you leave the default values ("field
separator" with a semicolon ";", "multiple value separators" with a comma ","). But
obviously, if your CSV file is built differently, you should change these values
accordingly.

If you want to remove all the products in your catalog before importing, select the
appropriate option.

Once all your choices have been made, click "Next step".

When clicking the "Next step" button, the page reloads with the data mapping tool. This
interface helps you map your file's data columns with the ones required by PrestaShop.

£
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Please match each column of your saurce CSV Mlle to one of the destinatlon celumns.

Save your data matching configuration [El save

Lines to skip
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Cancel Import .C5V data
Presented in this table are the rows from your file, placed under arbitrary columns matched
to PrestaShop's database needs. It is up to you to make sure that all the columns from your
CSV file are matched with the correct column header, using each header's drop-down
selector, so as to import your content correctly.
For instance, with our sample file:

e First column. We marked it as"Enabled", PrestaShop presents"ID" as a header. Click
on the header's drop-down menu, and select "Active (0/1)".

e Second column. Marked "Name", header indicates "Active (0/1)". Let's change the
header for "Name *".

e Third column. You get the idea...

The screen cannot contain more than 6 columns, so click the ">" and "<" buttons to see the
other columns, and make sure to match them all correctly.

In our example, we used the first row for column names. Since we do not want these
imported, enter "1" in the "Rows to skip" text-field.

Once you are done matching your columns, click the "Import" button (bottom right-hand
corner of the screen), and PrestaShop will start the importing process. A pop-up window
will open to show you the progress of the import.

When the process is done, it should indicate "100% validated" and "100% imported". When
closing this pop-up, you are sent to the main screen. If an error occurred during the import,
you will see a notice of all the encountered problems. In this second case, you should review
your file and make sure to correct everything.

Mapping configurations

The mapping process can be a tedious task if you cannot customize your file columns order
according to that used by the PrestaShop importer, and even more so if you have to do that
repeatedly or frequently. That is why PrestaShop includes a small tool to save the current
mapping order that you have set up using all the headers drop-down selectors.

Lozd 2 mapping configuration | Products from Store 2 - W load || ¥ Deler=
Save your mapping configuration E) Save

Lines 1o sKip

=
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The tool is a simple field at the top of the matching tool. You can do the three basic actions
(only one if there is no mapping configuration saved yet):

Saving. Enter a descriptive name in the field, and click "Save". The interface updates
to feature the saved configuration in its drop-down list.

Loading. Select a mapping configuration in the drop-down list, and click "Load".
Deleting. Select a mapping configuration in the drop-down list, and click "Delete".
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Team

Whether you are building your shop on your own, or you have an established business with
employees, you will need to give access to your shop to other people at some point. To
manage your daily orders, to get some technical help, to work with professional translators,
etc.

Whenever you need to give access to your shop to someone, you should create an account
for this person (never give your own credentials!) and carefully set the permissions. The
team pages will help you with this.

Employees Accounts Configuration

The "Employees" administration page lists all the user accounts that have access to your
shop's back office. By default, you will find the account that was created during the store's
installation, which is automatically set as SuperAdmin. The SuperAdmin has access to all of
PrestaShop's features without restriction.

SuperAdmir . # Edit

You should make sure to create a new employee account for every actual employee that
has anything to do you with your online business. This means that you should never have
a general use account that everyone can use, because you need to keep track of who did
what in your shop. Indeed, employees can edit orders, accept payments and refund
customers, and you need to know who did what. Having a personal administration
account for each employee is a good way for you to ensure that your team manages your
shop responsibly.

=
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Adding a new employee

The "Add new employee" button takes you to the employee creation form.

& EMPLOYEES

&

Cancel

* Last Name

e

Your avatar in PrestaShop 1.6.x is your profile picture on PrestaShop.com. To change your avatar, log in to PrestaShop.com
with your email and follow the on-screen Instructions.

* Email address

Password

E4
Q,

Default page = Dashboard v

Language = English (English)

* Permission profile Choose

=)

Save

It has the following settings:

=
.

First name and Last name. The name does not appear to customers, but is very
helpful when you need to know who did what on your shop.

Email address. If allowed to, the employee will receive customer's emails and
PrestaShop's notifications on this address. It is also used as the account's login
identifier.

Password. Try your best to not make it obvious. You do not want an employee's
account to be used by unknown people.

Subscribe to PrestaShop newsletter. Subscribe to PrestaShop newsletter to
receive e-commerce tips and news from the PrestaShop team.

Default page. You can decide which page the user sees right after logging in. This
could be the Stats page for SuperAdmins, or the Orders page for salespersons.
Language. The default language, since your business might be done in English, but
your logisticians might be from another country. Make sure to add the necessary
languages, using the "Translations" page under the "International" menu.

Active. You can temporarily and definitively disable an account. This enables you to
create temporary accounts, for instance when you need help during the holidays or
the shopping season.

Permission profile. It is very important that you assign a correct profile to each
employee account. A profile is tied to a set of permissions and access rights, and you
should get to know the existing ones, listed in the "Profiles" page. The profile
determines which part of your shop's back office the employee has access to; for
instance, when the employee logs in, only the pages/menus that have been
configured as accessible to his or her profile will be displayed. This is a very
important setting.
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The profile avatar (the image that represents you in the back office) is tied to the user's
account on the PrestaShop forum. Therefore, if you want to customize this image, you
must first create an account on the forum: http://www.prestashop.com/forums/

Employees options

The section at the bottom of the "Employees" page, right below the list of employees, has
two options available:

e Password regeneration. Enables you to set the frequency at which an employee
can change his or her password.

e Memorize the language used in Admin panel forms. If "Yes", enables employees
to save their own default form language.

Off EMPLOYEE OFTIONS
Password regenerafion | 360 minutes
Memuorize the language used in Admin | No

panel forms

Save

Employee Profiles

PrestaShop enables you to assign specific duties and rights to each employee who helps
you manage the online shop. For example, the administrator will have access to the entire
store, without restriction, while an employee can only have access to the catalog or orders.

PROFILES 4

IDva MName==
O, Search
SuperAdmin & Edit
& Logistician # Edn ~
) S e #dn v

4l 4 Salesman # Edit
Sulk acicns «
By default, PrestaShop has 4 profiles ready to use:

e SuperAdmin. The highest rank. It has all the rights and can access everything on
the PrestaShop installation.

e Logistician. Those in charge of packing and sending orders. Can only access the
orders, shipping and stock management pages, and part of the catalog and
customer pages.

e Translator. Those who are tasked in translating your shop's textual content. Can
access products and categories, content pages and the "Translations" page.

e Salesman. Your salespersons, if any. In addition to the translator's access rights, can
also access the customer pages, the modules and webservice, and some stats.

You can see the details of the access rights by reviewing each profile in the "Permissions"
page.

~
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Adding a new profile

You can add as many profiles as needed.

485 PROFILE

* Nama en™

X =
Cancel Save
Adding a new profile is pretty straightforward: simply click the "Add new profile" button,

enter a unique name for the new profile, and save.
The more complex part comes when setting the new profiles access rights. This is done in
the "Permissions" page.

Profile permissions

Permissions are the central part of PrestaShop's profiles. They enable you to see very
precisely what an employee account can and cannot do on your shop.
The "Permissions" administration page is built using tabs:

e On the left of the screen, as many tabs as there are available profiles.
e On the remaining right of the screen, PrestaShop displays the selected profile's
permissions. This tab contains two tables side by side.

When you click any profile (except SuperAdmin), the two tables appear to give you access
to their criteria:

e On the left, menu-related permissions: you can decide what the profile can do with
menus. In effect, you could prevent a profile from editing the content of a page, or
even hide the menu entirely.

e On the right, module-related permissions: while you might allow some profiles to
see the available modules, you might prefer that only the most trustworthy
employees should be able to configure some key modules.
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MENL MODULES

View Add Edit Delete All
Dashboard » Avallable quantities
Catalog a a » Bank wire
» Products a [ -] ] » Banner block
» Categories a » Best-selling products
= Monitoring a ] » Best categories
Atributes » Best customers
= Suppilers /] [ /] a » Browsers and operating systems
» Tags » CMS Block
» Attachments B T € 0 i » Carrier distrioution
Orders a L] a
» Orders a /] ]
» Involces ]
» Merchandise Returns [ ] [ ] a8
» Delivery Slips a
a » Contact informaticn block
] [ /] a » Cron tasks manager
» Order Messages » Currency block

For each of the menu criteria, you have 5 options:

View. Employee can view information.

Add. Employee can add new information.

Edit. Employee can change information.

Delete. Employee can delete information.

All. Enable all the above options for the current row.

Meanwhile, the module criteria have 3 options:

e View. Employee can view the module's configuration.

e Configure. Employee can configure the module.
e Uninstall. Employee can uninstall the module.

Setting permissions for a new profile

For this example we will create a new profile, "Order Preparer". First create the profile in the
"Profiles" page, by filling the "Name" field. As soon as it is saved, it appears in the list of

profiles.

Then you need to assign permissions to this new profile. Go to the "Permissions" page, and
click on the tab for the new profile: the list of criteria appears. By default, a new profile has

access to none of the back office pages.

eEasa

aeseseEea

oeas

< - - - - - - |

View

oo PEROoRPOOEERERDOR

ap

Canfigure

eos

SO cPOOEDOOBD

see

Uninstall

There are two ways to fill the criteria, depending on the limits or freedom you want the

profile to have:

e Clickthe permission checkboxes one by one until it has enough access rights to get

the job done.

e Have all the checkboxes checked, then remove permissions one by one until it has

only the ones necessary.

You have two ways to have checkboxes checked in batches:
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e Per column: at the top of each column, a checkbox makes it possible to have all of
the column's checkboxes checked at once. Unchecking it unchecks all the currently
checked boxes.

e Perrow:ifyou click on the "All" checkbox for a given row, all the checkboxes this row
will be checked. Unchecking it unchecks all the currently checked boxes.

You can then uncheck selected rows rather than spending time checking each needed
rows one by one.

To avoid mistakes during the configuration of your permissions, PrestaShop automatically
saves your settings every time you make a change. This means you do not have to click any
"Save" button. Once you have assigned the profile its rights, you can return to the
"Employees" administration page and start assigning that new profile to the employees
who need it.

=
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Database

The database menu gathers the SQL Manager page and the Database backup one:
everything you need to handle to handle your database, for advanced users mostly.

SQL Manager

The SQL manager is a complex feature, which should be reserved for technical people
who know how to explore a database using the SQL language. In return for this
complexity, it can be extremely powerful and proves immensely useful to those who
master it.

SOLMANAGER 1

1]

Active French

products

Llink_rewrit=, pl.description FROM ps_product p LEFT JOIN ps_product. lang pl ON (pid_product =

& Ecport v

uct] WHERE p.acrive = 1 AND plid Janz = 2

This tool enables you to perform SQL queries directly on the PrestaShop database, and save
them for use at any later time. Indeed, PrestaShop presents its database data in many ways,
but you might need something more, or more simply, something rawer than PrestaShop's
clean interface. Using the SQL manager you can perform complex queries which build
upon tables of data in the way YOU need them.

For instance, using this tool and your knowledge of SQL, you could create a reusable query
giving you an updated list of the clients who are subscribed to your newsletter, or get a list
of products in HTML or CSV format.

é For security reasons, some types of queries are not allowed: UPDATE, DELETE, CREATE

TABLE, DROP, etc. In short, you can only read data (SELECT query).
Also, secure keys or passwords are hidden (Heesstrt)

Creating a new query

As usual, the "Add new SQI query" button leads to the creation form. It has two main

fields:

-~
-2

SQL query name. Make the name as long and descriptive as necessary.
SQL query. The SQL query itself. You are free to perform JOINs or other intricate
selections.

£ 501 QUERY
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Additionally, the "List of MySQL Tables" section helps you explore the database, and makes
it easier for you to build your queries. It gives you a handy and clickable selector of all the
currently available database tables. Select a table to make PrestaShop display its attributes
and types, then click "Add attribute to SQL query" to send its name into the "Request" field.

S LIST OF MYSQL TABLES = LIST OF ATTRIBLTES FOR THIS MYSQL TABLE

n{ SQLq
|
manifacires o attribu QLg
gory_detaull ttribute to SOL que

© Add rable name 1o SOL query

Saving the form sends you back to the main page, with its list of queries.
Starting a query
Each saved query in the table has four icons to the right of its row:

e Export. Performs the query, and has it downloaded by you in CSV format.

e View. Performs the query, and has it displayed in an HTML table, right within the
PrestaShop interface.

e Edit. You can edit a query as often as necessary, in order to refine it and get better
results.

e Delete. Once a query is not used anymore (or simply because it does not work), you
can delete it by clicking this button and confirming your choice.

Settings
There is only one setting at this time:

e Select your default file encoding. You can configure the character encoding of the
downloaded CSV file. The default, UTF-8, is recommended, but you can select ISO-
8859-1if need be.

G SETTINGS

ect your default file encoding | w3 [=]

~
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Some sample queries

The possibilities are endless, but here are a few sample queries to help you build your
own.

Listing all the e-mails address of all the customers

SELECT email FROM ps_customer

Listing all the e-mails address of all the customers who are subscribed to your
newsletter

SELECT email
FROM ps_customer
WHERE newsletter =1

Listing all the products which are active and have a description in French (id_lang = 4)

SELECT p.id_product, pl.name, pl.link_rewrite, pl.description
FROM ps_product p

LEFT JOIN ps_product_lang pl ON (p.id_product = pl.id_product)
WHERE p.active =1

AND plid_lang = 4

Listing all the orders, with details about carrier, currency, payment, total and date

SELECT o.” id_order™ AS "id~,
CONCAT(LEFT(c.  firstname™, 1), "', c.” lastname”) AS ~Customer’,
ca.”name” AS " Carrier”,
cu.”name’” AS "Currency,
0." payment’, CONCAT(o. total_paid_real™, "', cu. sign™) AS "Total ",
o."date_add’ AS "Date’

FROM " ps_orders™ o

LEFT JOIN " ps_customer™ ¢ ON (0. id_customer™ =c.” id_customer’)

LEFT JOIN " ps_carrier’ ca ON (o.id_carrier = ca.id_carrier)

LEFT JOIN " ps_currency” cu ON (o."id_currency” =cu. id_currency)

=
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DB Backup

A backup is the action of saving the content of your database into files that you store in a
safe place. The point is that you can revert to them in case your database fails on you.

You must perform regular backups of your shop, so that in case of a crash, you can reboot
your shop quickly and in the best conditions. The database contains most of the
information in your shop, many of which are indispensable for PrestaShop to work
correctly — including your products, categories, and other data you added since the
installation, but not your images for instance (these are stored, along with your theme
files, on your server).

The more often you perform a backup, the safer you are. Once a week is a minimal
frequency.

To create database backups of your shop, you have several solutions. You can use tools such
as phpMyAdmin (reserved for advanced users), or use the one integrated into PrestaShop:
the "DB backup" page.

The page starts with two big notices. You should read both completely in order to have a
better idea of what the page does:

e The "Disclaimer" section gives you a series of reminders about backups, which you
should read every time you make a backup. The section ends with the "l have read
the disclaimer. Please create a new backup" button, which you have to click in order
to create a backup. Once created, the backup appears in a new "Download section"
at the top of the page (click the button in order to download the backup file to your
computer), and in the list below the notices.

e The "How to restore" section gives you tips on how to get your data back into
PrestaShop in case of failure. You should commit this to memory, or at least save
this information somewhere in case a database crash makes it impossible for you to
access the PrestaShop administration — and thus the DB backup page — again. Just
in case, you will find it below as well.

How to restore a database backup in 10 easy steps

1. Set "Enable Shop" to "No" in the "Maintenance" page under the "Preferences" menu.

2. Download the backup from the list below or from your FTP server (in the folder
"admin/backups").

3. Check the backup integrity: Look for errors, incomplete file, etc... Be sure to verify all
of your data.

4. Please ask your hosting provider for "phpMyAdmin" access to your database.
5. Connect to "phpMyAdmin" and select your current database.

6. Unless you enabled the "Drop existing tables" option, you must delete all tables from
your current database.

7. At the top of the screen, please select the "Import" tab
8. Click on the "Browse" button and select the backup file from your hard drive.
9. Check the maximum filesize allowed (e.g. Max: T6MB)

10. Click on the "Go" button and please wait patiently for the import process to
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conclude. This may take several minutes.

The table below the notices lists all the backups that have already been made, indicating
the date of creation, age, file name, and size.
At the right of each row are the available actions:

e View. Enables you to download this backup.
e Delete. Enables you to delete this backup. Be careful, there is no turning back.

DB BACKUP

Date Age File name File size

After each backup process, you should download the generated backup file by clicking on
its "View" icon, or simply by using the link in the notification box at the top. Put your
backup file in a safe place, for you might need it at any given time. Furthermore, you can
find these backups directly on your server, in the /backup folder, under your custom-
named /admin folder.

Your database is saved using the standard SQL format and its .sql file extension, and
compressed using the BZip2 algorithm (simply put, a variant of the popular Zip format.
Read more: http://en.wikipedia.org/wiki/Bzip2) and its .bz2 file extension. That gives a file
archive with the .sqgl.bz2 file extension.

Backup Options
At the bottom of the screen, two options are available:

o lIgnore statistics tables. PrestaShop stores your site's statistics in a handful
of database tables, and these can grow big quite quickly. While it can be
sound to keep your stats in a safe place, they also make for huge files to
download, while you are probably more interested in a backup of your
products, categories, customers, orders, etc.

By default, PrestaShop backups all tables, but if you are short on disk space
on your web server, change this option to "Yes".

o Drop existing tables during import. When importing a backup file, the
system can either overwrite the existing live tables with the content of the
ones that were backed up, or delete all existing in order to replace them
with the content of the backup. The first case can result in doubles, which is
why this option is enabled by default.

o BACKUP OPTIONS

gnore statistics tables

Drop existing tables during import m
=
-

Save
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Logs Parameters

Errors happen. Most of the time, you are not aware of them because PrestaShop handles
them silently. But you might want to know about them, in order to be able to correct the
most regular ones and ensure a better stability for your shop.

A\ SEVERITY LEVELS

Meaning of severity levels
1

4

Locs 0

iD Employee Severity (1-4) Mescage Oblject type Object D Errorcode Date

The "Logs" page is where you can have a look at all the actions performed in your shop, and
thus find the PHP errors which could plague your shop. They are listed in the page's central
table, and are presented in 4 levels:

e 1. Informative only. Run-time notices. Indicate that the script encountered
something that could indicate an error, but could also happen in the normal course
of running a script.

e 2: Warning. Run-time warnings (non-fatal errors). Execution of the script is not
halted.

e 3:Error.

e 4: Major issue (crash)!. Fatal run-time errors. These indicate errors that cannot be
recovered from, such as a memory allocation problem. The execution of the script is
halted.

These explanations are the official ones from the PHP manual. Read
more: http://www.php.net/manual/en/errorfunc.constants.php.

Logs by e-mail

The error levels also serve as values for the "Logs by email" feature.
PrestaShop adds one last value, 5, which indicates that the administrator does not want
to receive any notification, either for minor or major errors.

= LOGS BY EMAIL

o)
The error logging tool enables you to receive an email notification when an error occurs.
Notifications are sent to the shop owner's email address, and you can configure the
degree of importance at which you should start receiving such e-mails:

e ""if you want to know about everything, even the tiniest information.
e '"3"if you only want to know about issues (errors and major issues).

=
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e "4"if you only want to keep the major issues.
e '"5"isthe default, meaning that no notification is sent.

Webservice Parameters

In this page, you can enable your shop's webservice, so that third-party tools can access
your data. This potentially makes it possible for interesting tools to help you or your
customers make better use of your shop (such as mobile applications).

A web service is a method of commmunication between two electronic devices over a
network. It relies on a known set of methods, formats and access rights, so as be able to
use the webservice's content on any other authorized tool, and build upon the original
content. Read more about it on Wikipedia: http://en.wikipedia.org/wiki/Web_service.

The page starts by listing the currently existing webservice keys in a table, if there is any. A
webservice key is a unigue access that you grant to a developer, which can be used to tie a
tool to your shop. Share them sparingly, as you might not always want everyone to access
your data.

WEBSERVICE 1

Key Key description Enabled

EJCHBBRCEVZLQCZ56BGEPBRWCZWTFQIX  Frank's B IPhone app. v #Edt -

Not any app can access your shop through the PrestaShop webservice: you decide which
can, and what they are allowed to do. Every app has a unique connection key, with specific
access rights.

Adding a new key
The "Add new webservice key" button takes you to the webservice key creation form:

e Key. A unique key. You can either create your own, or choose to use a generated
one, for instance by clicking the "Generate!" button or by using any online key
generator. Generated keys are most of the time safer because they are harder to
guess.

e Key description. A reminder of who that key is for, and what it gives access to.

e Status. You can disable a key anytime. This enables you to only temporarily grant
access to your data from a certain key.

e Permissions. You do not have to share ALL your data with each key. You can choose
among a wide array of permissions, either by section or by type of access. You might
want some applications to only be able to view a handful of items, while some others
(for instance, ones that you would use to manage the shop remotely) should be able
to edit and delete just about everything. Choose wisely.

Click "Save" when you your key is ready.

~
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& WEBSERVICE ACCOUNTS
* Key EJCHBBRCEVZLQCZS6BEEPERWCZWTFQIX Generate!

Key description Frank's B IPhone app.

Permissi "y o o
srssens \k_;f} Set the resource permissions for this key

Resource Al View (GET) Modify (FUT) Add (POST) Delete (DELETE) Fast view (HEAD)

addresses
carriers
cart_rules
carts
categories
comhbinations

configurations

Configuration

@ For security reasons, make sure your shop's server supports secure SSL connection!

The webservice configuration is pretty easy:

e Enable PrestaShop's webservice. If you do not want anyone to access your shop
through third-party tools and applications, just keep it disabled.

e Enable CGlI mode for PHP. The CGl mode is a special setting for the Apache server,
where you tell it to use PHP as a CCl script rather than an Apache module. While
the CGl mode has a reputation of being more secure, it has been found to have a
security flaw as recently as May 2012. Ask your web host for advices.

O CONFIGURATION

Enable PrestaShop's webservice

Enable CGI mode for PHP

3 PrestaShop 1.7 User Guide




Multistore

This page is only available when you enable the multistore feature.
Turning your single-shop PrestaShop installation into a multi-shop one is very simple:

1. Gotothe "Shop Parameters" menu and select the "General" page.
2. Find the "Enable Multistore" option, select "Yes".
3. Save your changes.

The "Advanced Parameters" menu will now feature the "Multistore" page, which is
presented in details in the "Managing multiple shops" chapter of this guide.
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Managing Multiple Shops

One of the great features of PrestaShop is called "multistore", meaning the ability to
manage multiple shops from the same back office.

Thanks to this feature, you can manage many customized shops, which share many
common elements. For more efficiency, you can even create groups of shops.

How to decide if you need the multistore feature

You may find yourself wanting to use the multistore feature, when in fact it is not necessary.
For instance, if you want a multilingual shop, or if you need to use more than one currency,
or if you would like to have a different graphic template for each category.

Here are two questions that you should ask yourself before deciding to enable the
multistore feature:

Do you want your shops to have a different price for the same product (besides
special discounts for a client or group of clients).

If the answer is 'yes', then you need to use the multistore feature.

When a client buys from one shop, would you want him or her to NOT have access
that shop's order history and invoices from the other shop (even if the client have
the same login credentials on both shops).

If the answer is 'yes', then you need to use the multistore feature: the shops will
not share their carts and orders, and customers putting items in their cart for shop
1 will not see these items in their cart for shop 2.

If the answer is 'no' to both questions, then the multistore feature is not for you.

Enabling the multistore feature

Turning your single-shop PrestaShop installation into a multi-shop one is very simple:

INIOENE

Display brands and suppliers “

Log-in to your shop's administration.

Go to the "Shop Parameters" menu and select the "General" page.
Find the "Enable multistore" option, select "Yes".

Save your changes.

Display best sellers E

Enable Multistore

There you go: the multistore feature is now in place, starting with the addition of the
"Multistore" page under the "Advanced parameters" menu. This is the page where you will
manage the various shops created with this PrestaShop installation.

~
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The multistore interface

Managing your stores
The "Multistore" page comprises three mains sections:

e Multistore tree. Gives you a bird's eye view of your shop groups, their shops, and
even the various URLs tied to a single shop.
By default, there is only one shop, in the default group: the main shop.
e Shop groups table. Lists the available shop groups. You can edit them by click on
the 'Edit' icon on the right.
e Multistore options. Lists the available options for the existing shops.
o Default shop. The default shop is the one which will serve a central hub for
all the other ones, shares its details with other shops (products, carriers, etc.),
and is the one that appears when you log in the administration.

©f MULTISTORE OPTIONS

One back office to rule them all

When the multistore feature is enabled for your PrestaShop installation, many aspects of
PrestaShop become customizable on a per-shop or per-shop-group basis.

To help you understand which shop your changes are applied to, PrestaShop adds a
dropdown selector at the top of each screen, where you can choose the scope of
application of your changes:

e Apply to all of your shops on this installation of PrestaShop.
e Apply to only the shops of the selected shop group.
e Apply to only the selected shop.

All shops

Group: Default
Default - Christmas shop
Default - Main store

5 CATALOG ftems in Stack Average Gross Margin
36.67% L Yo%

vionitoring

This shop selector helps you know on which shop(s) you are currently working.

That being said, once the multistore mode is in place, many of the regular settings can only
be changed on a global (all shops) scale (international, shop and advanced parameters,
administration) and will therefore present the options as disabled in any other selection.
Still, you can choose to edit those settings on a more local (per group shop or even per
shop) scale if it is needed.
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Indeed, settings pages will look regular when the shop selector is on "All shops", while in
any other selection (shop group or single shop) they get additional options:

e A "Yes/No" option at the top of each section of the settings page.
e A check box next to each option.

They both serve the same purpose: letting you enable the options that would otherwise be
disabled in the current shop context. You can pick the options that you want to enable, or
you can enable all the options of the section by switching the Yes/No option. Once enabled,
it is up to you to change the value of each options: clicking the checkbox or switching the
Yes/No option does not change any settings, it just allows you to change it in that context.

Nevertheless, some options cannot be edited on a local context: they will display "You
can't change the value of this configuration field in the context of this shop."

The following table indicates whether the item can also be customized for a single shop,
for a group of shops, or for all shops at once.

Per Per shop All

Item
shop group shops
Employees X X X
Customer groups X X X
Products X X X
— Prices X X X
— Combinations and prices X X X
— Languages X X X
— Multiple images (except for the main image) X X X
— Available quantity for sale, provided that:
e The "Share quantity available for sale" option is X X

checked for the group,
e The group does not share its quantity available for
sale outside of the group.

— All other information (description, tags, friendly URL, etc.) X

Catalog values and attributes X X X
Discounts: cart rules X
Discounts: catalog price rules X
Taxes: tax rules X X X
Categories (except for the main image) X X X
Carriers X X X
Warehouses X X X
Advanced stock management X
Suppliers X
Brands X X X
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CMS pages X X X

Contacts X X X
Countries

A country's status (enabled or disabled) is commmon to all X X X
shop it is associated to.

Currencies X X X
Languages X X X
Modules X X X
— Hooks and exceptions X X X
— Enabling/disabling X X X
— Configuration (for instance, PayPal login credentials) X

Payment modules X X X
— Per-country restrictions X

— Per-currency restrictions X

— Per-customer group restriction X

Friendly URLs X

Scenes X X X
Web service account X X X
Homepage image slider X

For each shop, you can set specific prices for every product, share part of the catalog or the
whole of it, change product images, etc.

You can choose to share the customer accounts between your shops, enabling your
customers to use the credentials between all shops, and even be transparently signed-in
to each.

With advanced stock management, you can do a fine-grained management of the
associations between your shops and your warehouses.

Creating a new shop group

Having shop groups enables you to share certain characteristics between the shops in that
group: catalog, employees, carriers, modules, etc. It allows you to manage a set of shops as
easily as you would a single shop, while still being able to fine-tune the details of each shop
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manually.

Applying new parameters to all the shops in a group only requires a single action. When in
multistore mode, a drop-down menu is available on most of the administration pages, and
enables you to filter your changes by shop or shop group.

Technically speaking, when selecting a shop group in the multistore drop-down menu,
the displayed entities reflect the union of the entities pertaining to the shops in that

group.

Generally speaking, parameters are applied to all the entities belonging to the selected
entity in the multistore drop-down menu. This is explained in details later in this chapter.
Clicking the "Add a new shop group" button brings a form with few options but a lot of text:
you should make sure to read each description from beginning to end, as they help you
make a decision about these options. Since some are non-reversible (you cannot disable
them once they are enabled), it is important to know exactly what you enable.

™ SHOP GROUP

* Shop group name

* Share customers

™ 5hare available guantities te

* Status |

X =

Cancel Save
The available settings are:

e Shop group name. The name is private, customers will not see it. Still, make sure to
use a telling name: the more shop groups you will have, the more you will need to
be able to find a given group quickly. You can edit the name at any time.

e Share customers. Once enabled, you cannot disable this option. This is great
when you want to allow your customers to use the same login credentials on all
shops of this shop group.

e Share available quantities to sell. You can have different quantities of the same
product for sale on your shops. With this option, all the shops from this group will
share the same available quantity of products. This can make it easier to manage
said quantities.

=
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e Share orders. Once enabled, you cannot disable this option. This option can only
be enabled if both "Share customers" and "Share available quantities to sell" options
are enabled. With this option, customers who are logged on any shop from this
group will be able to see their order history for all the shops in the group.

e Status. Choose to enable this group right away, or later. You can enable/disable a

shop group at any time.

Existing shop groups can be edited from the shop groups list on the "Multistore" front page:
simply click on the 'Edit' icon on the right of the shop's row to open the form. As expected,

you cannot edit the "Share customers" and "Share orders" options.
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Creating a new shop

The shop creation tool, located in the "Multistore" page, enables you to simply and precisely
define both the front office appearance of your shop (namely, its theme) and the elements
you wish to import from your main shop into this new one.

M SHOP

* shop name

Shop group Defaulr

S &

Category rcot | Home

L

SO IR B Collapse All || BExpand All || BCheck Al | O Uncheck All

B tHome (9 selecied)

& Women (8 selected)

J S

¥ . Evening Dresses
Bl o Summer Dresses

Theme @ defauit-boozstrap

Juahuan o ocomm

x =)
Cance Save

Clicking the "Add new shop" button opens brings a form with two sections. The first one
has 5 options:

e Shop name. The name is public: customers will see it in many places, such as the
site title or the email references. Make sure to make it clear that it describes this

specific shop.
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Shop Group. A shop can only belong to one shop group. Also, it must belong to a
group: it cannot exist outside of a shop group — even if it's the only shop in that
group.

Note: you will not be able to move the shop to any other group if you create it within
a shop group which has any of its three options enabled ("Share customers", "Share
available quantities to sell" or "Share orders").

Category root. While your main shop has the catalog root as its category root, any
other shop can either use the same root, or use any category of the catalog as its
root — in effect using a sub-set of the main catalog as its own catalog.

Associated categories. In addition to being able to limit a shop's catalog to a sub-
set of the main catalog (see the "Category root" option above), you can choose to
only make some sub-categories of the main category available in this new shop.
Theme. You can use any of the available themes as the theme for this shop. In effect,
this makes it possible for you to have the very same catalog available in two
completely different shops, with a different theme, URL or even prices.

The second section, "Import data from another shop", is where you define which data of the
main shop you want to use as the data of this new shop.

& IMPORT DATA FROM ANOTHER SHOP

Cancel

=
.

mport data |
Choose the shop (source) Main store E‘

| Attribute groups

i
b
G
&

n
o
(=]
w
-
o
=1
3
=]
=]
3
1=

Awvailable quantities for sale

CMS biock

CMS pages

JEEEHE

Carriers

g

Cartrules

Combinations

HE I

Contact information

Countries

1=l

Currencies

Customer groups

| & =

Discount prices

E &=

Employees

Features

IR REE

Image slider for your homepage
Images

Languages

Manufacturers

Meta

=

M

Module hooks

| Modules

roducts

7

| Referrers/affiliates

Scenes

| &

Stores

EE

Suppliers
Tax rules groups
Top harizontal menu

Warehouses

EEEE

Webservice accounts
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It has two options:

Import data. If disabled, your shop will not share any data with any other shop, and
the section will close itself. While this is helpful when you want to manage two
entirely different shops with a single installation of PrestaShop, this also means you
will have to configure both shops from A to Z, whereas sharing data means you
would not have to recreate carriers, currencies or modules, for instance. Make sure
to think your choice through, as you will not be able to revert back.

Choose the shop (source). If you do wish to import data, you must indicate from
which of the existing shops you want to import that data. If you already have defined
a sub-shop of the main shop, this can help you make a "copy" of that sub-shop,
instead of having to set the various import options again.

Choose data to import. This is where you decide what kind of data you want to
import from the source shop. At the very least, you should import all the modules,
even if it means disabling some, as the whole front office is displayed through
modules and some major parts of the back office also rely on modules.

When saving the shop, PrestaShop warns you that it does not yet have a URL. Click on the
red warning to add one (see below).

3
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Setting a shop's URL

Each shop can have its own web address (URL) — or even several addresses — entirely
independent from the main shop (the first shop that you have installed).
You must define at least one web address for each shop.

Two shops cannot share the same address. If you try to give a new shop an address that
is already in use by another shop, PrestaShop will display an error.
On the other hand, you can have as many shops on one domain name as you want:
e Using subfolders:

http://www.example.com/men/,

http://www.example.com/women/,

http://www.example.com/Kids/,

http://www.example.com/pets/, etc.

In the case of subfolder stores, make sure to create two URLs for each store: one
with the "www.", one without it!

For instance:
http://www.example.com/men/
and http://example.com/men/

Otherwise, customers trying to access your secondary store without the "www."
in the URL will be redirected to your main store.

e Using subdomains:
http://men.example.com/,
http://women.example.com/,
http:/kids.example.com/,
http://pets.example.com/, etc

é Do not create any subdomain or subfolder yourself, either on your server or your

computer: PrestaShop takes care of creating the path for you on your server. When the
customer requests this path, PrestaShop will recognize the shop and serve the files
and data for the correct store automatically.

Of course, a shop can also have its own domain name.

Using a domain name

In case you want to use a different domain name for your supplemental shop rather
than a subdomain/subfolder, you must configure your domain to point to the folder
where PrestaShop is located. The URL rewriting is then done by PrestaShop itself.

Alternatively, you can create an alias for your domain name that redirects to absolute
URL where your installation of PrestaShop is located. The way to achieve this depends
on the control panel and options that your hosting company provides you with: "Alias"
for Plesk, "Forward" for CPanel, "Aliasdomain" for ISPConfig, etc.

To add a URL to a shop, select the shop in the "Multistore tree" selector, and then click on
the "Add new URL" button. PrestaShop will load a screen with two sections and eight
options:

e URL options.
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o Shop. A reminder of the shop to which you are adding a URL. You may also
simply switch to another shop.

o Main URL. By enabling this, you indicate that you want all the other URLs
for this shop to redirect to this main URL (this will switch any other Main
URL to be a normal URL).

o Status. You can disable and enable a URL at any time.

e Shop URL.

o Domain. The shop's domain name itself. It does not have to be limited to
the domain name: you can indicate a sub-domain if you need to. Just make
sure to not add 'http://!, or any /.

Example: www.example.com or kids.example.com.

o Domain SSL. If your SSL domain is different from your main domain, be
sure to indicate it in that field.

Example: www.example.com or kids.example.com.

o Physical URI Here you must set the physical path to your actual
installation on your server. If the shop is at the root of the domain or
subdomain, leave this field empty. Example: / or /kids/.

o Virtual URL. You can make the shop transparently available to customers
using this option: through the power of URL rewriting, you can have your
shop be displayed without the need to create a sub-folder. Of course, URL
rewriting must be enabled in PrestaShop (meaning Friendly URLs, see the
"SEO & URLs" page of the "Traffic" menu, in "Shop Parameters").

Example: /shoes/. Note that this only works for subfolder shops, not
subdomain shops.

o Your final URL will be. Gives you the impact that your URL settings above
will have on the complete web address to your shop.

©F URLOPTIONS

Shop Main store |Z|

= SHOP AL

=,

3 PrestaShop 1.7 User Guide

-



Sample Usages and Specifics

Managing a catalog in multistore mode

In multistore mode, some of the PrestaShop administration pages feature a prominent
drop-down menu, titled "Multistore configuration for". This menu gives you the context of
what you are doing: it enables you to set the shop or shop group to which the changes you
are making are applied.

For instance, when creating a new product, the selection in this menu will determine
whether the product will be available for all shops, only one shop group, or a single shop.
When editing a product, PrestaShop displays notifications to help you understand the
scope of your changes. For instance, when editing a product while in the "Shop A" context,
the notification will say "Warning, if you change the value of fields with an orange bullet,
the value will be changed for all other shops for this product", with said orange bullet
appearing on all the implicated fields, such as "Type of product", "Reference", the package's
size, etc.

Likewise, if you change a product while in the "All shops" context or in the context of a shop
group, some fields will be disabled: since they have a global impact, you cannot edit them.
If you really need to edit this content, each field has a box that you can check to edit that
field in all the shops under this context.

é If you edit a disabled field, the product is created in all the shops of the context which
do not already have it in their own catalog. Make sure to double check your context.

Data exchange between stores
Duplicating data between stores

Duplicated data in PrestaShop are set during the setup of any individual shop, by importing
all or some of the content from an existing shop into the new one. The content that can be
imported is varied: products, categories, employees, modules, cart rules, suppliers, etc. Data
importation is done once and for all: once a store has been created, you cannot easily
import data again from another store.

Sharing data between stores and store groups

Stores can share data. Shared data are fundamentally handled at the store group level: one
of the important things to understand when dealing with PrestaShop's multistore mode is
that all the stores within a store group can share the same details share data — or more
precisely, three types of content: customers, available quantities, and orders. Once the store
group is set, the sharing of data between its stores is mostly finished: while you can change
the setting for the available product quantities, you cannot change the customers and
orders settings anymore as soon as any store within the group as at least one customer or
one order.

Sharing products and categories

When you create a new store within a group, you can choose to have all, or some, of the
categories in the new store to be exact duplicates of the categories in any other store on
your installation of PrestaShop.
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When creating a category, either for a specific store or for all the stores in the PrestaShop
installation, PrestaShop registers the category for all the stores — it is simply hidden from
any store where it has not been set.

By associating the new stores with a given category, any change in this category will impact
all the stores which are associated with it, even if the stores are from different store groups.
You can therefore change the category's content once and for all from one place, including
its products.

Sharing customers and customer groups

As indicated above, stores within the same store group can share clients: all you have to do
it set the proper option when creating the store group.

Groups are less detailed: if you change one of the default customer group in one store, the
change is applied to all the other stores, regardless of the store group.

If you want to have different customer groups for each store, you must create a new group
and use the "Multistore configuration for" selector to associate the group with the current
store or store group.

If the option "Share customers" has been disabled, then your customer list will need to be
empty before you can enable this.

If you'd rather keep your customer list you can do the following:

e Go to your database management software such as phpMyAdmin.

e Search for the table ps_customer. It might be different, depending on your
database prefix.

e Export this table.

e Empty the table. Dot NOT drop it. If you do want to drop it, make sure you recreate
the table afterwards.

e Go back to the multistore settings for the shop group.

e Enable the "Share customers" option.

e Import the table.

Sharing customers between the shop group has now been enabled without the loss of
customer information.

Sharing orders

It is possible for stores within the same store group to share orders: all you have to do it set
the proper option when creating the store group.

If the option "Share orders" has been disabled, then your order list will need to be empty
before you can enable this.

If you'd rather keep your orders you can do the following:

e (o to your database management software such as phpMyAdmin.

e Search for the table ps_order. It might be different, depending on your database
prefix.

e Export this table.

e Empty the table. Dot NOT drop it. If you do want to drop it, make sure you recreate
the table afterwards.

e Go back to the multistore settings for the shop group.

e Enable the "Share orders" option.

e Import the table.

Sharing orders between the shop group has now been enabled without the loss of order
information.

=
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Using a different theme for each shop/shop group

Once a theme is installed on your PrestaShop, you can use the "Theme & Logo" page in the
"Design" menu to change the theme of the current store, or of the current store group,
depending on how the "Multistore configuration for" selector is set.

Using specific settings for each shop/shop group

"Multistore configuration for" selector is the go-to option when you want your changes to
have an impact on a given store or set of stores. It should even be the first option to look
at when an administration screen opens up, as PrestaShop will change the available
options depending on the context you are in: store, store group or all stores.

This makes it possible for you to:

Using different image formats for each shop/shop group
Activating/configuring a module on a per-shop basis
Positioning/displaying front office blocks on a per-shop basis
..and so much morel!

Managing pages in multistore mode

When viewing the list of the content pages in the "All shops" context, all the pages from all
shops are displayed. Likewise, when in a shop group context, the pages for all the shops in
that group are displayed.

When creating a page in a shop group context, all the shops in this group will display this
page, yet the page will be unique: editing it in one shop will apply the changes in all the
shops from this group.
On the creation page, a section appears with a list, indicating which ones will be impacted.

Managing Discounts in multistore mode

When creating cart rules or catalog price rules in a multistore context, an additional
condition is available, with which you can choose the shops on which the rule should be
available.

Web-service and multistore

Access to the web-service is also highly configurable, both at the shop level and at the shop
group level. When creating a web-service key, you can choose to associate it with all shop,
some shop groups, or selected shops.
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Complying with the European
Legislation

This guide is intended to European merchants and explains how they can configure
their shop and make sure it's compliant with European e-commerce legislation.

Why you should bother about it

If you're based in Germany, Austria or Switzerland, or intend to sell in those countries,
making sure your shop is compliant with the legislation is a mandatory requirement.
Failing to do so could expose you to prosecution fees. To avoid these prosecutions,
certification companies like Trusted Shops, EHI, Handlerbund and Protected Shops can
audit your shop and provide you with a certificate that proves you're in conformity with
legal requirements.

PrestaShop 1.7 is already pre-certified by these 4 companies, which means it'll ease the
process of getting the complete certification.

To know more about 1.7, you may read: https://www.prestashop.com/en/1.7

This pre-certification means that PrestaShop provides you with all the required features to
be compliant. The configuration is then up to you!
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How to configure your shop

The cornerstone of PrestaShop's compliance is the module "Legal Compliance" (technical
name: ps_legalcompliance), which allows you to do 90% of the set up for a compliant
shop. Some other elements are not part of this module and can be configured separately.
We will go through every aspect of the Legal Compliance module and these other
elements.

Configure the Legal Compliance module
Installation

Go to your back-office, in the Modules & Services page, and in the first tab "Selection" use
the search bar to look for "legal compliance" and install the module.

You can then go in the second tab "Installed modules" and click on the "Configure"
button of the module Legal Compliance.

Pre-set elements

When you install the Legal Compliance module, it actually triggers a lot of pre-
configuration in order to save you a precious time. Here's the list:

e Several static pages are created, thus providing you the means to indicate legally
required information to your customer.

e These static pages with legal content include a "Print" button, which allows
customers to easily print or save in PDF this legal information.

e The final summary in the last step of the checkout is also enabled.

e The option 'Display tax in the shopping cart' is enabled

e '"Free" shipping conditions: sometimes, the default carrier of your default country
may be free and this information is displayed on the shopping cart page even if
you haven't set your address and delivery method during checkout. Because the
final shopping cost depends on the address and chosen carrier the Legal
Compliance module will automatically add a mention "under conditions" which
links to the static page "Shipping and Payment" where you should write every
detail of the shipping conditions and costs.

1 item €61.19
Shipping Free
Total (tax incl) €61.19
Included taxes €10.20
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e The opt-in for Terms of Services will also include the Revocation Terms (if available)
during the checkout

O 1agreetothe terms of service and revocation terms and will adhere to them
unconditionnaly.

Configuration

In this paragraph we'll go through every option inside the configuration page of the Legal
Compliance module.

Labels
Delivery time label (available products)

This is a global parameter that will be displayed on the detail page of every non-virtual
product. We recommend you use a precise indication like "delivery time: 2 to 5 days"
instead of vague indications like "delivered in 3 days in normal conditions".

In back-office:

Delivery time |abel (available products) | Delivery time: 1-2 business days enw
In front-office:

FADED SHORT SLEEVE T-SHIRTS

€17.27

Tax included - Shipping excluded £ Delivery time: 1-2 business day

i

Faded short sleeve t-shirt with high neckline. 5oft and stretchy material for a

comfortable fit. Accessorize with a straw hat and you're ready for summer!
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Delivery time label (out-of-stock products)

Same as above but for out-of-stock products.

Additional information about delivery time

You may use this field to display additional information about the applicable conditions of
the above-mentioned delivery time labels. For instance, the delivery time may only apply
to Germany.

A link to the static page "Shipping and Payment" is also automatically added so that the
customer may have access to the complete information about the shipping conditions.

In back-office:

Additicnal infarmation abeut delivery | For delivery in Germany only. anw

In product detail pages:

FADED SHORT SLEEVE T-SHIRTS

€17.27
Tax included - Shipping excluded - Dalivery time: 1-2 business days*
ort sleeve t-shirt with high neckline. Soft and stretchy material for a
Fig A oo m o R e 1 T O L - —
It ACcessorize with a straw hat and you're ready for sumimel

In the footer of product detail pages:

* For delivery in Germany only. Shipping and payment

'Our previous price' label

When a product is on sale, this option adds the label 'Our previous price' before the crossed
price. It thus allows you to explain that this crossed price comes from an active promotion
and that it's not the manufacturer's recommended price nor the competitor's price.

In the product detail page:

3 PrestaShop 1.7 User Guide



PRINTED CHIFFON DRESS

Tay included - Shipping excluded - Delivery time: 1-2 business days

Printed chiffon knee length dress with tank straps. Deep v-neckline.

=

Tax 'inc./excl.' label

This option displays whether the tax is included on the product page (‘Tax incl./excl.' label)
and adds a short mention in the footer of other pages (product listings).
In product detail pages:

PRINTED CHIFFON DRESS

e

!

a

W]

Tax included -Shipping excduded - Delivery time: 1-2 busines

Printed chiffon knee length dress with tank straps. Deep v-neckline.

=

In the footer of product listing pages:

1]

All prices are mentioned tax included and shipping

g

i
i

(o]

Price per unit label
When this option is enabled, the unit price (price per kg, L..) will be visible next to the

product price if available.
In the front-office:
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MINERAL WATER

€5.95
(€952 per L)

Tax included - Shipping excluded - Delivery time: 1-2 business days*

7
E!

€5.95
€©952perl

Fresh Mineral water
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'Shipping fees excl.' label

When enabled, this option displays a label "shipping excluded" both in product detail pages
and in the footer of product listings. This "shipping excluded" label is a link to the static
page "Shipping and payment", which is automatically created by the Legal Compliance
module at its installation. Make sure the shipping and payment terms are associated to a
static page.

In the product detail page:

PRINTED DRESS

In the footer of product listings:

All prices are mentioned tax included and shipping excluds

Revocation Terms within ToS

This option will include the content of the revocation terms within the Terms of Service
static page.

Revocation for virtual products

This option adds a mandatory checkbox at the end of the checkout process when the cart
contains a virtual product (either a service or a digital good). It ensures that the client is
aware that he loses his right to cancel once the download of digital good has begun or
once the service has been fully performed.
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'From' price label (when combinations)

If a product has combinations with different prices, this option adds a label "From" before
the product price in product listings. Please note that the price displayed in product
listings is not the lowest possible price but the default combination price.

In product listings:

From €17.27
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Custom text in shopping cart page

This option allows you to add a custom text in the shopping cart, giving you the
opportunity to inform the customers about how the order is legally confirmed and how
the order data will be used and/or saved.

Custom taxt in shopping cart page The order wili only be confirmad when you dick on the button ‘Order with an obligaticn 1o pay’ atthe end of the chackout! snv

the shopping

In the shopping cart:

1 item €61.19
Shipping Free

(Under conditions)

Total (tax incl) €61.19
Included taxes €10.20

CHECKOUT

The order will only be confirmed when you click
on the button 'Order with an obligation to pay’ at
the end of the checkout!

3 PrestaShop 1.7 User Guide



Enable 'Reordering’ feature

This option allows customers to re-order in one click from their Order History. Disable this
option if it is considered as unsolicited goods in your local legislation.

Proportionate tax for shipping and wrapping

When this option is enabled, the tax for shipping and wrapping costs will be calculated
proportionate to taxes applying to the products in the cart. It allows you to define a fixed
tax included shipping cost for each carrier, while the tax rate is computed from the
average cart taxes. This option substitutes the default behavior in which you define a tax
excluded shipping cost and choose a fixed shipping tax rule.

When enabled, make sure that the shipping fees you set are tax included:

e carriers' shipping costs (in IMPROVE / Shipping / Carriers / your carrier)
e handling charges (in IMPROVE / Shipping / Preferences)
e additional shipping fees (in SELL / Catalog / Products /your product)
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Legal Content Management

Your country's legislation may require you to communicate some specific legal information
to your customers, like your terms of service or revocation terms. For that purpose, you may
use the static pages automatically created by the Legal Compliance module. It's your
responsibility to fill these pages with the required legal content. For legal support about
this content, you may get help from PrestaShop partners:
https://www.prestashop.com/en/industry-partners/certifications/protectedshops
The Legal Compliance has 7 pre-defined topics that serve different roles in different
conditions. These topics are:

e Terms of Service (ToS)
Environmental notice
Legal notice
Privacy
Revocation terms
Revocation form
Shipping and payment

Each of these topics can be assigned with a static page that corresponds to this topic.

Terms of Service (To5) Allgemeine Geschaftsbedingungen hd
Environmental notice Umweltschutz-Hinweise ¥
Legal notice Rechtliche Hinweise L

Privacy | Datenschutz %

Revocation terms Widerrufsrechs ¥
Revocation form — Select associated page - ¥
Shipping and payment Versand und Zahiung ¥

To ensure that other options like 'Shipping fees excl.' label or Additional information
about delivery time link to the corresponding content, make sure you have assigned a
static page to the topics.

You may also leave it empty if you don't need a legal topic. For instance you may not
need an 'Environmental notice' if you don't sell electronics.

The links to these static pages will automatically be part of the footer of the front-office,
thus accessible for your customers at any time. Which looks like this in the footer of the
front-office:

~

'_# PrestaShop 1.7 User Guide


https://www.prestashop.com/en/industry-partners/certifications/protectedshops

YOUR ACCOUNT PRODUCTS OUR COMPANY INFORMATION STORE INFORMATION
SLEhe Prices drop AbOUL US - . = ik A
New products Contact us

Best sales Sitemap

Stores

Email Content Inclusion

This section allows you to include information from the "Legal Content Management"
section above at the bottom of your shop's emails. For each type of email, you can
define which content you would like to include. By default, several legal contents are
already pre-configured to be included in some email templates. Please note that the
list of email templates in this section does not contains email templates from external
modules.
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Configure other elements of PrestaShop

Order settings
General

Enable final summary

This option displays an overview of the order (delivery and billing addresses, shipping
method and cart content) in the final checkout step before confirming the order. It
allows your customers to check their order and modify it if needed. This summary is
required in some European countries.

In the checkout process:
Please check your order before payment

Addresses

Your Delivery Address Your Invoice Address

John Doe John Doe
12 rue d'amsterdam 12 rue d'amsterdam
75009 Paris 75009 Paris
France France
0102030405 0102030405
Shipping Method » ed
PrestaShop 1.7 Pick-up in store €476
demo
2 ITEMS IN YOUR CART » edit
? Blouse - 5 - Black £32.13 1 £32.13
£€5.95 1 £5.95

iy =

i

Subtotal €38.08
Shipping €4.76
TOTAL (tax incl.) €42.84
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Terms of service

Enable this option to require customers to accept the terms of service during the
checkout.

Product settings
Price per unit
Depending on your local legislation, you may be required to display a unit price for

products that can be quantified with volume or mass (€/kg or €/L...). You can set this
unit price in the configuration page of your product:

4 “J
Mineral water Vs standard product = | [
Basic settings Quantities Shipping Pricing SED Options
Retail price []
Price (tax excl.) Price (tax incl.) Price per unit (tax exd.) [
4.958333 £.950000 2.000000 pert

Product details summary

In the shopping cart summary (both in shopping cart page and final summary), by
default only product combinations attributes will be displayed in the cart summary.
You might be required to display other relevant details about the product at this step.
To add this information, a workaround is to create attributes for this purpose.

For instance, let's assume you're selling a television and need to display its diagonal in
the shopping cart summary.

SHOPPING CART

Television a =
2
£1,200.00 w €2,400.00 ]

Color: Black

add info here

1. InSELL/Catalog/Attributes & Features, go to "Add new attribute", name it
"Diagonal" with public name "Diag.", select attribute type "Radio buttons" and
save.

2. Backin SELL /Catalog/ Attributes & Features, click on the newly created
attribute "Diagonal" in the table.
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3. Then go to "Add new value", set up "138 cm (55")" and save.

4. In SELL /Catalog / Products/ Television, check the radio button 'Product with
combinations' in the first tab 'Basic Settings"

5. In the second tab 'Combinations', check "138 cm (55")" in Diag. (or type it in the
text bar). Then generate the combination.

6. You now have an additional detail in the shopping cart summary:

SHOPPING CART

Television 2

€1,200.00 L9009 -

Color: Black
Diag.: 138 cm (55")

Shipping settings
Custom carrier transit time

If you've created a custom carrier (in IMPROVE / Shipping / Carriers), you should make
sure that the field transit time does not contradict the delivery time label you have set
up with the Legal Compliance module.

1 General settings

Special customs fees

In countries like Switzerland, some additional fees may be added when the product
crosses the border. To warn the customer about these fees, you may edit the transit
time field of your Swiss carrier (if you've created it manually).
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Newsletter subscription
You might need to add details about how the newsletter subscription can be canceled.

For that purpose you may edit the text in "newsletter conditions" from the
configuration page of the Email Subscription Form module:

Mewsletter conditions |~ You may unsubscribe ar any moment. For that purpose, piease find our contact info in the legal noace.

In front-office:

Get our latest news and special sales SUBSCRIBE

You may unsubscribe atany moment. For that purpose,
please find our contact info in the legal notice.

Customer reassurance module

This module displays more information to reassure your customers. It does not have
any sample content by default but it is up to you (and your legal team) to fill it with the
proper text. For instance, you may use it do display information about the return policy,
the shipping fees and data security. Be careful not to put anything that could
contradict other indications.

Bankwire module
In some countries, when paying with bank wire, the customer doesn't have to pay until
he receives his order confirmation. Make sure to switch off 'Display the invitation to pay

in the order confirmation page' in the module's configuration page, so that the
customer receives the invitation to pay by email only.

Tax settings
Display tax in the shopping cart

In some countries you might be required to display the total tax amount in the
shopping cart. To do so, make sure the option 'Display tax in the shopping cart' is
enabled. It will display the total tax amount in a distinct line of the shopping cart
summary.

External or nice to have elements

Password security
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You may also be required to protect your customers against account-hacking and

password-stealing. For that purpose you may buy a module on PrestaShop
Marketplace:

http://addons.prestashop.com/en/23824-login-sheriff-pro.ntmI?pab=1&
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What is still your responsibility

PrestaShop's core and native modules will allow you to comply with every functional
requirements from the certification authorities.

However there are some elements like content or external modules that are specific to
your shop, and it is your responsibility to make sure they're compliant.

These elements are:
e thelegal content in static pages
e payment modules
e newsletter modules

e shipping modules
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